TOA to Demand Right 
To Fight U.S. Attack on 
Motion Picture Industry 


Strong Prodact Lineup 


Boosts Summer Grosses 


REVIEWS: (in Product Digest): WHAT PRICE GLORY, JUST FOR YOU, CARIBBEAN, BEWARE MY 
LOVELY, ARCTIC FLIGHT, WOMAN OF THE NORTH COUNTRY, AFFAIR IN TRINIDAD, ISLAND OF DESIRE, 
THUNDERING CARAVANS, LAST TRAIN FROM BOMBAY, 3. SINNERS 


Evaluating Drive-In Landscaping 
Winning Snack Sales Schemes 
Maintaining Soundhead Balance 


for AUGUST 


Wished. weekly by at the Pos i 
year im the Amovicas, $10.00 @ year Foreign. Single covy, 25 cents. 2 by. Quighy 
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Nationwide Praise Begins 
Reaching Countless Millions! 


“M-G-M has a real hit in ‘Ivanhoe’.” HEDDA HOPPER’: 
“A great picture.” LOUELLA PARSONS 


“Tops ‘Quo Vadis’. Greatest spectacle in a decade.” 


LOUIS SOBOL’s nationally yndicated column 
“Out-Quo Vadises ‘Quo Vadis’.” —EARL WILSON’s notic: 
“Better than ‘Quo Vadis’.” —Nationally distributed N.Y. SUNDAY MIRROR 


“Terrific for Robert Taylor.” GRAHAM’s notionally syndicated column 
“Picture of the Month.” — cueisrian Herato 

“Picture of the Month.” — rarenrs: macazine 


“Clashing tournament scenes are pulse-pounding and the storming of the 
castle is as rousing a battle as has been filmed in recent years.” 


—LOOK MAGAZINE 
“Best Drama of the Month.” LOUELLA PARSONS in 


“Handsome, exciting Technicolor Movie.” — woman's Home comPANION 


“A Movie of the Month. Robert Taylor fights, rides and 


loves his way to glory. AMERICAN MAGAZINE 


“Picture of the Month.” -REDBOOK MAGAZINE 
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EVERY DAY IT GROWS 
BIGGER AND BIGGER! 
“Sock 4th Week!” SAYS VARIETY! 


After breaking a 23-year record in its London 
World Premiere opening, its business continues 
socko in 5th big week! 


THE HONORS BEGIN! 
(Left) Christian Herald Award 
(Above) Parents’ Magazine Medal 


PUBLICITY PENETRATION TOPS! 


Film Research Surveys, Inc. reports remarkable 
“Want-to-see” total in public poll in Cleveland, 
typical of eagerly waiting audiences in first five 


pre-release engagements. 


GIANT N. Y. CAMPAIGN 
LAUNCHES “IVANHOE” 
AT MUSIC HALL! 

NEVER A: SHOW 


“IVANHOE”! 
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that wonderful 
motion picture can 


eee AND SOMETHING 


Now Warner Bros: production of 

aa “Tbe Miracle of Our Lady of Fatima’’comes to the 
Me screen in a burst of enthusiasm, stirred up by 

_ those who have been privileged to see it. 
; It’s the story of a young girl in a little farming town 
| | by the odd name of Fatima, in Portugal—an unusual 
q story that jumped oceans and spread to this country — 
Band to millions the world over. It tells of a simple faith Ley 
in the face of violence—of courage in the face of guns— 


m and of great human triumph in the face of evil. 


THIS IS A TRUE HAPPENING IN OUR TIME = AND ITS BEAUTY AND WONDER AND POW 


SIMULTANEOUSLY 
IN 2 THEATRES 
IN NEW YORK 


CONTINUOUS 
AT THE 


ASTOR 


RESERVED 
SEATS AT THE 


AND AT THE 


WARNER 


IN BEVERLY HILLS, 


THe DOWNTOWN 


IN LOS ANGELES, 


THe STANLEY 


IN ATLANTIC CITY 


IER WILL SURELY LIVE FOR ALL TIME 


BEN KALMENSON 
DRIVE 


4j 
orn 4, @ 


SONG 
HEART’ 
ITS FIRST 
ENGAGEMENTS 


) ——INCLUDING FOX, Atlanta; 
_ PARAMOUNT, Nashville; ALABAMA, 
Birmingham and IMPERIAL, Asheville! 


JEAN PETERS - CONSTANCE SMITH 


POST THIS 
SENSATIONAL 
24-SHEET EARLY! 


There’s No Business 
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A Call to Arms! 


by MARTIN QUIGLEY 


HE Government's so-called anti-trust suit, 

which is an attempt to force the release of mo- 

tion pictures to enterprises which seek to 

compete against the theatres for public atten- 
tion, is a challenge that should be answered promptly 
and forcefully. 

The industry is confronted with an attack that leaves 
no room for divided or conflicting interests or viewpoints. 
An aroused and fully united industry should respond. 
The development should be met head-on, not with mealy- 
mouthed and weak-kneed argument but with an all-out 
counter attack. Anything less will virtually proclaim 
that the industry is fair game for anyone who wishes to 
take a shot at it—a notion which is likely enough in face 
of the do-nothing attitude which has come to settle upon 
so many of the industry’s problems in recent times. 

This suit, if properly dealt with, may prove a well- 
disguised blessing to the industry. On many fronts the 
industry stands in urgent need of hearty and thorough- 
going cooperation among its various elements. Up to 
now various petty divergencies of interests and view- 
points have kept the industry divided and working at 
cross purposes. 

We are now confronted with an attack that imperils 
to its core the commercial industry of motion pictures. 
The development provides ample reason for immediate 
introduction of that kind of cooperation and united front 
action which is necessary to defeat the attack and is 
needed as well to deal with many intra-industry prob- 
lems. 


slow, tedious and often fruitless processes of legal 

defense. It should under a somehow invigorated 
leadership be answered as well with an explos:on of 
outraged public opinion, informed by direct and positive 
use of the industry’s own incomparable engine of propa- 
ganda—the screen itself. 

This industry badly needs a renewal of faith, con- 
fidence and courage. It has become punch-drunk through 
a succession of reverses and disappointments. It has too 
often had wobbly leadership when positive, straight-line 
action was needed. This suit may prove a heaven-sent 
test out of which may come a victory which will restore 
to the industry confidence in ‘itself and reinvigorate and 
extend public confidence and interest. 

But this is not to be achieved through any half-way 
measures. If the industry has the necessary leadership, 
courage and determination it will have to shaw it 


i HIS attack should not alone be answered with the 


MARTIN QUIGLEY, JR., Editor 


August 2, 1952 


promptly and effectively. There can be no beating about 
the bush. The Government's incredible attempt to force 
the industry to give over to competing enterprises the 
product it creates is typical of the New Deal-Fair Deal 
philosophy, aimed toward the domination and manipula- 
tion of all elements of American life, including business, 
for political purposes. 


anti-trust suit is a grandstand effort in the midst 

of a national political campaign to hoodwink gul- 
lible people into believing that a paternal administration 
is going to get for them all the good movies free of 
charge with their television set, with their glass of beer 
at the neighboring saloon and with the bunch of spinach 
at the supermarket. 

Tvgether with all these pleasant purposes it will not 
be overlooked that in the background there would be 
well-served various commercial and financial interests 
who wish to exploit for their own purposes the motion 
pictures the industry makes. The gratitude of all such, 
especially in the midst of a political campaign, is some- 
thing of course that is not likely to be discounted in the 
gentle art of politics. 

This industry over its long history has carefully—and 
rightly—avoided mixing in the arena of partisan politics. 
If at this time it could be guided by what seems ob- 
jectively to be the right policy for any and every non- 
political body, including commercial organizations and 
labor unions, it would stay far clear of partisan politics. 
But the question arises as to whether or not it is now 
possible for the purpose of survival to do so. 

If this new Government attack is not merely a trial 
balloon, a half-baked attempt to gain political propa- 
ganda, the industry faces the imperative necessity to 
go to the public—and that means an all-out fight with no 
holds barred. Under the circumstances this would in- 
volve the responsible leadership of the industry in im- 
mediate plans to go to the public with a series of forceful 
statements, proclaiming its case not in the ab.truse 
language of the legal document but in the down-to-earth 
vernacular of the tabloid newspaper. 


Ts cbvious purpose in this high-handed, so-called 


and wait hopefully for some miracle of rescue to 
come—as it has gotten into the habit of doing 
lately. It can ignore the political realities of the situa- 
tion and rely solely upon the tedious processes of legal 
defense. It can miss, through timidity and uncertainty, 
the shining hour to strike. 
But if this is the course that is followed let no one 
misjudge the disaster that will be inevitable—and 
deserved! 


Tne industry can, if it wishes, sit back supinely 
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Box Office Stamina 
lo THE Eprror 

I think it 1s sate to predict that movies 
for the rest of this vear and all of next 
vill show plenty of box office stamina. 
Hollywood has been smashed up against 
the ropes a few times, but it is a long way 
trom doing down for the count 

It is obviously impossible to try to list 
ll the hits and outstanding productions 
coming up. [ have a lot of faith in my own 


picture, “The Lusty Men,” and plenty of 
interest mm such blue ¢ hip bets as “Jet Pilot,” 

Androcles and the Lion,” “Prisoner of 
Zenda,” “The Merry Widow,” “Hans Chris- 


tian Andersen,” “The World in His Arms,” 

Phe Robe” and “The Lron Mistress.” With 
product like that, if motion pictures die 
they will have to commit suicide. They will 
never expire trom public apathy 

The promise such pictures show makes 
the future look exceptionally bright. Condi- 
tions are far from perfect. today They 
never have been perfect, but potentially they 
ire night now tor a great revival and a 
yreat future. Hollywood's sanest course is 
to measure its Own past shortcomings, then 
work with intelligence, enthusiasm, con 
fidence and faith with the matchless tools it 
has at hand 

We have a tremendous amount of talent 
in Hollywood, people with imagination and 
ideas, people who are enthusiastic about 

iking pictures, who are making films with 
vitality and imagination. These men are not 
sleeping. They are not ducking their respon 
sibilities. Every one of them is out trying to 
figure out what he can do that is new, differ 
ent and exciting. And the results are pouring 


in—JERRY WALD, Hollywood, Cal 


“Bring “Em Back” 
lo THE Eprror 

I hope you will give prominent space to 
the thoughts herein contained with the hope 
they will be seen, digested and given sobe1 
consideration. What I have to say is di 
rected at our industry policy makers, dis 
tributors and candy concessionaires 

Let's start at the beginning—by introduc 
ing myself as George Daransoll, manager, 
booker and buver of the Crest theatre, a 
modern 1,600-seat operation Baltimore, 
Md., situated in a growmeg neighborhood 

lo begin with—it seems there is an open 


season on the average wage earner, Every 


body and his cousin 1s out to get his’n. In 


Baltimore, as of today the transit company 


raised all bus fares to 17 cents—transfers 
were raised and school children now have 
to pay eight cents instead of seven cents 
which reduces their allowance. 

Distributors come up with a super-duper 
which means increased film terms. This 
must be passed on to the customer, Take 
it or leave it 

Candy concessionaires tell us we should 
sell a 10-cent bag instead of a 10-cent box 
of popcorn. Why? Statistics show that 
people will buy the 15-cent box—thus in- 
creasing sales gross 

Yet the average wage earner’s pay is 
not raised to compensate for all these grabs. 
His pay remains the same. 

The Wall Street Journal ran an ad in 
the Baltimore Sun—the gist of which was 
that a person earning $10,000 today had the 
purchase value of $5,000 not so long ago! 
In so many words, today's dollar is worth 
50 cents! 

Now—our industry ran a  Movietime 
U.S.A campaign; Twentieth Century-Fox 
initiated a “Movies Are Better Than Ever” 
campaign ; movie stars were routed through- 
out the country to stir up interest and stimu- 
late movie-going. 

Yet every resistance 1s dreamed up by our 
industry to keep people away. Movies were 
always considered to be the white collar 
and poor man’s entertainment medium. 

The economic factor, television and poor 
product (now being overcome) were some 
ot the reasons advanced having to do with 
We can fight 
television, we can overcome poor product 
hy pulling up our bootstraps. But we can’t 
stretch the consumer’s dollar. It will only 


so many theatre closings. 


zo so far. 

Surely, it is better for the distributors 
and others to keep theatres open, even if 
it means less profits; for open theatres gen- 
erate profits—no matter how small. Addi- 
tionally, they don’t furnish fuel for Life 
magazine articles. Again I stress that the 
increased costs of living—the average take- 
home pay remains static. Don’t add to the 
already overburdened 

If our policy makers, distributors and 
others connected ‘with our industry can 
absorb the foregoing—we can still unite to 
fight the untair 20 per cent amusement tax 
and premium newspaper advertising rates 
which mean the difference between open 
and closed theatres 

Paramount-Publix succinctly stated the 


three cardinal rules of show business: “Get 
fem in”—‘Get ‘em out’—‘And get ’em 
back again!” 

Let’s stop master-minding, roll up our 
sleeves and get back to work! Let’s not get 
caught with our pants down!—GEORGE 
DARONSALL, Theatre Enterprises, Inc., 
Baltimore, Md. 


“Good” Publicity 
To THE Epiror: 

I just wish we could keep the “good” 
publicity before the people. How, I don’t 
know. The charges of Communism in Holly- 
wood are too veiled. People jump to con- 
clusions about ‘‘bad” items, but it’s hard 
to stampede them with “good” items. Let’s 
be more specific in our press relations. Tell 
the people clear-cut, simple facts to dis- 
credit the harmful news —DAVE GARVIN, 
Jr., Newport News, Va. 


Start a Campaign 
To THE Eprror: 

A good campaign in which we tell our 
story to convince “Mr. U.S.A.” that our 
industry has a fine record of loyalty and 
that we are not under Communistic in- 
fluence, should be undertaken at once. Our 
industry has always needed a good public 
relations department to protect and help 
us.—MARC J. WOLF, Indianapolis, Ind. 


Vindication 
To THE Epiror: 

The industry should get together with 
national headquarters of the American 
Legion and convince them that Hollywood 
personalities generally are not guilty of the 
charge of Communism, and on those per- 
sonalities who cannot be conclusively vindi- 
cated, the producers should no longer use 
them in pictures—O. F. SULLIVAN, 
Wichita, Kan, 


Cooperation 
To THE Eprror: 

There is need for greater cooperation by 
distributors in providing more material for 
new stars and by personal appearances in 
theatres and not with foolish ruling of late 
on personal appearances in city, not permit- 
ting them to appear in theatres unless the 
picture in which they appear is then play- 
ing on the screen —Kansas Exhibitor. 
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TOA to seek right to join active attack on 
trust suit Page 12 


MARTIN QUIGLEY, Jr., comments edi- 


torially on trust action Page 14 
PARAMOUNT sets preparation on 25 films 
for 1953 season Page 16 


ARBITRATION meetings are resumed 
among leaders in New York Page 16 


STRONG product raising thermometer on 
nation's box offices Page !7 


TERRY RAMSAYE Says—A column of com- 
ment on matters cinematic Page 18 


TAX fight, led by COMPO, moves to the 
local front lines Page 20 


MARYLAND censor activity is attacked by 


Sidney Lust Page 20 
UNIVERSAL-Decca expansion is seen by 
Rackmil, new head Page 21 
McGEE finds curiosity the most important 
key to theatre success Page 24 
BOX OFFICE Champions for the month of 
July Page 25 
TECHNICOLOR, Ltd., British subsidiary, 
to be re-financed Page 28 
SCREEN big user of air express, marking 
25th anniversary Page 31 


FRENCH motion picture industry union is 
non-political Page 34 


NATIONAL SPOTLIGHT—Notes on indus- 


try personnel across country Page 36 
SERVICE DEPARTMENTS 
Film Buyer's Rating Page 50 
Hollywood Scene Page 30 
In the Newsreels Page 41 
Managers’ Round Table Page 43 
People in the News Page 32 
Short Product at First Runs Page 49 
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Page 1469 
Page 1471 


Showmen's Reviews 


The Release Chart 


> Sir Frank Lee, permanent Under 
Secretary of the British Board of 
Trade, will visit the United States 
early in September for preliminary 
discussions with Eric Johnston and 
the Society of Independent Motion 
Picture Producers on a new Anglo- 
American remittance agreement. Sir 
Frank is expected to arrive here 
September 8 and the American in- 
dustry is bracing itself for excep- 
tionally tough British demands in 
line with that country’s tight dollar 
situation. Among other restrictions, 
the British government is said to 
have given serious attention to the 
possibility of an import quota and a 
lowering of the basic $17,000,000 
volume remittable under present 
arrangements. It is understood 
that Sir Frank will lay the ground- 
work of a new pact during his visit 
here and that further talks are like- 
ly to be held in London before an 
agreement is reached. 


> Look for new gimmicks to lower 
the cost of “new” television films. 
One is to take footage from old 
westerns and shoot a few close-up 
scenes to establish a new story line. 
Most of the vintage cowboy pictures 
were shot on the same western loca- 
tions and had similar themes. Now 
this footage is to be used again. 


> The Government’s 16mm nti- 
trust suit is giving exhibitors a good 
chance to bring the onerous 20 per 
cent Federal admissions tax to the 
attention of both the public and 
Federal officials. In protesting the 
disastrous effects a Government vic- 
tory might have on an already 
weakened industry, theatremen are 
making it abundantly clear how 
they feel about the admissions tax 
and the important part it is playing 
in preventing industry recovery. 


> If nothing else, the televising of 
the political conventions has once 
again pointed up the necessity of 
combining entertainment with the 
telecasting of current events. Since 
a major portion of the gatherings 
were dull and tedious, thousands of 
viewers shut off their sets and 
flocked to theatres. There they also 
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saw properly edited and well-di- 
gested reports of the highlights of 
the conventions. 


> The entire question of admission 
prices is due to get a thorough over- 
hauling in the months to come, as a 
result of the anti-tax campaign, and 
possible settling of the pre-release 
engagements question through arbi- 
tration, if and when it is set up. 
There’s no doubt that the industry 
will have to work out some policy in 
deciding how to gauge properly 
“what the traffic will bear.” 


> Governor Adlai Stevenson, Demo- 
cratic party candidate for president, 
is in the entertainment business, too. 
He has an interest in radio station 
WJBC in Bloomington, IIl., through 
his ownership of 25 per cent of the 
stock of the Bloomington Daily 
Pantograph, which owns 90 per cent 
of WJBC, and he holds two per cent 
of the stock of the Sangramon Val- 
ley TV Corporation of Springfield, 
which is applying for a television 
permit in that city. 


> Sir Alexander Cadogan, last week 
appointed chairman of the Board of 
Governors of the British Broadcast- 
ing Corporation, told the press after 
his appointment that he had never 
seen a television program. He’s 
waiting for the programs to get bet- 
ter before he buys a set. 


> RKO theatres has found the con- 
sistent use of TV spot advertising 
so helpful that they have signed a 
new 13-week contract with WNBT. 
The program also involves radio 
time on WNBC. The policy was 
started in January, 1951, and Harry 
Mandel, advertising director, is en- 
thusiastic about the results. 


> Don’t expect any quick develop- 
ments on the arbitration scene. 
Even if exhibitors and distributors 
resolve their differences—as now 
appears possible—much time will be 
consumed in drafting the final, legal 
document, submitting for court and 
Government approval, and awaiting 
any changes they may suggest. 


>» With the coming of fall and an 
intensified box office campaign for 
the big product due for release, look 
for the distributors to go in for much 
heavier use of television advertising 
and promotion, 
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EAMIAL MOVIE STARS PREMIERES STARS 


= 
PREMIERES, in Minneapolis, above, and in Duluth, right, for h as Ruth Hussey, Rod Cameron, and J. Carrol Naish. At 


Woman of the North Country At the State c rshor, Duluth, similar scenes occurred as the stars also 
10.000 persons strained police lines to glimpse stars eared, as at the State, on an outdoor platform. 


By the Herald 
EAST AND WEST TEAM. Shown conferring at 20th F 
rk headquarter hortly after their new 


verstone, new eastern aivision manaaer 
on. new western divi n manaqer. 

The realignment provides « er supervision of 

By the Herald 


ABOUT "THE QUIET MAN.” The 

occasion was the reception given 

director John Ford Tuesday in New York. 

The men are Mr. Ford, left, Joseph 
SCREENING, left, of Vogel, vice-president of Loew's, at 
Warners The Mir- whose Capitol theatre, New York, the 
picture will open: and James R. Grainger, 
executive vice-president of Republic 
distributor of the film. 


1 shifts Chicago from eastern to western 


acle of Our Lady of 
Fatima’ at the Bur- 
bank studio: producer 
Bryan Foy is at the 
left, with Msgr. Frank 
Kerr, Loretta Young 
and Tom Lewis. 
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By the Herald 


PAT DUGGAN, producer of the latest 
Paramount Technicolor musical, ' Just For 
You, starring Bing Crosby, feels the 
picture reflects the new trend at the 
company. In New York, he told reporters 
musicals should be in color, contain story 
substance, and also may be made for 
approximately $1,700,000. The picture is 
his first. Mr. Duggan, indignant at the poor 
public relations of the industry in general, 
feels it is the ''business patsy of the 
country’ and that the trade press can 
counterattack somehow. 


JOSEPH KAUFMAN, right, pro- 


ducer in association with Joan 
Crawford, of RKO Radio's 
"Sudden Fear’ told reporters 
Monday in New York that indivi- 


REWARD, for placing first in their 
divisions in the Y. Frank Freeman 
Championship contest for maximum 
summer bookings: seven Paramount 
branch managers, and wives, at a 
luncheon in the studio in Hollywood 
where they stayed one week and were 
given plaques. Back row, D. A. Doran, 
and Buck Weaver, Oklahoma City: 
John Moore, Boston; Ed Chumley, Jack- 
sonville; Mr. Freeman, studio produc 
tion chief: Ulrik Smith, Philadelphia: 
Don Hicks, Des Moines; Robert 
Murphy, Vancouver: George Smith 
western division manager: and Jacob 
Karp, John Mock, and William Meikle- 
john. Seated are Mrs. Weaver, Mrs. 
Moore, Mrs. Chumley, Mrs. Hicks, and 
Mrs. Murphy. 


lualized production jc the trenc 
fualized production ie trend. By the Heral:i 


AS PRODUCER BILL PINE conferred with exhibitors in New Orleans about 
‘Caribbean'’; seated, Page Baker, Mr. Pine, Gaston Dureau, Paramount Gulf 
Theatres; and Arthur Schwartz, United Theatres. Standing, Bill Holliday, 
Paramount; E. C. McKenna, Joy Theatre: Jimmy Howell, Paramount Gulf 
and Arthur Barnett, United Theatres. 
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WELCOME at cocktails, in London, for Charles 
Goldsmith, left, new MGM assistant managing 
director there. With him, J. Arthur Rank 
center: and Sam Eckman, Jr.. MGM British 
managing director and chairman. 
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TOA TO 


Trust Actiononl6mm Films 
Rouses Trade to Sharp 
and Angry Reaction 


Theatre Owners of America may ask to 
be meluded as a defendant in the Gov 
ernment’s 16mm anti-trust suit so as to be 
in a better position to fight the charges 
against it. Herman M. Levy, TOA general 
counsel, Tuesday said he planned to place 
the entire matter betore the TOA board for 
full discussion at the annual convention 


in Septe mber 


“I shall ask it to decide whether 
or not it wishes to take the neces- 
sary steps to seek permission to 
be made a party defendant in the 
suit so that we may better, and to 
the fullest possible extent, combat 
this unjustifiable and unwarranted 
attempt on the part of the Federal 
Government to invade the motion 
picture industry,” Mr. Levy an- 
nounced. 


On Wednesday, the Justice Department, 
in a letter to Robert J. O'Donnell and other 
exhibitors who had protested the suit, as- 
sured exhibitors that its action is not aimed 
at putting them out ef business. Signed by 
Newell A. Clapp, acting head of the anti 
trust division, the letter said the Depart- 
ment was well aware of the TV competi 
tion and that these problems would get care- 
ful consideration in any relief finally sought 
from the Court if the producers were found 
guilty of anti-trust law violations. Mr 
Clapp drew attention to paragraph four of 
the Government's complaint which, he said, 
proved that the Department meant to con- 
tinue a reasonable clearance between theatre 
showing and l6mm showings on TV and 
other media 


TOA Named Co-conspirator, 
But Not Defendant 


Ihe Justice Department action, naming 
six major companies, their 16mm subsidi 
aries and two independent 16mm. distribu 
tors, was filed in Los Angeles Federal Court 
July 22. Naming TOA as a co-conspirator, 
but not as a defendant, it charged that the 
companies were engaged in “an unlawful 
combination and conspiracy in restraint of 

inter-state trade and commerce in l6mm 
feature films.” 

Trade reaction was immediate and 
violent, with exhibitors particularly vehe- 
ment im their expressions of amazement and 
disgust with the Government's action. The 
feeling hardened that the suit, fraught with 
political implication, was an unabashed 
attempt to force the distributors to release 
films to television 

In commenting on the anti-trust action, 


ntinued on opposite pave Jumn 1) 


SEEK RIGHT TO 


JOIN INDUSTRY DEFENSE 


WHAT EXHIBITORS SAY... 


The filing of the Government's 16mm anti-trust suit against the motion 
picture industry last week brought a storm of protest from exhibitor leaders. 
Here is what they had to say: 


TEXAS COMPO 


(In a wire to President Truman and Gov. Adlai Stevenson) 


"This suit, instituted by the Department of Justice, is so illogical and its pleadings are 
o drastic that we can not construe it as anything but a political squeeze’ on person- 
alities thought to be Republican in sympathies. The suit wears so many earmarks of 
punitive and extortionate motives that it will outrage the entire electorate and con- 
firm a widely held belief that bureaus under a Democratic Administration are strong- 
arm political operatives and not administrators of law and equity. 

"The institution of the suit in California is a fact which, alone, makes its intentions 
suspect... . It is a fair inference that the action of the Department of Justice is a de- 
signed application of political pressures that the entire public will resent when it knows 
the truth. The action furthermore .. . strikes at the very vitals of the motion picture in- 
dustry of America, a cornerstone of its economy as well as its principal entertain- 
ment and its most powerful force for good and wholesome public thought. 

Our industry, with its 22,000 screens strategically scattered over the entire United 
States, has always avoided the use of these screens in partisan political warfare .. . 
but action such as this, attacking the very foundations of our industry and threatening 
our livelihood and very existence, must inevitably drive us to the use of this powerful 
publicity medium in self-defense. We cannot believe that a suit of such far - reaching 
consequences was known to the responsible and highminded officials of our country. 
We ask immediate investigation. 

Signed: R. J. O'Donnell, Col. H. A. Cole, Ed Rowley, Claude Ezell, H. J. Griffith 
ana Phil Isley. 


ABRAM F. MYERS 
Allied States Association 


"We are shocked and indignant that the attorney general, well knowing the difficul- 
ties which now beset the movie business, should add to our problems and threaten our 
very existence by bringing an action designed to compel the film companies to turn over 
to rival entertainment medium their most valuable properties. 

It seems to us elementary that the Government cannot promote competition by try- 
ing to build up a new and experimental industry at the expense of an existing indus- 
try and that any such attempt is a perversion of the antitrust laws. The exhibitors of the 
country . . . now call upon those companies to resist to the utmost this bald attempt 
to put the theatres out of business apparently for purely political reasons. 

The time has now arrived for the distributors to stand up and be counted and exhibitors 
will note carefully their reaction to this suit. Unless the defendant companies make 
a spirited defense to the action and take steps to neutralize the influence of the tele- 
vision representatives in Washington the exhibitors will certainly take to the warpath 
and exhaust all remedies available, including appeals to committees of Congress. 


HARRY BRANDT 
President, Independent Theatre Owners Association (in a wire to U. §. Attorney General 
James P. McGranery) 

‘The Independent Theatre Owners Association takes this means of registering a 
most vigorous protest with the Department of Justice. The civil anti-trust suit instituted 
in Los Angeles . . . is, in our opinion, ill-advised and contrary to the American principle of 
free enterprise because the televized showing of a theatrical feature film on television 
destroys its commercial value for theatrical exhibition. 

‘This suit furnishes tangible evidence of the misleading attitude that has been so 
ingeniously generated in important governmental circles and in the public mind. Self- 
eeking forces are continually arousing the public to believe that it is being duped by 
ubtly disseminating the talse idea that anything anda everything capable of being trans- 


[Continued on opposite page} 
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Mc- 
filed as 


U. S. Attorney General James P. 
Granery, had said: “This suit is 
part of the continuing program of the anti 
trust division to prevent business men and 
others from combining to place restrictions 
upon what members of the general public 
may 


TOA is “Shocked” 
At “Brazen Attack” 


Mr. Levy's statement said TOA 
“shocked” at the action of the Government 
and that the organization knew “no reason 
at all why it should have been so named. 
As general counsel, I feel very keenly 
TOA’s and my obligation to our constitu- 
ents, and to the entire industry, to do all in 
our power, by all means available to us, to 
strike down this brazen attack.” 

The defendants in the Government's suit 
have until mid-August to file their replies 
and it is believed likely that the case will 
not come to trial for at least eight to ten 
months. Just what course the industry plans 
to take at this point is not clear but the 
belief was prevalent that the “injustice” of 
the charges would be forcefully impressed 
on Congressmen and perhaps also on Sec- 
retary of Commerce Charles Sawyer and 
other Federal officials before the companies 
file their replies in the Los Angeles Federal 
court, 

It was learned that the Justice Depart- 
ment, which now wants to force the unre- 
stricted release of 16mm films to all types of 
situations, from schools, churches, clubs, ho- 
tels and drive-ins to free merchant shows, 
taverns and coin-operated machines, con- 
ducted an extensive investigation of the 
defendants’ 16mm contracts some eight 
months ago. At that time, television con- 
tracts did not interest the Government 
lawyers. 

It was presumably on the basis of this 
investigation that the Justice Department 
complaint failed to name Loew’s, Paramount 
and Allied States Association. The explana- 
tion given was that “there was no evidence” 
against these organizations, 


Skiatron Head Sees 
Bid for Subscriber TV 

A positive aspect of the suit was seen 
this week by Arthur Levey, president of 
Skiatron Electronics and Television Corp., 
who held that the release of features to 
television would hasten the advent of sub- 
scription television. Mr. Levey argued that 
“subscription TV will be the only practical 
method of bridging the inevitable economic 
gap” between the price charged for films 
and the broadcasters’ ability to pay. 

Mr. Levey, who several months ago failed 
to obtain films for a test of his Subscriber- 
Vision pay-as-you-see television system, said 
the Justice Department’s action “may hasten 
its (Subscriber-Vision’s) introduction to the 
public” and he declared: “Only through sub- 
scription TV, which transfers the box office 
directly and effectively to the living room, 
will television be able to afford Hollywood's 
better films.” 

In Texas, there was a different view. 
John Rosenfield, motion picture critic of 


see on their television sets.” 


Was 


(Continued on following page, column 1) 
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mitted over the airwaves should fall within the public domain without regard to prop- 
erty rights. 

"Under our form of government and the American principle of free enterprise, a bus 
ness man is entitled to make as good a profit as he can. He cannot be called upon to 
give his product away and destroy markets from which the overwhelming proportion ot 
his revenue is derived. 

“We can conceive of no circumstances under which film companies should be forced 
to sell their theatrical films to television. There has come a growing realization that 
both television and the theatre cannot be served with the same product because the 
televised showing of a film renders it virtually useless for theatrical exhibition. 


R. J. O'DONNELL 


(In a wire to U.S. Attorney General James P. McGranery) 


"This lawsuit is the most preposterous, vicious, insidious and rankly discriminatory ac- 
tion ever instigated against free enterprise. . . . As you probably know millions are 
invested in feature motion picture films which become non-inventory merchandise in 
the theatre unlike the inventory stock of the merchant. Department of Commerce sur- 
vey reveals that more than $2,685,000,000 are invested in the motion picture industry. 
In 1951, just one single tax item, federal theatre admission tax, amounted to more than 
$300,000,000 paid to the Government by theatres. Television has paid no amusement 
tax. Should this malicious litigation materialize, the entire motion picture industry is in 
jeopardy, 22,000 theatres will be forced to close, and a quarter million theatre people 
would become unemployed.’ 


COL. H. A. COLE 


(In a wire to U.S, Attorney General James P. McGranery) 


"This action has had a stunning effect on theatres in this state and upon this organ- 
ization (Texas Compo). We cannot understand why the United States Government 
takes this action in favor of the television trust against our industry and against the 
more than 20,000 theatres operating in this country. If your action succeeds in its 
apparent objective, practically all of these theatres will be deprived of the only thing 
they have to sell, and with what reason and for what purpose we cannot understand. 
What have we done to deserve a movement of this kind? It is tough enough on our 
industry just now fighting for survival from decreasing box office, increasing expenses of 
operation and a 20 per cent gross admission tax, without having our Government take 
sides against us.” 


ROTUS HARVEY 
President, Western Theatre Owners 
(In a wire to Eric Johnston) 


Should the government win its case, it will be “one of the most detrimental things 
that could ever happen to this industry because it will put schools, churches, grocery 
stores, bars and everybody else in direct competition to us, in addition to giving our 
films to TV. It will run us out of business.”’ 


JACK BOMAR 


President, Independent Theatre Owners of Arkansas 


"It appears to me that the motion picture industry, through the goodness of its in- 
tentions, has nourished from infancy a vicious tiger which now threatens to devour its 
benefactor. The viciousness of the tiger has been promulgated through the circum- 
stances of our times. 

"From the beginning until this very day our industry has recognized its obligations 
to our nation's war efforts and has responded in many ways. The very portability 
of 16mm film and equipment makes their use self-evident and in cooperation with our 
government made hundreds of its very best productions available to hospitals and var- 
ious other ‘government agencies. Having served 26 months in the bleak Aleutian |s- 
lands during World War Il, | personally know the value of this one contribution made 
by our industry. 

"The line of battle now is clearly drawn... it's simply and quite obviously Television 
vs. Motion Picture Production. The defendants have a real fight on their hands for 
these are days when the letter of the law’ prevails. ‘Spirit of the law’ is a term that 
apparently has joined the dead. 

"Our organization wants the defendants to know we are at their command and will do 
anything within our power to aid their defense in this damnable attack upon them.” 
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TRUST SUIT 


ntinued from preceding page) 


The Dallas wning News, called the Gov 
ernment’s suit “so incredible as to be stun 
ning.” He added that a move of the Fed- 

i) Government to force availability of 


lms for television “looks like confiscation.” 


Mr. Rosenfield felt that “the 
production of the motion picture 
industry, designed for the theatres 
exhibiting motion pictures, are en- 
titled to whatever television im- 
munity the industry wants to pre- 
scribe. If television, a formidable 
rival, wants movies for its public, 
let it produce them, 


None of the vast public relations resent 
ents should blur the fact that a motion 
picture theatre in a village, town or city 1s 
i public institution practically as needtul 


i sewage disposal plant or a water reset 
But its 
prosperity is a community concern just as 


oi lo be sure it is commercial, 


ny other business.’ 

Pexas also was the center of the most 
gorous protests against the suit. In addi 
tion to separate telegrams sent to the De 
partment of Justice by Robert J. O'Donnell 
ind Col. H. A. Cole, Texas Compo com 
posed and sent protests t 
Governor Adlai 


President 
candidate for the 


emphatic 
Truman and 
Stevenson, Democrat 
presidency 

Wilbur Snaper, president of Allied, this 
veek sent what was described as “a strong 
letter of protest” to Mr. MeGranery, scoring 


the Department of Justice action. The 
presidents of the film companies were ad 
vised of Mr. Snaper’s letter 


Mr. Snaper said all Allied units through 
out the country had sent messages of protest 
In Indianapolis, 
the Alhed Theatre Owners of Indiana this 
veek pledged all-out support in fighting the 


to the Justice Department 


unit. Caution was urged, however, against 
threats to use the screen for political retalia 
gestures that would make “tree 

ovies” a campaign issue 

\nother protest to Mr 
trom Robert Wile, executive secretary ot the 
Independent Theatre Owners of Ohio, who 


thon oo 


Granery came 


aid the livelihood of thousands of employees 


Wil in jeopardy 


Buys Texas House 
Frank W. Zimmerman, of San Marcos, 
Tex., has purchased the King drive-in in 
that city from Jerry Ebeier, bring to four 
the number of theatres owned by Mr. Zim 
merman in San Marcos At the same time, 
Mr. Ebeier sold the Capitol theatre in New 
Braunfels, Tex., to John Crain, tormer 
manager of the house 
Drive-in Permit Denied 
The Kansas Citv, Mo., 


adjustment has overruled a favorable recom- 


board of zoning 
mendation by the city’s planing and zoning 
staff to permit construction of a drive-in 
theatre near the Blue River. The Winook 


Corp., was the applicant ter the drive-in, 


i4 


“AWAKE, ARISE 
—OR BE 


DAY for American motion picture 
exhibition came July 22 with the 
uddenness of a sneak attack and 
of an atom bomb. 
srtment of Justice, nominally 
f the Government and citizens 
but in reality for the 


with virtually the force 
The Deg 

n pena ? 
the United State 

particular mmercia nterests, 

tiled ifs infamous ar trust suit which seeks 


to television 


force the sale of feature 
nd ther enterprises in Come etition with 
tr theatre 

While the economic prosperity of the 
producers and distributor threatened 
the existence of the theatres now h 3nNgs in 
balance 


Exhibitors, who are not defendants in 
the suit, although the Theatre Owners of 
is named a co-conspir 
stor,’ must find a way of making their 


viewpoint heard and understood, not only 


juring the trial in the Los Angeles Federal 
Court but also by the public and by 


Congr 

The traditional sense of fair play of the 
American public will be shocked once the 
ue facts are revealed. The attempted 
piracy of the life blood of the theatre: 
topped. Television and other 
mpeting enterprises have nc right in law 


r equity to demand the privilege of giv- 


tr 


must be 


away the commodity theatres have to 

e 
HE announced purposes of the Govern- 
suit—t free from all proper 


ment 
restrictions imposed individually by owner 
l46mm_ films—are 


n the circulation of 


bviously a guise to strike at the industry 


for not turning over all its product to tele 


vision and other competing agencies. The 
swyers of the industry must answer, as 
required, the legal issues raised. The much 
arger issues cry out for strong action by 
the top policy makers. 
This is no time for "'sitting on the hands’ 
r waiting to see what will develop. If the 
propaganda inherent in the mplaint is 
not counteracted, those views in time will 


FOREVER FALLEN!” 


become widespread. Already a large seg- 
ment of the public wrongly assumes it 
should have top features on home TV 
screens without charge. The Department 
of Justice has encouraged this grab much 
as the ancient Romans encouraged the 
mobs to cry for ‘bread and circus.’ 

The suit is part of a “continuing pro- 
gram’ to let the public have on TV sets 
everything wished, according to U. S. At- 
torney General James P. McGranery. In 
continuing program con- 
cerns the unparalleled attempt of the De- 
partment of Justice to murder one indu 
try to favor another. 


this case the 


N AN election year the Administration 

doubtless gave weight to the fact that 
some 18,000,000 voters own TV receivers 
and fewer than 10,000 own theatres. Also, 
it may be noted, other interests long have 
been oled in the atmosphere of poli- 
tical Washington, while the film industry 
ineffective in looking after 


apparently i 
that front. 

Many times over a period of nearly four 
decades the Herald has called attention to 
threats to the industry; many times a plea 
for effective, unified action has been 
made. We now emphasize the plain fact 
that all current industry problems awaiting 
solution pale to relative insignificance 
when compared with the possible conse- 
quence of the features-for-television suit. 
The war for theatre survival is on. Should 
this first battle be lost, success in meeting 
other industry problems would be_ illu- 
ionary. 

The standard and drive-in theatres now 
operating in the United States are the 
bed-rock foundation of the business. Al- 
ternate major sources of revenue such as 
TV and the foreign market are secondary. 
Television offers no promise of being able 
playoff of Hollywood 
features made at an annual cost of a hun- 
dreds of millions of dollars. 

This case must be won! 


to sustain the 


—M.Q., Jr. 


Protest Plan for Tent 
Theatre in Philadelphia 


PHILADELPHIA: Morris 
dent of the Philadelphia Theatre Associa- 


tion, representing both tl 


ax, presi- 


1¢ independent and 
circuit operations in that city, sent a tele- 
gram last week on behalf of the association 
to the City Council protesting the tent 
theatre subsidized by the city in Fairmount 
Park 

The Playhouse, now in the Park project, 
is for the summer offering of legitimate 
plays “in the round.” Mr 
tends that the city playhouse requires no 


Wax’s wire con- 


city tax, but that municipal taxes paid by 


film theatres and drive-ins are furnishing 
the funds to put the city in theatrical com- 
petition 


Commonwealth Buys Drive-in 

Commonwealth Theatres has acquired 
from Walter Smith the 500-car drive-in at 
North Platte, Neb. Darrell Manes, for three 
years manager of the circuit’s drive-in at 
Columbia, Mo., will be in charge; while 
Daryl Bradley, assistant manager of Com- 
monwealth’s Uptown theatre at Columbia, 
Mo., will succeed Mr. Manes at the Colum- 
bia drive-in. The circuit plans no other per- 
sonnel changes now. 
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25 PARAM 


"ood FILMS 


Called Largest Total Ever 
Planned So Far Ahead; 
16 Are to Be in Color 


Paramount this week announced that it 
| 25 pictures in preparation for produc- 
tio n 1953 the greatest number 


ever progt immed by the company so far in 


Sixteen ef the pictures will definitely be 
in color by Technicolor, while “as many of 
the others will be in Technicolor as the 


\s lined 


Don Hartman, in charge ot produc- 


n get commitments for.” 


tion, the program includes a large number 
f scripts ready for the cameras in line 
ith the new policy of completion of screen 
plays far ahead of shooting in order to as 
rtain the availabilty of the stars desired 


the pictures 


A “Record Investment” 


\ccording to Frank Freeman, vice- 
lent and studio head, “This production 
program, which entails a record investment 
ences Paramount's supreme faith in 
he future of the motion picture business, 
lanned in accordance with our 

nviction that the market demands bigger 
| better picture It is our constant aim 
rove the quality of our productions 

um audience appeal and top box 


pany statement said that the pro 

vered every variety of entertain- 

nt and while many of the pictures are from 

rigimal screenplays, the balance is made up 

of top Broadway stage properties, best-sell 

ing novels, and literary classics. Pictures on 
the list are 

Ihe Big Song and Dance,” 

Donald O'Connor, screenplay by Dorothy 

ind Herbert Fields, and Robert Emmett 


Dolan producing 


Starring 


Rhapsody,’ irom the famous novel, 
Charles Vidor will direct 


and Bernard Smith is the producer 


Billy Wilder to Produce 
\ New Kind of Love,” Billy Wilder a 


rroducer 


“Maurice Guest.” 


vw, marking the screen debut 
Yul Brynner 
White Christmas’ 


( Technicolor ), Come 


dy, co-starring Bing 


ed Crosby and Fre 
Astaire. Score by Irving Berlin. Screenplay 
by Nor Krasi Robert Emmett Dolar 
wluce 

South Seas” (Technicolor), based on a 
treatment by James A. Michener, author 
the i u Tales t the South Pacity 
Joseph Sist ucing 

Legend it the Inea ( Technicolor 


producer, Mel Epstein 
Awav We Cx 

Donald O'Connor, comedy with a musical 

background Robert Emmett Dolan, 


oducet 


“Sad Sack,” based on the George Baker 


cartoon character, Paul Jones, producing. 
“Conquest ot Space” ( Technicolor ), pro- 
duced by George Val. 

The Parson of Panamint’ ( Techni- 
color), starring Alan Ladd. Mel Epstein 
producing 

“Vanity Fair’ (Technicolor), William 
Makepeace Thackeray's classic novel, Pro- 
duced by Pat Duggan 

“Papa's Delicate Condition,” Burton Lane 
producing 
Perlberg-Seaton Film Set 

“The Country Girl,” filmization of the 
William Perlberg produc- 
tion, written and 


Seaton 


Broadway play 
directed by George 
( Fechnicolor ), the 
music-filled story of the Duncan Sisters. 


‘Topsy and Eva’ 


Harry Tugend is producet 


‘Elephant Walk” (Technicolor), Irving 
Asher, producer 

“Turmoil,” producer, Pat Duggan 

“Follow the Rainbow,” musical starring 


Donald O'Connor Wilham Hammerstein 
produces 

“Teacher's Pet,” to be produced by Wil 
liam Perlberg ind George Seaton 

“Red Garters” (Technicolor), comedy 
Producer Robert Welch and di 
rector Frank Tashlin, who teamed in the 
making of “The Paleface’ and “Son. of 


Paletace 


musical 


Persian Gult” (Technicolor ) 
Sistrom is producing 

“Look, Ma, I’m Dancin’ ¢ Technicolor), 
to be produced by Robert Emmett Dolan, 
with screenplay by Preston Sturges based 


Joseph 


on George Abbott’s long-run Broadway hit. 
Four from Pine-Thomas 


The following four additional pictures, 
il in color by Technicolor, are on the 
Pine-Thomas production slate for 1953: 


“Those Sisters fron Seattle,” to star 


Rhonda Fleming and Arlene Dahl. Lewis 
R. Foster is writing the screenplay and will 
direct; “Sangaree,” with Edward Ludwig 
to direct; “Lost Treasure of the Andes”: 


‘High Voltage.’ 
Plans New Drive-in 
NASHVILLE: Russell Parham, formerly 


manager of Crescent’s Princess for more 


than 20 years, plans to begin construction 
soon on a new drive-in on White Bridge, 
which would be expected to attract the pa- 
tronage of inmates of Veterans Hospital 
nearby. Lee Castleberry succeeded Mr. Par- 
ham at the Princess 


Plans Film Magazine 
Columnist Sheilah Grahan 
magazine, “Hollywood Family 


is preparing a 

\lbum,” for 
tall publication and is currently polling 
trade, newspaper and magazine editors on 


their preferences 


Arbitration 
Meetings 
To Resume 


Monday, August 4, will mark a new at- 
tempt by determined delegates from exhibi- 
tion distribution resolve their 
differences in favor of an arbitration system. 

On that day, the 10 members of Indus- 
try Arbitration Continua- 
sions Committee—five from distribution and 


Conterence’s 


five from exhibition—will sit down around 
a table at the Hotel Astor in New York, 
and continue the deliberations which were 
adjourned July 2 after four days of ineffec- 
tive discussion. The Monday meeting is 
the result of a meeting of distributor rep- 
resentatives and their counsel called earlier 
by Eric Johnston, president of the Motion 
Picture Association of America. 

At the meeting with Mr. Johnston, it is 
understood that the sales managers ironed 
out their differences on a number of ques- 
tions, especially that of competitive bidding. 
It was also indicated, that the five exhibitor 
representatives had reached unanimity on 
the bidding issues, 1e., to what degree, if 
any, bidding should be included in the ar- 
bitration formula 

For this reason—since extremists on both 
sides may have shifted their positions some- 
what—the new talks are hopefully expected 
to result in more progress toward an all- 
industry arbitration setup than ever before. 

The Continuations Committee was set up 
by the larger group of delegates attending 
the arbitration meetings in June, when it 
was decided that the smaller group could 
work more effectively in completing ap- 
proval of the legal draft of the arbitration 
system which was to serve as a blueprint 
for establishing the complete organization. 

The following are scheduled to attend 
the meeting on Monday: trom exhibition, 
Abram F. Myers, Wilbur Snaper, Herman 
M. Levy, S. H. Fabian, Emanuel Frisch; 
from distribution, Robert Perkins, Adolph 
Schimel, Al Lichtman, Abe Montague, Wil- 
liam F Previous meetings were 
attended also by Ralph Hetzel, Te. vice-pres- 
ident of the MPAA, and Henderson M. 
Richey, secretary of the Arbitration Con 
ference. 


Rodgers. 


RKO, Aubrey Schenck 
Make Distribution Deal 


\rrangements were completed this week 
for RKO Radio to distribute six films to be 
made by Aubrey Schenck Productions within 
the next two years, C. J. Tevlin, vice-presi- 
dent in charge of RKO studio operations, 
has announced. The first of the films will be 
“Beachhead,” based on a novel by Richard 
Hubler, which will go into production in 
September. The second will be “The Swamp 
Fox,” dealing with the American Revolu 
tion and to be made in color by Technicolor. 
The four other productions will be announced 
shortly. 


MOTION PICTURE HERALD, AUGUST 2, 1952 


| 
16 
Aj 


BIG PRODUCT IS BUSTING 


BOX OFFICE THERMOSTAT 


Exhibitors Smile as Nation 
Swelters; Fall Promise 
Is for More of Same 


While the nation swelters in one of the 
hottest summers in years, exhibitors all over 
country are wearing happy smiles for de- 
spite, or some say because of, the high tem- 
peratures, the box office is keeping pace with 
the rising thermometer. 


Reports from all sections and 
from various types of situations 
all indicate the same thing—the 
public, attracted by the combina- 
tion of good pictures and the cool 
comfort of air-conditioned the- 
atres, has re-discovered the movie 
habit and are attending in num- 
bers that augur happily not only 
for the rest of the summer but 
also for the fall days to come. 


The big pictures are raking in highly 
satisfactory grosses and some theatres are 
And the drive-ins 
end with the and 
season in their history as 
into. their 


breaking records. 


may 


even 
this 
most profitable 
Americans all 


year biggest 


over cars to 
escape the city heat. 

The distributors are releasing an impres- 
sive lineup of product to the theatres during 
the hot months, despite the gloomy predic- 
tions of a serious slump caused by the tele- 


get 


vised political conventions in Chicago. Their 
faith in the exhibitors has been justified by 
the public’s vigorous response. 

And if current releases include many out- 
standing drawing cards, the fall lineup is 
packed with box office potential. The dis 
tributors and their studios all are confident 
that the rising spiral of attendance and gros- 
ses will continue for the rest of the year 
and they are this conviction 
in production investments. 


expressing 


Entertainment Content Is 
Basic in Top Product 


The studios are placing pronounced em- 
phasis on entertainment in their pictures, 
giving preference to musicals and comedies 
on their production schedules. And as fur- 
ther proof of their determination to bolster 
the box office appeal of pictures, producers 
are going all-out in the use of color in films. 

Only last week Herbert J. Yates, Republic 
president, announced that with complete 
confidence in the future of the industry he 
was doubling his studio’s production budget 
to the point where he is spending more mil- 
lions than in the past two years combined. 
In addition, Republic stands prepared to 
back up this expenditure with an advertis- 
ing appropriation of at least $2,500,000. 

As for color, eight of the studio’s nine 
completed pictures are in color, and seven are 
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CONVENTION NO MATCH 
FOR GOOD PICTURES 


National political conventions, as 
presumably other events of a politi- 
cal nature, are no threat to the 
motion picture box office. Most ex- 
hibitors were agreed on this in the 
wake of last week's Democratic con- 
clave in Chicago which, once again, 
left theatre attendance unaffected 
and in some spots sent it soaring. 
Some credited the heat wave and 
the cool attraction of the theatres’ 
air-conditioning systems. Others 
thought television's clumsy and repe- 
titious handling of the convention 
proceedings might have had some- 
thing to do with it. In any event, 
with few exceptions and only occa- 
sional dips, the theatres weathered 
the political storm unscathed. 


As Mr. 


Yates put it: “It is my opinion, after a most 


in Republic’s own Trucolor process. 


exhaustive ‘grass roots’ study of conditions 
now and in the immediate future, that there 
is great hope for our industry. There have 
been enough indications in recent weeks by 
the results achieved by our pictures to con- 
vince me that the theatre business, while 
depleted, is certainly not in the critical state 
many observers would lead us to believe.” 

And this note of confidence, translated in- 
to the box office punch of the product, was 
echoed by Twentieth Century-Fox in its 
house organ, The Dynamo, The book, which 
tells the 1952-53 feature product story of 
the company, was mailed last week to 
theatremen all over the world as well as to 
film editors of daily newspapers and mem- 
bers of 20th-Fox’s domestic inter- 
national sales staff. 

The precede to the 56-page brochure said 
the company’s basic production investment 
in the 1952-53 product amounted to some 
$50,000,000 and that “by its lavishness and 
importance, as well as star power, points up 
the confidence with which 20th-Fox en- 
visions the future of the motion picture in 
dustry.” 

Here takes top The 
company’s schedule calls for twice as many 
musicals in Technicolor as 20th-Fox re- 
leased in the years from 1948 to 1951 com- 
bined. All of the remaining 1952 feature re- 
leases either have been delivered to the do- 


and 


too, color billing. 


mestic branches or else are in the process of 

editing and scoring. The studio itself is busy 

on pictures scheduled for release in 1953. 
At the theatres, the upswing in business 


has been sufficiently pronounced to provoke 
widespread comment. In fact, film house at- 
in approximately — the 


tendance increased 


same ratio to which television viewing de- 
creased during the conventions. Many stuck 
to the theory that poor summer TV pro- 
gramming, and particularly the lack of ex- 
citement in the Chicago convention cover- 
age, had driven audiences into the arms of 
eager exhibitors. 

Sees Seasonal Upturn 

In United Paramount 

O'Brien, secretary-treasurer of 
United Paramount Theatres, New 
York last week that his circuit ex- 
periencing a seasonal upturn. Business since 
July 1 has been better and compares favor- 
ably with last year, he disclosed. At the 
same time, he expressed the opinion that 
the televizing of the Republican convention 
had actually aided theatre attendance. 

This true all the country. 
Metro reports that its colorful array ot top 
grossers currently includes “Singin’ in the 
Rain,” “Skirts Ahoy,” “Lovely to Look At” 
And the company’s fall 


Robert H. 
said in 


Was 


same 1s over 


and “Scaramouche.” 


lineup features a number of big pictures 
that promise to carry on the crest of the 
business wave. 

On August 29, “Ivanhoe,” Technicolor, 
starring Robert Taylor and Elizabeth Taylor, 
goes into general release. In September, Metro 
will have “The Merry Widow,” Technicolor, 


Lana Turner and Fernando Lamas. In October, 


“Because You're Mine, Technicolor, with 
Mario Lanza and Doretta Morrow, and 
“Everything [| Have Is Yours,” Technicolor, 


Marge and Gower Champion, Dennis O'Keefe 
and Monica Lewis. For November, “Plymouth 


Adventure,” Technicolor, with Spencer Tracy, 
Gene Tierney and Dawn Addams 

RKO, currently happy with the swelling 
grosses on “Robin Hood” and “Clash By 
Night,” has scheduled “The Lusty Men,” a 


Wald-Krasna production starring Susan Hay- 
ward, Robert Mitchum and Arthur Kennedy, 
for September release. In October, KKO will 
have “Androcles and the Lion,” with Jean Sim- 
mons, Victor Mature and Robert Newton 
Scheduled for October release is “No Time for 
Flowers,” a parody on Communism, starring 
Viveca Lindfors and Paul Christian. Another 
Jean Simmons film is likely to be among the 
fall releases, and so is “Jet Pilot,” Technicolor, 
starring John Wayne and Vivian Leigh 
RKO’s “King Kong” Reissue 
Rolls Up Big Grosses 
Backed by a vigorous television 
campaign, RKO's reissue of Merian (¢ 
’s “King Kong” is rolling up astonishing 
grosses in theatres all over the with 
RKO’s share of the profits now believed likely 


advertising 
Coop 


crs 
country 


to top the $2,500,000 mark. When the film 
was first released in 1932-33, the RKO share 
of the gross came to $750,000. The company 
has spent $200,000 on the TV campaign for 


the film and attributes much of its success to 


the experimentation with the new medium 
“King Kong” has smashed many records and 
in several instances has done as much as a 
week's average business in some theatres in a 


single day, according to RKO 
At 2th-Fox, the big current grossers in- 


clude “Don’t Bother to Knock,” “Lure of the 
Wilderness,” “We're Not Married,” “Diplo 
(Continued on following page, column 
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Terry Ramsaye Says 


RIEND IN TEXAS—Some months past 


COMPO put into circulation reproduc 


iis f a rather special and skilled 
expré n of friendship for the motion pic 
ture from way down in Texas. It was in 
that editoria lumn_ entitled ‘Point of 


View yppearing intermittently with the 
jisplay advertising of the famed Neiman 
Marcus store in Dallas. It was signed just 
Wale 

Maybe you will remember some of the 
quotes. After a bow to imported art pic 
tures and the critics he said: ‘But we saw 
» movie the other day, ‘Place in the Sun’ 
which we considered art, and it was made 
n tired, old ‘mediocre’ Hollywood, nor 
was ‘Streetcar Named Desire’ far behind. 
And both of these movies worked under 
the handicap of our being able to under 


tand every word.’ 
Speaking of the customers, he put accent 
- . the qroup which wishes a short 
pite from life as it is... . It is not con- 
er 1 whether the heroine can act, cares 


thing about whether the plot is to 
k,’ the direction too static. ... It want 
yet out of the house a couple of hours 


meboady else's life and not shatter 

Hollyw { just trying to help a man 
pa tw iv with pleasure tor - xty 


ts. That we submit is high purpose, in 
these days, well carried out... ." 
rder t+ expression made one 
ybout who was ''Wales''? Research 
up with the fact that he is a lad « f 
twenty-five, Warren Landis by name, b 
New York City, with behind him Phillir 
Exeter Academy, Yale, U. S. Marine Cort 
rad program. writing for McCrary 
enberg, reporter on the New York 
Daily Mirror and the Dallas Morning News, 
ana na TirstT NOVE ‘The Be Thing That 
Ever Happened n the McGraw-Hill 


balk 


Meanwhile h 1dvertising ‘Wale 
way down there is developing a 
tan mail that would make some of the 
yndicated pundits jealous. Good friend { 
Ind to Nave. 


TOO MUCH ART—With a decided ar 


pre stion one re 30 f the rebellion of the 
itizenry of Stratford-on-Avon against a 
ontinuou sturation of the home town 


with the atmosphere of the Shakespeare 


Theatre of world renown. It has come t 
the pass of protest where the town cor- 
poration has voted to spend up to $560 a 
week to finance variety shows in a 7a 


‘A lot of peopie 


hall. Says a Councilor: 


imply get tired of living with Shakespeare's 


spirit day and night." This student of the 
arts got fed up with Shakespeare many 
the year ago after a few courses in English 
iterature, deciding then that he was an 
overblown tradition, so highly rated mainly 
by the ‘'culturines."’ What is called “appre 
ciation" rates among the fetishes of con- 
vention along with solitaire engagement 
rings, mink coats and parlor grand pianos 
bedecked with a bust of Chopin and may- 
be a Boston fern. 


ARGON JUNGLE—A side effect of the 
swiftly evolving technology of the mo- 
tion picture, radio, television and color 

a terrific inter-industry and international 

problem of words and standardized name 
for things so that the workers of the elec 
tronic world can understand each other. 

The subject has the interested attention 

f William H. Offenhauser, Jr., electronic 
engineer, who has worked on everything 
from the proximity fuse to recording the 
ove song of the mosquito. In a report tu 
the Society f Motion Picture and Tele- 
vision Engineers, he has revealed that con- 
Jerably more than a thousand technicians 
and ientists have been at work on a 
tandard nomenclature and will be a 
time yet arriving at a Master Index. The 
SMPTE has had the subject in hand since 
942. An aggressive participant is the 
Institute of Radio Engineers, which has set 
ip 25 main committes f 15 men each 


ub mmittee f ten men totalina 
more than a thousand at last count. Now 
there is a Joint Committee for Inter 
Society Coordinatior which has been 
ined by the Radio Television Manufac 
turers Association and the National Asso- 
ation of Radio and Television Broad 

r among others. A tied in is the 
i Co which has a 


nomenciature so tar approved by the Illu 


minating Enaineerina Socie ty, 

When all these agree on a block of 
nomenclature the result goe up for 
ypproval by the American Standards Asso 
ion. After that there are several inter 


ational steps yet, involving related efforts 
by the societies of eleven European na- 
tions, not including Russia. There are to be 

nsidered also the International Electro 
Commission and_ International 
scientitic Union. 

So far we have, approved by the Ameri- 
an Standards Association's PH22 commit- 
tee, a total of 100 motion picture terms in 
a document entitled ASA Z 22.56-1947. 
That's progress, but not internationally 
leared yet. 


BIG PRODUCT 


(Continued from preceding page) 


matic Courier” and “Wait Till the Sun Shines, 
Nellie.” Set for release in September and look- 
ing important are “Way of a Goucho,” Tech- 
nicolor, Gene Tierney and Rory Calhoun. In 
October, “Monkey Business,” Cary Grant and 
Ginger Rogers. And also in the fall, “Snows of 
Kilimanjaro,” Technicolor, Gregory Peck, Su- 
san Hayward and Ava Gardner. 

Paramount is elated over the showing of 
“The Greatest Show on Earth,” which is fully 
living up to its title, and the phenomenal suc- 
cess of “Jumping Jacks,” starring the Martin 
& Lewis comedy team, which is outdistancing 
even the top grossing “That's My Boy.” 
“Jumping Jacks” is breaking records in many 
situations. 


Bing Crosby Film Is 
On Paramount Schedule 


Forthcoming from Paramount in the fall, 
among others, are: “Just for You,” Techni- 
color, Bing Crosby and Jane Wyman, in Sep- 
tember; “Somebody Loves Me,” Technicolor, 
3etty Hutton and Ralph Meeker, and “The 
Turning Point,” William Holden and Edmond 
O’Brien, in October. 

At Warners, “She's Working Her Way 
Through College” and “The Winning Team” 
are currently doing the business. Warners’ 
box office pillars for the fall include “The Man 
3ehind the Gun,” Technicolor, Randolph Scott ; 
“The Crimson Pirate,” Technicolor, Burt Lan 
caster; “The Miracle of Our Lady of Fatima,” 
WarnerColor, Gilbert Roland; “Springfield 
Rifle,” WarnerColor, Gary Cooper; “Top Se- 
cret,” Cornell Wilde and Phillis Thaxter, and 
“The Iron Mistress,” Technicolor, Allan Ladd 
and Virginia Mayo. 

United Artists reports lively business on 
“Strange World,” with “High Moon” and “Is- 
land of Desire,’ Technicolor, going into re 
lease. Its “Outcast of the Islands” also is do- 
ing well 

Universal-International counts among its big 
summer grossers, “Francis Goes to West 
Point,” “Has Anybody Seen My Gal,” “Red 
Ball Express” and “Sally and Saint Anne.” 

Forthcoming are “Untamed Frontier,” Tech 
nicolor, Joseph Cotten,* Shelley Winters ; “Son 
of Ali Baba,” Technicolor, Tony Curtis, Piper 
Laurie: “Bonzo Goes to College,” Maureen 
O'Sullivan and Ed Gwenn; “Yankee Bucca 
neer,” Technicolor, Jeff Chandler and Scott 
Brady, and “Willie and Joe Back at the Front,” 
which stars Tom Ewel 

Columbia says “The Marrying Kind” and 
“Walk East on Beacon” are its two most suc 
cessful summer attractions, with both running 
ahead of “Born Yesterday.” For September, 
the company is putting its confidence in ‘Push- 
over,” starring Hugo Haas and Cleo Moore, 
and “The Happy Time,” starring Charles Boyer 
and Linda Christian, a pre-release. October 
will see “Assignment Paris,” Dana Andrews 
and Marta Toren, and slated for November are 
“The Four Poster,” a Stanley Kramer produc- 
tion starring Rex Harrison and Lilli Palmer, 
and “Last of the Comanches,” Technicolor, 
Broderick Crawford and Barbara Hale. 


“Quiet Man” Republic’s 
Big Box Office Entry 


At Republic, “I Dream of Jeanie” in Tru- 
color and “Woman of the North Country” have 
had successful openings. Republic product ex- 
pected to bolster the box office in the fall in- 
cludes “The Quiet Man,” Technicolor, John 
Wayne, Maureen O'Hara and Barry Fitzger- 
ald; “Toughest Man in Arizona,” Trucolor, 
Vaughn Monroe and Joan Leslie; “Ride the 
Man Down,” Trucolor, Brian Donlevy and 
Rod Cameron; “Thunderbirds,” John Derek, 
John Barrymore Jr.; “The Lady Wants Mink,” 
Trucolor, Ruth Hussey, Dennis O’Keefe, and 
“Fair Wind to Java,” Trucolor, Fred MacMur- 
ray and Vera Ralston. 
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M-G-M presents Gene Kelly « Pier Angeli in *THE DEVIL MAKES THREE” 


Screen Play by Jerry Davis * 


Based on a Story by Lawrence Bachmann 


Directed by Andrew Marton * Produced by Richard Goldstone 


to improve 
my business’ 
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M-G-M presents 


MOTTO 
FOR SHOWMEN! 


‘I promise 
to attend 
TRADE SHOWS 
more often, 
to observe 
every angle 
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Ricardo 


Montalban * Wendell Corey * Claire Trevor * Written by John Fante and Jack 
Leonard * Directed by William A. Wellman * Produced by Stephen Ames 
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TAX BATTLE ON 
LOCAL FRONTS 


Grass Roots Campaign Is 
Launched; COMPO in 
Move to Collect Dues 


\ series of meetings among distribution 


nayer ind exhibitor committee 


of the projected Council of Mo 
n Picture Organizations financing drive, 
wk place last week throughout the coun 
try, as COMPO's campaign to end the 20 
per cent Federal admissions tax gathered 
peed and further support trom all sections 
tothe wdustry 
The meetings were the first of a series 
t three—the second was to take place this 
veek—which will be climaxed during the 
veck of August 11-18 when every theatre 
the country will be canvassed for the 
payinent of its COMPO dues, and distribu 
tor contributions will match those of the 


exhibitors, dollar-for-dollatr 
After Legislators 


\s an industry experienced in  organiz 
ng “saturation” campaigns tor its product, 
the film business was this week busily en- 
vaged in trying to organize contact with 
every Senator and Congressman—as_ well 
is candidates tor political othce—in order 
ommut themselves the 
idmussions tax issue And while the drive 
lor dues is aimed at building up COMPO’'s 
general operating tund, the reason for the 
imtense collection drive at this time is to 


to get them t 


make sutticient funds available for the 
proper conduct of the anti-tax campaign. 
Meanwhile, the tax drive quickly became 
the No. 1 activity of the industry, as show 
men big and small conducted meetings and 
ide plans to throw off what has been de 
cribed as a “discriminatory” tax burden 
One of the important gatherings was held 
t Friday in Boston, attended by some 40 
exlubitors distributors 
faking a vigorous part in the proceedings 
were Samuel Pinanski, Martin Mullin and 
Nathan Yamins, who with Arthur Lock 
d, Rav Feeley, Norman Glassman, Theo 
lore FI 


rmen for the exhibitors in that area 


eisher and Francis Lydon are co 


Meet in Michigan 


\lso meeting im recent davs were almost 
ill of Michigan exhibitors at the offices of 
the Cooperative Theatres in Detroit. There. 
similar pledge support to the COMPO 
drive were made - well as specific plans 


to conduct the campaign to the best pos- 
sible advantage 

The concern generally over tax matters 
also gained emphasis this week by the de 
velopments at Ann Arbor, Mich., and Beth- 
lehem, Pa. In the former community. the 
five theatres threatened to close their ‘doors 
i the citv administration did not rescind 


20 


the 10 per cent levy on amusement admis- 
sions levied February 1, 1950. The Beth- 
lehem exhibitors have blamed a serious loss 
in business on the tax. 

At Ann Arbor, the local tax issue was 
more involved. There, the court has ruled 
that the controversial tax issue—city  offi- 
cials have proposed this 10 per cent levy— 
may legally be placed before the voters in 
the August 5 primary elections. The ruling 
by Cireuit Judge Archie D. McDonald re 
jected the claim of Butterfield Theatres 
that the August 5 vote on the tax was essen- 
tially the same measure that had been de- 
feated April 7, when the city had sought 
general authority to levy excise taxes, in- 
cluding an amusement tax 

However, it was still the national picture 
that occupied the attention of exhibitors and 
distributors. From the grass roots every 
day came lists of names to Col. H. A. Cole 
and Pat MeGee, co-chairmen of the 
COMPO Tax Committee, of exhibitors will 
ing to serve on state committees. New addi- 
tions to the lists were as follows: 

Morris Loewenstein, Oklahoma City; Joe 
Floyd, Sioux Falls, South Dakota: John 
Bertelero, Rapid City, South Dakota; M. C. 
Cooper, Ed Kraus and O. K. Engen, North 
Dakota; L. F. Gran, Wisconsin; Sam 
Rosen, New York; Lee W. Newbury, New 
Jersey; Frank Vennett, Vermont; Ralph E. 
MeClanahan, Irvine, Ky.; Samuel B. Land- 
rum, Dallas, and Leon Peterson of Rapid 
City 


Connecticut Court Calls 
Kenmike Pickets Illegal! 


he picketing of the Kenmike theatre, 
Waterbury, Conn., by Motion Picture 
Operators, Local 304, for nearly five months 
in 1950 has been declared “illegal union 
picketing” in a decision handed down by the 
Connecticut Supreme Court ‘of Errors in 
Hartford. The picketing was stopped by an 
injunction issued by Common Pleas Judge 
Richard S. Swain. None of the theatre's 
seven employees belongs to a union,  Al- 
though the decision of the court was 
unanimous, two separate opinions were 
handed down in the interest of clarifying the 
ruling. 


Canada Firm Reports Income 


Theatre Properties, Ltd., of Hamilton, 
Ont., has reported net earnings of $127,120 
ior 1951, compared with $152,827 in 1950 
Last year’s net profit and surplus was $68.- 
161, against $79,675 in 1950. 

Open West Virginia Drive-in 

The Newbold Keesling Circuit has opened 
its new 700-car Skyline Drive-in at Oak Hill, 
West Virginia. 


Lust Mits 
Censors in 
Maryland 


ROCKVILLE, MD.: Motion pictures have 
matured and developed to the point today 
where they are now generally recognized as 
a tremendously powerful medium for the 
diffusion of human thought and, as such, 
they should not be subject to local censor- 
ship, Sidney B. Lust, owner of the Sidney 
Lust Theatres, this week told a meeting ot 
the Kiwanis Club here. 

Mr. Lust outlined the current Ohio cen- 
sorship case involving the prior censorship 
of newsreels in that state and then asked 
his audience, “How long do you think the 
American people would tolerate a govern- 
mental bureaucracy set up to tell us what we 
shall read, or see, or hear? Not very long, 
sure enough.” 

The theatre executive pointed out that 
despite the “Miracle” and “Pinky” decisions 
handed down by the Supreme Court, there 
are still seven states, including Maryland, 
which have yet to revise their censorship 
statutes or to remove their censorship 
boards. It is for this reason, he said, that 
the Motion Picture Association is challeng- 
ing the Ohio censorship laws. 

He asked his audience if it thought that 
the morals in the 41 states without censor- 
ship boards were any lower than those in 
the seven states with such boards. The 
question, he continued, answered itself, 
principally because of the industry’s  self- 
regulation in the form of the Production 
Code. To the accusation by one critic that 
the Code itself is a form of censorship, Mr. 
Lust said it is “the democratic answer to 
censorship.” 

Commenting on the wisecrack, “Blessed 
are the censors, for they shall inhibit the 
earth,” Mr. Lust declared, “we don’t want 
our land inhibited in thought and in ex- 
pression. We want to give wings to the 
imagination and the liberties of our people. 
In our country the people can be trusted. 
Let’s forever keep on trusting one another,” 


New $100,000 Drive-In 
Planned at Tampa 


Plans have been announced by Carl H. 
Moseley and iF M. Poindexter for the con- 
struction of a $100,000 drive-in in Tampa, 
Fla., to accommodate 600 cars. In addition 
will be provided indoor seating for 300 per- 
sons in an air-conditioned portion of the 
two-story projection building. The new 
theatre is due to be completed by Oct. 1. 


Foreign Films for U.S. TV 

Herbert I. Spitzer & Associates of Chi- 
cago have announced that they have avail- 
able for sponsorship in the United States 
television market over 50 full-length pic- 
tures and short subjects made in European 
motion picture studios. 
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Decca 
Is Promised 


Plans to expand greatly the business of 
both Universal and Decca Records within 
the next two to three years are currently 
under discussion, Milton R. Rackmil, presi- 
dent of both companies, told a luncheon 
meeting of trade paper editors in New York 
this week. 

Stressing that Decca and Universal are 
capable of complementing each other in 
various phases of their operation, Mr. Rack- 
mil declined to divulge details of his future 
intentions other than saying that his plans 
are not dependent on a merger of the two 
companies, Such a consolidation, originally 
proposed, has been called off, at least for 
the present. 

The Universal and president 
stressed that no changes in the Universal 
management are contemplated he 
specifically included the studio, declaring 
that if Leo Spitz recovered from his cur- 
rent illness sufficiently to permit him to con- 
tinue in an active capacity, he would do so. 
“We have a winning team now,” Mr. Rack- 
mil said, referring to Universal’s good 
earning record. “When everything is going 
well it doesn’t make sense to shake 
things up.” 

Decca now has a 42 per cent interest in 
Universal, but Mr. Rackmil said he had no 
present plans to replace the three Rank 
representatives on the board. He also 
made it clear that he did not see television 
taking the place of theatres. Plans to dis- 
tribute TV films through Decca’s national 
outlets are in the offing, he revealed. He 
will open studio talks August 11. 


FCC Approves First TV 
Permits for Education 


The Federal Communications Commision, 
despite dissent by Commissioners Hyde and 
Jones, awarded the first four educational 
television permits to State-supported institu- 
tions. The dissent was based on the argu- 
ment that since these institutions would 
have to go to their legislatures for appro- 
priations they did not at present meet the 
financial requirements. Licenses went to 
Kansas State College of Agriculture at 
Manhattan, and to the New York State 
Board of Regents for three educational sta- 
tions to be located in Albany, Buffalo and 
Rochester. 


Decca 


Convention Coverage Puts 
Three Networks in Hole 


Unofficial estimates this week indicated 
that three radio and television networks 
spent a total of $3,000,000 beyond what the 
sponsors paid in the coverage of the Repub- 
lican and Democratic conventions in Chic- 
ago. The National Broadcasting Company is 
said to have lost at least $1,500,000 on its 
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MILTON R. RACKMIL, newly elected president of Universal Pictures, and also Decca Records 


chief executive, moved into the picture company last week and met his executive staff for the 
first time over the, luncheon table in New York. In the rear, Adolph Schimel, vice-presi- 
dent and general counsel; Leon Goldberg, vice-president and treasurer; Mr. Rackmil; Nate 
J. Blumberg, who moved from president to board chairman; Alfred E. Daff, newly elected 
executive vice-president; John J. O'Connor, vice-president; C. J. Feldman, domestic sales 
manager, and David A. Lipton, vice-president in charge of advertising and publicity. In the 
foreground: Richard Davis and Saul Friedberg, attorneys; Morris Alin, editor of “Progress”; 
Harold Rubin, assistant to Mr. Goldberg, and Ray Miles, assistant comptroller. 


radio and television coverage, the Columbia 
Broadcasting System $1,000,000 and the 
American Broadcasting Company $500,000. 
Blanket coverage was sold to the sponsors 
last winter at a fixed fee, for which the net- 
works agreed to furnish a minimum of 20 
hours of coverage at each convention. Many 
additional air hours were incurred, however, 
because of the lengthy sessions. 


Broidy Reports Large 
Backlog for Monogram 


HOLLYWOOD: Monogram-Allied Artists 
now has the largest product backlog in its 
history, representing the studio’s “greatest 
box office potential,” Steve Broidy, Mono- 
gram-Allied Artists president, cabled the 
company’s exchanges throughout the world 
following his return from a trip to Europe. 

Referring to the 14 pictures currently be- 
ing prepared for release, Mr. Broidy pointed 
out that the casts of these films reflect the 
company’s new policy of placing emphasis 
on name players. Among the features are: 

“Flat Top,” Sterling Haydn, Richard 
Carlson; “Down Periscope,” Mark Stevens, 
Dorothy Malone; “Battle Zone,” John Ho- 
diak, Linda Christian, Stephen McNally, and 
“Rose Bowl Story,” Marshall Thompson and 
Vera Miles. 


Leased as TV Film Plant 

Fox West Coast Theatres and Filmeraft 
Productions have completed negotiations for 
a long term lease on the Filmarte theatre in 
Ley Angeles, according to Isidore Linden- 
baum, president and executive producer of 
Filmeraft. The theatre will be reconverted 
into a TV filming plant. 


Philadelphia Considers 


Modification of Tax 


An ordinance was introduced in the Phila- 
delphia City Council last week to exempt 
religious, educational and charitable organ 
izations trom payment of the city’s 10 per 
cent amusement tax, thus restoring exemp 
tions granted when the amusement tax was 
first adopted in 1937. It was estimated that 
the loss in revenue to the city trom the pro 
posed exemptions would not exceed $125,000 
innually, out of a total annual yield of $,- 
900,000, The 1937 exemptions were abolish 
ed in 1945 and the following year the four 
per cent amusement tax was raised to 10 
per cent. 


Slight Drop Is Shown 
In Chicago Tax Revenue 

The city three per cent amusement tax 
collected from theatres in Chicago during 
May totaled $82,937 compared to $83,491 
for the same period last year, a negligible 
drop of about one-half of one per cent. 
The figures for the first six months of this 
year indicate tax collection for the city of 
$509,684, compared to $548,671 for the same 
period last year. 


Roush Film Firm Expands 

The absorption of Special Purpose Films, 
Inc., its business, properties and facilities, 
by Leslie Roush Productions, Inc., New 
York, has been announced by Leslie Roush, 
president. The move was described as a 
specific step in a continuing expansion pro- 
gram by Roush. John Fox, former president 
of Special Purpose, has become executive 
assistant to Mr. Roush. 
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despite his obvious affinity for hobbies that 
FINDS Cl IRIOSITY KE Y are very much on the intellectual level. 
His advice to exhibitors, for example, is 
that their plants must be as up to date as 
possible—clean and comfortable—and kept 
BITOR that way; that the admission price must be 
right, and that the programs must be of 


high quality. 


S ZARUS 
by CHARLES J. LAZARUS His advice to producers—“T know that I 


THE GENTLEMAN in question has the PAT McGEE SAYS: will be putting my neck in a noose for this,” 


he says—is that they should make films for 
television. But 16mm pictures, using secon- 
dary players, so that future stars for the 
film theatres can be built up. “In this way 
TV can become a complementary instead 
of a competitive medium.” 


down-to-earth name of Pat McGee, and if 


nger, there is no doubt 


that the college vear book would pick hin 


is one of the bright young men most likely 


to succeed 


The fact of the matter is, however, that 
Mr. Meee never had his future foretold 


Seek Young Executives 


college year book for the sh iple 


ison that he never went to college. But 


And his advice both to exhibitors and 


that did not stop him from succeeding in producers is that the secondary picture on 
one of the most important theatve posts in a double bill is on its way out. “I am much 
the country, and being one of the most against double bills. Our ‘A’ theatres are 


literate men in the film industry 


on a single bill policy although we operate 
in double bill territory. Eventually the 
second picture will have to be eliminated,” 
Mr. McGee says. 


A Tax Drive Leader 


Pat McGee today, at 46, is general man ill a 


Herald 
“| am much against double bills. . . . Even- Development of promising young people 
tually the second picture will be eliminated." = into executives, is another matter about 


f the Cooper Foundation Theatres, 


quarters Denver, and is co-chairman 
Col. H. A. Cole of the intensive anti 
tax drive launched by the industry Mr 


which Mr. McGee feels strongly. “At 
Cooper, we try to maintain high morale 


McGee was a ked sd “g p into the shoes see and efficient operation through encouraging 

Robert O'Donnell Pretty tough to fill, voung executives. And if they have any 

| he say when the latter found the burden ideas, no matter how radical, we welcome 

i ut tax campaign too much. That Mr them.” 

1 McGee was considered the pertect suc As one of the “incentive” activities, Mr. 

essor, is a credit to his reputation and reso McGee talks of the obligation by all man- 

lution that the project can be completely agers to produce six benefit shows a year, 

with tickets good up to three months. The 

company works on a 20 to 25 per cent cut 

ampatg with organizations and the plan has been 
top industry executives, says. the exhibitor most successful. 

himseif must show ingenuity and willingness On other film problems, Mr. McGee says, 

| to work very hard, if he is to enjoy any kind “Eventually there will be longer features, 

i of prosperity even after the tax burden is i. re doubles, and theatre TV helping occa- 

ae secret is curiosity.’ Mr. McGee “TV can become a complementary instead sionally in the general programming” ; over 

of a competitive medium. a period of time the outmoded neighbor- 

‘ hood houses will go out of business”; dis- 

the story background of the film he’s show tributors must take greater care in planning 

ing; curious about the players; curious about ads and watching that they accurately in- 


what would make a customer more com- 


form the public about the picture; there is 
hope for arbitration “if distributors will 
arbitrate all questions—not rentals, as such 
—hbut: bidding.” 


Started at 11 


\lthough young in years, Mr. McGee’s 
exhibition background qualifies him to speak 
authoritatively on complicated film  prob- 
lems. At 11, he was sweeping floors at the 
Odeon theatre in Shawnee, Okla., and he 
went in with Joe Cooper in 1921 as an 
usher. After working in practically every 
phase of theatre operation, he joined the 


jortable, and generally curious about the 


vorld around him—about current events, 
the sciences, arts and letters. It all adds 
up to better background for very much better 


business.” 
It takes a little pumping to get Mr. McGee 
to talk about his own accomplishments in 


the field of curiosity, but when he does, one 


of the most amazing examples of a self 


taught man is revealed. His collection of 


rare editions, originals and fine literature 


would make a librarian’s mouth water. He 


is also the owner of James Branch Cabell’s "The exhibitor must be curious .. . of the 


original woodcut of “Music Beyond the film... about the players... about 
Moon” and many other works of art customers.” Schine circuit for a time, returning sub- 
sequently to the Cooper Foundation circuit 
of theatres. 


A Student of Napoleon 


\fter admitting that he never finished daughters—Jean and Janice, the twins, are Sorn in Shawnee in 1906 when that area 
high school, he says proudly: “I guess you 22; then there are Carole, 20; Kathleen, was still part of the Pottawatomie Indian 
can say that I am a student of Napoleon; 10, and Karen, 9—and his wife Mary, who — reservation, Mr. McGee says his father was 
that I cut my teeth on Gibbons; and that has helped him institute in their daughters from Texas and his mother from Kansas, 
my autographed limited edition of H. L. i feeling for the arts. and both his grandfathers from Ireland. 
Mencken's ‘Treatise on the Gods’ is one of But the most interesting sidelight of Mr. “T was curious enough to find out the 
my proudest possession.” McGee's personality is perhaps his prac- origin of my family tree,” says Mr. McGee, 


His other proud possessions are five tical approach to motion picture matters by way of explanation. 
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Good Gross 
Abroad Seen 
By Balaban 


Although business in the foreign markets 
is very good, actual earnings by American 
motion picture companies have declined be- 
cause of devaluation of currency, Barney 
3alaban, president of Paramount Pictures, 
said this week in New York on his return 
from a trip to Paris, Rome and Venice. 

Mr. Balaban said his company would give 
a reasonably good account of itself this 
year and has a “well-balanced production 
schedule for 1953." Asked about possible 
retrenchments similar to those made re- 
cently at MGM, Mr. Balaban declared that 
“whenever we find an uneconomic situation 
we make necessary cuts. These are times 
that call for efficiency and productivity.” 

Concerning the possibility of the company 
making more pictures abroad, he said it 
would do so only if a picture’s background 
called for it. Mr. Balaban also remarked, 
when questioned about the outlook for the 
industry, that “each company would prosper 
according to the number of box office hits 
it can produce.” 


All Distributors Named 
In $750,000 Trust Suit 


The major distributors have been named 
in a $750,000 anti-trust suit filed in the 
Lincoln, Neb., District Court by Clarence 
D. Frazier, operator of the suburban Joyo 
theatre. Mr. Frazier charged that other ex- 
hibitors had been favored in the distribution 
of product, and in alleged violation of the 
Sherman Anti-trust Act. The suit calls for 
treble damage of $250,000 which is claimed 
to be a result of inability to compete with 
downtown theatres because the Joyo theatre 
was placed in third and fourth run position. 
Named in the suit were Twentieth Century- 
Fox, Loew’s, Warner Bros., Columbia, Uni- 
versal, United Artists, Paramount and RKO. 


See Building Curbs to Be 
Continued Until 1953 


WASHINGTON: There will be no re- 
laxation of restrictions on amusement con- 
struction this year, according to top officials 
of the National Production Authority. Com- 
menting on the end of the steel strike, one 
official of the NPA’s construction division 
said unofficially it would be impossible to 
put the planned relaxations, which were de- 
ferred because of the steel strike, into effect 
until after January 1, 1953. 


Eastman Employees Receive 
$129,242 for Suggestions 
Eastman Kodak Company men _ and 
women yeceived $129,242 in suggestion 
awards during the first six months of 1952, 
it was announced this week. That amount 
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Box Office 


Champions 


For July. 1932 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


JUMPING JACKS 
(Paramount-Wallis) 

Produced by Hal Wallis. Directed by 
Norman Taurog. Written by Robert Lees, 
Fred Rinaldo and Herbert Baker from a 
story by Brian Marlow. Cast: Dean Mar- 
tin, Jerry Lewis, Mona Freeman, Don 
DeFore, Robert Strauss, Dick Erdman, Ray 
Teal. 


LOVELY TO LOOK AT 
(Metro-Goldwyn-Mayer ) 

Produced by Jack Cummings. Directed 
by Mervyn LeRoy. Written by George 
Wells and Harry Ruby. Technicolor. Cast: 
Kathryn Grayson, Red Skelton, Howard 
Keel, Marge and Gower Champion, Ann 
Miller, Zsa Zsa Gabor, Kurt Kasznar. 


PAT AND MIKE 
(Metro-Goldwyn-Mayer ) 

Produced by Lawrence Weingarten. Di- 
rected by George Cukor. Written by 
Ruth Gordon and Garson Kanin. Cast: 
Spencer Tracy, Katharine Hepburn, Aldo 
Ray, William Ching, Sammy White, 
George Mathews. (Champion for the 
second month.) 


SCARAMOUCHE 
(Metro-Goldwyn-Mayer ) 

Produced by Carey Wilson. Directed 
by George Sidney. Written by Ronald 
Millar and George Froeschel. Technicolor. 
Cast: Stewart Granger, Eleanor Parker, 
Janet Leigh, Mel Ferrer, Nina Foch, Henry 
Wilcoxon. 


SHE'S WORKING HER WAY 
THROUGH COLLEGE 
(Warner Bros.) 

Produced by William Jacobs. Directed 
by Bruce Humberstone. Written by Peter 
Milne. Technicolor. Cast: Virginia Mayo, 
Ronald Reagan, Gene Nelson, Don DeFore. 
Phyllis Thaxter, Patrice Wymore, Roland 
Winters. 


STORY OF ROBIN HOOD 
(RKO-Disney) 

Produced by Perce Pearce. Director of 
First Unit, Ken Annakin. Written by 
Lawrence E. Watkin. Technicolor. Cast: 
Richard Todd, Joan Rice, James Hayter, 
Martita Hunt, Peter Finch, James Robert- 
son Justice. 


was nearly $15,000 above the total paid in 
awards during the same period of 1951. Em- 
ployees turned in 21,442 ideas during the 
first half of this year. A total of 7,465 sug- 
gestions—more than one in every three— 
were accepted and received awards. Awards 
of $98,395 were paid on original suggestions 
and $30,847 more was paid on ideas which 
had earned previous awards and were re- 
viewed for additional payments in recog- 
nition of their merit. 


New York Variety Club 
Plans Industry Outing 


Chief Barker William J. German of the 
New York Variety Club has announced that 
Edward Fabian has been named chairman of 
a committee consisting of Marvin Kirsch, 
Martin Kornbluth, Edward Lachman and 
Ira Meinhardt to formulate plans for an 
industry outing to be held the latter part of 
August. The outing will feature gin rummy, 
golf and swimming contests with prizes, and 
a buffet luncheon and dinner. Date and place 
will be announced shortly. Mr. German an- 
nounced that this outing is the first in a 
series of activities planned for the fall. Also 
discussed at a recent meeting of the crew 
were several possibilities for attractive club 
quarters. A new location will be announced 
shortly. 


CBS-TV, De Luxe Sign 
Film Processing Pact 


CBS Television and De Luxe Labora- 
tories last week in New York concluded the 
largest single contract ever signed between 
a television network and a film processing 
laboratory, Frank Falknor, vice-president 
in charge of CBS television operations, an 
nounced. The contract calls for the process- 
ing of a minimum of 100,000,000 feet of 
film. Signing of the contract, Mr. Falknor 
said, “is further evidence of CBS Televi- 
sion’s confidence in New York’s continuing 
as a major center of television.” He also 
said that last year CBS-TV’s finished nega- 
tive production was over 1,500,000 feet more 
than the entire film industry produced in 
Hollywood. CBS included in its count regu 
lar film as well as kinescope reels 


Casino Opens New Office 


The Casino Film Exchange, importers and 
distributors of German, Austrian and Swiss 
motion pictures in the United States, has 
opened its new offices at 1564 Broadway, 
New York. At the same time a special sec- 
tion for the distribution and sales of its films 
in Canada and Latin-America has been 
added, Munio Podhorzer, president of the 
company, said. 
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IT’S FOR THE BIG MONEY AND FOR 


Paramount 
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Is Bing’s Biggest Musical 
O1nce “Blue Skies 


Bing’s back in the golden groove that 


soared him to the top as the all-time 


money-drawing star. He’s back as the 


boxoflice wants him—in a tremendous, 


spectacular, modern musical! More songs 


(11 of ’em)—more dancing—more color 


—more fabulous production numbers 


than he’s had since those ’46 grossing 


records of ‘Blue Skies.” 


Based on “FAMOUS” by Stephen Vincent Benét 
Songs— Music by HARRY WARREN 
Lyrics by LEO ROBIN 


THE 
O10 SPRING FEVER 


d 
P 
aa Produced by PAT DUGGAN : Directed by ELLIOTT NUGENT : 
Screenplay by ROBERT CARSON 


TT duced a pamphlet listing all “supporting” 
ie b subjects available to them for the year Oc- 
. tober 1, 1950 to September, 1951, with trade 


reviewer's reports on them. The document 


concludes that the proportion of poor films 
= v 


The names of the nine governors of the 
British S tbsi tar l ample, feels that the circuits should have — British Broadcasting Corporation who as- 
y Plans 
consulted CEA before coming to a deci- sume control August 1 have been announced 
Share * Splitting; Stock In event, the price raising Is a 


sion any by Prime Minister Winston Churchill. Sir 


to London Exchange retrograde step, says Mr Mears Alexander Cadogan, 68, is named chairman 


PETER BURNUP Yorkshire's J. X. Prendergast will not of the board. His deputy is Marshal of the 
iccept the lead. Like other North Country R.A.F.. Lord Tedder 

\ \ ' theatre men he feels the pinch of the slump ‘ 
LONDON Phough not vet officially an catre men he tec ‘ ( if 

currently affecting textile industries He 

considerable re-tinancing opera A conference to consider the assignment 
tior claims that a working-class family in the 
pending in Technicolor, Ltd., the of very high frequencies (ultra short wave 
Britis} provinces with i weekly wage packet ol 
bsidiary of tie >. organization, lengths) for sound and_ television broad- 


ibout £6 will look twice at that extra penny 


Present capital of the company amounts castmg in Europe, which began in Stock- 


to £520,000, of which 50.31 per cent is held Sua — holm May 28, has just completed its work. 
‘ r indirectly by Technicolor, Inc Rising Costs Considered An agreement was produced which assigned 
Phe rest now is British-owned, with the ' | Ha CEA tt wee — Britain 40 television transmitters and 80 very 
Prudent \ssurance Co, carrying 106,000 s high frequency radio stations. About 700 
hare \rthur  Rank’s Odeon Group television stations were assigned for Europe. 
Hinge also operates in the North Country 
comparatively small engineer The agreement which comes into force 
He applauds the cireuit decision; as does 
mg concern—Gerrard Industries—another lon’s TI Flivelstot wh Tuly 1 next vear has been signed on behali 
53 RIM) London s wo *higerstone, Vil OUS 
fiesta-making dele gates at ( EA’s Llandudno ot the vdministr ot o € 
Ui ~ountrie representec at the conterence, 
Profits Have Climbed occasion 
) the non-signatories being Portugal, the 
| The 2s. 1d. seat so far has been one of the 
ve last eght vears British Techni U.S.S.R., and eight other Eastern European 
| most popular among audiences other than 
pront ave climbed trom around Hed “ ” I countries, 
£522,000. the latter figure ex neighbor hour houses t 1s 
: regarded as significant that the jot state 
Is fr r cent in 1944 ‘ment trom the circuits used the phrase “tot rhe British Film Producers’ Association 
dends have riset om five per cent in - 
4 » most of their theatres Phat, it is said, is presenting three feature films at the 13th 
to the current 22 per cent Re-financing 
gives the circuits a useful eseape-hatch in International Film Festival at Venice, 
plat ire in their early stages and it is A 
anderstood: that ‘the final’ fo. areas where independents embark on a August 20-September 12, The selected 
ration vet price-cutting campaign films are: “The Importance of Being Earn- 
est” (Anthony Asquith production presented 
nsiderats It was an exceptionally deflated Stephen by Rank), “Mandy” (Ealing Studios pro- 
ne “plow Swingler, Labor M.P. for Neweastle-under duction presented by Rank), and The 
: ' Lyme, who lett a wearied House of Com Brave Don’t Cry” (presented by Group 3). 
tor every two shares held, with all the then > , : 7 
ee “re mons in the small hours of a recent morning London Films, no longer a member of the 
t wires split into five-shilling units. The wp 
| : following his return to the attack on film B.F.P.A., will submit, independently, “The 
turther proposal is that a considerable vol 
exhibitors generally with particularly vicious Sound Barrier. 
ume oof the British-held five-shilling 
‘ side-swipes at Metro’s Sam Eckman. In- 
ploughshares” be placed on the London 
Stock Exchange at about 10 shillings per OF promised’ thunde "List Copyrighted Titles 
share the American parent company, it is the SCOUT ES ol the The Library of Congress last week pub- 
: ilso stated, will retain its controlling shares '"@uStry Rad the liscomfiture of finding lished the latest semi-annual issue ( July- 
: ; himself a bore to his fellow-legislators. 


December, 1951) of the Motion Pictures 
and Filmstrips section of the Catalog of 
Copyright Entries. 

The issue lists some 1,200 theatrical and 


1 the British concern 


Chief credit for the deflating process 
goes to Tom O’Brien of NATKE who had 
Major circuits here—J. Arthur Rank’s — little difficulty in convincing the House that 


Odeon-Gaumont group, Associated British Mr. Swingler had been “advised by mali- non-theatrical motion pictures and film 
; Cinemas and Granada—have taken unilat cious sources” that the criticism of the Em- strips copyrighted during the second half of 

eral action on seat-price fixing following pire theatre was part of a Communist at- 1951 bites <4 

the “flexibility” door left open to exhibitors tack on the U. S., that indeed Britain had oe 


in the recent budget. In a joint statement reasons to be grateful to Mr. Eckman. 


Canadian Drive-in Opened 


ther iN The disconcerted Mr. Swingler was con- 

Owing to ever-increasing operating costs strained in the midst of the O’Brien on : The hemi sae three drive-ins planned ze 
and the fact that no relief from entertain slaught to protest that he had no wish to Canada’s maritime provinces by Franklin & 
ments duty was forthcoming in the last “besmireh” Mr. Eckman, but his belated Herschorn opened July 18 at Martinon, 


N. B., with a car capacity of 900. The other 
two drive-ins were planned at Halifax and 
Sydney, N. S., but bad weather and labor 


budget on seat prices at one shilling and — repentance didn’t stay the Celtic indigna- 
ibove, ABC Gaumont British, Granada — tion of Mr. O’Brien Jack of the NATKE 


Pheatre nd Odeon are reluctantly com chief, however, had been well-mobilized 
welled for most of their theatres to mak lobbying operation in behalf of exhibitors difficulties delayed the construction, 
some small increases in the prices of ad aroused at last by the revelations made to 
mission, the chief of which are: 2s. Id. to them at their Llandudno conference in re- UA Opens Algiers Exchange 
“ 2s. 3d; 2s. 7d. to 2s, 8d., with effect from gard to the pernicious political propaganda United Artists has opened its own office 
and including Sunday, August 3.” aimed at the disruption of the industry. in Algiers as distribution headquarters for 


\ roundup of reactions reveals sharp di \ the North African territory, with sub- 

; vision of opinion among independent ex Chosen target of what delegates at Llan- branches in Tunis and Casablanca, Arnold 

; ( hibitors in regard to the circuit lead. Harry dudno var‘ously described as “filthy racket” Picker, vice-president in charge of foreign 

\ Mears, last year’s president of the Cine and “vendetta” was the “supporting pro- — distribution, has announced. Maurice Aubier 
matograph Exhibitors Association, for ex gramme” quota The CEA has just pro- heads the new exchange. 
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Here’s a tale 
with a mighty 


happy 
beginning! 


has the same boxoffice stamina 
as its predecessors and is even 


topping them in many situations 
for instance: 


Paramount Theatre, Amarillo, Texas, 11% bigger than 
FRANCIS GOES TO THE RACES, 35% bigger than FRANCIS; 
Chief Theatre, Pocatella, Idaho, 13% bigger than 

RACES, 3% bigger than FRANCIS; 


Lucas Theatre, Savannah, Georgia, 25% bigger than 
RACES, 44% bigger than FRANCIS; 


Majestic Theatre, San Antonio, Texas, 2% bigger than 
RACES, 5% bigger than FRANCIS; 


Jefferson Theatre, Huntington, Indiana, 20% bigger than 
RACES, 23% bigger than FRANCIS. 


LOR! NELSON ALIGE KELEY- PALMER LE 
WILLIAM REYNOLDS FRANCIS te Talking Mole 


Directed by ARTHUR LUBIN + Story and Screenplay by OSCAR BRODNEY + Produced by LEONARD GOLDSTEIN Ze. 


Based on the character ‘‘FRANCIS’” created by David Stern » A UNIVERSAL-INTERNATIONAL PICTURE 


1 
4 ee 
© funniest 
of all the 
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{ WILLIAM R. WEAVER 
Hollywood Editor 


AL, ROACH’S disclosure of inten 
tion to resume the production of 


feature picture for theatrical ex 


ind of applying the lessons of his 
three years in television-film production to 
undertaking, furnishes a ponderable 
omething for both Production and Exhibi 
tion to think about 
The Roach announcement said in_ part, 
ur three years’ experience in producing 
television can be used in the 
features tor theatrical dis- 


We can make pictures at greatly 


netures for 
production of 
ribution 
educed costs without lessening their quality 
oany Wiis af 

Phe many hard-pressed heads of Produc- 
tion who have been trying to do that evet 
ince the balloon began coming down in 
1947 can be discounting the 
Roach confidence somewhat, while at the 


forgiven tor 


ne time agreeing that this man whose 


Our Gang comedies are still prospering 
mightily might be the man to do it if anyone 
in 
\nd the hard-pressed gentlemen of Ex- 
lubition, remembering the lush yield of the 
hiehtly budgeted 


“Topper” which 


short subjects 


features 
introduced the master 10 


the major dimension, can be expected to 
implicitly, un 


less remembering also those split-features 


redit the Roach confidence 


(two 40-minute subjects packaged together ) 
stamp out the double-feature 
pohey but didn't 


which were to 

In point of actuality there’s not much 
real likelihood of Producer Roach or any 
turning out theatrical features 
(regardless of quality) at 


hodv else 
television-film 
production costs 


PRAEN PICTURES, a load for any week 
started by a Holly 
wood undismayed during the week utilized 
by the 


of the vear, were 


Democratic party to monopolize 
press, racho and television with the business 
of nominating candidates, and bv the De 
partment ot 
charge at an industry still rocking from the 
effects of the last one 


The start of that many 


Justice to pitch a monopoly 


pictures undet 
those conditions could, but probably doesn’t, 
ment found in the fact that 
the Democratic production, exhibited gratis, 

theatre 
ittack from the video sector 


reflect encourage 


lidn’t damage 


Or that the 


grosses perce ptibly 


had dwindled to the status of a 16mm action 
But all that really happened was that time 
to start the 10 pictures came and so they 
were started 


Warner Brothers started “His Majesty 


30 


fechnicolor, in the Fiji Islands, 
Haskin directing Burt Lan- 
Philip Ahn 


O'Keete 


with Byron 


caster, Joan Rice, Benson Fong, 
ind a large cast 


Warner, in War- 
Henry 


Back to Broadway, 
produced by 
Blanke and directed by Gordon Douglas, 
Mayo, Patrice Wymore, 
Steve Cochran and Gene Nelson in leading 


nert olor, 1S being 


with Virginia 


roles 

Stanley Rubin began shooting “60 Saddles 
lor Gobi.” 20th Fox, with Richard Wid- 
mark, Don Taylor and Murvyn Vye head- 
ing a cast directed by Robert Wise. 

Howard Christie turned Universal-Inter- 
national cameras on “Lone Hand,” which 
has Joel McCrea, Barbara Hale, Alex Nicol, 
Jimmy Hunt and others, directed by George 
Sherman. 

Producer Nunally Johnson and Director 
Henry Koster got going on “My Cousin 
Rachel,” 20th- Fox, which has Olivia 
de Havilland heading a cast that contains 
Richard Burton, Dolenz, 


George Ronald 
Squires and others 

Independent Artists, which releases 
through RKO, began filming “Never Wave 
at a Wace,” an extremely nameful under- 
taking which has, in support of Rosalind 
Russell, such folks as Marie Wilson, Paul 
Douglas, Hillary brooke, Arleen Whelan, 
Leif Erickson, Lurene Tuttle and Charles 
Dingle. Frederick Brisson is the producer, 
Norman Z. McLeod the director. 

Samuel G. Engle, producer of some of 
the best of the 20th-Fox comedies, started 
“Taxi” in New York, with Gregory Ratoff, 
another expert in humor, directing Dan 
Dailey, Constance Smith and others 

Sol Fielding began shooting “Jeopardy” 
tor MGM, with John Sturges directing 
Barbara Stanwyck, Barry Sullivan, Ralph 
Meeker and lee Aaker. 

Jerry Thomas put another Bowery Boys 
number, “Stranglehold,” into production for 
Monogram, with William Beaudine direct 
ing Leo Gorcey and Huntz Hall. 

William and Edward Nassour 
“Street ot Shadows” in London, for United 
\rtists release, with Richard Vernon direct- 
ing Cesar Romero and an English cast. 


_ EN GEMS, the television-film pro 
ducing company which last week hired 
Screen Writers Guild president Mary Mc 
Call, Jr., to write 
rently announces the following changes of 


began 


a tele screenplay, cur- 


title for three recently completed subjects: 
“Nathaniel 


Remember” ; 


Hawthorne” to “Romance to 
“Thomas Jefferson” to “Ex- 
periment at Monticello” and “Samuel 


Hath God Wrought?” 


seems to show how 


Morse” to “What 
Which 
things are over there in that infant industry. 


information 


THIS WEEK IN 
PRODUCTION: 


STARTED (10) 


INDEPENDENT 

Street of Shadows 
(Nassour Pictures 

-London—United 

Artists release) 

MGM 

Jeopardy 

MONOGRAM 

Stranglehold 

RKO RADIO 

Never Wave at a Wac 
(Independent 
Artists ) 


20TH CENTURY-FOX 
My Cousin Rachel 
(New York) 


60 Saddles for Gobi 


UNIVERSAL-INT'L 
Lone Hand 


WARNER BROS. 

His Majesty O’Keeie 
( Technicolor ) 

Back to Broadway 
(Warner Color) 


COMPLETED (16) 


COLUMBIA 

Ambush at Tomahawk 
Gap 
(Technicolor ) 

The Member of the 
Wedding (Kramer 
Company ) 


INDEPENDENT 

Mesa of Lost Women 
(formerly Lost 
Women of Zarpa— 
Howco Prods.) 

Bwana Devil (Arch 
Oboler Prod. 
Ansco Color ) 


MGM 
Small Town Girl 
( Technicolor ) 


PARAMOUNT 
Pony Express 
( Technicolor ) 
Scared Stiff (Hal 
Wallis Prod.) 


SHOOTING (20) 


COLUMBIA 

Salome—The Dance 
of the Seven Veils 
( Beckworth Pre 
Technicolor ) 

INDEPENDENT 

Man Trap ( Alexander 
Paal Films 
London ) 

Moulin Rouge 
(Moulin Prods. & 
Romulus Films 
United Artists) 

I'll Get You (formerly 
“The Black Pawn” 

Eros Films, Ltd 
Lippert ) 


MGM 
My Mother and Mr 
McChesney 
( Technicolor ) 
Steak tor Connie 
The Girl Who Had 
Everything 
( Technicolor ) 
Never Let Me Go 
Sombrero 
( Technicolor) 
I Love Melvin 
(Technicolor ) 


Pleasure Island 
( Technicolor ) 
The Stars Are 
Singing 
( Technicolor ) 
REPUBLIC 
Che Lady Wants 
Mink (Trucolor) 
RKO RADIO 
The Difference 
(Filmakers Prod.) 
Murder 
Blackbeard the Pirate 
(Edmund Grainger 
Prod.— 
( Technicolor ) 


20TH CENTURY-FOX 
The Farmer Takes a 

Wife (Technicolor ) 
Niagara 

(Technicolor ) 
UNIVERSAL-INT'L 
Mississippi Gambler 

( Technicolor ) 


MONOGRAM 

Kansas Pacific ( Allied 
Artists—Cinecolor ) 

Down Periscope 
(Allied Artists— 
Lindsley Parsons 
Prod.) 


PARAMOUNT 


Roman Holiday 


REPUBLIC 
Fair Wind to Java 
(Trucolor ) 


RKO RADIO 
sreak-Up 
20TH CENTURY-FOX 
Powder River 

( Technicolor ) 
UNIVERSAL-INT'L 
Desert Legion 

{ Te chnicc lor ) 
Seminole 

( Technicolor ) 


WARNER BROS. 

The Master of 
Ballantree 
( Technicolor ) 

Stop, You're Killing 
Me (Warner Color ) 
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Build 9 New 
Onits in June 
In Canada 


TORONTO: Easing of restrictions on steel 
for amusement building in Canada was seen 
in the letting of permits for five new drive- 
ins and four standard type theatres during 
the month of June. 

Work is reported under way on a drive- 
in and two regular houses and plans have 
been announced for another drive-in. 

Of the nine contracts, New Brunswick 
came up with three, worth $19° 900: two 
in Manitoba were valued at $158,000; in 
British Columbia, two were worth $73,000; 
one in Ontario was for $40,000; and a single 
in Saskatchewan amounted to $25,000. 

Drive-ins recently opened include: Pre- 
mier’s 400-car Midway, located midway be- 
tween Cobourg and Port Hope, in Ontario; 
Western Theatres’ 1,000-car Airport, the 
third in Winnipeg for the Famous Players 
affiliate; Franklin and Herschorn’s 700-car 
Grand Bay in Martinon, N. B., and 750- 
car, $150,000 Midway on the Sydney-Glace 
Bay Highway in Nova Scotia; and the Nel- 
son Drive-In in Nelson, B. C., built by T. 
Hetherington, L. Toffee and O. Bird. 

Auditorium-type theatres opened were: 
W. Risk’s Bay in Alert Bay, B. C.; Phil 
May’s Alma in Wainwright, Alta; the 
Iroquois in Beauharnois, Que., and G. M. 
Basha’s Stephenville in Stephenville, New- 
toundland. 


Divorcement of 20th-Fox 
To Proceed As Scheduled 


The reorganization of the Twentieth 
Century-Fox Film Corp. into two new pro- 
duction-distribution and exhibition compan- 
ies according to the divorcement provisions 
of the trust consent decree with the Justice 
Department, will be completed “. . . on 
about September 27, 1952”, according to a 
statement issued this week by the company. 
The statement said that since it is uncertain 
that new provisions proposed for the Rev- 
enue Act would benefit present stockholders 
under an alternate plan retaining the parent 
corporation and setting up only one new 
corporation, it was decided to go ahead with 
the original plan. 


Negotiate TV Status of 

September Title Bout 

Three-way negotiations were being held 
in New York early this week to determine 
whether the forthcoming world heavyweight 
title bout goes to theatre television or home 
TV, according to unofficial reports. Theatre 
Network Television and two major networks 
initiated the talks with the International 


Boxing Club long before the usual time for 
such discussions, due to what is believed to 
be a high interest in the match. The chances 
of TNT getting the match are considered 
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SCREEN IS BIG USER OF AIR 


EXPRESS, MARKING 25 YEARS 


That hustle and bustle above was neces- 
sary on November 14, 1919. That was the 
day the first air express shipment left New 
York for Chicago. Even at that, it didn’t 
get there by air. The Handley Page World 
War I bomber was forced down by “head 
winds and engine trouble” onto a field at 
Mt. Jewett, Pa., and its shipment trans- 
ferred to the first Chicago-bound passenger 
train. 

Anyway, use of the picture is remindful 
of Air Express’ 25th anniversary. The 
service became formal and official with the 
establishment of the Air Express Division 
of the Railway Express Agency and the 
beginning, September 1, 1927, of a regular 
scheduled air mail and air express service. 

The meaning of this to the industry was 
plain at the beginning: the solving of a 
major problem of film distribution, the 
forwarding of prints great distances— 
especially for an industry with its produc- 


> 
+ 


tion on one coast and its sales offices on 
the other. 

Even more important to the industry has 
been the development of its newsreel ser 
and this has meant speed 
shooting, in travel, many times by air, from 


shooting scene to laboratory, and in travel 


vices; speed in 


again, from laboratory to the theatres. In 
the newsreel story, air express has been a 
factor of importance. 

There were at the beginning only fou 
express airlines: Colonial, between Boston 
and New York; National, between New 
York and Chicago, and Chicago and Dallas: 
Boeing, between Chicago and San Francisco, 
and Western, between Salt Lake City and 
Los Angeles. 

Now there are 32 airlines carrying air 
express not only in this country but to 
Alaska, Hawaii, Cuba, Mexico, and Central 
America. Coast-to-coast flight is now 10 
hours instead of 33. 


greater since Rocky Marciano defeated Kid 
Matthews in Monday night’s match to de- 
cide who would meet champion Joe Wal- 
cott in September. Matthews’ manager, 
Jack Hurley, had virtually killed the attempt 
to televize Monday's bout in theatres by ask- 
ing a greater guarantee from theatres than 
was procured by the Robinson-Maxim fight. 


United Artists Theatres, 
Loew's, Get New Extension 


A new extension of one month has been 
granted by the Justice Department to 
Loew's for the dissolution of its joint inter 
est in the United Artists Theatres circuit. 
The two companies have joint control of 
seven houses. The new extension moves up 
the deadline fo, Loew’s from July 23 to 
August 23 to file a plan for the ending of 
the joint interests, or until August 30 to 
actually start such separation proceedings. 


RCA Sales and Services 
Set Six-Month Record 


Sales of products and services of the Ra- 
America and its sub 
sidiaries in the first half of 1952 attained an 
all-time record high of $305,838,000 exceed 


dio Corporation of 


ing the previous peak set last year by 
$3,505,000, Frank Folsom, president of 
RCA, announced this week. Net earnings 


for the period were $11,300,000. After pay 
dividends, — this 
equivalent to 70 cents a share on the com 
share in the 
first half of 1951 when dollar earnings were 
$15,703,000. Product and service sales in 
the quarter of 1952 amounted to 
$141,966,900, an increase of 22 per cent over 
the previous vear, following a 
the 1952 first 
Common share earnings in the second quar- 
ter totaled 25 cents, compared with 22 cents 


ment of preferred Was 


mon, compared with $1.02 a 


second 


decrease in 


sales reported in quarter 
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People in She 


ews 


JOHN Forp lirector of Republhie’s “The 

Quiet Man,” arrived in New York from 
promotion activities im 
nnection with the tilm opening August 


7] at the Capitol theatre in New York. 


SCHWARTZ of Schwartz & 
Frolich, tilm industry attorneys, was in- 
lucted as a judge of the New York Su 


preme Court Thursday 


(cUTHRIE F. Crowk, who resigned as presi- 
dent of the Kentucky Association of The- 
itre Owners to accept an appointment as 
District Judge in the Canal Zone, was 
tendered a testimonial dinner last week 
by the organization at Frankfort, Ky. 


GAEL SULLIVAN, executive director of The- 
atre Owners of America, who was on 
leave to direct the campaign for presiden 
tial nomination of SEN. Estes KEFAUVER, 
will return to his TOA post following 
a vacation at Narragansett, R. | 


ArcHig J. Mason, owner of the Capitol 
theatre at Springhill, Nova Scotia, and 
partner in the Bijou in Montreal, has 
been elected president of the Canadian 
Federation of Mayors and Municipalities 
at its Calgary convention 


James R. Rickerrs, Paramount's office 
booking manager in Denver, Colo., has 
been appointed acting branch manager 
ot the exchange in that city, replacing 
CLARENCE OLSEN, resigned, according to 
A. W. ScHWALRBERG, president of the 
Paramount Film Distributing Corp 


Industry Council Elects 
Freed Vice-President 

Arthur Freed, MGM producer, last week 
was elected vice-president of the Motion 
Picture Industry Council to succeed Steve 
Broidy who, in turn, is succeeding Gunther 
Lessing in the presidency next month. At 
a meeting in Hollywood, the organization 
ilso pledged its cooperation in the fight to 
ybtain removal of the admission tax being 
conducted by the Council of Motion Pic 
ture Organizations. The MPIC accepted 
the resignation of the Artist-Managers 
Guild, tendered recently, and received the 
Screen Writers Guild report on the latter's 
referendum on the proposed seTvices com 
mittee to act as a clearing house for free 
lancers falsely accused of being associated 
with subversive activities. SWG’s negative 
vote kills it as an MPIC unit. 


JDA Names Drive Exhibitor 
And Exchange Chairmen 


Harold Rinzler, of Randforce Amuse 
ments Corporation, has accepted the post of 


chairman of the exhibitors division, and 
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for Loew's Orpheum and State theatres 


Fasick, director of advertising 


in Boston, was last week elected presi- 
dent of the newly-formed Maryland 
\lumni Club of the New England Uni- 
versity 


{ARLES ROSMARIN, manager of RKO’s 
Argentina office, and 
owner of large circuits in that country, 
have left New York by plane to return 
to Buenos Aires, after conferring with 
Pritt. REISMAN, foreign distribution vice- 
president and other RKO officials. Mr 
ROSMARIN and Mr. CAvALLo, and their 
wives, are scheduled to stop over in Ha 


vana and Mexico City. 


JoserpH purchasing agent for Malco 
Theatres, has been named manager of the 
Princess theatre at Memphis on a part- 
nership basis, according to M. A. Light- 
man, Jr., executive assistant to the presi- 
dent of the circuit. Mr. Kierer, who re- 
places WILLIAM Fores, resigned, will 
continue as purchasing agent. 


Terry M. Linpner, for 11 years with Col- 
umbia’s foreign organization, has joined 
United Artists as special representative 
in India, according to ARNOLD 
Picker, foreign distribution vice-presi- 
dent 


\ncus MacCunn has been appointed sec- 
retary of Famous’ Players Canadian 
Corp., succeeding Nort G. Barrow, who 
died last’ week. FRANK JUSTIN was 
named assistant secretary and L. G. 
GIEERING, assistant treasurer. 


Saal Gottlieb, of MGM-Loew’s, and David 
Levy, of Universal Pictures, have accepted 
similar posts in the exchanges division of 
the motion picture industry drive on be- 
half of the Joint Defense Appeal. Announce- 
ment of the acceptances was made this week 
by Leon Goldberg, of Universal Pictures 
and Edward L. Fabian, of Fabian Theatres 
( orporation, co-chairman of the IDA in- 
dustry-wide effort. The JDA seeking 
$5,000,000 in 1952 to finance the activities 
of the American Jewish Committee of the 
\nti-Defamation League of B'nai B'rith. 


Einfeld Calls Attendance 
Abroad "Satisfactory" 


\ttendance at motion picture theatres 
tbroad is very satisfactory, Charles Einfeld 


20th Century-Fox vice-president, declared 
this week on his return to new York on the 
S. S. Liberte from a six-week trip abroad. 
He said he conferred with executives abroad 
is well as theatre men. He also set plans for 
the fall premiere of Darryl F. Zanuck’s 
‘The Snows of Kilimanjaro” to be staged 
simultaneously in capital cities of Europe, 
\frica and South America. 


Warner 
Lauds Legion 


LOS ANGELES: The tide of Communism 
will be stopped by those who have faith in 
\merica, Harry M. Warner, president of 
Warner Brothers Pictures, said here last 
Sunday in a brief ceremony dedicating the 
new American Legion Town Hall at Wood- 
land Hills. The building was presented 
to the San Fernando Valley community by 
Mr. Warner in the memory of his father, 
Benjamin Warner, and his son, Lewis. 

Speaking before the group ot Legion 
officials, military and civic leaders and mo- 
tion picture stars, Mr. Warner praised the 
American Legion as “one of the greatest 
forces for good in the world today” and 
advised that its fight for liberty and free- 
dom of mankind had never been more im- 
portant than now. 

“This building which we are dedicating 
here tonight,” he said, “is to be dedicated 
as a meeting place not only for the Ameri- 
can Legion, but for all civic organizations 
in Woodland Hills. These organizations 
are all dedicated to Americanism—I know 
of nothing finer in purpose—and that is why 
I am so thrilled to make this building pos- 
sible.” 

All residents of San Fernando Valley 
were invited to the dedication, which pre- 
ceded an open-house inspection of the new 


community center, 


California Theatre Men 
Rename Hamm President 


L. S. Hamm, president of Westside Thea- 
tres and head of the San Francisco law firm 
which bears his name, last week was re- 
elected president of the California Thea- 
tres Association for the third consecutive 
vear. Other officers reelected for a second 
term were Graham Kislingbury, district 
manager of North Coast Theatres, secre- 
tarv: Bob Levin, of General Theatrical, 
first vice-president; Boyd Sparrow, man- 
ager of Loew’s Warfield, San Francisco, 
treasurer. Abe Blumenfeld, of Blumenfeld 
Theatres, was elected second vice-president. 
Mrs. Hulda McGinn was reappointed public 
relations representative and Charles M. 
Thall was reappointed office manager. Mrs. 
McGinn was recently named West Coast 
liaison for the motion picture division of 
the General Federation of Women’s Clubs. 


Wilby-Kincey Trying 
New Student Scale 

The Wilby-Kincey circuit is experiment- 
ing with a new scale of admissions for 
students, at the Lucas and Avon theatres, 
Savannah. The admission is 35 cents, in- 
cluding tax. Theatre executives say the 
move may not bring too much of an attend- 
ance increase but serves as an_ interest 
stimulator for the youngsters when many 
other media are competing jor their 
attention. 
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Beauty Contest Launches 
"Trinidad'' Campaign 
Columbia’s “Affair in Trinidad,” 
Rita Hayworth in her first picture in four 
years, is being launched this summer with 
a national beauty contest in what 
scribed as “one of the largest and most com- 
prehensive tie-up and promotion campaigns 
in the company’s history.” Highlight of the 
campaign is the “Rita Hayworth Beautiful 
Legs” contest sponsored by Columbia and 
backed by extensive cooperation from Mo- 
jud hosiery with more than $10,000 in prizes 
offered. The first local contest got 
way this week in New York in con- 
with the premiere of the picture 
at the Victoria theatre July 30. Other 
include those with the Vogue Belt 
Company, Glentex Fabrics, Best and Com- 
pany and couturier Mollie Parness, who is 
creating a special line of Trinidad fashions. 


starring 


is de- 


being 
under 
nection 
there 

tleups 


Legion Approves Eight 
Of Nine New Films 


The National Legion of Decency this 
week reviewed nine films, putting six in 
Class A, Section I, morally unobjectionable 


patronage; two in Class A, 
Section II, morally unobjectionable for 
adults, and one in Class B, morally objec- 
tionable in part for all. In Section I are 
“Army Bound,” “Dead Man's Trail,” 
“Feudin’ Fools,” “Kid from Broken Gun,” 
“Last Train from Bombay” and “The Will 
Rogers Story.” In Section IT are “Dream- 


for general 


"MIRACLE OF FATIMA" 
GETS DUAL OPENING 


"The Miracle of Our Lady of Fatima,” 
Warner Bros.’ new motion picture in War- 
nerColor about the events which made a 
world-famous shrine of a small town in 
Portugal, will open a two-theatre engage- 
ment in New York City August 21 at the 
Actor and Bijou theatres. A special pre- 
miere will be held at the Astor, Aug. 20. 

The Bijou will run the picture on a re- 
served seat basis, with matinee perform- 
ances Wednesday, Saturday and Sunday 
and evening performances daily. The 
Astor showing will be continuous. 

The production, for which a special 
Warner Bros. color camera unit photo- 
graphed the greatest crowd scene ever 
shown on the screen, has a cast headed by 
Gilbert Roland, Angela Clark and three 
children, Susan Whitney, Sherry Jackson 
and Sammy Ogg. More than 1,300,000 
people jammed every inch of space near 
the world-famous Cova da Iria at Fatima, 
Portugal, last year on the anniversary of 
the events depicted "The Miracle of 
Our Lady of Fatima,"’ and pictures of 
these crowds are included in the film. 
Bryan Foy was the producer, and John 
Brahm director. 


In Class 
“sug- 
and situations.” 


Affair.” 
because of 


boat” and “The Franchise 
B is “Son of Paleface” 
gestive costuming, dialogue 
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HERBERT J. YATES presents 


Color by TECHNICOLOR durected by JOHN FORD 


A REPUBLIC PICTURE 


Roach Plans to Make Six 
Feature Films in 1953 


Hal Roach announced in New 
week that in theatrical 
duction, as disclosed plans to 
make six films for theatres 
ot television 


York this 
returning to pro 
earlier, he 
next vear, as 
films His 
stars to 40 


well as a. series 
idea calls for the signing ot 
week contracts involving their services tor 
both theatrical features and TV films. 
Among those with whom he has conferred 
regarding this project, Mr. Roach said, are 
Leo McC » Stevens and Leonard 
Goldstein, but no deals 
While in New York, Mr 
with distributors on the six 
negotiated with TV officials. 
rV shows, running one hour each, are 
“Children’s Hour” and “Actor's Hour.” Mr 
Roach said he was unhappy about the high 
cost of distribution. Unless he can make 
a satisfactory distribution deal, he said, he 
would confer with a group of exhibitors and 
try to set upa special distribution deal with 
them under which they would guarantee the 
costs in their respective areas. 


arev, ge 


have been closed. 
Roach conferred 
films and also 


Two of the 


New Projectionists' Pact 
New agreements have been 
tween the Motion Picture Projectionists Lo- 
cal 162 and North Coast, United Paramount, 
Loew's Warfield and others in San Fran- 
cisco calling for a 27-cent per hour increase 
based on two years, and 12 cents an hour 
starting the third year of the agree- 


signed be- 


raise 
ment. 


Starring 


Wa 
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HENR KAHN 
The rvence f the new autonomous 
I icians Union as a power within 
k of the French industry is ex 
ignihicant bearing on the 
tiat foran Franco-American film 

iwreeme 

Soo last week's news that the French 
Government has decided to cut the number 
dubbing visas for foreign films by 26 
per cent. The total is now definitely placed 
it 138 against a former 186 but will not in- 
clude films which win prizes at Cannes. This 
ne of the fait accomplis that will face 


the Americans when talks are resumed. 


Has 300 Members 


The new group has 300 members already. 
It 1s expected to increase its strength to 500 


within the next weck or two. M. Jeanger, 
one of the union's officials, told this bureau 
that the organization was attracting the 
maller technicians particular and he 


thought this a very 10d thing. 


Phe all-powerful Communist-dominated 


union is in a serious position. It is said to 
be in financial trouble Indeed, a sigh o 
rehet has gone up following the establish 


ment of the new union which, incidentally, 
non-political 

laid down several 
For one, it intends pro 
the French tech- 
\lso, it will not tolerate politics. 
interests are 
For this rea 


The new group has 


hard and 


rules. 
tecting the interests of 
nic ills 
The 
in international cooperation. 
son, the union has started with a profound 
examination of the Franco-U, S. 
with U. S 
as been reque sted, At 


leaders believe their best 


agreement. 
embassy officials 
I that time, union 
spokesmen will point out that closer coop- 
between France and America is 
essential. It will ask the Americans to try 
ind understand the French position. 


Ask U.S. to Take Cut 


And in view of the propaganda value of 
the Franeco-American talks to the Commu- 
nists, the intends to ask the Ameri 
cans not to free and unrestricted 
necessary. In 


\ meeting 


eration 


union 
press tor 
Visa 


and to accept a cut it 


return, the union will oppose any restriction 


on the making of foreign films in France 
It will oppose the doubling of production 
teams, and it will in fact ask the Americans 


to come to France to make their films, using 


both extertors and the French studios. 

rhe union also is in favor of co-produc- 
tion and it suggests that part of the Ameri- 
can earnings in this country should be used 
tor the production of Franco-American fea 
union has some- 


tures Che creation of the 


what eased the situation but no visas are 


given out tor new films 


Phe way it shapes up now, the Americans 


FRENCH UNIO 
NON-POLITICAL 


will 
the French industry 
unrestricted visas and no help, then there 
will be trouble The exhibitors generally 
side with the Americans but they know they 
must take a stand along with the rest of the 
industry to help save the French cinema. 


get their 121 visas provided they help 
Should they insist on 


\ total of 48 French films went betore the 
cameras between January 1 and June 16 of 
this This 
one over 1951 but 
pared with 1950 

Latest figures show that, while the French 
theatres in 1951 lost 65,000,000 
patrons, there was an increase in attendance 
for French films. According to official fig- 
ures, French pictures attracted 47.59 per 
cent of the total 1951 attendance as against 
43.62 in 1950. American films attracted 
40.13 per cent of the total number of patrons 
in 1951 42.88 in 1950. British 
films dropped from 5.37 per cent to 3.86 per 


represents an increase of 


less by two when com- 


vear 


some 


as against 


cent 

French receipts increased in 1951 
44.37 per cent to 48 per cent while Ameri- 
can receipts dropped from 42.42 per cent to 
40.19 per cent. It is estimated that the 
American 1951 loss was in the neighborhood 
of 940,000,000, It is now established that, if 
the regular theatres lost about 65,000,000 
patrons, many of these continued to go to 
pictures but at the non-commercial theatres 
which pay no taxes and are, therefore, much 
There are at least 15,000 non-com- 
mercial scattered 
among towns and villages and they are said 
minimum of 100,000,000 patrons 


from 


cheaper 


projectors in France 


to serve a 
a year, 


AUSTRALIA 


by FRANK O'CONNELL 


im Sydney 


The announcement this week that Here C. 
McIntyre, managing director of Universal- 
International in Australia, would resign 
gave rise to the mixed emotions of affection- 
ate regret that a grand old man will be pass- 
ing from the film scene, and lively specula- 
tions as to his probable successors. It is 
that no distributor head in 
Australia commands the good will that Mr. 
McIntyre commands. He built Universal 
and was always ready to give exhibitors a 
deal, 

Due to U \ustra- 
lians in high places both at home and abroad, 


safe to say 


I's policy of placing 


it is assumed that an Australian will be 
given the position of managing director. 
Dan Casey, general manager, is not re- 


garded as a contender. A distinct possibil- 
Tom Cadwallader, vigorous southern 
supervisor brought up 
Melbourne a ago. Also 
mentioned is Cecil Marks, now looking after 


itv is 


division who was 


Irom lew years 


U-I’s British affairs. Mr. Marks formerly 
ran the U-I offices in Djkarta, Indonesia. 
For many vears he was head of United Art 
ists in Australia. And finally, there is Bert 
Tonks, U-I’s manager in Manila, regarded 
by many as the dark horse of the race. 
Vv 

With the burial service read over it by 
most experts of the trade, Australian film 
production obstinately refuses to lie down. 
The Charles Chauvel outfit is at present in 
The Centre at work on “Jedde.” 
has number of 


Chauvel 
hali-caste 
He will 


interviewed a 
aborigine girls tor the name role. 
use Ansco color for his film. 

The Chips Rafferty unit is 
somewhat similar 
“Duwarra,” a the cutback. 

When Treasurer Arthur Fadden 
brings down his next budget it is expected 
that he will reverse his policy of credit re- 
strictions. It may mean that film produc- 
tion might be able to raise capital. What- 
ever happens, the damage has been done, 
studios and staffs dispersed. 
Some actors and technicians have gone to 
Suva for “His Majesty O’Keefe” which 
Burt Lancaster is making. 

Ata luncheon to Ken Hall, cele- 
brating 20 years as a motion picture pro- 
ducer-director in Australia. Charles E. 
Munro, former managing director of Hoyt's, 
said the big circuits here should get together 
and help finance Australian production. 


YUGOSLAVIA 
by STOYAN BRALOVIC 


in Belgrade 


traversing 
ground on location for 
mystery set in 
Sir 


have closed 


recent 


The recent reorganization of the Yugo- 
slay central government has affected the 
film industry which is now directed by a 
special committee attached to the State 
Council for Science and Culture. The com- 
mittee consists of the representatives of all 
Federal film producing companies—there are 
six altogether—the society of motion pic- 
ture workers, educational and cultural work- 
ers, ctc. 

The main task of the committee is to ad- 
vise the President of the Council on all mat- 
ters connected with film, on imports and 
export of pictures, on production improve- 
ments, etc. 

The committee is also establishing perma- 
nent connection with the following states for 
the exchange of film journals: U.S., Great 
Britain, France, Western Germany, Bel- 
gium, Holland, Italy, Denmark, Finland, 
Uruguay and Israel. There will be occasional! 
exchanges also with Austria and others. 


An American group of Mutual Security 
Agency workers is making a documentary 
film on Yugoslavia, to be shown on the U.S. 
TV networks. The crew is expected to be 
here for about a month. 


V 

The Government has earmarked 460,000,- 
000 dinars for the production of features and 
documentaries this year. A total of 16 fea- 
tures and 30 documentaries was planned 
originally, but plans have been reduced to 
11 features and 20 documentaries in an 
economy move 
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Manufacture of TV Sets 
Declines 33% in Year 


The output of TV sets in the first six 
months of this year declined 33 per cent 
below the figure for the corresponding 
period in 1951, according to the Radio-Tele- 
vision Manufacturers Association. The as- 
sociation report showed the manufacture of 
2,310,000 TV receivers in the first half of 
1952, against 3,450,000 sets in January-June, 
1951. 


Liston McLeod Rice Dies 

Liston McLeod Rice, 61, general counsel 
and a director of Rowley United Theatres, 
was killed in an automobile accident July 21 
in Dallas. He was a charter member and 


director of the Dallas Variety Club, a di- 
rector of the Gonzales Warm Springs 
Foundation and an active member of the 


Texas Council of Motion Picture organiza- 
tion’s speakers bureau. 


Al Sedgwick 

Al Sedwick, manager of the Palace 
theatre at St. Catharines, Ont., died July 21 
in that city following an accident. He had 
been associated with the film industry since 
1927 and joined the Odeon organization 
when he became manager of the Palace in 
1945. His widow and two children are the 
survivors. 


Noel G. Barrow 

Noel G. Barrow, 59, secretary and one of 
the original directors of Famous Players 
Canadian Corp., died July 22 in Toronto 
following a brief illness. Born in the Bar- 
bados, British West Indies, Mr. Barrow’s 
first contact with the industry was in 1916. 
His widow and two daughters survive the 
film company executive. 


Milton Ely Hoffman 
Milton Ely Hoffman, 72, 
picture executive, died July 2 


pioneer motion 
28 at the Motion 


Picture Industry Country Home in Holly- 
wood after an illness of two years. Mr. 
Hoffman joined Paramount in 1916 and 


served in various capacities at that studio 
and was associated with RKO for 10 years 
prior to his illness. 
Mrs. Sam Cittadino 

Mrs. Sam Cittadino, 75, one of the pio- 
neer exhibitors in the New Orleans ex- 
change area, died July 23 at her home in 
Independence, La. Until her retirement sev- 
eral years ago, Mrs. Cittadino operated the 
Liberty in Independence, now run by her 
daughter, Mrs. Anne Gussardo. 


Homer Curran 

Homer Curran, 67, founder of the Curran 
and Geary theatres in San Francisco, died 
at his home in Beverly Hills, California, 
July 17, after a brief illness. 


Michael Siegel 

Michael Siegel, 45, a partner in the 
Paulina, Royal, Banner and Wicker Park 
theatres in Chicago, died in that city July 21. 
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Kaufman Describes Close 
Team Work on "'Fear'' 


The future of the film industry lies in 
decentralization—in the production of fewer 
films, perhaps, by highly efficient production 
units working closely with the sales and 
exploitation forces, according to Joseph 
Kaufman, independent producer of the 
forthcoming RKO release, “Sudden Fear,” 
starring Joan Crawford. In an interview 
in the RKO home office this week, Mr. 
Kaufman told the trade press he expected 
“Sudden Fear” to be one of the top grossing 
pictures of the vear as a result of a care- 
fully planned sales and exploitation cam- 
paign launched at the time the script was 
ready. The script reworked, 


Was even 


said, to be able to bring in exploitation 
It also, he said, would reap benefits 
planned series of personal 
and would be the first new 
major production to make use of blanket 
TV promotion. For this phase of the pro- 
gram, Mr. Kaufman said $10,000 had been 
spent making 12 special trailers. The film 
opens in San Francisco in late September. 


angles. 


from a carefully 


appearances 


Sell Theatre Building 


The Fine Arts Building, Chicago, hous- 
ing the World Playhouse and Studebaker 
theatres, was sold fer $1,300,000 at auction 
last week to Arnold A. Schwartz, 
der. The building was owned by 
Teitelbaum and Paul Simon 


sole bid 


\braham 


JOSEPH KAUFMAN presents 


Joan Crawford 
Sudden Fear! 


THIS IS 
NEWSPAPER AD 
NO. 206 


HIGH IN SUSPENSE MELODRAMA! 
witn IACK PALANGE GLORIA GRAHAME BRUCE BENNETT - ‘connons 


Produced by JOSEPH KAUFMAN - Directed by DAVID MILLER euaes 
Screenplay by LENORE COFFEE and ROBERT SMITH ce 
Based on Edna Sherry’s Story, “Sudden Fear” ¥ 
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Chowmas 
a 

Her One Love Shattered = 
— Her Rival Laughing 
Her Life In Danger— 


ALBANY 


The Federal Communications Commiussion’s 
imnouncement that applications for TV sta 
tion grants in Albany, Schenectady and 
Troy have been placed 141st among the 
cities to be processed, means the petition of 
Van Curler Broadcasting Co.—controlled by 
Fabian interests—tor channel 35, UHF,Sche 
nectady, will not be acted upon for some 
time Peter Rosian, Universal-Interna 
tional district manager, and Leo Greenfield, 
branch manager, went to Gloversville for 
conferences with Schine circuit officials 
Lou Rapp, manager of the Erie, Schenec 
tady, 1s substituting for Stanton Patterson at 
the Leland, Albany, during Mr. Patterson's 
vacation. He will do likewise for the vaca 
tion of Paul Wallen, manager of the Grand. 

Oscar J. Perrin, Ritz manager, is 
supervising the Strand while Al LaFlamme 
vacations in Maine. . \ three-week re 
pair job to a canal lock at Rotterdam has 
affected business at Riverview 
Many patrons must take a longer 
route. Gerald Schwartz, Harry Lamont’s 
partner, manages it 


idversely 
Drive-in 


ATLANTA 


On the row visiting were: Mrs. J. M 
Lakeman, Haleyville, Ala.; Herman Rhodes, 
Montgomery Drive-In, Montgomery, <Ala., 
ind Victory drive-in, Savannah, Ga.; O. ¢ 
Lam and Walter Griswold, Lam Amusement 
Rome, Ga.; Edd Dunean, Carrollton 
Amusement Co., Carrollton, Ga.; L. J. Dun 
can, Al-Dun Amusement Co., West Point, 
Ga.: Ellison Dunn, Ashford, Ashford, Ala. ; 
1) I. Buzbee, Ritz, Dadeville, Ala.; C. S 
Pitman, Pitman, Gadsden. Ala.; John Gai 
ther, Heflin, Ala., and R. E, Cannon, Live 
Oak and Lake City, Fla \ new drive-in 
was opened in Savannah, Ga., by Gus Haves 

Carl H. Mosley and J. M. Pondexter 
have announced plans for a new $100,000, 
600-car drive-in at Tampa, Fla Edward 
MeClosky, owner of the Sky Dome drive-in 
it West Palm Beach, Fla., died of a heart 
attack there Rov Williams, appointed as 
manager of the Lake Haines theatre, Haines 


City, Fla EK. C. Ballard, new manager 
of the Rthault: drive-in, Jacksonville, Fla 

Mrs. L. R. Woodward and E. B. James 
ire the new owners of the Roxy Theatre, 
Greensville, Fla r. EK. Bell and B. H 
Musleg, owner of the new Lake Forest 
drive-in at Jacksonville, Fla Darlington 
S.C... has voted down showing of films on 
Sunday 


BOSTON 


Variety Club of New England will hold 
its annual Gold Tournament August 5 at 
the Pine Brook Golf Club in Weston 
The new Richford, Vt., drive-in opened July 
16, operated by Roy Brown who runs the 
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park theatre, Richtord. For 400 cars, the 
theatre was supplied with all RCA equip- 
ment trom Capitol Theatre Supply, Boston. 

Phil Bloomberg, Plaza theatre, Salem, 
has closed the theatre for the remainder ot the 
Jim Sayers has sold the Grand 
H., to Joseph 
Josephs, a neweomer Mike Paquette 
has sold his half interest in the Twin Moun- 
tain drive-in, N. H., to his former partner, 
Albert Durenleau Samuel Lowe, Jr., 
head of Theatre Candy Company, hopped 
ff to St. John, New Brunswick, for the 
opening of the first of three drive-ins being 
built in the maritime provinces for Franklin 
and Herschsorn, which Theatre Candy Com 
pany is supplying and equipping 


BUFFALO 


Marion M. Ryan, MGM office manager. 
has been named short subjects representa- 
tive in that exchange bv William B. Zoell 
ner, MGM short subject and newsreel sales 
head. \ coupon good for a free ice cream 
cone was announced as an added inducement 
to see “Jumping Jacks,” in an ad placed in 
Jamestown by Gerry Germaine, manager ot 
Dipson’s Palace there Ken Caldwell, 
Dipsen Baily projyectiomist tor SOT 25 
vears, reports much success with his new in 
vention, the Caldwell Halo Screen, which is 
being placed in many theatces and drive 
ins m this area Arthur Krolick, general 
manager, UPT, in Buffalo and Rochester is 
on vacation Elmer F. Lux, general 
manager of Lazar Theatres (formerly Dar 


summer 
View drive-in, Gorham, N 


WHEN AND WHERE 


August 4-8: IATSE, 41st International con- 
vention, Nicollet Hotel, Minneapolis. 

September 1-5: Annua! convention, West 
ern Theatre Owners, Feather River Inn 
Blairsden Calif. 

September 14-18: Annual! 
trade show, Theatre Owner: 
Shoreham Hotel, Washington, D. C. 

September 30-October 1: Annual conven 
tion, Kansas-Missouri Theatre Associa- 
tion, Hotel President, Kansas City, Mo. 

October 6-10: 72nd semi-annual conven 
tion, S ciety of Motion Picture and 
Television Producers Hotel Statler 
Washington, D. C. 

October 20-22: Annual convention, Allied 
Theatres of Michigan, Tuller Hotel. Det 
roit, Mich. 

November 15-19: Joi 
trade show, Allied 
The atre 


er As ciat 


convention and 
America 


quipment 


tactur 


ment 


Hotel, Chicag 


nell), and president of the Buffalo Common 
Council, has been named a national repre- 
sentative for Variety's 25th year. He is a 
tormer chief barker of Tent 7, Variety Club 
of Buffalo Edward J. Wall, Paramount 
field representative in New York state, was 
in for conferences with local UPT execu- 
tives on advance campaign for “Carrie,” 
coming soon to the Center. Charles B. 
Kosco, Twentieth Century-Fox exchange 
head, was glad to see “a full house” at his 
trade screening of “Dreamboat” and “Don’t 
Sother To Knock”—in spite of terrific hot 
weather 


CHICAGO 


Once again television and radio coverage 
of the political activities of the conventions 
has failed to put a dent in theatre attend- 
ance here. To the contrary, hot weather 
has given the box office a tremendous boost, 
with many theatres reporting their best busi 
ness in many months Valos’ Roxy 
theatre, West Chicago, [linois, has been 
sold to the local American Legion post and 
was shuttered last week Previews of 
four major productions were shown on four 
consecutive nights here during the Demo- 
cratic convention: “Will Rogers Story” at 
the Civic, “Son of Paleface” at the Esquire, 
“Happy Time” at the Woods, and “What 
Price Glory” at the Uptown... . The Times, 
South Bend, has reopened. Several 
major film company productions have been 
booked into “art” houses for their first runs 
here recently, among them “When In Rome” 
it the Carnegie, “Wild Heart” at the Es- 
quire, “Darling, How Could You” at the 
World Playhouse, and “Anything Can Hap- 
pen” at the Ziegfeld... . John Gish’s Cozy, 
South Bend, Ind., has closed. . . . The Chi- 
cago Daily News has boosted its amuse- 
ment advertising rates from 95 cents to $1 
per line for downtown theatres, from 83 
cents to 90 cents for neighborhood theatres. 
... The Lyric, South Bend, Ind., has closed 
temporarily during construction on local 
streets Hans Balle has bought the Pec, 
Pecatonica, Il., and will reopen it Septem- 
ber 6 as the Roxy after complete remodeling. 


CINCINNATI 


Deviating from its normal all-film policy 
for the first time in many months, the 3,300- 
seat RKO Albee played a three-day engage- 
ment of the Jackie Gleason show, with the 
Five De Marco Sisters as an added attrac- 
tion. The screen feature for the run, which 
ended July 27, was “Holiday for Sinners.” 
Returns at an 85-cent-$1.00 scale, were ex- 
cellent. . . . The Cincinnati Variety Club, 
Tent No. 3, netted $2,100 from the dinner- 
dance for the club's latest charitable project, 
the Council for Retarded Children, which 
the club is sponsoring in connection with 
the Hamilton County Council, and to which 
the proceeds were turned over by Willis 


‘ontinued on opposite page) 
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tioning in Florida. 


CLEVELAND 


the lease of the Maple Grove theatre, 


lessee, retains her Cortland theatre, 


casting ot the Democratic convention, 
Chicago, tailed to materially depress theatre 
receipts, which held up exceptionally well. 
; Carl Coriell, who operates theatres in 
Versailles and Stockport, ©)... reported to 
have leased the Brad, at Bradiord, the Rand, 
at Lynchburg and the Avon, at New Lexing- 
ton, all in Ohio, and yp to reopen all three 


the anti-federal tax drive in this area. 
other meeting is called for August 4. 
“Greatest Show on Earth” playing at or 
about established admission scales, is break- 
ing all records in the territory, including 
Bluffton, Fostoria, Girard, New Philadel- 
phia, Massilon, Bowling Green, Tiffin. 


Vance, chief barker. . . . The suburban 
Forest theatre, unit of the Norfland chain, 
has reopened. . . . Televizing and broad- 


in 


houses shortly. . Me new Skyl ne drive- 
in, at Oak Hill, \ . Va., has been opened 
the Chakeres circuit, and his wife, are vaca- 


“Sudden Fear” will be premiered here 
August 7 at the RKO Palace simultaneously 
with the New York premiere. . . . George 
Manos, president of the Manos Circuit of 
some 20 northern Ohio theatres, takes over 
Wind- 
ham, August 1. Mrs. Sue Ramsay, former 
Cort- 
land. . . . Carl Scheuch, Monogram sales- 
man, has been appointed office manager- 
booker to succeed Nate Gerson, now booking 
for Warners. . . . Branch managers and a 
few exhibitors met at 20th-Fox to discuss 


An- 


The 


midweek runs outgrossed top Sunday takes Allan, resigned. Mr. Strauss will cover New 


in above named theatres... . Exhibitors Mexico, and Harold Copeland has been 
this territory generally report business has moved to the Wyoming and northern area, 
shown an upswing during the past three. Robert Hill, Columbia branch manager, 
weeks. . . . Norman Allin, Co-op booker, will be out of the office for about six weeks. 
and family are vacationing in Felyn Falls, At present he is in St. Anthony’s hospital 
Ontario, jor an operation, will several 


COLUMBUS 


Mrs. Neil Rush was elected president of 


the 


weeks resting at home. ... F. A. Bateman, 


Columbus and Franklin County Motion Fred Brown, 


ferences with Gene 
ger, and together they called on the circuits. 
film buyer and booker, is 
1952-53 term. ... Te sting at home after a short stay in the 


Republic district manager, was in for con 


Gerbase, branch mana- 


Picture Council for the 

Robert Wile and his family have moved hospital. 

into their new home... . J. Everett Watson, 

exploitation manager, MGM, Cincinnati, 

became a grandfather tor the first time when DES MOINES 

his son, Gerald, became the father of a baby Mrs. A. H. Blank has been hospitalized 
boy. Mrs, Ethel Miles continued her for some weeks at Iowa Methodist in Des 
policy of first runs at Miles indoor and = \ojines ... Paul Bramblett of Dubuque is 


drive-ins with the showing of “Stolen Face” serving as manager of the new Star Vue 
starring Paul Henreid and Lizabeth Scott. gqrive-in theatre near Charles City. Mr. 


... Fifty entrants in the Columbus Citizen's — Bramblett. who h 
Soapbox Derby were presented on Loew's 
Ohio stage on the eve of the annual race. 


as had 18 years’ theatre 
experience, has been serving as manager of 
the Capital in Dubuque. His wife will man- 


“Story of Robin Hood” ope ned at RKO age that house while he is in Charles City. 
Palace during the Republican convention =~ > The Garwood theatre at Guttenberg 
and racked up the biggest juvenile business which has been dark for some months. has 


her 
Kong.” 


Carl Lind, Paramount salesman from Salt 
Lake City, has been moved to Denver to 
help out in New Mexico for two or three 
weeks. ... Stanley Strauss, Rialto manager, 
has resigned to become an RKO film sales- 


Ma 


e since the Grand’s showing of “Kine reopened on a full 


seven-day schedule. The 


house is being managed by Arnold Larson. 


The Chief, drive-in theatre which was 
demolished during a violent wind storm June 


DENVER 23, has reopened 


It had been closed 


n, where he succeeds George (Scotty) (Continued 


Precautions have been 


taken against other storms, with footings 
anchored in 80 tons of concrete. . . The 
Nation theatre at L 


ost Nation, has reopened. 
for a number of months. 


Dick Felix, manager of the New Bel- 


on following page) 


"HERE'S THE SERIAL HERO OF THE YEAR IN COLUMBIA'S 
JET-PROPELLED EXPLOITATION NATURAL! 


ALY 


by GEORGE H. PLYMPTON, ROYAL K. COLE and SHERMAN L. LOWE + Based on The Black- 
hawk Comic Magazine + Drawn by Reed Crandall and Charles Cuidera + Produced by SAM KATZMAN 


with 
Carol Forman and John Crawford witen tor the sren 


Directed by SPENCER BENNET and FRED F. SEARS + A COLUMBIA SUPER-SERIAL 


_ SMASHING SPIES AND INNING FANS FROM COAST TO COAST THEY'LL SEE 


... blazing from 
BLACKHAWK 
Comics 


Flying Dises! 
Astounding Escapes! 
Phenomenal Explosions! 

Electrifying Feats! 
Spectacular Settings! 
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mond theatre for almost 10 years, has been 
transterred to Independence, where he will 
manage two theatres tor lowa United. Ed 
Gentry ot Shetteld replaces Mr Felix at 
Deaths have occurred in two 
Filmrow families. Myrtle Bechtel, Warner 
cashier, lost her husband, Orville, who died 
ov a heart ailment at lowa Lutheran hospi- 
tal: Dallas Keesler, head booker for NSS, 
lost his father Stanley Dudelson has 
opened a United Artists office next door to 
the Realart exchange 


DETROIT 


Jackie Gleason along with an all-star cast 
packed the Fox theatre daily during his 
one-week-stand Michigan is leading 
unong top grossers with “Jumping Jacks. 

Drive-Ins are doing excellent business. 
Wisper and Wetsman Circuit has 
closed two of its houses, the Ace and the 
OQakman, for the summet . Saul Kor 
man’s 3,500-seat Broadway-Capitoil has re 


Belmond 


joined the Co operative Theatres of Michi 
van organization Harvey Allsing, 
owner of the Hazel Park theatre has left 
Detroit to make his home in New Or- 


leans Paul Broder, ot Broder Theatres 
has taken over the Times Square from Saul 
Korman Allen Johnson, national rep 


resentative for Alhed Theatres of Michigan 
has been named to the COMPO committee 
to fight for a repeal of the 20 per cent Fed- 
eral admission tax 


HARTFORD 


“King Kong” chalked up impressive busi- 


ness in revival runs throughout Connecticut. 
Story of Will Rogers” opened strongly 
at Warner first-runs in the state... . Wil 


liam Moore has been named manager of the 
State theatre, Holyoke, Mass., replacing Ted 
Charak, shifted to a similar position at the 
Plymouth Mass.) drive-in theatres 
ire part of the E. M. Loew circuit. Mr 
\Vioore was formerly manager of the Lock 
wood and Gordon Danbury (Conn.) drive 
n Eugene Jacobson, son of Morris 
Jacobson, general manager of the Strand 
\nmsement Co., Bridgeport, Conn., circuit, 
is doing laboratory research work at the 
University of Vermont School of Medicine 
this summer Sam Goldstein, president, 
Western Mass. Theatres, Inc., Springtield, 
ind family are on a round-the-world trip 
(george Lougee has been named manager 

of FE. M. Loew's Milford (Conn.) drive-in 
Ed Smith, managing director of the 
Paramount theatre, Springfield, Mass., 1s 
back at his desk, following a heart attack. 


INDIANAPOLIS 


Mare Wolf, for Indiana, and Irving Long, 
for Kentucky, have been named exhibitor 
co-chairmen of COMPO in the exchange 


HENRY 
ARIAS 


PURCHASING AGENT 

Foreign and Domestic 
Film Distribution 

729 7th Ave., N. Y. 19, N. Y., Circle 5-4574 


Serving the Industry Since 1913. 
Negotiations in Any Language. 


CABLE: 
HENARIAS, N. Y. 
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area, Foster Gauker, distributor chairman, 
outlined plans to sell all) film on 
COMPO’s program for elimination of federal 
admission tax at a meeting here Friday. 
Roy Brandenburg, formerly a theatre mana- 
ger at Madison, has succeeded the late Earl 
Herndon as general manager of Affiliated. 

\ffiliated will book tor the Vaudette 
and Auditorium, Connersville 
\llied Theatre Owners of Indiana are look- 
ing for the oldest projector in the area, to 
display in the film industry exhibit at the 
Indiana state fair Trueman Rembusch, 
president of state and national Alhed, wilt 
go to the coast for meeting with studio and 
Screen Actors Guild heads August 12-15... 
\l Blankenbaker plans to reopen the long- 
shuttered Union at Liberty 


KANSAS CITY 


“Jumping Jacks” at the Paramount is in 
its third week; at the Midland, “Lovely to 
Look At” is in its second week; and the 
RKO Missouri, with “Robin Hood,” is hav- 
ing attendance estimated at twice the aver- 
age. . “The Greatest Show on Earth” 
was to return to the Paramount at regular 
prices, July 29 The Ritz, neighborhood 
theatre, celebrating the tenth anniversary of 
ownership by Dr. Nathan Zoglin, gave or- 
chids to ladies. 


LOUISVILLE 


Bob Enoch, president and general man- 
ager of the Elizabethtown Amusement Co., 
Elizabethtown, Ky., through the co-opera- 
tion of 24 of the leading local merchants, 
offered tree tickets to his State and Grand 
theatres. The potential patrons had only to 
shop with any one of the 24 merchants and 
received coupons good tor one free admis- 
sion to either theatre every Tuesday and 
Wednesday when accompanied by one paid 
adult admission. . Out of town exhibitors 
seen on the row included: George Lindsay, 
Lindsay, Brownsville, Kv.: Hugh Kessler, 
Pal, Palmyra, Ind.; J. E. Elhott, Jr., Hod- 
genville, FE. Denton, Mayjestie, 
Owingsville, Ky.; Gene Lutes, Chakeres 
district manager, Frankfort, Ky.; A. N. 
Miles, Eminence, Eminence, Ky.; Bob 
Enoch, State and Grand, Elizabethtown, 
Ky... . Ralph FE. McClanahan, newly-elect- 
ed president of the Kentucky Association of 
Theatre Owners, has announced plans as far 
as possible to call upon every theatre owner 
within the state personally within the next 
three to four months 


LOS ANGELES 


Henry Herbel, Warner district manager, 
returned from a business trip to Manhat- 
tan... . The Monrovia, Monrovia, operated 
by Al Gould, closed... . In town on vacation 
was Dave Chapman, Columbia salesman 
trom Milwaukee Tommy Charack, man- 
ager of Lippert Pictures, departed for Aca- 
puleo and Enseneda tor his vacation. 

The Peso drive-in is the new name of the 
re-opened North screen of the former Twin 
Open Air drive-in, operated by the Harry 
L.. Nace Theatres. South screen has been 
operating for some time under the name of 
\cres-Of-Fun. . . Ish White, Security 
Theatres, is ill at home booker 
Danny VPolier back at work after short 
vacation Exhibitors visiting the Row 
from other towns included: Ernie Harper, 


Fontana; Burton Jones, La Mesa; and Jack 
Lowenbein, San Diego. 


MEMPHIS 


A series of new managers and assistant 
managers ot theatres in Memphis and this 
territory have been announced: Joe Kiefer, 
Maleo Theatres, Inc., purchasing agent, be- 
came manager of the Princess in Memphis 
on a partnership arrangement; M. B. Dyer, 
assistant manager of Malco theatre at Mem- 
phis, was named manager of Crosstown in 
Memphis; H. J. Brown, Camden, Ark., was 
named city manager for Malco Theatres at 
Jonesboro, Ark. Ralph Rothman, Hope, 
\rk., succeeded Mr. Brown; Goerge Trib- 
ble, former manager of Skyvue drive-in, 
Memphis, was named assistant manager of 
Warner at Memphis by manager J. 
MeCarthy He succeeds Henry Rogers, 
resigned. . . . Colonial Studios began opera- 
tion August 1. Colonial is a combination of 
Realart and Lippert Pictures. Franchise of 
both have been bought by Cliff Wallace 
and Fred Meyer to form Colonial. 


MIAMI 


George Bolden of Claughton Theatres 
reports a newcomer to the advertising and 
art department, Charles Bergeman of New 
York. Arthur Price, exploiteer for 
Wometco, has resigned. . . . Sidney Gorden, 
president of corporation owning the Sunset 
theatre reports a very successful reopening 
after complete renovation which included 
air-conditioning. The 550 seat theatre has 
Clyde South as resident manager... . An- 
other link in the Wometco chain is_ the 
recently acquired 27th Avenue drive-in, 
which will be managed by John Cunning- 
ham, well known theatre operator. Chet 
Gale will be his assistant. ... Steve Froling, 
manager of the Embassy, resigned. . . . 
Dana Bradford of the Rosetta has a student 
assistant, Max Wrixon-Beecher. 


MILWAUKEE 


Joe Woodward is no longer with the 
Delft circuit where he was buyer and 
booker. He is now opening his own book- 
ing agency. Dick Powers is now man- 
ager of S & M's Tosa theatre here, replacing 
Dick Seely, resigned. . . . Jerry Gruenberg 
is the new buyer and booker for the St. 
Cloud theatres here. He replaces Bill Nath- 
enson. . . . Karl Kelly is resigning as 
manager of the Tower theatre, where he 
has been for the past 10 years... . The 
\llis theatre here is going back to the 
owner, Jim Kavalary has taken over 
the Liberty theatre from Eshreff Brothers 
.... The new drive-in on Highway 16 at 
Sparta opened. 


MINNEAPOLIS 


Considerable newspaper publicity resulted 
when Jacob Musich changed the name of 
his theatre at Blackduck, Minnesota, from 
the Lyceum to the Drake... . T. A. Perry, 
manager of the American theatre, a neigh- 
borhood house of the Minnesota Amusement 
Company, has returned from his vacation 
: Robert K. Rothschild, owner of the 
Arkay Film Service, motion picture sup- 
plies, Wauwatosa, Wisconsin, was a recent 
Minneapolis visitor. . . . Four Republic 
stars, Rex Allen, Rod Cameron, Ruth Hus- 
sey and J. Carrol Naish, guests of the An- 
nual Minneapolis Aquatennial, were pre- 
sented with special Aquatennial plaques as 
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they appeared on the stage of the State 
theatre tor the premiere of “Woman of the 
North Country”... A gunman held up the 
cashier of the 7-Hi drive-in theatre, just 
west of Minneapolis, between shows. Loot 
was estimated at $250, 


NEW ORLEANS 


The Vucovich brothers, C. F. and H. D., 
owner operators of the Skychief and Bel- 
mont, Pensacola, Fla., advised that opera- 
tions at the Belmont were suspended. . . 
August 1 will mark the opening of three 
film establishments in Louisiana: John Pat- 
rick Elzy’s 750-car Pat drive-in, Vidalia, 
La.; L. J. Gauthier’s theatre in Maurice, 
La.; and Otho Long’s Parkway drive-in, 


Winnfield, La. . . . Mrs. Ruth Ketchum’s 
Red River drive-in, Texarkana, Ark., 
opened July 24... . J. E. Russell, owner 


operator of Mangham and Liddieville, La., 
theatres, bought the Harvard in Winnsboro, 
La. ... Buford Cranch, assistant to manager 
Rodney Toups of Loew's State, has been 
elevated to the manager’s post of Loew's 
Vendome in Nashville, Tenn. He succeeds 
Tom Delbridge who resigned. 


OKLAHOMA CITY 


Pat MeGee, Denver, Colo., was due in 
Oklahoma City. ... Mr. and Mrs. George 
Grube are the parents of a baby girl. Mr. 
Grube is manager of the Tower and Plaza 
theatre... . Mrs. Vera Duncan is the new 
manager of the Del City theatre. . . . Clar- 
ence Hobbs, manager of Malco Theatres in 
Morrilton, Ark., has been assigned tem- 
porarily to Jonesboro, Ark., as manager of 
the three Malco theatres, the Strand, Pal- 
ace and Liberty. Earl Young, who served 
as manager for the past three years, has re- 
signed and gone into business for himself. 
He now owns and operates the Trumann 
drive-in at Trumann, Ark. A_ permanent 
manager of the Jonesboro Malco theatre will 
be named soon. 


OMAHA 


Articles of incorporation have been filed 
by Commonwealth Pawnee Drive-In Theatre 
Corporation of North Platte... . That Oma- 
hans turn in large numbers to the theatres in 
hot weather was proved during last week's 
extreme heat and humidity wave, with all 


houses showing gains. . . . Sunday drive-in 
services at Denison, la., for tourists are go- 
ing over big... . Norton, Kans., has elected 
its theatre manager, Frank Kennedy, Amer- 
ican Legion commander. . . . Glenn Leonard 
has bought the interest of the Griffith Cir- 
cuit in the State at Auburn. . . . Theatre 


Sooking Service is handling the Centerville, 
la., drive-in which opens early in August. 


PHILADELPHIA 


Receipts from the 10 per cent tax on all 
amusement admissions showed a decline for 
the first six months of this year as compared 
with the same period last year. The Rev- 
enue Commissioner reported collections of 
$1,430,040 as of June 30, dropping from 
$1,474,548 a year ago. As a result of the 
drop in collections, the Gity Council sealed 
down its estimated income from this source 
from $3,800,000 a year ago to $3,500,000 for 
1952. ... Thieves breaking into the Girard 
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not only got away with a strongbox holding 
from $300 to $500, but also took off with the 
safe containing the strongbox as well, it was 
reported to police by house manager Walter 
Potamkin Charles MGM 
booker, back at his desk after being out on 
the sick list fob Weiner, son of Harry 
Weiner, Columbia division head, is now a 
publicity man with the Columbia exchange 
in Boston \Mllied Theatres of Eastern 
Pennsylvania held another film clinic lunch- 
eon at the Broadwood Hotel ._. There are 
five dark houses in Trenton, N. J.—the 
State, Stacy, Bijou, Princess and Rialto. . . . 
The Towne, Littlestown, Pa., featuring a 
‘Family Night” two nights a week at which 
time the entire family is admitted for 80 
cents Caledonia park-in near Chambers- 
burg, Pa., gives a pass with each paid ad- 
mission that is good tor any of the next six 
nights The Harold Eskin Enterprises 
have taken over the Strand, Gettysburg, Pa., 
with Iz Segall assigned to handle the house. 

New open-air theatre openings in the 
territory include the 350-car Garden drive- 
in, West Nanticoke, Pa.; the Temple drive 
in, Wilhamstown, Pa., and the Harvest 
Moon drive-in, Linden, Pa \l Plough, 
manager of Warners’ Stanton, became a 
vrandfather again with the birth of a new 
grandson recently. . . . Dr. John O. Hop- 
kins, Sr., owner of the Hopkins, Wilming- 
ton, Del. has reeuperated from his recent 
illness. In a good-will building effort, 
V. ¢ Smith offered the free use of the 309 
drive-in at Springhouse, Pa., for non-sec- 
tartan religious services on Sundays at a 
time they would not interfere with regular 
Joseph \vella closed 


Janes, 


church services 
his Italia here. 


PITTSBURGH 


The better than 90 degree heat, which 
has lasted tor the past four weeks, has 
done much to offset the four rainy weeks 
in’ May which hurt the local drive-ins. 
Even with the long drawnout steel and beer 
strikes grosses are higher than last year. 

Bernard Buchheit, general manager 
of the Manos Theatres, suffered a heart 
ittack and was rushed to the Westmoreland 
Hospital at suburban Greensburg. ... F. D 
Moore is recuperating from a serious opera 
tion and has been taken to Chautauqua Lake 
for a long rest. The Warner executive ts 
very popular on Film Row. . “Jumping 
Jacks” gave the Stanley Theatre its biggest 
opening in two years Bud Hahn is 
back in the Harris Amusement Company 
fold. The former assistant-publicity direc- 
tor is acting as relief manager of the 
company’s theatres, Bill) Zeilor, still) man- 
iger of the J. P. Harris has inherited Ken 
Hoel’s publicity chores 


PORTLAND 


Strong product playing at all first run 
houses here and business continues good 
despite the heat and transient name at 
tractions Herb Royster, Mayfair theatre 
manager, is back at his desk after a two 
week vacation to Long Beach, Wash 
Herbert Rosener, West Coast Foreign film 
distributer, was mm town tor a few days to 
talk product with Guild manager, Marty 
Foster The Oregon Sign Company have 
made one of the most beautiful marquees 
ind tronts tor the Orpheum theatre ever 
seen locally Virgil Faulkner, ex-city 
manager for the Hamrick chain, ts now 


40 


with the Oregon Sign and Neon outfit... . 
H. B. Sobottka, Hamrick, in town for a 
few days Frank Baga, Roxy theatre 
manager, has resigned. Jack Braxton 
has been selected as manager of \J. J 
Parker's United Artists theatre 


PROVIDENCE 


Judging by the long lines awaiting the 
opening of the Strand boxoffice every morn- 
ing during the run of “Jumping Jacks,” 
television has certainly helped the motion 
picture industry, at least when top TV stars 
make films. Loew’s State held “Pat 
and Mike” for a second week. Despite a 
protracted torrid spell, this house seems to 
be doing alright; “Scaramouche” also held 
a second week prior to the “Pat and Mike” 
. .The local Coca-Cola branch is 
cooperating with several drive-ins in 
offering free “cokes” to patrons arriving 
early. The Cranston Auto Theatre distrib- 
uted 500 six-bottle packs on a recent Mon- 
day evening. . . . The Avon Cinema, play- 
ing “Isle of Sinners” used liberal space for 
two weeks in The Providence Visitor, of- 
ficial Catholic newspaper of the Providence 
Local open-airers are winning 


opening. 


diocese. 
praise and many, many new patrons be- 
cause of the picture being presented, With- 
out exception, the seven nearby drive-ins 
are offering double-feature programs com- 
prising films that were main attractions 
when they originally played regular Provi- 
dence theatres. 


SAN FRANCISCO 


Shifts along the street in personnel in- 
clude George Uribe upped from assistant 
chief of service to floor manager at Leow’s 
Warfield (a newly created post); and Dan 
O'Connor stepped up to assistant chief from 
usher at Leow’s Warfield. . . . Ray Rich- 
mond, National Screen Service salesman 
will be married August 31 to Miss Pauline 
Spaner of Oakland. On the sick list: 
L.. E. Tillman, manager Columbia, confined 
to his home with virus pneumonia. . . . 
Homer Wall, theatre supervisor, Westland 
circuit, was in Mary’s Help Hospital for 
appendectomy and Fred Sawaske, city man 
ager, Hardy Theatres, Fresno, was at St. 
Agnes Hospital there, for the same thing 
. . President Thomas J. Kearney and 
Susiness Manager John A. Forde of Motion 
Picture Operators Local 162, will be in 
Minneapolis August 4 for the [ATSE con- 
vention. Peter A. Decenzie, owner ot 
El Rey Franklin and Moulin Rouge, Oak- 
land has changed the price policy of the 
Franklin to  two-admissions-for-25 cents 
anytime of the day. He is reported to have 
started out with the initial price of 50 cents 
and after two weeks dropped to 25 cents 
for anytime of day before putting on the 
double-bargain with a double bill .. The 
1300-seat Daly City (Golden State) Daly 
City, will operate on Sunday only starting 
August 9 and the 850-seat Rio (Golden 
State, San Leandro, is scheduled to close 
entirely on that date... . Wilham J. Helm 
has sold his 580-seat Niles in that town to 
Ricco D. Tully 


TORONTO 


“Strange World.” UA release, only long- 
run in city, going into third week at Bilt- 
more Linden Theatre, Ottawa, con- 
tinues Foto-nite despite pending hearing of 


lottery charge. . . More than 12 theatres in 
Montreal offering triple features, some with 
chinaware as extra added. .. . Newest mem- 
ber of the Motion Picture Theatres Associa- 
tion of Ontario is the Alladin drive-in, Ot- 
tawa, a Twentieth Century Theatres Outlet 

... Clifford H. J. Bowes, booker for last 
seven years at Columbia’s St. John, N.B. 
office, resigned to take position with Bern- 
stein and Lieberman. Tony Ranicar, 
WB publicity chief in Canada, busy with 
sales convention, p.a. of Gene Nelson and 
beauty contest to plug “She’s Working Her 
Way Through College.” . . . Tony Martin 
signed for Canadian National Exhibition 
Grandstand show by producer Jack Arthur 
oa Laverne J. Marriott, 28, manager of 
the Columbia Theatre, St. Thomas, Ont., 
died of a brain tumor. 


VANCOUVER 


Jack Marks, Calgary booker of Interna- 


* tional Film Distributors, was promoted to 


B. C. office manager of IFD replacing 
Douglas Isman who moves over to Warner 
Bros. Frank Soltice, manager of the 
Pines drive-in at Penticton, reports that 
“African Queen” on a four-day showing 
broke all existing records. . . . Most foreign 
films continue to get their Vancouver first- 
runs at the 446-seat Studio theatre which 
advertises “The Ultimate in Unique En- 
tertainment.” Policy is paying dividends at 
the box office. Bill Weir of Victoria, 
B. C., has taken over the Senator drive-in 
theatre at Prescott, Ariz... . Ivan Ackery, 
Orpheum manager, is back at the theatre 
after a six-week vacation in Great Britain. 
\ gunman shoved a revolver through the 
box office window at the Orpheum theatre 
and demanded $240 in cash from cashier 
Anne Fedack. He escaped after a chase by 
police. Three new outdoor theatres 
opened recently in Saskatchewan: a 250-car 
drive-in near Swift Century by Dan Burks; 
The C & H drive-in, Lloydminster ; and the 
Twilite drive-in at Unity, Sask. 


WASHINGTON 


Jay Carmody, drama editor of the Wash- 
ington Star, devoted his entire column on 
Sunday, July 20, to the variety Club of 
Washington, and its annual “Personality of 
the Year” Award. His choice for the honor 
was Gene Kelly. A. Julian Brylawski, 
president of MPTO, and George Crouch, 
zone manager for Warner Bros. Theatres, 
presented a check for $1,403 to the United 
Cerebral Palsy association. Local theatres 
raised this money through collections. 
Frank La Falce, publicity director for War- 
ner Bros. Theatres, returned from a two- 
weeks’ vacation in New Jersey. . . . George 
Payette, manager of the Maryland theatre, 
Hakerstown, Md., is hospitalized, after 
breaking his hip-bone. Membership 
cards were presented to Fire Chief Millard 
H. Sutton, and Police Chief Robert V. Mur- 
ray, by the Variety Club Board of Gover- 
nors and Membership Committee at a lunch- 
eon on Tuesday, July 29. 


RKO Sets Film Deal 

RKO Pictures will distribute ““No Time 
for Flowers,” a comedy filmed in Vienna 
with Don Siegel directing and Mort Briskin 
producing. The picture stars Viveca Lind- 
fors and will be released in October. 
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Cinecolor Debentures 
To Raise $452,350 


The Cinecolor Corporation last week 
mailed subscription rights to 3,200 holders 
of its common stock entitling them to sub- 
scribe for a total of $452,350 of five-year 
per cent subordinated sinking fund deben- 
tures due May 1, 1957, Karl Herzog, presi- 
dent, announced. The subscription rights 
expire August 12, 1952. The stock purchase 
warrants attached give holders options to 
buy 452,350 shares of common stock at $1 
a share any time before May 1, 1955. The 
debenture subscription rights, said Mr. 
Herzog, are on the basis of a right to buy 
50 cents of debentures for each share held 
on July 21, 1952. The offering is being 
underwritten by the Donner Corporation of 
Philadelphia, a Cinecolor stockholder. 


Cathedral Films to Make 
Film on Life of Christ 


HOLLYWOOD: Cathedral Films of Holly- 
wood will produce “Day of Triumph,” a 
feature length film portraying the life of 
Christ, in color on a half-million dollar bud- 
get, for theatre, church and television ex- 
hibition, Reverend James Friedrich, 
president, has announced. 

Following theatre release, beginning with 
roadshow exhibition, the film will be broken 
up into 12 or more episodes for church study 
purposes, and later made available for TV. 
Reverend Friedrich said, “My primary goal 
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in producing this picture at this time is to 
help in a concrete way to launch a strong 
counter-offensive against Communism.” 
“There is no greater means of evangeliz- 
ation than the motion picture screen. We 
must graphically portray for people 
throughout the world the positive nature of 
God as revealed in Jesus Christ instead of 
employing primarily negative tools in our 
desperate struggle with Communism.” 


RKO Plans Re-Release of 


Four More Features 
RKO Radio will re-release 
\ugust and September, 
vice-president general 
manager, announced last week. The first set 
is “Look Who's Laughing,” starring Lucille 
Ball, Fibber McGee and Molly, and Edgar 
Bergen and Charlie MeCarthy, with 
Many Girls,” starring Miss Ball, Desi Ar- 
naz, Ann Miller and Richard Carlson. The 
second combination is “Annie Oakley,” with 
Barbara Stanwyck, Preston Foster and Mel 
vin Douglas, and “Allegheny Uprising,” 
with John Wayne, Claire Trevor, 
Sanders and Brian Donlevy. Mr. 
said both combinations have been 
fully tested in several situations. He pointed 
out that current RKO Radio 
“King Kong” and “The Leopard Man,” are 
proving among the top grossing pictures of 


two combina 
Robert 


sales 


tions in 


Mochrie, and 


George 
Mochrie 


success- 


re-releases, 


the season. 


Levin Forms New Sales Unit 

A home office division has been set up by 
Jack H. Levin Associates, New York, to pro- 
mote sales of specialized pictures for both 
theatrical and non-theatrical fields, tying 
in showings to benefit fund-raising activities 
of non-profit Levin 
company 


organizations. The 

also is completing a deal 
Souvaine Selective pictures to handle some 
of its motion picture product in a number of 


with 


territories. 


COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 


RITA HAYWORTH 


GLENN FORD 
Affair in Trinidad 


witn Alexander Scourby + Valerie Bettis + Torin Thatcher 


Screen Play by OSCAR SAUL and JAMES GUNN « Produced and Directed by VINCENT SHERMAN + A BECKWORTH CORPORATION PRODUCTION 


RAINBOW ‘ROUND MY SHOULDER 


color ty TECHNICOLOR 


wove FRANKIE LAINE + BILLY DANIELS 
CHARLOTTE AUSTIN + ARTHUR FRANZ 


Written by BLAKE EDWARDS and RICHARD QUINE 
Produced by JONIE TAPS « Directed by RICHARD QUINE 


and PA 


GENE AUTRY 


ano CHAMPION 


WAGON TEAM 


wits Gail Davis « COUNTY BOYS 
T BUTTRAM 


Written by GERALD 
Produced by ARMAND SCHAEFER 
Directed by GEORGE ARCHAINBAUD 

A GENE AUTRY PRODUCTION 


RICHARD ARLEN. 
Harold Bell Wright's 
THE MINE WITH 
THE IRON DOOR 


with Cecilia Parker e Henry B. Walthall 
Directed by David Howard 
Reprint 
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; BUSTING ARC LAMP REFLECTORS? SWITCH 
| to metal mirrors, S-yeear guarantee 11%", 12’, 
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| York 19 
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BOOKS 


MAGIC SHADOWS--THE STORY OF THE ORI 
gin of Motion Picture by Martin Quigley, Tr., Adven- 
ration of all the screen's history told in 191 
' and 28 rare illustrations. Exciting reading 
for 1 authoritative reference for tomorrow. / 
Georgetown University Press bor Price, postpaid 
$3.50. OUIGLEY BOOKSHOP, 170 Sixth Ave., New 
York 20, N. Y 


OF PROJECTION 
7th edition, Revised 


RIC HARDSON’ S B Ll EBOOK 


sent last w od in Sound ible Shooting Chart 
nformation on all ases of projection and 

' Special new sec on television. Invalu 

le t nner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y 
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m our wonderful deal Oo S. CINEMA 
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Have ad 11 years ¢ e in the tl 
make RIT BOX 141, 


INE 


NEW EQUIPMENT 


RECTIFIER Bl L. BS, FIRST OU oy ITY, $4.75; 
aluminum reels, $2.95; film splicers, $5.67; 
coated lens 0 pair; reel alarms, 


$74.5 
CINEMA SU PPLY, 441 West 50th St., 


You 
asomite 
ller, Bevelite 
CORP., 04 W 


CAN'T BEAT THIS E! 
ma rquec letters 
14°. $1.2; 16”, any color. Fits Wagner, 
signs. S. O. S. CINEMA SUPPLY 

52nd St., New York 19. 


TEMPERED 
50c; 10°, ec; 


SAVE ON SUPPLIES. RECTIFIER 
bulbs 15 amp., $4.59; stereopticons, SOOW, $24.95; 
35mm. rewinds, $9.95; pistol oilers, $2.35. S. O. S 
* INEMA SUPPLY CORP., 64 W. 52nd St., New 

York 19 


STUDIO EQUIPMENT 


MAKE MONFY MAKING MOVIES. TV COM 
me industrials. documentaries. l6mm. Sound 
cern rder, $495; Cineflex 35mm. newsreel outfit, $2,000 

lue, $1,295 mm sound Moviolas, $595; 16mm. 
newsreel sound cameras from $555; Sunspots 5000W, 
$77.50 rt Reeves 35mm recorder $1,995; animation 
stands $1495 up; l6mm sound readers, $139.50. 
Everything for studi laboratory, or cutting room. 
frades take Ask for latest Sturelab catalog 
Ss. O. 8.4 INEM. A SUPPLY CORP., 604 W. 52nd St., 


New York 19 


BUSINESS BOOSTERS 


BOOKS, AVAILABLE AS PREMIUMS. 
at your kiddy shows. Large variety, latest 
editions. COMICS PREMIUM CO., 412% 
St.. N. Y. C. Publications for premiums 
1939, 


COMIC 
giveaways 
newsstand 
Greenwich 
(exclusively) since 


BACK TO SCHOOL GIVEAWAYS. BOOK wait 
ers, rulers, pencils, Catalogue on request. HECHT, 
2074 Park Ave... New York 51 

| SEATING 

SPECIAL SUMMER CHAIR SALE! DEDUCT 

we from cur low prices on all chair ae placed in 
gust. Send for Bulletin. SO. S NEMA SUP- 
PL 1 CORP., 604 W. 52nd St., New York 19. 


Vancouver Film Exchanges 
Face Threat of Strike 


Vancouver's theatres may be either closed 


or severely curtailed by a strike of film ex- 
change workers. Fifty emplovees of eight 
film distributors took a strike vote of both 
tront-ottice and back-shop workers who 
voted unanimously in favor of striking, un 
less a demand for a 40 per cent increase 
in wages is granted. Now they are await 
ing a “ves” or “no” decision from union 
headquarters in New York. If a strike is 
called) projectionists in) British Columbia 
theatres will refuse to handle the film. The 
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local stock-piling 
films in order to keep operating. Three dis- 
tributors are atfected and handle only 
state right The film 
workers say they have had no pay increase 
added 
vears. A 
pected shortly. 


circuits and theatres are 
not 
pictures. exchange 
bonus for three 
decision New York 


The dispute has been hang- 
six months. 


or cost-of-living 


from is 


ing fire for over 


Form Theatre Company 


Rees Theatre, Inc., Cameron, W. Va., has 
been chartered by E. G. Rees and Mary 
Etta Rees, both of Cameron, and Leland 


\. Rymer of Mannington, 


Lippert Outlines Plans 
For New Financing 


The target date for the completion of deals 
for the sale of the remaining 24 Lippert ex- 
changes throughout the country is Septem- 
ber 30, Robert Lippert, president of Lippert 
Pictures, announced last week at the con- 
clusion of a two-week visit to New York. 
Mr. Lippert had been conferring with east- 
ern branch managers on his plan to raise 
$2,500,000. Under the plan, 26 branches 
would be sold, giving the new owners, pref- 


erably their branch managers, a franchise 
for the servicing of 20 pictures a year. 


1952 
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An International Association 


Giveaways Never 
N the old, old days, when film industry 
] survived some phases even more ter- 
rible than TV, there was an era of 
giving away dishes, now happily past. So, 
we shudder at the thought of making give- 
aways any particular part in the business of 
re-capturing the young audience. 

Trueman Rembusch, in a letter to the 
Herald, says even the A. & P. are giving 
away gadgets to youngsters, because that 
brings in their parents, and the theory is 
good. But, not on any basis that involves 
the giveaway for itself alone. Make it part 
of a promotion, and you have a horse of 
another color. 

When Frank Boucher was lunching with 
us a few days ago, he told us of a tieup 
which he developed in Washington with the 
local Pepsi-Cola bottlers. Admission to a 
special matinee was based on the number of 
bottle tops the smail frys could produce as 
currency at the box office, a good stunt, 
worked many times. But the final figures 
were impressive, for the kids brought in 
175,000 Pepsi-Cola bottle tops, and that was 
terrific. There was nothing “for free’’—the 
boys and girls paid their way, with tops. 

Some years ago, Lester Pollock rounded 
up 5,000 kids at a special showing of Tom 
Mix pictures, working with his then radio 
sponsor. And the 5,000 kids 
turned up at the matinee with a box-top in 
hot little hand, part of the deal. 
Imagine the impact present-day tele- 
vision sponsors if they ever saw that kind 
It would 


everyone ot 
his as 
on 


of a theatre audience, assembled! 
be worth full-page ads in the Democrat & 
Chronicle and the Times Union, with the 
sponsor paying all the bills 

It’s always possible to develop an idea for 
a “free” show, wherein a sponsor pays for 
the show, buys all the tickets, does all the 
advertising, and the theatre turns a_ profit 
with a capacity audience and practically no 
operating expense It’s been done so often, 
in so many variations, you have only to use 
your memory. We need to think of some 
of the “problems” of the past, and apply 
tried-and-proven remedies. 


of Motion Picture Showmen aa Walter 


Brooks, Director 


the Solution of Our Problems 


ATLANTA CONCEDES 


The distinguished Atlanta Journal, 
which “covers Dixie like the dew'’ in an 
editorial statement, says “Atlanta yields 
to Waycross the title of Georgia's 

remiere city." 

"While Atlanta is the state capital and 
financial center of the southeast, it can't 
compete with Waycross in enthusiasm and 
civic spirit when it comes to promoting its 
local history and tradition. Waycross is 
recovering from the first screening of 
‘Lure of the Wilderness.’ The theme is 
the Okefenokee, and with real dramatic 
instinct the city played to the hilt its role 
as the gateway of the mysterious world of 
the swamp. 

"The street lamps were topped with 
palmetto fans and pine. Bear steaks and 
rattlesnake meat were served at a banquet 
for the visiting notables, and for a brief 
period the people of progressive Way- 
cross were dwellers on Billy's Island. 

"Atlanta has had severa! screenings that 
Hollywood calls premieres. But man for 
man, Atlanta never turned out in Waycross 
fashion for anything except ‘Gone With 
The Wind’ and after all, there never was 
anything like that in the history of any 
American city. 

“Leave us with the memory of ‘Gone 
With The Wind'—and to Waycross we 
gladly grant the title of Georgia's movie 
capital." 

A prime tribute to master showman, 
John Harrison, city manager for Georgia 
Theatres in Waycross and this year's Quig- 
ley Grand Award winner, who had every- 
thing to do with this result! 


Television sponsor for one of the famous 
cowboy stars, with an advertising budget 
of 27 million dollars this year, is shopping 
around for a new program, preferably one of 
science fiction, to replace their steady diet of 
westerns on the air. 
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qg The first fifty contenders in the Gene 

\utry contest have registered with 
Pat Murphy, in charge of Gene’s New York 
office, and it’s a fine representative list of 
able showmen. We're delighted with the 
response, and the substantial entries. 

There are 
winners who will be trying for Gene Autry’s 
Harrison, 
of the Campus theatre, Denton, Texas, and 
Willis Shaffer, city manager for Fox Mid 
west theatres in Hutchinson, Kansas. And 
there several circuits that have ex- 
pressed a desire to go along, with one or 
more of their managers demonstrating 
“Gene Autry Day” for the others. 
cases, a number of “Gene Autry Days” will 
be planned, to be conducted one after the 
other, for accumulative benefits. 

\mong many newcomers to the ranks of 


a number of Quigley Award 


prize money, among them J. P. 


are 


In some 


Round Table members engaged in this busi- 
ness-building are A, Gayaffa, 
manager of the Symphony theatre, Bing 
hampton, N. Y., L. B. Heaton, Town thea 
tre, Cedar Rapids, lowa, Lon Kramer, Paul 
Bunyan Drive-In, Hubbard Lake, Mich., 
L. D. Maner, Park Super-Drive In, Sweet- 
water, Texas, Grace M. Lee, Vogue theatre, 
Manhattan, Montana. 


enterprise 


Don't let anybody tell you that kid 
is on the upgrade, for it 
We have lost steadily in this depart 
ment the past and if we 
continue on the downgrade for the next 
two years, we will really have something for 


q 


isn't 


business 


for two years, 


the crepe hangers to cry about. This is our 
potential audience for the future, and in 
this market, we lose, first the kids and then 
their elders. In 1950, Republic Pictures 
claimed 5,000 “Roy Rogers Clubs” 
in theatres. Today, Roy Rogers lays claim 
to less than half that number. New ideas in 
showmanship are not enough; we must cor 


Riders 


rect this situation with a new approach in 
the buying of product. _—Walter Brooks 


| 
' 
{ 
| 
= 
if 
\ 
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Free Wheeling 


HAS ANYBODY SEEN better exploitation opportunity than 
this notalgic picture of the tepid twenties, with jalopies and 
flappers and foolishness, to spark the fun? 


Gal 


} M w, manager of the Rialto theatre, Atlanta, lined up a 
thirty-year old Chrysler and used it as street ballyhoo in conjunc- 


n with his 24-sheet posting for ‘Has Anybody Seen My Gal?’ 


Helen C j manager of Walter Reade's St. James thea 


bog n Asbury Park. used member f the staff wearing raccoon 
t and Chariestor tumeé treet ballynoo. 


ws aa 4 


Vode manaaer of the Palace theatre Memphi and 
eR ep, . * Bucky Harris’ Universal field man, rounded up this vintage car 
~ 3nd had it on the streets, advertising My Gal. 
manaaer +h, Granda theatre Bar 
ra f T tw x heet in the r space n each 
DOxX t ast through tw week n aavance. 
BELL ON THER TC 
4 Sam George, manager of the Paramount theatre, Atlanta William Blane, manager of the Coral theatre, Coral Gables, with 
poses with Howard Hill, world’s champion archer and the front Jack Hagerty, of the neighboring Gables theatre touring the 
Jisplay for Tembo'’ which brought business to the box office. town in a 1919 Buick, driven by an attractive chaufteuse 
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The Drive-In 
As A Church 


Robert Gross, manager of the Bluemound 
Drive-In, midway between Milwaukee and 
Waukesha. Wisc., always active in promot- 
ing his open-air theatre, has arranged non- 
denominational church with the 
sponsorship of the First Community Church 
of Milwaukee, which attract favorable atten 
tion in the and result in excellent 
word-of-mouth advertising and public rela- 


services 


press 


tions for the theatre. The Milwaukee 
Journal and the Sentinel have both used 
good publicity stories since the open-air 
services started. 


Each Sunday, about 125 cars arrive for 
church in the morning, with an average 
of three persons per car. The pastor, J. W. 
Stedman, conducts the services and takes a 
collection for church purposes. The theatre 
pays all operating costs, including any extra 
labor rhe you 
are, Stay in your 
friends, children and shut-ins” 
reminiscent of the theatre's weekday adver- 


charges. slogan, “Come as 
Bring family and 


is somewhat 


car, 


tising. 


Lester Pollock Gives Out 
"Lovely" Throwaways 


\ttractive pictorial throwaways on 
“Lovely to Look At” which any 
we've elsewhere were — distributed 
house-to-house by Lester Pollock, manager 


surpass 


seen 


of Loew's theatre, Rochester, as promotion 
sheets, printed on one side of good quality 
paper. Portraits of the picture’s stars in 
the three-way romance, with almost no ad- 
vertising copy, created an air of dignity and 


! 


aroused interest 


Ted C. Rodis, manager of Skouras Boule- 
vard theatre, Jackson Heights, devised this 
interesting display for two current films, and 
tied in the convincing idea that it was Christ- 
mas in July, for such good attractions with 
summertime air conditioning. 
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MOVIETIME, U.S.A. 


Despite the terrific campaign which 
Woody Hilsabeck, manager of the Fox 
theatre in Carthage, Mo., carried through 
to put Will Rogers back in circulation with 
reissues of his 17-year old pictures, the new 


“Will Rogers Story” goes to the opposition. 
v 
C. Gaudino sends tear sheets from the 


Bridgeport, Conn., Telegram, to show the 
top publicity obtained by the “Miss Made- 
moiselle” Beauty contest held at Loew's Poli 
theatre. 

v 


Evergreen Theatres held a “Happy New 


Year” sales meeting in the Northwest, 
which is another way of greeting an up- 
turn in business, promoted from the point 


ot sale. 
v 
National Theatres have $80,000 in prize 
money as incentive to theatre managers in 
building business at the box office, includ- 
ing a side bet of $5000 for “Remembered 
“Forgotten 


Men”—formerly known as 


Men.” 
Ray McNamara had a newspaper staff 
cartoonist draw a two-column caricature ot 
the leading players in “Carrie” as a note 


of local color for the Allyn theatre, Hart 


ford, 
v 
Jim) McCarthy, manager of Warner's 
Strand theatre Hartford, ran a sneak pre- 
view of “The Story of Will Rogers” with 
\llen Widem, friendly Hartford Times 


movie critic, who saw the picture in pro 


duction Hollywood, writing a column 


about it. 


Manager ot 


Irv Hillman, the Roger 
Sherman theatre, New Haven, is using 
“Wille the Penguin” to say “Kool, Kool, 
Kool” as advertising for his air condition- 
ing. 

N. E. Brickates, manager of the Garde 
theatre, New London, sends his picture 
caught in the act of reading his favorite 
trade paper, and samples of other heralds 


that he uses. 


George E. Landers, division manager for 


FE. M. Loew’s theatres in Hartford, used 
special advertising for “Sally and Saint 
Anne” and said it was one picture out of 


two hundred! 
A 
Clergymen in Litchfield County, Connecti- 
cut, have joined to conduct religious servi- 
Sundays at the 
where 


ces for nine 
Torrington Drive-In, in 


Les Brown is manager. 


consecutive 
Burrville, 


Irving Hellman, Warner's 
Roger Sherman theatre, New Haven, plug- 
ging Virginia Mayo in “She’s Working Her 
Wav Through College” with the 
“The Burlesque Doll Who Put 
Whammy in Her Alma Mammy.” 


Manager ot 


slogan, 


the 


2, 1952 


Mid- 


sends 


Joe Real, manager of Warner's 
west theatre, Oklahoma City, Okla., 
lescription ot his good exploitation for “Red 
sall Express” and “When in Rome”—the 
latter entered for MGM's next “Promotion 


the Month” contest. 


Great glee at the news reports of Willis 
Shaffer winning the first MGM “Promotion 
Prize” of $500 for “Invitation’’—displayed 
in the current copy of “Contact’—Fox Mid- 


west house organ. 


v 
Fox West Coast Theatres report that the 
“freeze” angle is a hot 
cooking school promotions, and utility com- 
pames are hot after a cold proposition 


new very idea in 


Allied of Indiana made a search for the 
oldest projector, to be used in a contrasting 
exhibit at the State and Ken Law 
found one in storage in Akron, an Edison 


Kinetoscope circa 1916, 


Fair, 


Edwin Rosenfield, Brandt's 
Murray Hill theatre, right opposite Grand 
Central, is a new member of the Round 


Table, with evidence of his showmanship. 


manager ot 


Che Olden theatre in Trenton, N. J. put 
a sound truck on the street and invited 
folks who came to his air conditioned 


theatre to stay as long as they pleased these 
hot nights. 

v 

Charley Jones, editor of Allied’s Caravan 

Nebraska Mid 
s making “Joe Blow, exhibitor” 
almost as famous as the well-known Jim 
Mason, of Cherry Valley, Ohio. 

v 


Lou Orlove sends a campaign book from 


bulletin) from  lowa, and 


Central, 


Fond du Lae containing a bundle of recipes 
In a prize contest conducted for “Meal Time 
Magic” but no name of the manager 


v 


Ada Goelz, manager of the Town 
theatre, Baltimore, promoted 140,000 copies 
of Flash"—a_ special herald on “King 
Kong” as part of the issue of the “Hom 
News” —local shopping paper 

v 

Circus acts will furnish a large part of the 
extra entertainment in Walter  Reade’s 
Drive-In theatres in New Jersey for the 
balance of the summer, following the suc- 
cess of Will Hills Elephant Circus and 


“Ferdinand the Bull” in June 
v 
And in contrast, or is it? Walter Reade’ 
Park Avenue theatre, in the ritzy 57th 
Street neighborhood it New York, will 
feature a “cow drawing contest” for [sland 


Rescue 
v 
David Mavity, manager of the arty Pix 
theatre in White Plains, N. 4 
packet of lavender, one of many he used to 


“The Lavender Hill Mob.” 


sends us a 


advertise 
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For the Picture” 


JACK AND THE BEANSTALK~— Warner 
Brethers. Made a front display out of a ¢ 
sheet and mounted it in a sandbox so the str: ng 
northwest wind wouldn't blow it down. Scoutec 
around and found an old wild grape vine. stuck 


it in the sand and trained the runner 


between the two characters up 


marque 
his is what Jack planted 


more talk 


grapevine hasn't vet beet 


1 } 
Charlie Jones Dawn theatre, | 


PUBLIC RELATIONS PROGRAMS 
finished my “Miss America of 1966" deal fo 
this year. Did about 160% mor i 


normal mid-weel 
} 1! 


Vien roll ot 


a Veal 
such 
tions, 
Catholic, I 
suitable for 


as 


profits | é 
\ \ vance tickets My shier told 1 1 
W inne n first “Promotion of Ivy casmer told me one day, 
wish you could have been in my urcl 
| heck this morning I never heard anvone sav so 
‘| t ! their good rk with “Invitation, much good about anyone as the priest. said 
ae lon’t have pictures of all win about vou this morning.””-——Charlie Jones, Dawn 
Will city heatre, Elma, lowa 
theatres in| Hutchinson, Kansas, che TERESA —Metro - Goldwyn - Mayer. | had 
$500 check from William Gad i the Glove theatre. Gloversville vho is Metro's picture booked a while back and was 
branch manager Kansas congratulated by Donald M. Sechin little skeptical about it, although [ knew it 
City, with Bernie Evens, MGM's field ex the t picture, our old friend Louie Orlove. in excellent picture, but with unknown 
4 MGM cast and little known story So, | advertised 
oitatior ne red Sout ( \ tiel | 
ind Fred t it for “For Women Only” and purposely played 
Fox Midwest theatres, look ipolis area, beat pprovingly down the story They took the hook and 
At right above fonv Masella. Maw. MGM district inaget thought they were going to see something, al- 
inager Loew’ Poli-Palace theatre, q in| Minneapolis, ugh in my newspaper column \i 
| 1 | told them it was just a good film Phey 
Meriden, Conn t extreme left, takes his check to Leland Npson, City Magel skipped right over my praise for the picture 
eck 1 S200) tron Phil Garavitz, manager jor the State in Stout theatres, Meno and read just the “Women Only” line Did 
MGM'S New Haven exchange, while monie, Wisconsin, with James Rosen, fron about twice normal midweek business and since 
1 1 1 Sa good p » le 1 s 
division ex MGM's Minneapolis bran cont. t WAS a d picture, I let the me just 
the same. I was even asked why was there, 
i ‘ i chee for $50 awarded to Sid cheering section t Was well worth wit that night. Surprising number of real old wo 
K nA of the Loew's Collegt ind we like such contests men, who didn't dare to be mad and had to go 
along with the gag. The congratulations salved 
any resentment they might have had, although 
I don't believe there was any.—Charlie Jones, 
° ' Dawn theatre, Elma, lowa 
Gagwriters Contest It's Hot Weather 
May Be Just a Gag In Connecticut (Maybe you noticed that all of these anec 
dotes of small town showmanship are from 
The National A it ol Gagwrite evinson, assistat Chariie Jones, prolific writer of the Allied 
ends out a release to the effect that. the Loew's Poli theatre, Harttord, has a poster Caravan Bulletin of lowa, Nebraska and 
itre managers are eligible to enter their con cut-out of Marilyn Monroe, with that come Mid-Central, and one of the best showmen in 
test 1 etter h ri promotion that i ther look that you've seen in the trade 2 country, wherever business-at-the-box- 
are a with apologies for the liberty we've taken in 
gag, at least to the extent that good — you can pose with to fool your friends and — diverting his material to this column.— 
1 trictly ditv the theatre make them think vou know the stars. Norm fe S) 
eal out t uivantage ink nstrates in a snapshot, and it certainly 
that imereasing good will by stimulating does look life-like and twice as natural 
an e ct edy will 
} } r world 
ke t better w He's an MGM Contender Newspaper Cooperates 
Henry “Bud” Sommers, manager of the At long last, some newspapers are asking 
rancis in Kansas Durwood Hollevwood theatre. Leavenworth questions at the motion picture trade press 
Sy Larry Breuninger entertaining “Francis” Kansas, is a contender for MGM's next — in connectidn with the bad news they dis- 
a und his social secretary, Miss Cambron, on Promotion of the Month” prize. and sends seminate about conditions in our industry. 
personal appearance tour, at Fox theatre us an outline of his campaign on “Carbine The Long Island Nassau Review-Star sent 
n Wichita, and points west Williams” for the August contest in a column editorial for expert opinion. 
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romotton “What I Did 
— 
a July celebration in this town and cost less thar 
, ' 1,000 heralds It murdered ‘em, and all for 
92 rth of poster, paste and beaverboard, The 
\\ try to get a pict mit 
\ 4 | m returns. It's my answer to 
i by ah the “Baby Show” and “Beauty Contest” idea, 
i | the way trom three to six programs 
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RULES OF THE 


QUIGLEY 
AWARDS 


q awarded annually to the two theatre 
managers or theatre publicity men whose 
exploitation and promotion campaigns are 
adjudged best throughout the year, one in 
smaller stiuations, where the manager is 
“on his own'—the other in larger cities, 
where there may be circuit cooperation. 
V 

Every three months a committee of 
judges will appraise the campaigns sub- 
mitted by contestants during the preced- 
ing quarter period and select two show- 
men to receive the Quarterly Awards for 
outstanding achievement. The next seven 
best will receive Scrolls of Honor. Cita- 
tions of Merit will be awarded to forty 
theatre men whose work is outstanding. 


Consistency of effort is of paramount 
importance. Single submissions are less 
likely to win awards, which are made on 
the premise of sustained effort, but these 
may have news value in the Round Table. 

V 

No fancy entries are necessary. Costly 
and time-wasting "gingerbread" decora- 
tion are not encouraged. 

Vv 

In addition to exploitation on feature 
pictures, entries may be made on short 
subjects, serials, stage shows, or institu- 
tional and civic promotions. 

Evidence proving authenticity of each 
entry should be submitted, such as photos, 
tear sheets, programs, heralds, etc. 


The Round Table cannot undertake to 
prepare campaign books for submission to 
the judges from material sent in without 
assembly at the source. 

V 

The Quigley Awards make no distinc- 
tion for size of theatre or community except 
the two classifications above. The judges 
make full allowance for individual show- 
manship displayed by comparing budgets, 
newspaper facilities and assistance from 
distributing companies. 

V 

In addition to the awards mentioned, 
special Certificates of Merit will be 
awarded quarterly and annually to show- 
men from outside the United States and 
Canada. The campaigns submitted by the- 
atre men abroad which are deemed of 
special merit shall be included in the annual 
competition. 


Address all entries to: 

QUIGLEY AWARDS COMMITTEE 
MANAGERS’ ROUND TABLE 

1270 Sixth Avenue, New York 20, N. Y. 
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New Promotion Manual 
For “World in His Arms” 


Universal for some time has been issuing 
kits in 
pictures, 


addition to 
but the 


special exhibitor’s aid 


pressbooks on important 


best to date is the promotion manual on 
“World in His Arms” which goes out to 
theatres over the signature Charles F 
Simonelli, eastern manager of advertising 
and publicity It makes thick book of 
numeographed pages and sufficient to 
brief any manager in the basic facts of the 
picture, the producer and the promotion 


program. 


Backed With Publicity 


The company is justifiably proud of the 
fact that the film is backed up with news 
paper publicity, national magazine advert 
tising, locally originated tie-ins, sug 


gested exploitation and display ideas for the 
sale. in An- 
\laska, set the stage for the big- 


point of The world premiere 


chorage. 


gest publicity and advertising campaign 
Universal has ever put behind a_ picture, 
The kit contains a wide variety of news- 
paper and feature material which can be 


sold to your editor or the program director 
station. The complet 
list of press people who made the trip to 
Alaska 


erage 


of your local radio 


is indication of the amount of cov 
that 
expected. 


has been received and can be 


Merchandising Tieups 


In addition to the newspaper and maga 


zine advertising, the has 
vided many merchandising tieups, of which 
Terris Brothers’ promotion for Ann Blyth 
is prominent. This company has arranged 
a nationwide 
and their complete list of local dealers is in 


company pro- 


woman's fashion promotion 
the manual. You'll find your business neigh 
bor represented, and ready to show goods 
Also, 
lar tieup for Gregory Peck. and their deal 
ers are just as numerous \lice Stuart 
blouses for Ann Blyth, and Rosecrest skirts, 
are other tieups in the retail garment 
Special newspaper fashion features 


Eagle Clothes for men have a simi 


trades. 
are provided, including by-line pieces from 
fashion authorities that will be used by 
local 

Book stores and libraries will push the 
book from which the picture was made, and 


papers. 


special mats are furnished for the purpose. 
Suggested cooperative newspaper pages are 
offered, with layouts that you can follow in 
your town. A children’s coloring book is 
available and will be displayed by 10,000 
retail outlets, including all of the big chains. 


Travel tie-ins are a natural, with this color 


ful subject. Contests are suggeste 
stunts involving boats and sailing 
with radio and television tieups Ever 
“World in His haird 
xploitat 1 ! 

\laska it If may be expl ited fe 

t “Worl veal 
newspaper at i tieut t 
re-tell tie torv ot th 

ikes way r news trom the ‘ 
ner of our country, to the not 


National 
Pre-Selling 


\ugust Woman's Home (Compa 
m the stands, reveals the promised tw ag 
spread in which Hedda Hopper tells all about 
herself under the title, “From Under My Hat 
Chere ar operative ads featuring Elizabet 
Taylor and Piper Laurie Louella Parsons 
in the August Cosmopolitan, gives top position 
to “The Story of Will Rogers” and in « 
ferring this citation, headlines Like Father 
Like Son’ ‘A preture of deep emotional u 
pact.” Neatest trick of the week 1s the simu 
lated envelope of proots from the “Movie Men 
Photo SI at 1540 Bradway, in which “Eliza 
beth Wilding” encloses “a fe extra snapshots 
with a note signed “Liz” addressed to movi 
editors. It exactly duplicates the style ot East 
man’s package delivery. Each back 
up in Elizabeth Taylor's own handwriting 

e 


Paramount's promotion for “The Greatest 
Show on Earth” was the subject of a feature 
article in Tide, the advertising trade maga- 
zine, detailing the company’s extensive tie-up 
with the Libbey Glass Co. which the maga- 
zine terms “the greatest three-ring film pro- 
motion and merchandise tiein in history.” 
The article also outlined 44 other national 
and 40 local tieins engineered by Para- 
mount’s staff. Tide quotes Sid Mesibov, 
Paramount exploitation manager, as saying, 
“For a movie publicity man to dream up 
something hetter than colossal is quite a 
chore.” And Libbey ad manager Carl U. 
Fauster said, “Of all the promotions ever 
done by Libbey Glass, ‘Circus’ has been far 
and away the most successful.” 


NEED SPECIAL TRAILERS QUICK? 


CHICAGO, 1327 §. Wabash Av - NEW YORK, 630 9th 
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Columbia 


BOOTS MALONE: \W m H n hnny Stew 
\ picture w wa liked 
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! Fra Gill sonia 
HAREM GIRL, THE: Joan Davis, Paul Marior 
! t thie harew this picture ir 
ghs Did average 1 isine 
ed Wedne Phursday, Ju 
SANTA FE: k Scott, Janis Carter—A fair 
\ nig M lost money on t 
me the picture Pla 
\\ | My FE. Kluge, Rainbow 
Metro-Goldwyn-Mayer 
Miet nt movie th it we 
here abx abo 
‘ t “ 1 ¥ fiv times t 
Sunda Ju 1 Myr 
Kiuge, R w Theatre, Platte Center, Nebr 
LONE STAR, THE: Clark Gat Ava Gardr 
M 
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we this ll towr 
July 4 
Paramount 
DETECTIVE STORY: Kk Doug Eleanor P 
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t etective 
It t k 
the re Poor bus 
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M I Ju 
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SILVER CITY: |! } Yv De ¢ 
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. .. the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


RKO-Radio 


HOT LEAD: Tim Holt, J 


tin—Satisfying Tim Holt we 


Republic 


G R 
filr s 4 tense, if 
gran I n't t w t ne because 
“ m it D with Is 
Korea Playe Wednesda 1 P Fleming 
Gail Theatre, Round Pond, Ark 
THIS IS KOREA: Documentary—Good portrayal of 
war-torn Korea, but 1 believe most people are tiring 
w filn Played We 6. Pat Flem 
g. I Round \ 


DAY THE E. STOOD L Michael 
Renr st me 
t tion of 
R w T We t fir 
Mir Showboat 
\ \ P t every 
persor r bout 
w rag sat July 
n E. K Cet 


CIMARRON: Jack Buet Mala Powers 


n Twentieth Centur Fox 
re be ness with t ture than we have 
Bot lowing wit 
rent natural 
we we we nable 
Mr. Exhibit 
P Frid 
Jul I g. G 
Ark 


Universal 


BEND OF THE RIVER: James Stewart, Artl 


K with 
Stew Kent 
“ ict 
M Was t t piete 
t > 
! Pat Pler G t 
Ark 


Shorts 
Columbia 


CROP CHASERS: Color Rhapsody—This was ver 
good. Harland Rankin, Rankin Enterps 


Ont.. ¢ 


HOLLYWOOD GOES TO BAT: Screen Snapshots 


are meerned.—Myron E 
Platte Center, Nebr 


should go over big with old patrons 
Rankis 1, Erie Theatre, Whe atley, Ont 


SLOPPY JALOPY: Mr. Magoo—The Mr. Magoo 
popularity These shorts are 
please both the youngsters and adults 


Kluge, Rainbow Theatre, 


Snapshots 
Harland 


Canada 


and, by gosh, Mr. Magoo is doing just that.—Robert 
H. Perkins, Lynn Theatre, Woodbine, Ky 
TOOTH WILL OUT: Stooge Comedy—Average.— 


Pat Fleming, Gail Theatre, Round Pond, Ark 


Metro-Goldwyn-Mayer 


CAT NAPPING: Technicolor Cartoon—Very well 
received—plenty of action——Myron E. Kluge, Rain 
bow Theatre, Platte Center, Nebr 


THAT'S WHAT YOU THINK: Pete Smith Speci: al- 
ty--Our comments—average but good.—Myron C 
Kluge, Rainbow Theatre, Platte Center, Nebr. 


Paramount 


RIOT IN RHYTHM: Popeye Very 


Pat Fleming, Gail Theatre, Round Pond, 


A-BYE KITTY: Noveltoon—Good little car 


t ’at Fleming, Gail Theatre, Round Pond, Ark 


VEGETABLE VAUDEVILLE: Kartune—This will 
get by O.K.—Harland Rankin, Erie Theatre, Wheat 


ley, Ont., Canada 


RKO-Radio 


ares. IN HIS EYE, AN: Edgar 

reissue that had my “Bargain Nite’ audience in 

ar pve uw The pie throwing at the end is a scream 
Robert H. Perkins, Lyon Theatre, Woodbine, Ky 


Kennec ly Series 


Special—One_ of 


he Robert H 


better s now in release 
Perkins aes "The: atre, Woodbine, Ky 
TAKE A CHANCE: Comedy 
Spe ly good two reel comedy,—Pat Fleming 
Ga “The. itre, Round Pond, Ark. 


Twentieth Century-Fox 


| reactic good.—Myron E. Kluge, 
Rainbe w Platte Center. Nebr 


Universal 


SLING 6's: Woody Woodpecker Technicolor 


verybody thought this one was tops! y 
ta the aon we have pr in the past six 

Myron F. Kluge, Rainbow Theatre, Platte 
Cente Net 
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| Pixon, Richard Mar 
Should please all 
a horse opera fans. Business average. Played Friday, 
Saturday, July 18 19.—Pat Fleming, Gail Theatre, 
Stack 
Twentieth C 
entieth Century-Fox 
260d cartoor 
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tham, 
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RKO, 20th-Fox and UA to 
Contribute to Ohio Fair 


RKO, 20th Century-Fox and United Ar- 
tists have announced that they will send 
miniature displays and other material to the 
“Hollywood at the Fair” exhibit at the Ohio 
State Fair to be held in Columbus August 
22-29. The RKO exhibit will include “Tar- 
zan and Jane” costumes from Irving Lesser 
Productions, five miniature jet planes used 
in “Jet Pilot,” and others. Twentieth-Fox 
will send a model of a hunting camp seen 
in “The Snows of Kilimanjaro.” United Ar- 
tists will contribute a display of costumes 
worn by Humphrey Bogart and Katharine 
Hepburn in “The African Queen.” A Walt 
Disney display will include stills showing 
the various phases of production of “Alice 
in Wonderland.” 


Kansas City Patrons Get 


Transportation Bargain 

All Kansas City first run theatres—the 
Paramount, Midland, RKO Missouri and 
Fox Midwest Tower—are now including in 
their display advertisements notice of the 
new weekend streetcar and bus tare priv 
ilege by which two adults and three minors 
pay only five cents per ride when one of 
them holds a weekly card permit. The card 
costs $1.25 and the holder pays a nickel a 
ride by showing it. Responsible for the plan 
are the managers of the Midland, Tower 
and Paramount. Regular fare without the 
permit card is 20 cents. Exhibitors say 
patronage has increased, with many parties 
of four and five over the weekend because 
4 the transportation savings. Te promote 
the special fares, the theatres have been 
running trailers. 


Special Brochure Prepared 
On "Story of Will Rogers" 


Warners is distributing a special brochure 
on “The Story of Will Rogers” to colleges, 
high schools and libraries throughout the 
nation. The publication contains highlights 
of Will Rogers’ career, and tacts about the 
picture. There is also an article of apprecia- 
tion by Capt. Eddie Rickenbacker. The 
brochure also contains stills from the picture 
and other photos of interest. The film stars 
Will Rogers, Jr., as his father, and Jane 
Wyman in the role of Mrs. Rogers. 


Michigan Exhibitors 
Protest ''Free Movies" 

Allied Theatres of Michigan as well as 
the state’s independent theatre owners have 
raised their voices in protest at the rash of 
so-called “free movies” in the resort areas 
of the northern part of the state. The “free 
movies” are conducted by individuals who 
rent 16mm films, ostensibly for educational 
or club use, and show them on vacant lots. 
Contributions are obtained for advertising 
from nearby merchants and from the audi- 
ence on the basis that the extra money is 
necessary to continue the “free” entertain- 
ment. No Federal admissions tax is collect- 
ed, however. Ernest T. Conlon, executive 
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Shack in First Run Houses 


NEW YORK—Week of July 28 
Feature: The Story of Will Rogers Warner 8ros. 
CAPITOL: By Leaps & Hounds... .Paramount 


Feature: Carrie Paramount 
CRITERION: Little House........ Disney-RKO 
Disney-RKO 
Feature: The Story of Robin Hood Disney-RKO 
GLOBE: Trial by Trigger...... Warner Bros. 
Billy Mouse's Aquacade............ 20th Fox 
Feature: Don't Bother to Knock 20th-Fox 
MAYFAIR: Bug Parade........ Warner Bros. 
Universal 


Feature: High Noon United Artists 
PARAMOUNT: Sportlight-Athietes in the 


Friend or Phony (Popeye)...... Paramount 
Feature: Jumping Jacks Paramount 
LORE 20th-Fox 
Real Miss America.............. Paramount 
Feature: Dreamboat 20th-Fox 


RADIO CITY MUSIC HALL: Teachers Are 


Feature: Where's Charley? Warner Bros. 
CHICAGO—Week of July 28 


CARNEGIE: New Iron Horse 
General Electric 


Feature’ When in Rome MGM 
CHICAGO: Hollywood On 


Feature: She's Working Her Way 
Through College Warner Bros 
ESQUIRE: People Along the Mississippi 
Encyclopedia Brittanica 


Ain't She Tweet.............. Warner Bros. 
Feature: The Wild Heart RKO 
STATE LAKE: Mealtime Magic........ MGM 
Feature: Lovely to Look At MGM 
SURF: Dog Columbia 
Cornell 


Feature: Encore Paramount 


WOODS: Nat ‘King’ Cole and Joe Adams 


secretary of Michigan Allied, has written 
the Senate Small Business Committee re 
questing that it investigate the matter. 


Motel Patrons Now Have 
Motion Picture Service 


The Walter Reade Theatres organization, 
owner of the new Community Court motel 


Feature: We're Not Married 20th-Fos 
at Saratoga Springs, N. Y., and the two 
film theatres—the Community and Congress 


in that resort city, have arranged special 
reduced rates for patrons occupying motel 
space, at the theatres. Courtesy reduced ad 
nussion coupons are lett in the motel rooms 
each day, along with a theatre program 
card, or may be picked up at the registra- 
tion desk. The theatres are near the motel 


ANSWER 
TO YOUR 


TECHNICAL 
PROBLEMS... 


The Altec 
Service Man and 
the organization 
behind him 


The 
Altec 
Service 


Man 


LTEC 


161 Sixth Avenue, 
New York 13, N. Y. 
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product on the basts of its performance in their theatres. This 


port covers V1 attractions, 4,331 playdates. 
Titles 


run alphabetically. Numerals refer to the number of en- 


agements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 


Asterisk 
time 
AC ellent; A A—Abon 
PR—Poor,. 


EX means 
BA—Below Average; 


Average; 


) indicates attractions which are listed for the last 


AV—Aterage; 


THE FILM BUYER'S RATING 


Aaron Slick From Punkin Crick (Para.} - 
About Face (WB) - 
African Queen, The (UA) 4 
Aladdin and His Lamp [(Mono.) - 
Anything Can Happen (Para.) - 
Atome City (formerly Los Alamos) (UA) - 
At Sword’'s Point (RKO) - 


Battle at Apache Pass ( Univ.) 


Belles on Their Toes (20th-Fox) 5 
Belie of New York (MGM) - 
Bend of the River (Univ.) 24 


Big Trees, The (WB) = 
Brave Warrier (Col.) 
Bronco Buster ( Univ.) - 
Bugles in the Afternoon 


Captive City (UA) - 
Carbine Williams (MGM) 8 
Carson City (WB) = 
Clash By Night (RKO) - 


Deadline U.S.A. (20th-Fox) - 
Death of a Salesman (Col.) - 
Denver and Rio Grande (Para.) - 
tDiplomatic Courier (20th-Fox) - 


First Time, The (Coi.) = 
Five Fingers (20th-Fox) - 
Flaming Feather (Para.) - 
Flesh and Fury (Univ.) - 
Fort Osage ({Mono.) 


Girl in White, The (MGM) 
Greatest Show on Earth, The (Para.) 12 
Green Glove, The (UA) 2 


tHalf Breed (RKO) = 
Harem Girl, The (Col.) | 
Has Anybody Seen My Gal? (Univ.)} 2 
Here Come the Nelsons (Univ.) \ 
*Hong Kong [Para.) 
Hoodlum Empire (Rep.)} - 


| Dream of Jeanie (Rep.) - 
*I'll See You in My Dreams (WB) i 
*Indian Uprising (Col.) - 
Invitation, The (MGM) | 
Ivory Hunter (Univ.) - 
“1 Want You (RKO) ~ 


Jack and the Beanstalk (WB) 7 
*Japanese War Bride {20th-Fox) 
tJust Across the Street (Univ.) - 
Just This Once (MGM) = 


Kangaroo {20th-Fox) 
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Las Vegas Story (RKO) 

Lion and the Horse, The (WB) 
Lone Star (MGM) 

Love Is Better Than Ever (MGM) 
Lovely to Look At (MGM) 

Lydia Bailey (20th-Fox) 


Ma and Pa Kettle at the Fair (Univ.) 

Macao (RKO) 

tMan in the White Suit, The ( Univ.) 

Mara Maru (WB) 

Marrying Kind, The (Col.) 

Meet Danny Wilson (Univ.) 

*Model and the Marriage Broker, The (20th-Fox) 
Mutiny (UA) 

My Six Convicts (Col.) 

My Son John (Para.) 


No Room for the Groom ( Univ.) 


Okinawa (Col.) 
Oklahoma Annie (Rep.) 
Outcast of Poker Flat (20th-Fox) 


Pandora and the Flying Dutchman (MGM) 
Pat and Mike (MGM) 

Paula (Col.) 

Phone Call From a Stranger (20th-Fox) 
Pride of St. Louis (20th-Fox) 


Quo Vadis (MGM) 


Rancho Notorious (RKO) 

Red Ball Express (Univ.) 

Red Mountain (Para.) 

Red Skies of Montana (20th-Fox) 
Retreat, Hell! (WB) 

Return of the Texan (20th-Fox) 
River, The (UA) 

Rodeo (Mono.}) 

Rose of Cimmaron (20th-Fox) 


Sailor Beware (Para.) 

San Francicso Story (WB) 

Scandal Sheet (formerly the Dark Page) (Col.) 
Scaramouche (MGM) 

Scarlet Angel [(Univ.) 

Sellout, The (MGM) 

Shadow in the Sky (MGM) 

She's Working Her Way Through College (WB) 
Singin’ in the Rain (MGM) 

Skirts Ahoy (MGM) 

Sniper, The (Col.) 

Snow White and the Seven Dwarfs (RKO) (reissue) 
Something to Live For (Para. 

Sound Of (Col.) 

Steel Town (Univ.) 

Streetcar Named Desire, A (WB) 


Thief of Damascus (Col.) 
This Woman Is Dangerous (WB) 
Treasure of Lost Canyon (Univ.) 


Viva Zapata! (20th-Fox) 


Wait Till the Sun Shines Nellie (20th-Fox) 
Walk East on Beacon (Col.) 

tWe're Not Married {20th-Fox) 

When in Rome (MGM) 

Wild North, The (MGM) 

Winning Team, The (WB) 

With a Song in My Heart (20th-Fox) 


Young Man With Ideas (MGM) 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
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What Price Glory 


20th-Fox—World War | 

One «of the great plays to emerge from 
World War | was “What Price Glory” by 
Maxwell Anderson and Laurence Stallings 
One of the great motion pictures of its time was 
the film version of that play, starring in the 
untorgettable roles of Captain Flagg and Ser- 
geant Quirt, Edmund Lowe and Victor Me 
Laglen, respectively. They made motion picture 
history 

Now emerges a complete remake of “What 
Price Glory.” from the studios of 20th Century- 
Fox and the hands of Sol. C. Siegel as pro 
ducer and the knowing and resourceful John 
Ford, director. Phoebe and Henry Ephron 
contrived this screenplay, and did well with it 

The picture stands very well in the inevitable 
comparison with the first of the title, and 
stands head and shoulders high salable, 
exploitable material on its own in today’s mar- 
ket. For Lowe write James Cagney and for 
MeLaglen write Dan Dailey, and in this view 
Dailey comes off best. Cagney struts a bit too 
much and 1s a bit too much on the corpulent side 
to emerge powertully as Captain Flagg, and 
this goes by comparison and on his own. Dailey 
is a most excellent, dashing, roof-raising top 
sergeant and does a swell job 

The two are more than a little assisted by 
Corinne Calvert as the French girl, Charmaine, 
for whose smiles the two are at each other's 
throats when they aren't busy fighting a war; 
William Demarest and Robert Wagner, as the 
old and new among fighting Marines; Marisa 
Pavan, as a sweet and golden-throated French 
girl; and James Gleason as a general—and how. 

The color by Technicolor adds round 
measure to the sum of the quality of the enter- 
tainment the exhibitor has to sell here. The 
story is simply that of the citizen soldiers of 
the U.S.A. in the first war, hardly dry behind 
the ears, in contrast to the pros, the Cagneys 
and the Daileys, and the company they headed 
in the fighting in France. There is enough 
of shot and shell and the horror of the trenches 
for background and contrast, but for the most 
part it ts the explosive antipathy these two 
real soldiers have for each other, all of which, 
ot course, covers a genuine respect of One 
for the other. 

Basically, of course, the accent here is on 
comedy, of the rip-roaring rowdy kind with 
which the names of Cagney and Dailey in this 
picture are most apt to be associated. There is 
too the underlying feeling of the horror, the 
futility and the manpower waste which is war, 
which emerges perhaps even more strongly be- 
cause of its subordination in the film’s thematic 
presentation 

For vesterday’s audience grown up, the ex 
hibitor has here for his patrons strong 
remake of this classic, while for the younger 
trade there is a dramatic comedy of war and 
men and all that goes with it. There is much 
to sell—and quite successfully 

Reviewed at a sneak preview at Roxy theatri 
Broadway, where a big crowd reacted on the 


PRODUCT DIGEST SECTION, AUGUST 2, 1952 


plus side all the way to the film. Reviewer's 
Rating: S. AARONSON 

Release date. August 1952. Running time, 1 
minutes PCA No, 157¢« General audience classifica 


thon 


Captain Flagg James Cagney 
Charmaine Corimne Calvet 
Sergeant QOuirt Dan Daile 
Corporal Kuiper Wilham Demarest 
Lt Aldrich Craig 
Lewisohn Robert Wagne 
Nicole Marisa Pavar 
Moore Casey Adams 
General Cokely Tames Gleas 


Wally Vernon, Henri Letondal Fred Libby, Ra 
Hyke, Paul Fix, James Lilburn, Henry Morgan, Dan 
Borzage, Bill Henry. Henry Kulky, Jack Pennick 


Stanle Johnson, Ann lee ’ ler, Olga Andre 
Barry Norton, Luis Alberni, Torben Meyer, Alfre 
Zeisler, George Bruggeman, Scott Forbes, Sean Me 
Clory, Charles Fitzsimons, Mercier, Mickey 


Simpson 


Just for You 


Paramount—Crosby Capers 

The captivating Crosby figures in “Just for 
You” to add appreciably to his already vast 
audience of fans, although the vehicle this time 
is not of the musical variety. It is rather 
comedy-drama with a touch of song and_ the 
ease and nonchalance with which Mr. Bing 
slithers through a performance is as audience 
catching as sunburn on the beach. It has all the 
Crosby-marks at the box office 

In this varn of the big-time theatrical pro 
ducer who has too little time for his pair of 
teen-age children, and who learns how to find 
said time, he has the very able assistance of 
the attractive Jane Wyman, as the star of his 
show, who also happens to be in love with hit, 
without making that fact public. 

That's really about all there is to the story 
but, as produced by Pat Duggan and directed 
with smooth skill by Elliott Nugent, and with 
the quite important assist offered by Techni 
color, there emerges a slick and smart piece 
of light but happy and wholesome entertain 
ment. Robert Carson did the screenplay from 
the story, “Famous,” by Stephen Vincent Benet 
There are a couple of singable songs by Harry 
Warren and Leo Robin, and a couple of excel 
lent production numbers 

In capable support are such as Ethel Barry 
more, as head of an exclusive girls’ school; 
Robert Arthur, as Crosby's son, who compli 
cates things by falling in love with Miss Wy 
man, and Natalie Wood, as the young daughter 
who is torn between loyalty to Daddy and a 
desire for the school ; 

The scene moves from New York and a hit 
show to the mountains, where Crosby hurries 
with his children while there is yet time to 
give them the parental affection and guidance 
they need. But there complications develop as 
Miss Wyman arrives to help, the son mistakes 
her interes\ for a return of his infatuation, and 
Daddy almost queers the young girl’s chance at 


SHOWMEN’S REVIEWS 
THE RELEASE CHART 


the smart summer camp, until Miss Barrymore 
turns into an elderly but thoroughly engaging 
“Miss Fixit.” 

It all is straightened out to practically every 
body's satisfaction, of course, and the impor 
tant pomt en route is that the audience is just 
about certain to be equally happy at the pre 
ceedings and the outcome 

Reviewed at a sneak preview at the Para 
mount theatre on Broadway, where a full house 
had a thoroughly entertaining time watching 
Bing and Company. Reviewer's Rating: Excel 
lent.—C. S. A 


Release date, September, 1952 Running time, 
vutes. PCA No, 1579. General audience classinca 
Blake Bing Crost 


Jane Wyman 

rt Ethe 
Robert Arthur 

atali 
Ben Lessy Regis Toomey, Art 
Willis Bouchey, Herbert) 


Caribbean 


Paramount-Pine-T homas— 
Piracy and Revenge 


Producers William Pine and William 
Fhomas have in “Caribbean” a tale of 18th 
Century piracy and revenge well calculated to 
keep the action fans in suspense All the 
standard ingredients of such fare are to bx 
found in the screenplay by Frank L. Moss 
and Edward Ludwig. However, they have been 
caretully rearranged and handsomely photo 
zraphed in color by Technicolor, so the total 
effect 1s one of lively, story book romane¢ 

Enacting the tale, against lush tropical back 
grounds and some spectacular special effects 
are John Payne, beautiful Arlene Dahl, Sir 
Cedric Hardwicke and Franets L. Sullivan 
The latter two, playing the kind of arch-en 
emies who stalk one another for 20 years with 
no time out, give weight and prestige to the 
picture 

Based on a novel by Ellery H. Clark, the 
story revolves around Sir Cedric’s long-time 
grudge against Sullivan who, some 20 years 
before swindled him out of his merchant ship 
empire, stole his wife and daughter (Miss 
Dahl) and topped it off by selling him (Sir 
Cedric) into slavery Since that time, Sir 
Cedric has become a notorious pirate captain 
bent on revenge against Sullivan who, as_ the 
film opens, lives lavishly in a Caribbean fortress 
raising Miss Dahl as his own daughter 

The pirate’s plan is to send Payne, an Amer 
ican adventurer, to Sullivan's island the 
guise of the latter's nephew Thus in, Payne 


Barrymore 


is to destroy the island's defense so as to 
allow a succesful attack by the pirate The 
plans go awry, however, when Payne falls in 
love with Miss Dahl and gets involvéd in the 
local slaves’ fight for freedom. Also working 
to his disadvantage is the appearance of Sul 
livan’s real nephew 

Pacing the blood and thunder to the climax 
is an exciting knife duel between Payne and 
a Sullivan cohort, which acts as a prelude to 
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ellent e runs a hittle long 
but ire Iwig has made good 
eo t of the time 
n at f’aramount reening roow i 
j Katma:l er Good VIN 
( 
John Payr 
Arlene Da 
| ( Hardwick 
A { Muse, W 
Beware, My Lovely 
RKO-Filmakers—Suspense Drama 
Within the contines of a rambling old house, 
i S, the tage 1s set tor a story of sus 
pss ithia The cast, headed b 
ii ul Robert Ryan, is small and the 
rm es intense—all adding up to a con 
' t a distinguished film effort 
is based on a story and 
duces nm the stage by 
some years ago The 
Man and tt is around 
plaved by Ryan, that th 


nelh’s screen play bor 


re techniques of stage writing m 


that the entire action takes place ma tew sets 
progress of the story dependent on 


rather than movement 
[lis makes for a picture that 1s static im a 


uber of spots. However, the difficulties en 
mtered by Miss Lupino when she tinds out 
the man she hired is mentally il, are handled 
wlequately ; and af there is no sense of impend 


ine doom and everyone is quite sure that things 
} come out right for Miss Lupino 


leuty of opportunity tor fingernail biting 


there 1s 


mith the tadeout arrives 
Bewar My Lovely” was produced by Col 
Young and directed by Harry Horner. The 


t is a simple one Miss Lupino is a war 

roomer im her big house ts away 
on Isiness trip \n employment agency 
ends Kyan to help her with the house cleaning 


ind it doesn't take long for him to show his truce 


He has bee ischarged from the army tor 
ental reasor he has a persecution complex 
i ‘ s of memory whenever he cammuits 
me crime. Ryan imagines that Miss Lupino ts 
itt arm: him, he locks the doors, and she 1s a 


prisoner m her own home From that pomt or 


t ire numerous sequences the various 

roan t Ing house, with Ryan stalking Miss 

Tanga ind the latter trying te ure out a 

i t 

Help tinally does come when a telephone re 
hows up to maguire about the tel 

| is been unanswered throughout 

t By that time van is docile again and 

t ut of the house with little more 


i 4 ra 1 
cr moon N 
t HARLI | 

POA ‘ 
M ( I 
How R 
Ml \ t I H 


Arctic Flight 


Monogram—Authentic Adventure 


Executives, cast and crew concerned wit he 
f this story about Iie in the Arc 


production ¢ 
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tic zone journeyed to precisely that place to 
film it, an investment in authenticity which paid 
off strikingly in the completed product Al 
though the romantic adventure story played 
out by Wayne Morris, Alan Hale, Jr., Carol 
Thurston and Lola Albright is a work of fic 
tion, the genuine setting, veracious customs and 
many Esquimaux seen as par- 


manners, and the 
ticipants, give the whole the unmistakable stamp 
| and advance pub- 


of reality Advertising ¢ 
the validity of the setting, and 
production circumstances, can be 
of revenue 


the screenplay by Robert Hill and George 


licity stre 


outlining the 


figured to yield an extra mar 


Bricker, from a story by Ewing Scott, who ts 
Morris portravs a bush pilot 


associate produce! | 
ine headquartered at 


operating plane 
Kotzebue 


freight 


passenger and 


on the Arctic 
next door but 


Cire 
acre t border \n 
\merica Albright) anda 
sUpposee Hale) bring 
Mor ible, the latter devel 
uy Hale is a Russian 

information to the 
Comt \part trom a sur 
it s about what would 

ginning, | In VIEW 
t the mentioned that’s good 


Morris as 


to starring, 


M Wayne Morris 

M Le Albright 

\ iH ton, P Tom Riel 
\ G t Kennet McD 

Br \ Ss 


Woman of the 
North Country 


Republic—Saga of the Mesabi 
Minnesota's great Mesabi 
he century provides 


The development o i 


iron range at the turt 


occasionally slow 
Hic’s “Woman ot 
story pits Rut 
and established 


material for colortul 
| 


moving meiodrama iW 


North Counts 


od Cameron, a rugec 
Mesabi to the detri 
holdings 
the Minnesota coun 


Prucolor photography, 


ch also gives the audience a basic lesso 


he great advantage held 


by Cameron, as title holder to the Mesabi 
inge, is that the ore there hes only several 
fect below the surface and can be mined 
sumpiy by steamshovel, as opposed to the previ- 
usly conventional and much more expensive 

nethod of s mining 
Norman Reilly Raine’s enplay pictures 
Miss Hussey t but power-mad 
n empire, th 


ute, of which is threatened by Cameror 
Miss Hus 


it-and-out gangster techniques carried 


her brother vho gets killed in’ the 


beauty 


e him into marriage The native 
Came n still doesn't realize s s out to breal 
hin mtil she <« to blow up a railroa 


ridge and later blatantly contesses her schen 
ing in the mistaken notion l 


ced him into bankruptes \ bullet fired by 


ver puts e1 


‘ n to resu vit his tirst love 
Gale Storm, whom he had forsaken for the 
idy of fortune he Mesahi comes througl 


presumably for further develop- 
ment by Cameron and Miss Storn 

Miss Hussey makes a very creditable vil 
lainess, giving the character a sort of spar- 
ing insincerity. Cameron is handy with the 
sts. if slow on. the up-take Others in the 
cast include J. Carrol Naish as the lady’s 


banker-suitor, and John Agar and Jim Davis 
as her brothers : 

Joseph Kane was associate producer-director 
The story is by Charles Marquis Warren and 
Prescott Chaplin 

Seen at Republic screening room m New 
York. Reviewer's Rating: Good.—V. 


Release dats August 20. 195 Running time, & 
minutes. PCA N« 5719. cla 
tior 


Affair in Trinidad 


Columbia—Romance for Rita 


Exhibitors no doubt have good reason to 
welcome back to their screens the glamorous 
Rita Hayworth and regardless of the merits o1 
this picture, her name is still likely to spell 
box office magi 

But there is no getting around the fact that 
“Affair in Trinidad” is disappointing and at 
times dull, brightened only by Miss Hayworth’s 
attractive looks and personality, some impres 
sive sets and costumes and a. setting whic! 
implies romance and adventure While the 
picture is definitely stronger in the first cde 
partment than the second, it never makes full 
use of the Hayworth temperament and special 
talents, except in two dance sequences when 
Rita is given a chance to display her shapely 
figure to the beat of Caribbean rhythm 

Vincent Sherman produced and directed “Af 
fair in Trinidad,” which lacks the kind of fire 
and inspiration that might have been expected 
to go with Rita’s return to films. The story, 
by Virginia Van Upp and Berne Giler, is 
fashioned with a minimum of originality and 
the screenplay by O’/scar Saul and James Gunn 
is no improvement 

Phe pairing of Rita and Glenn Ford height 
ens the film's) romantic appeal, Alexander 
Scourby does a smooth job of playing an inter 
national crook and Torin Thatcher is effective 
as British Inspector Smythe who methodically 
solves a puzzling murder Action flares up 
occasionally but no effort is made to explort 
the Trinidad background 

Rita’s husband is killed and Rita—a dancer 
in a Port-ot-Spain cafe—is told of his death 
an apparent suicide, by Inspector Thatcher 
Ford, the dead man’s brother, comes to Trinidad 
on receiving a letter trom Rita’s husband. The 
plot thickens as suspicions mount that the sui 
cide was actually murder 

Rita agrees to cooperate with Thatcher in 
the investigation of Scourby, whom the British 
know to be a protessional informer and = spy. 
Rita discovers that Scourby is cooperating with 
the Russians to set up bases in the Caribbean 
In the climax, Ford saves Rita’s life and shoots 


Scourby. The film ends on a romantic note 
Seen at the Columbia screening room m New 

York. Rewmewer's Rating: Faw Frep Hirt 
Rele € at not set Runnine time 3% minutes 

PCA N Ger idience classificatior 

Cr Emer Ri 

St 


Island of Desire 
U.A.-Rose—Girl and Boy on Island 


Into this picture, David E. Rose has put 
many factors ordinarly attractive and entertain 
ing; but the vital link—a believable plot and 
dialogue worthy of the inherent interest—ts 
weak The South Seas, and color by Techni 
color are there; and so are the wild waves 
and the sharks and the coconuts and the floral 
decorations and all the other lazv loveliness ot 
a lush island; and even the passionate implica- 
tions and then the fruitions of a lovely spinster, 
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¥ 
i Christi Powel Ru Hussey 
Kyle Ramlo Rod Cameron 
; David Powell John Agar 
‘ Aad Cathy Nordlund Gale Storm 
; —L——<K— J. Carrol Naish, Jim Davis, Jay C. Flippen, Taylor 
% Holmes. Barry Kelley, Grant Withers, Stephen Be 
: kassy, Howard Petrie, Hank Worden, Virginia Bris 
sac 
enoug 
a Lindsley Parsons produced, with 
assistant to the producer, in addition i=! 
ay and with Lew Landers directing 
Previewed at stud Reviewer's Rating 
\ 
WEAVE! 
Release date, October ; time, 78 
: minutes. PCA N : Genera lience classi 
3 
: R 
he I 
: Hussey, a woman ot 
wealth of iron, against R 
upstart out to develop t 
ment of Miss Hussey’s 
Much of the beauty 
; 
\ 
damag ited tha the teley " tor tron 
’ the wires, a broken window, and a fainting spell 
pertormamn Miss Lupimo and Rvar = Max |} \ rb 
mainder of the cast. Added production value ts “ Andersor Howard Wendel 
deri work and a musi pro Walters Karel Stepanek 
Georg Steven Geray Walter Kohler 
Tuanit Moore. Gregg Martell, Mort Mills. Robert 
Boor Ralph Mock 
i 


Linda Darneil, and a sleek and lithe and un- 
spoiled boy, Tab Hunter. 

The trouble is mainly in dialogue. It makes 
highly unlikely except on purely physical levels 
a romance of some tenderness between a mature 
nurse aspiring to be a doctor and a brash com- 
pletely immature Marine corporal whose nature 
is childish and character taciturn 

Saving the situation somewhat for the story 
of the two characters shipwrecked during the 
war is the arrival via wrecked fighter plane of 
British captain Donald Gray. Miss Darnell 
amputates his arm, nurses him back to health, 
falls in love with him, and causes the familiar 
triangle, His maturity of outlook and conversa- 
tion are sharp contrasts to those of the boy 
Hunter; and the latter, wildly jealous, tries to 
kill him. The arrival of a ship stops all this 
muddle: and Miss Darnell is about to choose 
Hunter out of a sense of duty, when he 
makes the decision for her. He gives her up 
to Gray, realizing the impossibility of continu- 
ing a romance without logical foundations. 

Other performers are hardly on the scene 
long enough to warrant mention; this is almost 
in entirety an island idyll concerning two and 
then three persons. Stuart Heisler directed 
from a screenplay by Stephanie Nordli based 
upon a Saturday Evening Post novel, “Satur 
day Island” by Hugh Brooke 

Seen at the New York projection 
Reviewer's Rating: Fair—FvLoyp STONE. 


room 


Release ate August 4. 1952 Running time, 92 
minutes. PCA No. 15351. General audience classifica 

or 
Elizabeth Smythe Linda Darnell! 
Michael J. “Chicken” Dugan Tab Hunter 
William I ..Donald Gray 
John Lau Sheila Chong, Russell Waters. Hilda 
Fenemore, Brenda Hogan, Diana Decker, Peggy Has 


sard, Michael Newell 


Thundering Caravans 
Republic—''Rocky" Lane Western 


\llan “Rocky” Lane triumphs over a crooked 
newspaper publisher in “Thundering Caravans,” 
a4 western of standard design and swift pace 
Lending a hand to the fisticuffs and law enforce 
ment are Rocky's old friend, Eddy Waller, the 
town sheriff, and Richard Crane, Waller’s as 
sistant who, to add spice to the story, is a 
reformed badman now on the side of the law 

The story, by M. Coates Webster, casts 
Rocky in his usual role of United States Mar- 
shal, this time assigned to solve a series of 
ore wagon robberies in the community where 
Waller is sheriff. The blame for the robberies 
has been heaped on the shoulders of the sher 
iff, principally as a result of a newpaper cam 


paign instigated by publisher Isabel Randolph 
Miss Randolph, it is quickly discovered, is the 
mastermind of the holdup gang and is maneu 
vering to put her brother into the sheriff's 
office 

Her nefarious plans include the framing ot 
young Crane in a holdup, to discredit the in- 
cumbent and bring in her brother by acclama- 
tion Rocky discovers the plot and brings 
all concerned to justice, but not, however, be- 
fore there has been the proper amount of riding 
and shooting and one knock-down, drag-out at 
the bandits’ ghost town retreat 

Mona Knox is seen as Crane’s pretty sweet- 
heart while Roy Barcroft upholds the wrong 
cause, as is his usual custom. Rudy Ralston 


was associate producer Harry Keller was 
director 

Seen at Republic screening room in New 
York. Reviewer's Rating: Good.—V. C. 


Release date, July 20, 192. Running time, 54 min 
utes. PCA No. 15780. General audience classification 
Allan “Rocky” Lane Allan ‘“‘Rocky’’ Lane 

Eddy Waller 
Mona Knox 
Isabel Randolph, Richard Crane, Bull 
ard Clark, Pierre Watkin, Stanley An 
“Red” Morgan 


Last Train from Bombay 


Columbia—Action Drama 


There is some romantic attraction in the use 
of the city name Bombay in the title of this 
action drama from producer Sam Katzman. 
The romance, however, 1s not sustained in any 
phase of the production. The story is a con 
fused adventure in present day India, starring 
Jon Hall as an American diplomat out to track 
down a terrorist gang bent on assassinating 
an influential “nawob,” thereby igniting civil 
war. The title refers to the train carrying the 
nawob to his doom and India to war, a catas 
trophe which Hall works 72 minutes to avert 

\s directed by Fred F. Sears, the picture 1s 
full of movement, fist fights, stabbings, mys 
terious natives and the like, with coincidence 
worked overtime to give the various episodes 
continuity. Some suspense is worked up in the 
latter portions of the film as the deadline for 
the train wreck approaches and Hall still has to 
locate where the explosives have been planted 
The violence is averted in the nick of time and 
by this heroic action, Hall is able to clear him- 
self of a murder of which he had been ac- 
cused in the early part of the film 

Supporting the star are Christine Larson, 
his light-of-love, and Lisa Ferraday, a_ girl 
no better than she should be Douglas R 


Kennedy is his old, wartime buddy who first 
gets him involved in the nasty plot Robert 
Yale Libott’s screenplay covers Hall's arrival 
in Bombay, his flight from the murder charge 
across the Indian countryside and climaxes in 
the above-described fashion 


Seen at Columbia screening room m New 
York. Reviewer's Rating: Average.—V. C. 

Release date, August, 1952 Running time, 72 min 
utes PCA N 1596. Genera udience classificattor 
Martin Viking Jon Hall 
Mary Anne Palmer Christine Larson 
harlane Lisa Ferraday 
Douglas R. Kennedy, Michael Fox, Donna Martell, 
Matthew Boulton, James Fairtax 
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neth Terrell, F 


FOREIGN REVIEW 


3 Sinners 


Arthur  Sachson 
English subtitles 
The name of Fernandel on the marquee auto 

matically insures this picture the attention 

of the art theatre audience but chances are that 
many will be somewhat disappointed with the 
film. For the talents of this great comedian 
have here been channeled into a serious part 
and only at the end is he given a chance to be 
himself. It’s not a cheerful picture that Rich- 
ard Pottier has directed from the novel 

Meutres by Charles Plisnier Performances 

are all very good but somehow the produc- 

tion lacks life and the kind of realism one 
has come to expect from the French. Jacques 

Varennes is very elegant and deceptive as the 

lawyer and Raymond Souplex stands out as 

Fernandel’s ruthless other brother 

ners” is a Jacques Bar-Cite-Films-Fides pro 

duction that tells about a farmer who ends the 
life of his desperately and incurably-ill wife 
and then wants to give himself up. His broth 
ers prevail on him not to do so in order to 
save their reputations Instead, they have 
him put into a mental institution for life. In 
the end, Fernandel turns the tables on them 

The film undoubtedly holds appeal for art the- 
atre audiences but the mediocrity of its execu- 
tion will come as a disappointment to a good 
many. Fernandel doesn’t seem at ease in his 
tragi-comic part 

Seen at a New York screening room Ri 
viewer's Rating {verage.—F.H. 

Tuly, 195 Running time 


sificatior 


derick Berest, 


Enterprises—French with 


84 minutes 


Fernande! 


Line Noro 
Raymond Souplex 
Mirielle Perr 

Jeanne Moreau 


Herve Annequin Jacques Varennes 
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TITLE—Production Number—Compcny 


AARON Slick from Punkin Crick 

(color) (5119) Para. 
About Face (color) (122) WB 
Actors and Sin 


PRODUCT DIGEST SECTION, AUGUST 2, 1952 


Alan Young-Dinah Shore 
Gordon MacRae-Eddie Bracken 
UA = Edward G. Robinson-Marsha Hunt 


For exploitation see Managers’ Round Table section. 

*Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: A-!, Unobjec- 


tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Running 
Time 


Stars Date 


Apr.,'52 95m 
May 31,'52 94m 
July 18,52 85m 


— REVIEWED — 

(S) synopsis ‘I Herald 

Issue Page Groups L.ofD. Review 
Feb. 23 1245 AYC Good 
Apr. 12 1313) AYC Good 
May 31 1382 Good 
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TITLE—Production Number—Company 


Affair in Trinidad Col. 
African Queen (C)* UA 
African Treasure (5207) Mono. 
Against All Flags (color) Univ. 


Aladdin and His Lamp (color) (5299) Mono. 
Another Man's Poison UA 


Anything Can Happen (5117) Para. 
Apache Country Col. 
Arctic Flight (5210) Mono. 
Army Bound Mono. 
Assignment-Paris Col. 
At Sword’s Point (color) (220) RKO 
Atomic City, The (5120) UA 


BAL Tabarin (5129) Rep 
Barbed Wire (474) Col. 
Battle at Apache Pass (color) (217) Univ. 
Battle Zone (AA-22) AA 
Because You're Mine (color) MGM 
Belle of New York (223) (color) MGM 


Belles on Their Toes (color) (213)* 20th-Fox 


Bend on the River (color) (212)* Univ. 
Beware, My Lovely RKO 
Big Jim McLain 
Big Sky, The RKO 
Big Trees, The (color) (117) WwB 
Black Hills Ambush (5172) Rep. 
Black Swan, The (258) (color) 20th-Fo 
Blazing Forest, The (color) Para. 
Bonnie Prince Charlie (C) ( Brit.) Snader 
Boots Malone (419) Col. 
Border Saddlesmates (5143) Rep. 
Brave Warrior (color Col. 
Brigand, The (color) Col. 
Bright Victory (208) Univ. 
Bronco Buster (color) (219) Univ. 
Buffalo Bill in Tomahawk Territory UA 
Bugles in the Afternoon (color) (116) WB 


CALIFORNIA Conquest (color) Col. 
Captain Pirate (color) (431) Col. 
Captive City UA 
Captive of Billy the Kid (5046) Rep. 
Carbine Williams (231) MGM 
Caribbean (C) Para 
Carrie (5123) Para. 
Carson City (color) (123) WB 
Cat People, The (267) RKO 
Chicago Calling UA 
Christmas Carol, A ( Brit.) UA 
Cimarron Kid, The (color) (213) Univ. 
Clash by Night (229)* RKO 
Cloudburst { Brit.) UA 
Clouded Yellow, The (Brit.) Coli. 
Colorado Sundown (5141) Rep. 
Confidence Girl UA 
Cripple Creek (color) Col 
Cry, the Beloved Country (Brit.) UA 


DANGER Is a Woman (French) Discina 
David and Bathsheba (color)*(203) 20th-Fox 
Dead Man's Trail (5243) 
Deadline, U.S.A. (215) 

Death of a Salesman (423) Col 


Decision Before Dawn* (205) 20th-Fox 
Denver and Rio Grande (C) (5115) Para. 
Desert Passage (230) RK 

Desert Pursuit (5209) Mono. 
Devil Makes Three, The MGM 
Diplomatic Courier (222) 20th-Fox 
Dishonored Lady Astor 


Distant Drums (color) (111)* weB 

Don't Bother to Knock (224) 20th-Fox 

Down Among the Sheltering Palms 
(color) 

Dream Boat (223) 

Duel at Silver Creek, The (C) (228) 


20th-Fox 
20th-Fox 
Univ. 


EDWARD and Caroline (French) Commi 
Encore (Brit.) (5122) Para. 
Everything | Have Is Yours (color) MGM 


FABULOUS Senorita (5125) 
Faithful City, The (Israel) (273) 
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Rep 
RKO 


REVIEWEC — 
Release Running (S)==synopsis 

Stars Date Time Issue Page 

Rita Hayworth-Glenn Ford Not Set 98m Aug. 2 1470 
Humphrey Bogart-Katharine Hepburn Mar. 21,52 104m Dec. 29 1169 
Johnny Sheffield-Donna Martell June 8,'52 70m May 31! 1383 
Errol Flynn-MaureenO'Hara Dec.,'52 July 12 (S)1443 
Patricia Medina-John Sands Feb. 24,'52 67m Feb. 9 1230 
Bette Davis-Gary Merrill Jan. 16,'52 89m Jan. 5 1178 
Jose Ferrer-Kim Hunter May,'52 107m Mar. | 1253 
Gene Autry May, 52 62m May 24 1374 
Wayne Morris-Alan Hale, Jr. Oct. 19,'52 78m Aug. 2 1470 
Stanley Clements Oct. 5,'52 July 12 (S)1443 
Dana Andrews- Marta Toren Not Set July 12 (S)1442 
Cornel Wilde-Maureen O'Hara Feb.,'52 Bim Jan. 26 1214 
Michael Moore-Nancy Gates June,'52 85m Apr. 12 1314 


Muriel Lawrence-William Ching june 1.52 84m 
Gene Autry July,'52 
John Lund-Jeff Chandler Apr., 52 85m 
John Hodiak-Linda Christian Sept. 28,52 

Mario Lanza-Doretta Morrow Oct.,'52 

Fred Astaire-Vera Ellen Feb.,'52 82m 
Jeanne Crain-Myrna Loy May,'52 89m 
James Stewart-Arthur Kennedy Feb.,'52 91m 
Ida Lupino-Robert Ryan Not Set 71m 
John Wayne-Nancy Olson Not Set 

Kirk Douglas-Elizabeth Threatt Aug.,'52 140m 
Kirk Douglas-Patrice Wymore Mar. 29'52 89m 
Allan Rocky Lane May 20,'52 54m 
Tyrone Power-Maureen O'Hara (reissue) July,'52 85m 
John Payne-Susan Morrow Dec.,'52 

David Niven-Margaret Leighton Jan.,'52 98m 
William Holden-Johnny Stewart Jan.,'52 103m 
Rex Allen Apr. 15,'52 67m 
Jon Hall-Christine Larsen June,'52 ‘73m 
Anthony Dexter-Jody Lawrance June,'52 94m 
Arthur Kennedy-Peggy Dow Jan.,'52 97m 
John Lund-Scott Brady May,'52 80m 
C. Moore-Slim Andrews Feb. 8'52 66m 
Ray Milland-Helene Carter Mar. 8,'52 85m 


Corne! Wilde-Teresa Wright July 
Louis Hayward-Patricia Medina Aug 
John Forsythe Apr. Il 
Allan Rocky Lane Jan. 22 
James Stewart-Wendell Corey May 
Arlene Dahi-John Payne Sept 
Jennifer Jones-Laurence Olivier Aug 
Randolph Scott-Lucille Norman June 14 


Simone Simon-Kent Smith 


Dan Duryea Jan. Il, 
Alistair Sim-Kathleen Harrison Nov. 30, 
Audie Murphy-Beverly Tyler Jan., 
Barbara Stanwyck-Paul Douglas June, 
Robert Preston-Elizabeth Sellers Jan. 31, 
Jean Simmons-Trevor Howard Aug., 
Rex Allen-Mary Ellen Kay Feb. 8,’ 
Tom Conway June 20, 
George Montgomery-Karin Booth July, 
Canada Lee-Sidney Poiter Aug. 22, 


Henry Vidal-Maria Mauban May, 
Gregory Peck-Susan Hayward Feb., 
Johnny Mack Brown-Barbara Allen July 20, 
Humphrey Bogart-Ethel Barrymore May, 
Fredric March-Mildred Dunnock Feb.,’ 
Richard Basehart-Gary Merrill Jan., 
Edmond O'Brien-Sterling Hayden June, 
Tim Holt-Joan Dixon May, 
Wayne Morris May II, 
Gene Kelly-Pier Angeli Aug..,’ 
Tyrone Power-Patricia Neal July, 
Hedy Lamarr-Dennis O'Keefe (reissue) Feb. |,’ 
Gary Cooper-Mari Aldon Dec. 29, 
Richard Widmark-Marilyn Monroe Aug., 
Mitzi Gaynor-David Wayne June,’ 
Clifton Webb-Ginger Rogers Aug., 
Audie Murphy-Faith Domerque Aug., 


Danie! Gelin-Anne Vernon Apr., 
Roland Culver-Glynis Johns July, 
Marge and Gower Champion Oct.,' 


Estelita Rodriguez-Robert Clarke 
Jamie Smith-John Slater 


(reissue) Feb., 


Apr. |, 
May,’ 


85m 
‘52, 
54m 
‘52 101m 
97m 
.,52 118m 
87m 
‘52 73m 
‘52 74m 
86m 
‘52 84m 
‘52. 105m 
‘52 83m 
‘52 89m 
52 67m 
‘52 
‘5? 78m 
104m 


‘52 92m 
‘52 116m 
‘52 59m 
'52 87m 
52 It im 
«119m 
‘52 89m 
52 60m 
‘52 Tim 
52 

‘52 97m 
52 85m 
‘52 76m 
52 

52 83m 
‘52 77m 


‘52 90m 
‘52 90m 
52 


‘52 80m 
52 86m 


June 
July 
Apr. 


July 
Feb. 
Apr. 
Jan. 
Aug. 


July 
Feb. 


June 


Oct. 


Apr. 
Jan. 
Dec. 
May 
May 
May 
July 
Apr. 
Feb. 
Feb. 


June 
July 
Mar. 
Feb. 
Apr. 
Aug. 
June 
May 


Nov. 14, 


Dec. 
Nov. 
Dec. 
May 
Feb. 
Oct. 
Feb. 
June 
June 
Jan. 


Apr. 
Aug. 
May 
Mar. 
Dec. 
Dec. 
Mar. 
May 
July 
May 
June 
Apr. 
Dec. 
July 


Jan. 
July 
July 


May 
Apr. 


Mar. 


Apr. 


1426 
5 1433 
5 1306 
12 (S)1443 
23 1245 
5 1305 
26 1213 
2 1470 
12 1441 
9 1229 
14 1399 
42 
19 (S)1322 
19 1194 
29 1169 
10 1358 
17 1366 
31 1383 
28 947 
12 1313 
2 1222 
2 1221 


14 1398 
26 1462 
29 1297 
2 1222 
19 1321 
2 1469 
14 1397 
3 1349 
42 
8 1134 
3 1094 
15 1153 
17 1366 
2 1221 
6 1049 
23 1246 
7 1390 
28 1427 
26 1213 


26 1330 
25 990 
17 ($)1367 
15 1282 
15 1153 
22 116! 
29 1298 
24 1374 
12 1442 
17 (S)1367 
21 1417 
26,'47 

1 1126 
19 1453 
12 (S)1186 
26 1461 
12 1442 


3 1350 
5 1305 


29 1298 


5 1306 


Groups 


AYC 


AY 


AYC 
AYC 


AYC 
AYC 


AYC 


AYC 
AYC 
AYC 


AY 


AY 


AY 
AY 
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—_—RATINGS——— 
L. of D. 


Herald 
Review 


Fair 
Very Good 
ood 


>> 


Very Good 
Fair 

Very Good 
Good 


Good 


Good 
Good 


>> > >>>e 


= 


B Good 
A-| Sood 
A-|! Good 


Good 

Very Good 
Excellent 
Good 


Excellent 
Good 
Good 
Good 


>> 


Fair 
Good 
Good 
Good 
Good 
Excellent 
Good 
Average 
Good 


> 


? 

Average 
-2 Very Good 
Very Good 
Excellent 
Very Good 

Good 
Excellent 
Good 
Good 

Fair 
Good 
Good 
Good 
Good 


Excellent 


nN 


chow 


Good 


Excellent 


Very Good 
Excellent 
Excellent 
Fair 
Average 


Good 


nN 


Excellent 
Good 

Very Good 
Very Good 


Excellent 
Good 


Good 


Excellent 


Good 
Very Good 


A-2 


| 
A-i 
AY 
AYC 
AY 
AY 
AY 
AYC 
AY 
| AY A-! Good 
AYC Good 
| AY A 
| AYC A 
AY A 
B 
AYC A 
A AY 
| A 
AY 
AYC 
5 AY 
| 
| AY 
A 
AY 
| AY 
AY 
AY 
| AY I 
| A 
| 
: 


Family Secret, The (414) 

Fargo (5226) 

F.B.1. Girl (5002) 

Fearless Fagan 

Feudin’ Fools (5213) 

Fighter, The 

Finder's Keepers (211) 

First Time, The (424) 

5 Fingers (208) 

Fixed Bayonets (140) 

Flame of Araby (color) (207) 

Flaming Feather (C) (5118) 

Flesh and Fury (formerly Hear 
No Evil) (214) 

For Men Only (5102) 

Fort Osage (color) (5102) 

Franchise Affair, The ( Brit.) 

Francis Covers the Big Town 

Francis Goes to West Point (224) 


GALLOPING Major, The (Brit.) 
Gambler and the Lady (5118) 
Girl in Every Port, A (218) 
Girl in White, The (232) 

Glory Alley (234) 

Gobs and Gals (5128) 

Gold Fever (5220) 

Golden Hawk, The (color) 
Great Adventure (502! 


Green Glove, The 

Guest of the House 

Gun Smoke Range (5253) 
Gunman, The (5252) 


HALF-Breed (color) (228) 
Happy Time, The 
Harem Girl, The (422) 


(color) 
Hawk of Wild River, The (482) 
Hellgate (5113) 
Here Come the Marines (5212) 
Here Come the Nelsons (210) 
High Noon 
High Treason (Brit.) 
Hired Guns (5254) 
Hold That Line (5211) 
Holiday for Sinners (239) 
Hong Kong (color) (5109) 
Hoodlum Empire (5105) 
Horizons West (235) (color) 
Hour of Thirteen, The 
House of Horrors 


Hurricane Smith (color) 


1! DON'T Care Girl, The (C) 

| Dream of Jeanie (color) (5106) 
| Walked with a Zombie (272) 

| Want You (251) 

I'll Get You 


of Two Worlds) (color) (142) 


In a Padded Cell 
Indian Uprising (417) 
Invitation, The (130) 


Island) (C) 
Island Rescue (Brit.) 
It Grows on Trees 
It's a Big Country (215) 
Ivanhoe (color 
Ivory Hunter (color) (Brit.) 


Japanese War Bride (202) 
Jet Job (5215) 

Jet Pilot (color) 

j Johnny and the Giant 

| Killer (5116) (color) 
Jumping Jacks (5121)* 

} Junction City (486) 
Jungle, The (5112) 


Just Across the Street (223) 


) 
Greatest Show on Earth (C)* 


Has Anybody Seen My Gal? (226) 


I'll See You in My Dreams (112)* 


JACK and the Beanstalk (C) (118) 


TITLE—Production Number—Company 


Col. 
Mono. 
Lippert 
MGM 
Mono. 
UA 
Univ. 
Col. 
20th-Fox 
20th-Fox 
Univ. 
Para. 


Univ. 
Licpert 
Mono. 
Stratford 
niv. 


Univ. 


Souvaine 
Lippert 
RKO 


pert 

UA 
Astor 


Mono. 
Mono. 


MGM 


Realart 


Hunchback of Notre Dame, The (266) RKO 


Para. 


20th-Fox 
Rep. 
RKO 
RKO 
Lippert 


I'll Never Forget You (formerly Man 


20th-Fox 
wB 


Realart 
Col. 
MGM 


Island of Desire aks Saturday 


WB 
20th-Fox 
Mono. 


RKO 


Lippert 
Para. 


Jungle Jim in the Forbidden Land lan) oo 


Univ. 


PRODUCT DIGEST SECTION, AUGUST 2, 


Release 
Stars Date 

John Derek-Lee J. Cobb Dec.,'5! 
Bill Elliott-Phyllis Coates Sept. 7,'52 
Cesar Romero-Gene Evans Nov.,'51 
Janet Leigh-Carleton Carpenter Aug.,'52 
Leo Gorcey-Huntz Hall Sept. 21,'52 
Richard Conte-Vanessa Brown May 25,'52 
Tom Ewell-Julia Adams Jan.,"52 
Robert Cummings-Barbara Hale Feb.,'52 
James Mason-Danielle Darrieux Mar.,'52 
Richard Basehart-Michael O'Shea Dec.,'5! 
Maureen O'Hara-Jeff Chandler Jan.,'52 
Sterling Hayden-Arleen Whelan Feb.,'52 
Tony Curtis-Mona Freeman Mar.,'52 
Paul Henreid Jan. 11,52 
Rod Cameron-Jane Nigh Feb. 10,'52 
Michael Denison-Dulcie Gray Apr. 1,'52 
Donald O'Connor-Yvette Dugay Not Set 
Donald O'Connor-Lori Nelson July,"52 


Basil Radford-Janette Scott Dec. 19,'51 
Dane Clark Oct. 6,'52 
Groucho Marx-Marie Wilson Jan.,'52 
June Allyson-Arthur Kennedy May,'52 
Leslie Caron-Ralph Meeker June,'52 
Bernard Bros.-Cathy Downs May 1|,'52 
John Calvert-Ralph Morgan June 15,'52 
Sterling Hayden-Rhonda Fleming Not Set 
Dennis Price-Jack Hawkins Dec. 7,51 
All-Star Cast July,"52 
Glenn Ford-G. Brooks Feb. 28,'52 
Anne Baxter-Ralph Bellamy (reissue) May 15,'52 
Whip Wilson Aug. !7,'52 
Whip Wilson-Fuzzy Knight Apr. 21,'52 


Robert Young-Janis Carter May,'52 
Charles Boyer-Louis Jourdan Not Set 
Joan Davis-Paul Marion Feb.,'52 
Piper Laurie-Charles Coburn July,"52 
Charles Starrett-Smiley Burnette Feb.,'52 
Sterling Hayden-Joan Leslie Aug. 5,'52 
Leo Gorcey-Huntz Hall! June 29,'52 
Ozzie Nelson-Harriet Nelson Feb.,'52 
Gary Cooper-Grace Kelly July 30,'52 
Liam Redmond-Mary Morris May,'52 
Whip Wilson Nov. 
Bowery Boys Mar. 23,'52 
Keenan Wynn-Janice Rule July,"52 
Ronald Reagan-Rhonda Fleming Jan.,'52 
Brian Donlevy-Claire Trevor Apr.15.'52 
Robert Ryan-Julia Adams Oct.,52 
Peter Lawford-Dawn Addams Not Set 
Robert Lowery-Virginia Grey (reissue) Jan.,'52 
Charles Laughton-M. O'Hara (reissue) Feb.,'52 
Yvonne De Carlo-John Ireland Oct.,'52 


Mitzi Gaynor-Davis Wayne Nov.,'52 
Ray Middleton-Muriel Lawrence June 1,'52 
Frances Dee-Tom Conway (reissue) Apr.,'52 
Dana Andrews-Dorothy McGuire Jan.,'52 
George Raft Nov. 3,'52 
Tyrone Power-Ann Blyth Dec.,'51 
Doris Day-Frank Lovejoy Jan. 12,'52 
Olsen and Johnson (reissue) Feb.,'52 
George Montgomery-Audrey Long Jan.,'52 
Dorothy McGuire-Van Johnson Feb.,'52 
Linda Darnell-Tab Hunter Aug. 4,'52 
David Niven-Glynis Johns June,'52 
Irene Dunne-Dean Jagger Sept.,'52 
All Star Cast Jan. 4,'52 
Robert Taylor-Elizabeth Taylor Aug.,'52 
Anthony Steel-Dinah Sheridan June,'52 
Bud Abbott-Lou Costello Apr. 12,'52 
Shirley Yamaguchi-Don Taylor Jan.,'52 
Stanley Clements Mar. 23,'52 
John Wayne-Janet Leigh Dec. 22,'51 
Animation Oct. 17,52 
Dean Martin-Jerry Lewis July,52 
Charles Starrett-Smiley Burnette July.‘52 
Rod Cameron-Cesar Romero July 4,'52 
Johnny Weissmuller-Angela Greene Mar.,'52 
Ann Sheridan-John Lund June,'52 


1952 


Running 
Time 


85m 


74m 
79m 
53m 
78m 
74m 
89m 
108m 
92m 
78m 
78m 


83m 
93m 
72m 
95m 


8im 


82m 


86m 
93m 
79m 
88m 


75m 
153m 
88m 
121m 


52m 


Bim 
70m 


89m 
54m 
87m 
89m 
76m 
85m 
90m 


64m 
72m 
9im 
98m 


79m 
65m 
117m 


90m 
69m 
102m 


90m 
110m 
69m 
75m 
85m 


92m 
87m 


89m 
107m 
97m 


78m 
63m 
119m 


96m 
54m 
74m 
65m 
79m 


(S) 
Issue 


Oct. 27 


Oct. 13 
Feb. 16 
Mar. 22 
May 24 
May 3 
July 5 
Apr. 19 
Jan. 5 
Feb. 2 
Dec. 


May 
June 14 


— REVIEWED — 


synopsis 


Page 
1074 


1110 
1441 
(S)1434 
1357 
1164 
1214 
1237 
1117 
1118 
1161 


1261 
1214 
1215 
1418 
(S) 1291 
1397 


1058 


1237 
1289 
1373 
1350 
(S) 1434 
($) 1323 


1177 
1221 


1321 
1194 


1397 
1238 


1398 
1193 
1349 
1382 

(S) 1443 


1426 
1110 
1246 


(S)1419 


(S) 1358 
1398 


1093 


1133 
1133 


1170 
1214 


1470 
1426 
(S) 1463 
1417 
1373 


1306 
1186 
1298 


1389 
1433 


1262 
1382 


Nat'l 
Groups 


AY 


AYC 


AYC 
AY 


AY 
AY 


AYC 
AY 
AY 
AY 
AY 
AY 
A 
AYC 
AY 
AYC 
AYC 


AYC 
AY 
AYC 


AYC 
AY 


—RATINGS— 
L. of D. 


Heralo 
Review 


Good 


Good 
Very Good 


Good 

Fair 

Very Good 
Very Good 
Very Good 
Good 
Good 


Gooa 

Very Good 
Very Good 
Very Good 


Very Good 


Good 


Good 
Very Good 
ood 


Very Good 


Superior 
Fair 
Excellent 


Very Good 
Excellent 


Good 
Fair 


Good 


Average 


Good 


Good 


Very Good 


Excellent 


Good 
Very Good 


Fair 
Excellent 


Very Good 
Excellent 
Very Good 


Good 
Very Good 
Average 


Excellent 


Good 


Good 
Very Good 


1473 


— 
Nov 17 
July 12 || 
July 5 
May 10 AY 
I Dec. 22 A 
Jan. 26 AY 
| Feb. 16 AY 
Nov. 24 AY 
Nov. 24 AYC ‘ 
Dec. 22 AY fe 
Mar. 8 AY 
Jan. 26 A | 
Jan. 26 
June 21 
| Mar. 22 
= June 14 
q AY B 
MGM AY A-| 
MGM A B 
Rep. AYC A2 
Col. 
RKO Apr. 19 AY Good 
Col. AY 
Col. Jan. 19 AY Good Rey: 
Univ. June 14 AYC Good 
‘ Col. Feb. 16 AYC Good ae 
| Lippert 
Mono. June 14 Good ay 
Univ. Jan. 19 AYC Good ‘ 
UA May 3 AY c 
Pacemaker May 31 
| Mono. July 12 
| Mono. 
a MGM June 28 A 
AB Para. Nov. 17 
Rep. Feb. 23 | 
Univ. 
‘ Nov. 3 | A2 7 
Dec. 8 
Dec. 29 A-| 
UA Aug. 2 ° 
Univ. June 28 || 
Univ. July 26 
MGM Nov. 24 
MGM June 21 | 2 
Univ. May 24 | 
Apr. 5 A-l 
Jan. 12 A-2 4 
Mar. 29 
: 
| | June 7 
July 5 A| 
May 3! A-2 


TITLE—Production Number—Company 


Just for You (color) Para. 


Just This Once (224) MGM 


KANGAROO (color) (217)* 20th-Fox 


Kansas Territory (formerly Vengeance 


Trail) (5225) Mong 
Kid from Broken Gun Col. 
Kid Monk Baroni Realart 
Konge. The Wild Stallion (418) Col. 


LADY in the Iron Mask (218) 20th-Fox 


Lady of Burlesque Astor 
Lady Possessed, A (5104) Rep. 
Lady Says No, The UA 
Laramie Mountains (485) Col. 
Las Vegas Story (217) RKO 
Last Musketeer, The (5142) Rep. 
Last Train from Bombay Col. 
Leura (252) 20th-Fox 
Leadville Gunslinger (5171 Rep 


Leave Her to Heaven ai (255) is ie 
Leopard Man, The (270) RKO 


Les Miserables (225) 20th-Fox 
Les Miserables (Ital.) Lux 
Let's Make It Lega! (133) 20th-Fox 


Light Touch, The (212) 
Lion and the Horse, The (119) (C) WB 
Loan Shark (5111) i 
Lone Star, The (222)* 
Lost in Alaska (229) Univ. 
Love Is Better Than Ever (225) 
Lovely to Look At (color) (237)* MGM 
Lure of the Wilderness (formerly Land of 
the Trembling Earth) (color) 20th-Fox 
Lydia Bailey (color) (219) 20th-Fox 


MA AND PA Kettle at the Fair (216) Univ. 
Macao (224)* RKO 
Man Bait (5103) Lippert 
Man from the Black Hills (5242) Mono. 
Man in the Saddle (color) (420) Col. 
Man in the White Suit (282) (Brit.) Univ. 


Man on the Run (Brit.) Stratford 
Mara Maru (120) 
Marrying Kind, The (425)* Col. 
Maytime in Mayfair (Brit.) (C) Realart 
Meet Danny Wilson (205) Univ. 
Merry Widow, The (color) MGM 
Million Dollar Mermaid (color) MGM 


Miracle of Our Lady of Fatima (color) WB 
Model and the Marriage Broker, The 


(201) 20th-Fox 
Monkey Business 20th-Fox 
Montana Territory (color) Col. 
Mummy, The Realart 
Mummy's Curse, The Realart 
Murder in the Cathedral (Brit.) Classic 
Mutiny (color) UA 
My Favorite Spy (5110)* Para. 
My Man and | MGM 
My Six Convicts (430)* Col. 
My Son, John (5116) Para. 
My Wife's Best Friend (color) 20th-Fox 


NARROW Margin (226) RKO 
Navajo Lippert 
Never Take No for an Answer (Brit.) Souvaine 
Night Riders (525!) Mono. 
Night Stage to Galveston (475) Col. 
Night Without Sleep 20th-Fox 
No Resting Place (Irish) Classic 
No Room for the Groom (220) Univ. 
No Time for Flowers RKO 
Northwest Territory (5124) Mono. 


O. HENRY'S Full House 20th-Fox 
Okinawa (432) Col. 
Oklahoma Annie (color) (5122) Rep. 
Old Mother Reilley (Irish) Bristol 
Old Oklahoma Plains Rep. 
Old West, The (473) Col. 
On Dangerous Ground (215) RKO 
One Big Affair UA 
One Minute to Zero RKO 
Outcasts of the Islands (Brit.) UA 


Outcasts of Poker Flat (216) 


1474 


Release 

Stars Date 

Bing Crosby-Jane Wyman Sept.,'52 
Peter Lawford-Janet Leigh Mar.,'52 


Peter Lawford-Maureen O'Hara June,'52 
Bill Elliott-Peggy Stewart May 20,'52 
Charles Starrett-Smiley Burnette Aug.,'52 
Richard Rober-Bruce Cabot May,'52 
Fred Stone-Rochelle Hudson (reissue) Feb.,'52 


Louis Hayward-Patricia Medina "52 
B. Stanwyck-Michael O'Shea (reissue) Apr. 
James Mason-June Havoc Feb.,’ 52 


David Niven-Joan Caulfield Jan. 14,'52 
Charles Starrett-Smiley Burnette Apr., 52 
Jane Russell-Victor Mature Feb.,'52 
Rex Allen-Mary Ellen Kay Mar. 1,'52 
Jon Hall-Lisa Ferraday Aug.,'52 
Gene Tierney-Dana Andrews (reissue) May,'52 
Allan Rocky Lane Mar. 22,52 


Gene Tierney-Cornel Wilde (reissue) June, 52 
Dennis O'Keefe-Margo (reissue) May,'52 
Michael Rennie-Debra Paget Aug., 52 


Gino Cervi-Valentina Cortesa Mar. 24,'52 
Claudette Colbert-Macdonald Carey Nov.,'51 
Stewart Granger-Pier Angeli Dec. 
Steve Cochran-Black Knight Apr. 19,'52 
George Raft-Dorothy Hart May 23,'52 
Clark Gable-Ava Gardner Feb.,'52 
Abbott & Costello-Mitzi Green Aug.,'52 
Elizabeth Taylor-Larry Parks Mar.,'52 
Kathryn Grayson-Howard Keel July,'52 
Jean Peters-Jeffrey Hunter Sept.,'52 
Anne Francis-Dale Robertson June,’52 


Marjorie Main-Percy Kilbride Apr.,'52 
Robert Mitchum-Jane Russell Apr.,'52 
George Brent-Marguerite Chapman Jan. 25,52 
Johnny Mack Brown-James Ellison Mar. 2,52 
Randolph Scott-Joan Leslie Dec.,'5! 
Alec Guinness-Joan Greenwood Apr.,'52 
Derek Farr-Joan Hopkins Feb. 26,'52 
Errol Flynn-Ruth Roman May 3,'52 
Judy Holliday-Aldo Ray Apr.,'52 
Anna Neagle-Michael Wilding Apr.,'52 
Frank Sinatra-Shelley Winters Feb.,'52 
Lana Turner-Fernando Lamas Sept.,'52 
Esther Williams-Victor Mature Not Set 
Gilbert Roland-Angela Clark Not Set 
Jeanne Crain-Thelma Ritter Jan.,'52 
Cary Grant-Marilyn Monroe Oct.,'52 
Lon McAllister-Wanda Hendrix June,'52 


Boris Karloff-David Manners (reissue) Dec.,'5! 
L. Chaney, Jr.-Virginia Christine (reissue) Dec.,'5i 


Fr. John Groser-Alexander Gauge Mar. 25,'52 
Patric Knowles-Angela Lansbury Mar. 14,'52 
Bob Hope-Hedy Lamarr Dec.,'51 
Shelley Winters-Wendell Corey Sept.,'52 
John Beal-Gilbert Roland Mar.,'52 
Helen Hayes-Van Heflin Apr.,'52 
Anne Baxter-Macdonald Carey Oct.,'52 


Charles McGraw-Marie Windsor May,'52 
Navajo Indian Cast (spec.) Mar.,'52 


Denis O'Dea-Vittorio Manunta Apr. 9,'52 
Whip Wilson Feb. 3,'52 
Gene Autry Mar.,'52 
Gary Merrill-Linda Darnell Nov.,'52 
Michael Gough-Eithne Dunne Not Set 
Tony Curtis-Piper Laurie May,'52 
Viveca Lindfors-Paul Christian Oct.,'52 
Kirby Grant-Gloria Saunders Dec. 9,'51 


All Star Cast Sept.,'52 
Pat O'Brien-Richard Denning Mar.,'52 
Judy Canova-John Russell Mar. 24,'52 
Rex Allen July 25,'52 
Gene Autry Jan.,'52 
Robert Ryan-ida Lupino Jan.,'52 
Dennis O'Keefe-Evelyn Keyes Feb. 22,'52 
Robert Mitchum-Ann Blyth Aug.,'52 
Trevor Howard-Ralph Richardson July 11,°52 
Dale Robertson-Anne Baxter May,'52 


Running 
Time Issue 
95m Aug. 2 
90m Jan. 19 


84m 


67m 
90m 


60m 
61m 
82m 
80m 
105m 
93m 


Mar. 
Apr. 


Jan. 
Dec. 
Mar. 
July 

May 
May 


24 


12 


12 
8 
19 
17 
10 


REVIEWED — 


(S)=synopsis 


Page 


1469 
1193 


1373 


1374 
1329 


1398 


1246 
1125 
1314 
1177 
1398 
1471 


1298 


1462 
1291 
1073 
1094 
1290 
1350 
1462 
1230 
1381 


1461 
1381 


1290 
1297 


1109 
1306 


1305 
1281 
1329 
1193 
1441 


W117 


1389 
27 


1307 
1254 
1049 
(S) 1463 
1281 
1289 
(S) 1463 


1314 
1230 
1282 


1291 


1329 
1357 


1254 
1314 


1186 
1125 
1262 
1454 
1366 
1357 


Nat'l Hercid 
Groups L.ofD. Review 
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AY A-2 Good 


AY 


AY 
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AY 


AY 


AY 
AY 
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Good 


Good 
Average 


Good 
Good 
Average 
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Average 

Very Good 
00 

Good 

Excellent 


Very Good 
Very Good 


Very Good 
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Good 
Very Good 


Very Good 
Excellent 
Fair 

Good 
Excellent 


Excellent 


Good 


Good 
Fair 
Excellent 


Excellent 
Excellent 


Good 
Very Good 
00) 


Good 


Good 
Good 


Fair 


Good 


Average 
Very Good 


Very Good 


73m May 24 || A-| 
65m 
Fim May |,'43 
87m Feb. 23 A-2 
: : 80m Dec. | B 
54m Apr. 12 A-| Fair 
88m Jan. 5 A B Good 
67m June 14 AY A-! Good 
: 72m Aug. 2 A-| Average 
88m Oct. 14,44 Good 
; 54m Mar. 29 mm AY A-2 Good 
110m = Dec. 29,45 Good 
66m 
104m July 26 Good 
— 122m Mar. 22 Good 
77m Oct. 27 A Good 
: 93m Nov. 3 A Good 
83m Mar. 22 AYC Good 
2 79m May 3 
‘ 90m Dec. 22 AY 
76m July 26 
: 8Iim Feb. 9 AY 
; 102m May 31 AY 
92m July 26 
89m May 31 AY 
87m Mar. 22 AYC | 
a 80m Mar. 29 || A 
78m 
5im 
: 87m Nov. 17 A a 
| 4 85m Apr. 5 | AY 
82m 
98m Apr. 5 AY 
93m Mar. 15 AY 
94m Apr. 26 
: 88m Jan. 19 AY 
: 105m July 12 
103m Nov. 24 
64m June 7 = 
60m 
140m Apr. 5 
77m Mar. | 
: 93m Oct. 6 
: July 26 
104m Mar. 15 AY 
122m Mar. 22 AY 
: July 26 
70m Feb. 9 AY 
82m Mar. 15 
Mar. 22 mm AY 
80m Apr. 26 
82m May 10 | A B 
AY A-| 
AYC A-l 
A A-2 
B air 
Good 
A B Good 
20th-Fox A A-2 


TITLE—Production Numb pany 


Outlaw Women (color) (5105) Lippert 
Overland Telegraph (216) RKO 
RKO 


PACE That Thrills, The (213) 
Rep. 


Pals of the Golden West (5102) 

Pandora and the Flying Dutchman 
(C) (Brit.) (217) 

Park Row 

Pat and Mike* (235) 

Paula 

Perfectionist, The (French) Discina 

Phone Call From a Stranger (204) 20th-Fox 

Pirate Submarine (5110) 

Present Arms 

Pride of St. Louis (211) 

Purple Heart Diary (421) 


QUIET Man, The (color) 
Quo Vadis (color)* 


RAINS Came, The (256) 
Rancho Notorious (color) (22!) 
Rashomon (Japanese) (268) 
Red Ball Express (218) 

Red Mountain (color} (5113)* 
Red Planet Mars UA 
Red River UA 
Red Shoes. The (color) (Brit.) UA 
Red Skies of Montana (color) (207) 20th-Fox 
Red Snow Col. 
Retreat, Hell! (115) WB 
Return of the Texan (209) 20th-Fox 
River, The (color) UA 
Road Agent (223) RKO 
Road to Bali (color) Para. 
Robin Hood (see Story of Robin Hood) 
Rodeo (color) (5104) 

Room for One More (113)* 

Rose Bowl Story, The (C) (5204) 
Rose of Cimarron (color) (212) 
Rough, Tough West (487) 


20th-Fox 
KO 


RKO 
Univ. 
Para. 


Mono. 
WB 
Mono. 
20th-Fox 
Col. 


SAILOR Beware (5114)* 

Sally and Saint Anne (225) 

San Francisco Story (121) 

Savage, The (color) 

Scandal Sheet (415) 

Scaramouche (C) (236)* 

Scarlet Angel (C) (222) 

Scotland Yard Inspector (5117) 

Sea Tiger (5218) 

Secret Flight (Brit.) 

Secret People (Brit.) (5119) 

Sellout, The (219) 

Shadow in the Sky (221) 

Shane (color) 

She's Working Her Way Through 
College (C) (128)* 

Silver City (color) (5112) 

Singin’ in the Rain —_ (227)* 

Skirts Ahoy! (C) (233)* 

Sky Full of Moon 

Small Back Room, The (Brit.) 

Smoky Canyon (483) 

Sniper, The (434) 

Snow White and the Seven Dwarfs 
(292) 

Snows of Kilimanjaro (color) 

Somebody Loves Me {color} 

Something to Live For (5105) 

Son of Ali Baba (color) (231) 

Son of Paleface (color) (5124) 

Sound Off (color) (428) 

Spider and the Fly, The (Brit.) 

Stage to Blue River (5156) 

Stagecoach Driver (5153) 

Starlift (109 

Steel Fist, The (5217) 

Steel Town (color) (215) 

Stolen Face (5109) 

Stooge, The 

Storm Bound (5032) 

Storm Over Tibet (416) Co 

Story of Robin Hood (C) Ise )* Disney- RKO 

Story of Will Rogers (color) (129) WB 

Strait Jacket Realart 

Strange Door, The (204) Univ. 

Strange Woman Astor 

Strange World UA 


Uni 
Lippert 
Mono. 
Unity 
Lippert 
MGM 
MGM 
Para. 


Para. 
MGM 
MGM 
MGM 
Snader 
Col. 


Release 
Date 


June,'52 
Dec.,'5! 


Stars 


Marie Windsor-Richard Rober 
Tim Holt-Richard Martin 


Mar.,'52 


Bill Williams-Carla Balenda 
Dec. 15,'5! 


Roy Rogers-Dale Evans 
James Mason-Ava Gardner Jan. 18,'52 
Gene Evans-Paui Dunlap 

Spencer Tracy-Katharine Hepburn 

Loretta Young-Kent Smith 

Pierre Fresnay 

Gary Merrill- Shelley Winters 

Special Cast 

Joe Sawyer-William Tracy 

Dan Dailey-Joanne Dru 

Frances Langford-Lyle Talbot 


John Wayne-Maureen O'Hara 
Robert Taylor-Deborah Kerr 


June,'52 
Mar.,'52 
Mar.,'52 
May,'52 
May,'52 
May 15,'52 
(reissue) June 6,'52 
June 13,'52 
Feb.,'52 
July,'52 
Feb. 23,'52 
Mar.,'52 
Feb. 15,'52 
Mar.,'52 
Dec.,'52 


Myrna Loy-Tyrone Power (reissue) 
Marlene Dietrich-Arthur Kennedy 
Toshiro Mifune-Machiko Kyo 
Jeff Chandler-Alex Nicol 
Alan Ladd-Lizabeth Scott 
Peter Groves-Andrea King 
John Wayne-M. Clift 

Moira Shearer-Anton Walbrook 
Richard Widmark-Constance Smith 
Guy Madison-Ray Mala 

Frank Lovejoy-Anita Louise 

Dale Robertson-Joanne Dru 
Radha-Esmond Knight 

Tim Holt-Norine Nash 

Bing Crosby-Bob Hope 


Mar. 9,'52 
Jan. 26,52 
Aug. 24,'52 

Apr.,'52 
June,'52 


Jane Nigh-John Archer 
Cary Grant-Betsy Drake 
Marshall Thompson-Vera Miles 
Jack Buetel-Mala Powers 
Charles Starrett-Smiley Burnette 


Feb.,'52 
July,'52 
May 17,'52 
Nov.,'52 
bAar.,'52 
June,'52 
June,'52 
Sept. 2,'52 
July 27,52 
Aug.,'52 
Aug. 20,'52 
Feb.,'52 
Feb. 15,52 
Not Set 


Dean Martin-Jerry Lewis 

Ann Blyth-Edmund Gwenn 

Yvonne De Carlo-Joel McCrea 
Charlton Heston-Susan Morrow 
Broderick Crawford-Donna Reed 
Stewart Granger-Janet Leigh 
Yvonne De Carlo-Rock Hudson 
Cesar Romero-Lois Maxwell 

John Archer-Marguerite Chapman 
Ralph Richardson-Raymond Huntley 
Valentina Cortesa-Audrey Hepburn 
Walter Pidgeon-Audrey Totter 
Nancy Davis-James Whitmore 
Alan Ledd-Jean Arthur 


July 12,'52 
Dec.,'5! 
Apr.,'52 
May,'52 
Oct.,'52 
Not Set 
Jan.,'52 
May,'52 


Virginia Mayo-Ronald Reagan 
Edmond O'Brien-Yvonne de Carlo 
Gene Kelly-Debbie Reynolds 
Esther Williams-Barry Sullivan 
Carleton Carpenter-Jan Sterling 
David Farrar-Kathleen Byron 
Charles Starrett-Smiley Burnette 
Adolphe Menjou-Arthur Franz 


Disney Feature (reissue) Feb.,’ 
Gregory Peck-Susan Hayward Nov.,’ 
Betty Hutton-Ralph Meeker Oct.,’ 
Joan Fontaine-Ray Milland Mar.,’ 
Tony Curtis-Piper Laurie Sept.,' 
Bob Hope-Jane Russell Aug..,’ 
Mickey Rooney-Ann James May, 
Eric Portman-Nadia Gray May 1'52 
Whip Wilson Dec. 30,'5/ 
Whip Wilson Dec. 30,'5! 
All Star Cast Dec. 1'5! 
Roddy McDowall- ——. Miller Jan. 6,'52 
Ann Sheridan-John Lund Mar.,'52 
Paul Henreid-Lizabeth Scott June 16,'52 
Dean Martin-Jerry Lewis Not Set 
Constance Dowling-Andrea Checchi Dec. 15,5! 
Diana Douglas-Rex Reason July,"52 
Richard Todd-Jean Rice July,"52 
Jane Wyman-Will Rogers, Jr July 26,52 
Ritz Brothers (reissue) Feb.,'52 
_ Charles Laughton-Boris Karloff Dec.,'5! 
“Hedy Lamarr-George Sanders (reissue) Jan. 5,'52 
Angelica Hauff-Alexander Carlos Mar. 28,'52 
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Running 
Time 


75m 
60m 


63m 
68m 


123m 
83m 
95m 
80m 
92m 


69m 


93m 
73m 


129m 
168m 


95m 
89m 
86m 
83m 
84m 
87m 
125m 
133m 
98m 
75m 
95m 
88m 
99m 
60m 


97m 


72m 
54m 


103m 
90m 
80m 


82m 


115m 
8im 


74m 
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(S)==s ynopsis 
Issue 
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Dec. 


Mar. 


Jan. 


Oct. 


July 


July 


Nov. 
Nov. 2,'46 


Apr. 


19 


3 
12 


Page 


1321 
1134 


1282 
1194 


1057 
(S)1434 
1365 
1366 
1350 
1185 


1253 
1102 


1365 
1118 


1229 
1185 
1349 
1109 
1367 
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1418 
1230 
1237 
1006 
1230 
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1262 
1185 
(S)1419 
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1426 
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(S)1322 
1186 
1365 
1382 


(S) 1443 
1442 


1153 
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($)1323 
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Average 
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Excellent 
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Very Good 


Very Good 
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Superior 


Very Good 
Excellent 
Very Good 
Good 
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Excellent 
Excellent 
Very Good 
Good 
Good 

Fair 

Good 
Good 


Good 
Excellent 


Good 
Good 


Very Good 
Very Good 
Good 


Good 


Excellent 
Good 


Good 
Good 
Good 


Very Good 
Good 
Excellent 
Excellent 


Fair 
Good 
Good 


Good 
Excellent 
Good 
Fair 
Good 
Good 
Good 


Good 
Very Good 
Excellent 


Fair 
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TITLE—Production Number—Company 


Streetcar Named Desire, A (104)* wB 
Stronghold (5107) Lippert 
Sudden Fear RKO 


Superman and the Mole Men (5030) Lippert 


TALE of Five Women [Ital.) UA 
Tales of Hoffmann (color) (Brit.) UA 


Tales of Robin Hood (5008) Lippert 
Talk About a Stranger (228) MGM 
Target (227) RKO 
Tarzen's Savage Fury (225) RKO 
Tell It to the Marines (5212) Mono. 
Tembo (C) (265) RKO 


Ten Tall Men (color)* (413) Col. 
Texas City (formerly Ghost Town) 


(5241) Mono 
Thief of Damascus (color) (427) Col. 
This Above All (253) 20th-Fox 
This Woman Is Dangerous (114)* we 
Three for Bedroom C (color) (124) wes 
Three Sinners (French) Sachson 
Thunder in the East Para 
Thundering Caravans (5173) Rep. 
Tiger Man Lippert 
To the Shores of Tripoli (color) 

(257) 20th-Fox 
Tomorrow Too Late [(Ital.) Burstyn 
Toughest Man in Arizona (color) Rep. 
Trail Guide (219) RKO 
Treasure of Lost Canyon (C) (209) Univ 
Tulsa (color) UA 
Turning Point The Para 


UNTAMED Frontier (color) (230) 


VALLEY of Eagles (5114) Lippert 
Viva Zapata (206)* 20th-Fox 
WACO (5224) Mono 
Wagons West (color) (5203) Mono 
Wait ‘Til the Sun Shines, Nellie 

(color) (220) 20th-Fox 
Walk East on Beacon (426)* Col. 
Wall of Death ( Brit.) Realart 
Washington Story (238) MGM 
Way of a Gaucho (color) 20th-Fox 
Weekend with Father (206) Univ 


We're Not Married (221) 20th-Fox 
Westward the Woman (216) MGM 
What Price Glory (color) (226) 20th-Fox 
When in Rome (229) MGM 
Where's Charley? (color) (130) WwB 
Whip Law (525!) Mono 


Whispering Smith vs. Scotland Yard 


(222) (Brit.) RKO 
White Corridors ( Brit.) Rank 
Wild Blue Yonder (5103) Rep. 
Wild Heart, The (274) RKO 
Wild Horse Ambush (5069) Rep. 
Wild Jungle Captive Realart 
Wild North, The (color) (226) MGM 
Wild Stallion, The (5205) Mono. 
Willie & Joe Back at the Front (233) Univ 
Wings of Danger (5106) Lippert 


Winning Team, The (125) WB 

With a Song in My Heart(C)(210)* 20th-Fox 

Without Warning UA 

Woman in Question, The (Brit.) Col. 

Woman in the Dark (5131) 

Woman of the North Country (5144) 
(formerly Minnesota) (color) Rep. 


Wonder Boy, The (Brit.) Snader 
World in His Arms, The (C) (227) Univ. 
YANK in Indo-China, A (435) Col. 
Yankee Buccaneer (234) (color) Univ. 
You Can't Beat the Irish (Brit.) Stratford 


You for Me MGM 
Young and the Damned, The (Mex.) 
Mayer-Kingsley 


Young Man With Ideas (230) MGM 
Younq Wives Tale (Brit.) Stratford 
Yukon Gold (5221) Mono. 


Release 

Stars Date 

Vivien Leigh-Marlon Brando Mar. 22,'52 
Veronica Lake-Zachary Scott Feb. 15,52 
Joan Crawford-Jack Palance Aug.,'52 
George Reeves-Phyllis Coates Nov. 23,'5/ 


Bonar Colleano-Gina Lollobrigida Mar. 7,52 
Moira Shearer-Robert Helpmann June 13,52 
Robert Clarke-Mary Hatcher Dec. 21,'51 
George Murphy-Nancy Davis Apr.,'52 
Tim Holt-Linda Douglas Apr.,'52 
Lex Barker-Dorothy Hart Apr.,'52 
Leo Gorcey-Huntz Hall June 15,'52 
Howard Hill and Wild Animals Jan.,52 
Burt Lancaster-Jody Lawrance Dec.,'5! 
Johnny Mack Brown-Jimmy Ellison Jan. 13,52 
Paul Henreid-Jeff Donnell Apr.,'52 
Tyrone Power-Joan Fontaine (reissue) May,'52 
Joan Crawford-Dennis Morgan Feb. 9,52 
Gloria Swanson-James Warren June 21,'52 
Fernandel-Line Noro July,'52 
Alan Ladd-Deborah Kerr Not Set 
Allan Rocky Lane July 20,52 
Special Cast Sept. 15,'52 


John Payne-Maureen O'Hara 
Pier Angeli-Vittorio De Sica 


(reissue) July,'52 
Apr. 12,'52 


Vaughan Monroe-Joan Leslie Not Set 
Tim Holt-Linda Douglas Feb.,'52 
William Powell-Julia Adams Mar.,'52 
Susan Hayward-R. Preston (reissue) June 6,'52 
William Holden-Alexis Smith Nov.,'52 


Joseph Cotten-Shelley Winters Sept. 


Jack Warner-Nadia Gray Apr. 25,'52 
Marlon Brando-Jean Peters Mar.,'52 
Wild Bill Elliott Feb. 24,'52 
Peggie Castle-Rod Cameron July 6,'52 
Jean Peters-Hugh Marlowe July,'52 
George Murphy-Virginia Gilmore July,'52 
Susan Shaw-Maxwell Reed Apr., 52 
Van Johnson-Patricia Neal July,52 
Gene Tierney-Rory Calhoun Sept.,'52 
Van Heflin-Patricia Neal Dec.,'51 
Ginger Rogers-David Wayne July,'52 
Robert Taylor-Denise Darcel Jan. 11,52 
James Cagney-Dan Dailey Aug.,'52 
Van Johnson-Paul Douglas Apr..'52 
Ray Bolger-Allyn McLerie Aug. 30,'52 
Whip Wilson Feb. 3,52 
Richard Carlson-Greta Gynt Mar.,'52 
Googie Withers-Godfrey Tearle June 21,'52 
Wendel Corey-Vera Ralston Dec. 5,'51 
Jennifer Jones-David Farrar July,'52 
Michael Chapin-Eilene Janssen Apr. 15,'52 
Otto Kruger-Amelita Ward (reissue) Feb.,52 
Stewart Granger-Cyd Charisse Mar.,'52 
Ben Johnson-Edgar Buchanan May 12,'52 
Tom Ewell-Harvey Lembeck Oct.,'52 
Zachary Scott-Robert Beatty Apr. 11,52 
Doris Day-Ronald Reagan June 28,'52 
Susan Hayward-David Wayne Apr.,'52 
Adam Williams-Meg Randall May 8,'52 
Jean Kent-Dirk Bogarde Not Set 
Penny Edwards-Ross Elliott Jan. 15,52 
Rod Cameron-Ruth Hussey Aug. 20,'52 
Bobby Henrey Dec.,'51 
Gregory Peck-Ann Blyth Aug.,'52 
John Archer-Jean Willes May,'5? 
Jeff Chandler-Scott Brady Oct.,'52 
Michael Dolan-Jack Warner Mar. 17.'5? 
Peter Lawford-Jane Greer Sept.,'52 
Estela Inda-Alfonso Mejia Mar. 24,'52 
Glenn Ford-Ruth Roman May,'52 
Audrey Hepburn-Nigel Patrick June 9,'52 
Kirby Grant Aug. 10,'52 


REVIEWED — 


Running (S) synopsis 
Time Issue Page 

122m June 16 885 
73m July 26 (S) 1463 

110m July 26 1461 
58m 


86m 
138m 
59m 
65m 
60m 
80m 


80m 
97m 


110m 
97m 
74m 
84m 


54m 


84m 
103m 


60m 
Bim 
90m 


75m 


83m 
113m 


48m 
70m 


108m 
98m 
80m 
82m 


83m 
85m 
116m 
78m 
97m 


77m 
102m 
98m 
82m 
54m 
63m 
97m 
70m 


72m 
98m 
117m 
75m 
88m 
60m 


90m 
83m 
104m 


86m 
82m 


80m 
84m 
80m 


Feb. 16 1238 
Apr. 7,51 793 
Mar. | 1254 
Apr. 5 1306 
Mar. 22 1290 
Dec. 22 1162 
Oct. 27 1073 
Mer. 8 (S)1263 
May 16,'42 
Jan. 26 1214 
May 31 1383 
Aug. 2 1471 
July 12 ($)1442 
Aug. 2 1471 
Mar. 14,'42 
Apr. 19 1322 
July 5 (S)1433 
Feb. 2 1222 
Feb. 16 1237 
Mar. 19,'49 
Apr. 26 (S)1330 


1454 


Mar. 22 1290 
Feb. 9 1229 
Mar. | 1254 
June 21 1418 
May 31 1381 
Apr. 26 1329 
Apr. 19 1321 
June 28 1425 
Dec. | 1126 
June 28 1425 
Nov. 24 1118 
Aug. 2 1469 
Mar. | 1253 
June 28 1425 
Dec. 29 (S)1170 
Mar. 15 1282 
June 21 1418 
Dec. 8 1133 
May 31! 1382 
May 10 1357 
Jan. 19 1193 
May 24 1374 
May 24 1373 
Feb. 23 1245 
Apr. 5 1307 
Feb. 23 1246 
Feb. 2 1222 
Aug. 2 1470 
Jan. 5 1178 
June 21 1417 
Apr. 12 1315 
Aor. 19 1322 
Mar. | 1254 
July 12 (S)1442 
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Check List 


of recent or forthcoming 


releases featured in advertising in 


MOTION PICTURE HERALD * 


(alphabetically by title) 


Title Distributor 
Cripple Creek (2 Columbia 
Don't Bother to Knock (3 Pages)........ 0...) 20th-Fox 
Fearless Fagan (2 Pages)...............4 MGM 
Francis Goes to West Point............... Universal. 
The Greatest Show on Earth (8 Pages)............ Paramount 
| Dream of Jeanie (2 Pages)........ Republic 
Island of Desire................. 
Ivanhoe (8 Pages)..............$ MGM 
RKO 

Les Miserables (2 Pages).................. 4% -20th-Fox 
Lovely to Look At (2 rn ae MGM 
Lure of the Wilderness................. £0... 20th-Fox 

Pat and Mike (3 Pages)............. MGM 
Robin Hood (3 Pages)............ RKO 
She’s Working Her Way Laeeias: Collage (8 Pages) .. Warner 
The Story of Will Rogers (7 Fages} Warner 
Strange World ..........4:. ‘ UA 

Three for Bedroom C (2 Pages) Warner 
Washington Story (3 Pages) MGM 
Where's Charley? (5 Warner 
Woman of the Republic 


% Pictures featured in M. P. Herald 
advertising during past 6 weeks. 


¢ fr yi 


we The Vital Spark that ignites the 
ANS interest of exhibitors for specific pic- 
tures, so that it can flame into that 
enthusiasm which inspires real showmanship, 
is a soundly planned program of trade adver- 
tising. Without that, no exhibitor can be 
blamed for lacking in excitement over pictures 
which are offered to him virtually “cold”. 


It is obvious that the extent of a distributor's 
confidence in product he has available is gen- 
erally indicated by either the telling—or lack 
of telling about it—in trade paper messages. 

There never was a greater need for good 
product. There never was a greater interest 
among exhibitors to know about the product 
they should plan to obtain and exploit. There 
never was a keener readership of trade paper 
messages. 

Requisites for successful motion picture 
trade paper advertising of good product are: 
(1) Start it soon enough; (2) Make it effective- 
ly proclaim the box-office values of the pic- 
ture; (3) Publish a sufficient continuity of 
sales messages to impress and remind. 

Soundly planned trade advertising is the 
basic telling that leads to successful selling. 
Its cost is dimes that bring dollars. It is the 
vital spark for the power that produces great- 
est results! 
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SHOWMANSHIP! 


nanonat, 0267 SERVICE 


PIWZE BABY OF THE 


HOWARD HAWKS 
sos HEET MARIO LANZA 
use 
: 40 x 60 may 


EQUIPMENT 


drive-in 
—elandscaping values 
surfacing factors 
Detroit's Bel-Air 


Winning ing C ombinations Developed 
Te Achieve Top. Snack Bar Sales 


{ 
ee AUGUST : Section Motion Picture August 2, 
: 


For a preview of a good profit picture, step into a house 


where a vending machine to sell Coca-Cola has been in- 
stalled. Making Coke available to theater patrons turns 
a few square feet into a nice round profit. People go for 
Coca-Cola... betore the show, between features, and on 
their wavy home. When thes do, vour extra protit becomes 
the hit of the house. Best of all, there’s no increase in 
overhead. For the money-making details, address: The 
Coca-Cola Company, P. O. Box 1754, Atlanta, Georgia. 


KE" ARE REGISTERED TRADE-MARKS 


that attracts more patrons 
to your theatre 


Leave it to KROEHLER 
—the world’s largest 
manufacturer of living 
room furniture to build seats 
with luxurious ‘“‘living 
room” comfort! 


And that’s only one 
reason why it’s good busi- 
ness to modernize your seat- 
ing with new Kroehler 
Push-Backs. They give your 
patrons a real se// on your 
house every minute of every 
show. 


BOOST CONCESSION SALES! Eosy-to-leave, easy-to- 
return to ‘‘Push-Back” seats make your concessions easy to 
reach, easy to buy! 


Progressive theatre 
management likes Push- 
Back* Seats, too. Their 
durability and low mainte- 


nance cost are thoroughly 
proved by more than 14 
years’ service. For complete 
facts, write today! 


KROEHLER 


Ll 


1—Here’s the normal 
comfortable positionof 
the Push-Back Theatre 
Seat. 


2—Seated persons need 
not stand. A gentle 
movement of the body 
slides seat back. 


THE WORLD'S FINEST THEATRE SEATS 


*"Push-Back” is a trade-mark owned and registered by Kroehler Mfg. Co., Naperville, Ill. 


Chicago 11, tll. 
666 Lake Shore Drive 


BETTER THEATRES SECTION 


New York 16, N. Y. 
One Park Avenue 


Inglewood 7, Calif. 
311 West Florence 


| 
3—Relax—chair slides 
back to normal sitting 
position. No standing 
up. No inconvenience, 


THEATRE SEATS 


Dalias, Texas 
2023 Jackson St. 
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By far the greatest improvement in “Suprex” carbons since 
the line was introduced is National Carbon’s NEW 9 mm 
“Suprex” projector carboa for mirror-type lamps. Used in 


place of the present 9 mm “Suprex” carbon, it gives you: 
of @ MORE LIGHT AT LESS CURRENT 

® UNSURPASSED ARC STABILITY 
: © COOLER OPERATING LAMPS 


@ REDUCED MAINTENANCE 


ALL AT LOWER CARBON COSTS 


An important factor in achieving this improved perform- 


ance at lower cost is National Carbon’s NEW composition, 
never before used in lighting carbons. This feature assures 
you of operating advantages and picture quality not obtain- 


able from any other brand. 


The terms “National” and “Suprex” are 
trade-marks of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Adianta, Chicago, Dallas, 


Kansas City, New York, Pittsburgh, San Francisco 


IN CANADA: National Carbon Limited, Montreal, Toronto, Winnipeg 


SEE 
IT IN ACTION— 
LET YOUR OWN 
EYE BE THE 
JUDGE 
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there’s nothing like a modern, 
well-lighted attraction board . . . 
large enough for plenty of powerful 


sales copy and enough letters to 


spell it out as you plan it—with a 


variety of sizes and colors to lend 
emphasis. 


BIG PANELS 
AND GOOD COPY 


ARE GETTING THE BUSINESS! 


There are Wagner frames for all conditions 

—letters in plastic and aluminum in the widest 
range of sizes and colors. Exclusive features make 
them the most favored. 


Wag 

218 SIGN SERVICE IN \ 
7 Cc. 

CHICAGO 12, 


Please seng 
NAME catalog Wagner show selling 
*quipment, 


THEATRE 


BETTER THEATRES SECTION 


ries 
: 
4 
for the 
Catalog 
CITY & state 
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No matter what you need 


Westrex has it! 


The complete Westrex theatre supply and serv- 
ice organization is the answer to every equipment 
supply problem for theatres in 62 countrics outside 
the U.S. A. and Canada. Offices in over 100 cities 
are staffed with Westrex-trained engineers who 
have installed over 5000 Western Electric and 
Westrex Sound Systems, and who service our sys- 
tems plus hundreds of installations of other makes. 


SOUND AND PROJECTION SYSTEMS. 
Academy Award Winning Western 
Electric Hydro Flutter Suppressor is 
featured in Westrex Master, Ad- 
vanced and Standard Systems. 


AMPLIFYING EQUIPMENT. Wcstrex 
Amplifiers, in power output ranges 
from 15 to 100 watts, are designed to 
give clear, undistorted reproduction 
even when operated at full capacity. 


LOUDSPEAKER SYSTEMS. Designed for 
theatres of every size and shape, these 
systems are built around Western 
Electric loudspeakers for single or 
multiple installations 


so well as Westrex 


For studios throughout the world, Westrex 
offers a full line of Western Electric and Westrex 
studio recording equipment and accessories to meet 
every photographic and magnetic recording and re- 
recording need. These equipments—like the Wes- 
trex Theatre Sound Systems — are the outcome of 
many years of research by Bell Telephone Labora- 
tories and the Westrex Hollywood Laboratories. 


No one else serves the industry 


PHOTOGRAPHIC RECORDING SYSTEMS. 
For outstanding results with either 
area or density recording, the Westrex 
line ranges from newsreel systems to 
de luxe studio equipment. 


MAGNETIC RECORDING SYSTEMS. Mag- 
netic recording on film offers maxi- 
mum quality, immediate playback, re- 
usable film, higher signal-to-noise 
ratio, and eliminates film processing. 


RE-RECORDERS. The Westrex line pro- 
vides facilities for 35mm and 16mm, 
100 mil standard, 100 and 200 mil 
push-pull photographic, and also for 
magnetic film recordings. 


Westrex Corporation 


EW YORK 11, N 


HOLLYWQOD DIVISION: 6601 ROMAINE STREET, noutwoop 38, CAL. 
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How Not to Sell 
"Synchro-Screen” 
To the Public 


+. some development in 
motion picture technics has for its purpose 
the creation of more convincing illusion, 
it is pretty hard these days to resist the 
temptation to exploit it as "third-dimen- 
sion.'' We think it very unwise to yield to 
that temptation even a little bit. If the 
thing isn't stereoscopy, to imply that it is, 
is to ask the public to judge it as such. 
Elimination of screen masking, whatever 
the means, doesn't produce a third-dimen- 
sional image. Any picture of realistic de- 
lineation, projected or painted or printed, 
has perspective and so creates an illusion 
of depth; but it is one of far different 
quality than that produced by stereoscopy. 
And since a motion picture theatre is not 
a carnival that can safely apply Barnum's 
formula and skip out of town, we don't 
think it pays to link the 'Synchro-Screen" 
or any such device with ''third-dimensional” 
motion pictures. 


Ce quality of depth is 
more pronounced in one picture than an- 
other, anyway—with masking or without, 
It varies from scene to scene. Rapid pano- 
ramic movement enhances it. The larger 
the image the greater these possibilities— 
provided there is sharp definition. When 
the mind really gets absorbed in something, 
it can be a great little kidder. (That's how 
fanatics are born.) 

Unframing the screen image, blending it 
into the area around it, reducing invasions 
of vision from extraneous sources of form 
and tone—doing these things gives the 
mind a better chance to engross itself 
in the performance. If an image on a 
"Synchro-Screen"’ seems to heighten the 
sense of depth, it is because the screen 
does those things. But it certainly was 
not intended to be a gimmick with which 
to fool the public into believing that 
stereoscopic motion pictures at last had 
arrived. 

No practicable means of increasing the 
illusory powers of a motion picture per- 
formance is a gimmick. It is, by the very 
virtue of its purpose ana effectiveness, a 
genuine technical advance. And that, we 
believe, is the way the ‘Syrchro-Screen" 
or any other comparable development 
should be sold to the public. This still leaves 
plenty of room for showmanship. 


—G. 5S. 


Better 
4 
3 
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What Should Be Bone 
About Prive-In Landscaping 7 


Q Examining the place of horticulture in the practical scheme of outdoor operation 


SHOULD THE grounds of — periences in’ meeting a problem that is money and effort in landscaping his 37- 
i drive-in theatre be landscaped? If so, unique for theatremen. Horticulture is an acre plot, now feels that the cost of keeping 
where and to what extent? And what does art they never had been faced with before. the grass and shrubbery in condition is far 


such grounds improvement mean to a drive- Answers to the first question—whether or too high. Besides, he complains, it really 
in operation in terms of labor and supplies? — not there should even be any landscaping- has no effect at the box-office. 

Ask drive-in) operators these questions rang from an ardent “yes” to a loud “no.” To owners of a drive-in in California, 
ind you will get a wide variety of answers. One drive-in operator in’ Milwaukee, however, the value of landscaping cannot 
We did. Vheir attitudes reflect their ex- who originally invested a good deal of be represented in box-office dollars. On the 


contrary, they believe it acts as a strong 

good-will builder. Residents of a com- 

munity, the Californians say, will never 

object to having a drive-in in the neighbor- 

hood provided its grounds are attractively 
kept. 


Seconding this favorable attitude with 


¢ high enthusiasm is a ‘Texas theatreman, 
who says, “There is nothing prettier than 
a freshly mowed expanse of grass with beds 


of blooming plants here and there under 
lights. Use good soil, work in good fertil- 


= | { | izers and keep the soil loose and you will 
4 be rewarded by a sight only equal to the 


beautiful colors in ‘Technicolor on your 


screen, 


| COSTS RANGE WIDELY 


Having agreed, despite a few dissents, 
— that landscaping is important to a drive-in 


{ } operation, operators are next faced with the 
: matter of costs. Estimates of their original 

investments show a wide range, too—all 

the way from $100 up to $20,000, or more. 
HEY (Such figures naturally don’t include the 


YWO JULY 


AND 4 —em expense of upkeep, a phase of the matter 
fé bai : which will be taken up in detail later on.) 

In Texas, Claude Ezell & Associates, 
operators of 18 drive-ins, recently land- 
scaped a number of newly constructed 
drive-in’s at a cost of $600 each. Hugo 
Plath, supervisor of Ezell theatres, believes 
that a good job can be done for such a 
reasonable sum. 

In most of their operations concrete 
curbs were installed along the drives from 
the highway to the entrance to the parking 
area and completely around an esplanade. 


The Montgomery drive-in at Cincinnati has elaborate planting of formal character at entrance. 
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Island lights were then placed in the center 
of the esplanade and along the outside of 
the entrance and exit drives. It is under 
these lights that the operators seek to pro- 
duce a glow with color-blooming bedding 
plants. 

The best arrangement of flower beds, ac- 
cording to Mr. Plath, is to bank some ever- 
greens close around the standards of island 
lights. The flower beds, usually round, are 
8 to 12 feet in diameter, with the major 
portion used for blooming plants. 

Plants around a drive-in must be hardy, 
Mr. Plath warns, for they are subjected to 
terrific air currents and the cold blowing 
winds, which in winter create a greater 
damage than a still freeze. Evergreens that 


do well in a specific locality should be used, 
he advises, rather than some that may sur- 
vive mild winters, only to be frozen to the 
ground during a severe one. 


The latter has been his experience with 
oleanders and gardenias, which give a fine 
performance as long as the winters are 
mild. He has discovered that the best shrubs 
for his purposes throughout ‘Texas are the 
holly and the Youpon holly. The former 
is the most attractive, but both are tough. 
Together with wax leaf lugustrom, arbor- 
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Operators of the drive-ins shown above and below are among 
the outdoor operators who believe well-developed grounds 
serve a practical purpose. Above is the Tropicaire drive-in, 


Miami, managed by 


(Fla.) drive-in managed by E. Y. Stafford. 


vitae, and nandina, they do well the year 
round, Mr. Plath has found. 

Other hardy plants that are fairly good 
bloomers, according to Mr. Plath, are the 
polvantha, or sweetheart roses, which be- 


McComas; and below is how 
poster structures are given a garden setting at the Miami 


come dormant in the 


winter, and 


myrtle, on account of 


crepe 
its long-blooming sea- 
son. Such plants are 
used in Ezell theatres 
both around the island 
lights and against the 
screen tower and aug- 
mented with bedding 
plants in the summer. 

The bedding plants 
most suitable in Texas 
are petunias, periwin- 
kles and snap dragons. 
These bloom through- 
out the summer until 
They are 


frost. most 


attractive planted in 

the beds together rath- 

er than only one kind 

of plant to the bed as 

the one kind may not 

survive a hot, dry sum- 

mer. When the plants are mixed in the 
bed, the more hardy ones carry on. 

It is also important, Mr. Plath believes, 

that only bedding and flowering plants be 


(Continued on page 29) 
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Detroit's New 
Bel-Air Drive-In 


Charles Komer of Community Theatres. 


Ramp area from screen tower, showing projection building and, beyond it, the concession building. 


10 


COMBINING the experi- 
ence of many years in show business, four 
Michigan theatre men have created their 
conception of an ideal drive-in’ theatre. 
Into Community Theatres’ new Bel-Air 
drive-in in Detroit, the four veterans of 
regular theatre operations have incorpor- 
ated ideas of construction and operation 
which have seemed to them to be the most 
desirable. 

The men are Irving and Adolph Gold- 
berg (the “Gold-Dust Twins” of Detroit 
show business) and Charles Komer, own- 
ers of Community Theatres; and Dave 
Wilson, manager of regular theatres for 
twenty vears and now in that capacity at 
the Bel-Air. Mr. Komer and Mr. Wilson 
donned heavy boots when the first dozers 
went crashing through the swamp which 
the project has reclaimed and stayed with 
the job until the last light went up on the 
the tower. 

Occupying 70 acres, the Bel-Air has 
accommodations for 1,750 cars. The all- 
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Dave Wilson, manager of the Bel-Air. 


steel screen tower is 72 feet high, and con- 
crete footings to a depth of 10 feet hold it 
secure. The screen, which is 45x65 feet, 
has an all-metal surface. Located inside the 
tower building are storage rooms, rest 
rooms for ushers, cloak rooms, and a garage 
for cars used in servicing the drive-in. A 
stairway in the tower leads to the top 
where floodlights are mounted. 

Drives leading into and out of the thea- 
tre are of asphalt, and the inside area is 
covered with a special mixture of gravel 
and dust preventative. There are three 
ticket booths at the entrance, each having 
two General Register ticket machines. 
They are air-conditioned, 

A paved walk leads from the rear of 
the drive-in to the concession building 
which also houses restrooms. The conces- 
sion area is 80 feet wide by 60 feet deep. 
It has a floor of asphalt tile and is lighted 
by fluorescent lamps and neon. The service 
is operated by fourteen attendants under 


(Continued on page 30) 
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Interior of the Bel-Air's concession building. 


. ‘ 
i 
4 
; Entrance to Community Theatres’ new Bel-Air drive-in, showing the screen tower building. 
Dave Wilson, manager, takes over as train engineer at Bel-Air's “Kiddieland.” yi 
“fi 


the House 


* editorial reports and comment on events, trends, people and opinion 


PHERE HAS come about 
evaluation ot the space between en- 
trance and auditortum that commands 
consideration in the modernization of the 
majority of our theatres, as well as in the 
designing ot new ones. ‘This new measure 
ment ot lobby and toyver space isn’t a prod 
uct of these particular times, but it  cer- 
tainly fits into them—indeed, it probably 
has been stressed by conditions developing 
in the business especially since the war. 
Emphasis in motion picture theatre de- 
sign on the idea of recreational service has 
been urged tor nigh on to twenty years by 
architects and others both within and out- 
side the industry. This function distin- 
guishes the motion picture theatre from 
every other kind of theatre, and from most 
other places of amusement in a community. 
Yet the screen theatre generally has 
been laid out to get the largest number ot 
seats allowed by plot and code, and to 
hustle the customers in and out again. 
Principal exceptions have been the very 
theatres that were located in an atmosphere 
ot hustle—downtown houses of the cities. 
But here the lobby-foyer space, much of 
which was required by building codes, ex 
ploited spectacular “elegance” and the exo- 
tic to make attendance a special experience. 
Most) motion pieture theatres are close 
enough to home, however, to be attended 
almost entirely by the same people; in 
many thousands ot neighborhoods and small 
towns there are theatres which are entities 
in people’s lives as tamiliar as their schools 
and churches. And they long ago came to 
approach these latter institutions in’ the 
common pattern of life. Their time in the 
scheme comes from the hours of leisure, 
when the urge is frequently to get out 
among other folks, to see friends and to 
mingle with their kind—and as frequently 
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The “New Interior’ for an 
Atmosphere of Community Service 


to live a bit more intensely than usual 
through the medium of the story, a show. 

That's where most theatres come in, and 
they obviously ought to express that dual 
function of show and gathering-place in 
their facilities and atmosphere. 

This is the slant that has dictated floor 
plans and interior treatments which take 
the patron promptly into a room that sets 
up pleasant feelings of relaxation in stim- 
ulating surroundings. Instead of the floor 
space between the box-office and the show 
being devoted to traffic lanes, it is con- 
cerned, according to this formula, quite as 
much with the functions of a lounge—in 
its general character somewhat suggestive, 
one might say, of a “community club.” 


IT’S PAYING SPACE NOW 


Lobby-foyer area of course once took 
plot space without returning any service 
except to meet the demands of traffic bet- 
ween street and auditorium and, second- 
arily, restrooms. Now it is a revenue-pro- 
ducer in its own right. Its refreshment 
stand adds a welcome dollar to income. 

Many an exhibitor has enlarged his 
lobby-foyer space at the expense of seating 
capacity in order to take full advantage of 
vending. Currently, at any rate, the num- 
ber of seats thought necessary is being 
scaled down. Thus it is that new factors of 
attendance, and the importance of refresh- 
ment sales, have given practical support to 
the other claims of lobby-fover space for 
more liberal consideration. 

We have used the hyphenated term 
lobby-foyer. The words are more or less 
interchangeable among a lot of people in 
the business. But if we call the area imme- 
diately adjoining the street vestibule. 
ind think of a lobby as a room between 


Distinctive foyer treatments among theatres of 
more recent design, yet each expressing the 
function of a “community reception hall" in the 
scheme of the "local" movie theatre. Above: 
Lee theatre, Fort Lee, N. J.; Roche & Roche, 
architects. Below: Holiday theatre, Park Forest, 
lll.; Loebl, Schlossman & Bennett, architects. 


that area and an “inner lobby,” or foyer, 


then the sort of floor plan we here refer 
to provides, wherever possible, for continu- 
ous space between vestibule and auditorium, 
with it all treated in lounge-foyer style. 
Here it is, more or less immediately in- 
side the entrance door, that with carpeting, 
wall finishes, furniture and lighting, a 
community gathering place is created. It 
presents an inviting atmosphere to the street 
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—it is bright, but a bit less brilliantly 
lighted than the vicinity of the box-office; it 
is colorful, but as a lively living room or 
common room of a clubhouse might be; a 
bright spot is the refreshment bar; and | 
there are nooks, or an area at one end or 
side, distinguished by restful illumination 
and decor, as retreats in which to wait for 
friends, or to chat for a moment, with com- 
fortable furniture, home-like plants. | 
This sort of thing doesn’t put all of the 
burden on Hollywood, which couldn't pos- 
sibly consistently provide a calibre of at- 
tractions that obliterates all other consid- 
erations of the recreational hours. 
Hollywood can’t do it, radio can’t do it, 
not now nor ever. But radio and television 
may be able to get by with mediocrity and 
worse because there it is, right where pop 
and mom and the kids already are—and 
neither pop nor mom are aware of how 


Enjoy lifetime beauty with 


much it is costing them. ‘The theatre theree modern Marlite walls and ceilings 

fore must ofter a superior performance 

plus an atmosphere that fully exploits nat- It’s almost miraculous how economical Marlite plastic- 

ural human gregariousness. finished wall and ceiling panels transform dirty, dingy 
The space and the decor which provide | f00ms into interiors of bright, inviting beauty. Easily 

such facilities for community get-together installed, easily cleaned with a damp cloth, Marlite 

may cost more in structure and mainte- | drastically reduces maintenance costs. 


nance than the bare necessities of trafic | 


lanes between street and auditorium, but | meisture, heat, ordinary acids and stains. 


today they are inherent in the total func- 
e installed over or new walls. Eliminates plastering, 


tion of the theatre building. di d . No interruption of business. 


@ Easy-to-handie, wali-size panels can be cut and fitted 


FRIENDLY, LOW-COST DECOR with ordinary carpenters’ tools. No muss or fuss. 


@ Used and approved by architects and builders for 


over 22 years. Marlite i Hati pay for th s 
through maintenance savings. 


The cost, however, may be less than one 
thinks. Much depends upon the designing. 
Designers who have interested themselves For cost-cutting, low-maintenance foyers, 
little or none at all with the theatre aren't entrances, lobbies, lounges, rest rooms, offices, 
likely to put this problem in its proper candy cases, counters, doors, and fixtures — 
place. Choice of materials is another vital Modernize with Marlite. Select from 67 
factor, particularly with respect to main- striking color and pattern combinations at 
tenance. your building materials dealer or write 

Plaster, tor example, is costly in the MARSH WALL PRODUCTS. INC.. 
first place, difficult to keep in original con- | Dept. 869, Dover, Ohio. Subsidiary of 
dition, and expensive to repair. Modern in- | Masonite Corporation. 
dustrial science, however, has developed 
durable wood veneers, including those with | for creating beautiful interiors 
integrated plastic finishes, which last indefi- 
nitely and, when they require any attention 
at all, need only to be wiped with a damp 
cloth. = 

There are wall papers and similar wall PROO' 
coverings Which are readily washable, some 
adapted to plastic coatings that reduce 
cleaning to a minimum and eliminate re- 
finishing far beyond the time when plaster 
needs to be repainted. 


Such materials, and mirrors, are highly 
adapted to economical modernization. comMFORT 
These “dry” finishes not only are modern | BEAUTY ‘Doing your own flame proofing buy “NEVA-BURN’ 
in effect—they are the result of the mod- 
ern search for materials of greater effi- 
ciency, of which both price and mainte- out Ob 


Ph ne CI 6-2926 
nance costs are a fundamental determinant. AMERICAN SEATING COMPANY or writ 
e 


Photo-murals can account for sizeable | EVA- BURN PRODUCTS“CORP- 
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staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 
and related activities 


Keeping Carpet Clean 
For Long-Lived Beauty 


EXCEPT FOR the mopping 
ot terrazzo or tile flooring in outer lob- 
bies and washrooms, the cleaning of 
carpeting is commonly the biggest part of 
the revular routine of theatre mainten- 
ance. Where a substantial amount of 
floor is carpeted, the vacuum-cleaning job 
Is a major operation every day if fabric 
wear is to be kept at a minimum. And it 
better be so kept, of course, tor a sizeable 
amount ot vardage comes to a respectable 
sum of money, both to buy and install. 

Dirt is unsightly on a hard floor, but 
it won't necessarily destroy it. It is an 
ever-present threat to the life of carpet 
ing, however; and in time, if not. tre 
quently and effectively removed, it will 
mar the appearance of it, too, beyond the 
possibility of restoration except yreat 


trouble and considerable expense. 


EQUIPMENT AVAILABLE 


efheient removal ot dirt from carpet 
ing every day requires proper equipment 
for the job conscientiously applied with 
know-how and according to an organized 
procedure. Otherwise a lot of labor is 
wasted, The work calls tor heavy-duty 
vacuum cleaning equipment of a type and 
“lift” and tank capacity suited to the 
amount and location ot the carpeted areas. 

In a large theatre, a central system, with 
outlets conveniently placed on all levels, 
will prove economical in the long run by 
saving crew time, thus allowng a smaller 
crew than would otherwise be necessary. 
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For the average theatre, however, the daily 
carpet cleaning job can be efficiently per- 
formed with tank type “portable” equip- 
ment on casters or rollers which allow easy 
ovement without injury to the pile. 
Such mobile equipment is available in a 
variety of models from which to choose a 
type suited specific floor conditions. 
Overall weight is of course a leading factor 


where there are balconies and mezzanine 


Clowers for tho purpose of clearing under-seat 
areas of auditorium floors are more recent de- 
velopments in cleaning equipment. Some models 
of vacuum cleaners can be readily converted for 
such application 1J there is hand equpiment 
exclusively designed for this work, as in the case 
f the Spencer blower illustrated above. This is 
how it should’be applied for greatest efficiency. 


Continuing a series of 
articles on the maintenance 
of hard floorings and floor coverings 


with the least labor and cost. 


corridors or lounges. The location of out- 
lets figures in the determination of working 
radius. Such equipment is regularly 
equipped with 50-foot extension cords, and 


longer ones can be substituted. 
MODEL VARIATIONS 


Weight is more or less controlled by 
capacity; yet there are models of the same 
horsepower which vary considerably in 
overall poundage. Another variation, size 
for size, may lie in the pickup power. 
Model sizes are commonly cited in terms 
of horsepower. ‘This is a general guide to 
pickup power; however, the suction is 
actually rated in terms of ‘‘water-lift.” 
Sizes adapted to average theatre conditions, 
for the entire carpet vacuuming job with- 
out supplementary cleaners of — lighter 
weight, are usually from about 34 h. p. to 
around | h. p., with a water-lift rating 
neighborhood of 36 inches for the smaller 
horsepower, to around 49 inches for the 
larger. Such equipment is likely to weigh 
between 40 and 50 pounds. 

Worth bearing in mind also is the pos- 
sible advantage of a model having, in ad- 
dition to a tank, a bag so associated with 
the tank that the latter catches the heavier 
particles of dirt—and also objects of value, 
such as lost rings, which can be reclaimed 
from the debris—while fine dust goes into 
the bag. 

Another consideration in selecting equip- 
ment is the value of its convertibility to 

(Continued on page 16) 
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ELMA, IA, 
Bev I'd be “pantless scared” to have to 
run a big theatre for one week. This 
crying voice comes out of the wilder- 
ness of a one-theatre hamlet whose name 
never is seen on a map larger than county 
level. [Look below!—Eb.| So executives, 
just skip on to the 


tycoons and the like 
next page! ‘This is just between us small 
town boys. 

Having “horsed around” a number of 
theatres in capacities ranging from usher, 
janitor, projectionist and golfing partnet 
to the exhibitor for twelve years before 
WW-II, and having owned my own the- 
atre since the end of that great draw- 
decisioned cataclysm, I have learned that 
| didn’t know nearly as much about run- 
ning a little town as I used to think I did. 
God and TV willing, | presume I'll learn 
a lot more in the succeeding years. 

In this “colyum” I am going to talk 
about a few things peculiar to our smaller 
towns, and about such things as the ideals 
of showmanship, methods of management, 
public relations and other things that ex- 
hibitors talk about when they get together 
—and when they're not crying about busi- 
ness, or describing distributors in four let- 
ter expletives. 

‘To me a small town exhibitor has every 
chance to be a shining light among the 
commercial and professional people of his 
community. In the first place, his business 
is likely to be the most attractive one in 
town. His theatre should be the most fas- 
cinating place in his community. It is the 


newsletter, and Careven. 
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There's a Lot to Be Said 
For Small Town Operation 


Putting Elma, la., on map “lerger than cétaty 
level,” thus te thrill the owner of that village's 
Dawn theatre, and incidentally to show readers 
the geographica! origin of the “colym” of obser- 
vations and comment thet begies above, te 
appear regularly in Better Theatres hereefter. 
Besides bis efforts in behalf of the Down aad * 
its patrons, Charles L. Jones performs secre- 
terial duties for the tows, Nebraska, Mid- 
entre! un\t of Allied States, and writes He 


very epitome of all that is glamorous, ex- 
citing, of “life as it should be in- this 
world.” It is the only place for miles 
around that can bring to people the won- 
ders of travel, the thrill of adventure, the 
emotional impact of the drama, the up- 
roarious laughter of the jester, the pic- 
turization of events of the news—then add 
that animated version of modern America’s 
popular “classic” —the cartoon story. He, 
the exhibitor, is the personification of all 
these things to the people in a small town. 

It is up to him to be all the things to 
all the people as regards movies. He is the 
only businessman in town who represents 
those fascinating activities that the public 
associates with the movies. He should be, 
in his community’s eyes, “Mr. Movie” 
himself. 

We all know that much of the above i 
as important to running a small situation 
as buying and booking pictures. We all 
know that sometimes when the popcorn 
girl doesn’t show up and there are nine 
crying babies in the house, and the produce 
man next door forgot that he wasn’t sup- 
posed to burn feathers after 5 p.m., and 
the smoke starts curling in through the 
cooling system, and the high school boy 
in the projection room made a sloppy splice, 
and the screen goes white and you try to 
cock an ear to the explanation that Mrs. 
Smith is giving the cashier why “little 
Mary” (with a 34-inch bust and well 
plastered with Max Factor) is “actually 

(Continued on following page) 


HOW DOES IT LOOK 
FROM OUT FRONT? 


Pat No 
FS 2012460 


VALLEN REAR-FOLD 
Gives longer curtain life. 
No “bunching”. 
Noiseless, compact, with easy op- 
eration. 
© Curtain carriers equipped with ball 
bearing wheels assuring smoother 
operation. 
There is a Vallen model for every curtain 
operating need — including Round - the - 
Corner Track and Floating Control Units. 


WE'RE HEADQUARTERS 
FOR YCUR PROBLEMS 


VALLEN, INc., AKRON 4, OHIO 


economize! 


MURALIZE 


your lobby, mezzanine, 


foyer with practical, easy 


to install, easy to clean 
RCS Photomurals. For 


complete information 


write for “Theatre Kit.” 


Yours for the asking! 


123 N. WACKER DRIVE 
CHICAGO 6, ILLINOIS 


Refreshment 


Service for 
DRIVE - IN 
THEATRES 


SPORTSERVICE CORP. 
SPORTSERVICE BLOG. BUFFALO. N 


~ 35 YEARS OF WORLD LEADERSHIP 
TROLS 
— 
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CHARLIE JONES 


(Continued from preceding page! 


BOX OFFICE 


only I] years old”—it’s pretty hard to 

remember that you are a showman and not 

jan inmate. But that’s your job! You 

|asked for it. But if you hit the ball, 

| chances are you will be repaid for your 
‘efforts—God and TV willing. 

BOOTH And even with all the above and some- 

times more, it’s still a thrill to be asso- 

A ‘ciated with that business which brings the 

needed lift of laughter, a touch of glamour, 

‘és ” contacts of sympathy with other lives, and 

RUT PROOQUET refining cultural polish to the people of 


your community. 


AUDITORIUM 


alwa re has W hen you see John Smith coming out 
y slapping his knees in laughter at Abbott 


and Costello and you know that John 


A HEAT MABhET! needs a laugh, what with just having been 


hailed out; or when you see Mary Doe 
come out dabbing her eves after a newsreel 


DRIVE-IN ... your box office statistics will back that up! shot of Korea and you know that Mary is 


thinking about her boy Bob, who used to 


vale b “asi > 
Just go over your list of box office hits ae sep gions trouble by teasing = 
girls in the back row not over ten months 
You'll see that all of them had something extra es : 
ago—when you see those things among 


thing special . . . something that made 
. something special people you know, and know the reasons 
them stand out above the rest . Some di 


CONCESSION tinctive quality that gave them a greater appeal being associated with a business that does 


than the rest! Proof that a truly “good this to and for people. 
product” can, and will, draw patrons! All the good things about being a small 
town showman are not necessarily just 
This “good product” theory is applicable to another well filled line in your deposit 
your theatre as well as the picture you're ex- book. Of course, another thing that helps 
hibiting! For just as there are certain qualities keep you from becoming a “Section 8” 
STAGE which go towards making a picture a “good case is that you don’t have to listen for 


whistles and watch for the supervisor. 


product”—so there are certain qualities which 
And you can throw away that damned 

zo towards making a theatre a “good product he y 
alarm clock. You are the boss. You are 
Qualities that contribute towards the com- 
7 ; f the boss. The rebellious pioneer spirit of 
PP : independence still lives in the hearts of 
theatre or the presentation of your f America’s small business enterprises. “The 


LOBBY Qualities which you must provide if you are only one you answer to and whose forms 
to find a “ready market.” you must fill out is old Uncle Whiskers. 

It’s more fun than trouble being a small 

Contact NATIONAL THEATER SUPPLY town showman. It should be. I’ve got a 

ind let them help make your theatre a “good crush on running my little theatre. Run- 

product.” ning a big theatre would scare the pants 


THEATRE-TV off me.—C. L, J. 


Carpet Cleaning 


(Continued from page \4) 


2 yi A T a re | ae A L use as a blower for the purpose of cleaning 
BRANCHES the floor under seating of material too large 
COAST or otherwise too resistant to be sucked up. 
Refreshment vending has _ particularly 

10 stressed the significance of a blower feature 
COAST (which previously had less importance as a 
| means of cleaning boilers and remote wall 
| recesses). With it, wrappers, bags and 
| boxes can be blown handily down the floor 
to a cross-aisle or in front of the first row, 
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where they can be conveniently collected in | 


a basket or gunnysack. 

Some models of general-purpose vacuum 
cleaners can be converted into blowers. It 
may be more advantageous, however, to buy 
for this purpose a separate blower that can 
be carried in the hand or extended to the 


floor by means of a handle. Such a blower 


may in turn be converted into a vacuum 
cleaner for especially convenient cleaning of 
fabrics on auditorium seating and lounge 
furniture. When the equipment is used for 
suction, the bag may be carried on the 
operator's back, 

Most models of tank type vacuum clean- 
ers are also capable of wet pickup—that is, 
to take up washing water. In theatres, how- 
ever, daily floor washing is largely con- 
fined to outer lobbies and toilet rooms, 
where a mop continues to appeal to clean- 
ing crews as a convenient all-around tool 


tor the job. 
VACUUM VERSATILITY 


Once strictly a carpet cleaner, vacuum 
equipment has been adapted to almost every 
cleaning job not requiring the application 


of water or special chemicals. Supplemen- | 
_ offers faster, more thorough clean- 


tary attachments and adapters apply it to 
every kind of fabric, wherever it is located, 


and also to the dusting of hard floors, to | 


floor bases, and to wall moulds and cornices. 

But it is as a means of carpet cleaning 
that it plays its big role in theatre main- 
tenance, and the models should be judged 
primarily from this point of view. It must 
be able to draw grit as well as dust from 
the full depth of the pile without injury 
to the pile itself. Grit cannot be allowed 
to embed itself in the backing of the fabric, 
to remain there with its sharp edges cutting 
the material under the pressure of tread- 
ing teet. Heavy dust, perhaps greasy enough 
to form tiny masses of adhesive material, 
cannot be left within the pile to stain and 
become musty. Proper equipment con- 
scientiously applied will get out both grit 
and dust and thus, other things being 
equal, prevent the fabric from wearing 
out before its time. 

It is up to the vacuum equipment to do 
almost the whole job of keeping the carpet 
clean. There is not much more that can 
be done for theatre carpeting, hence the 
importance of having efficient equipment 
and using it frequently, Overall application 
daily is of course fundamental. There may 
be occasions, however, for additional use 
within the same days. Spillage of some sort, 
grimy conditions on the street—such cir- 
cumstances advise bringing out the vacuum 
cleaner (it is for such instances particu- 
larly that a smaller supplementary cleaner 
comes in handy) to remove debris from a 
spot or to go over traffic lanes. 

In the next installment the use of equip- 
ment and spot cleaning will be discussed. 


BETTER THEATRES SECTION 


_ chine designed to answer each 


THEATER 
CLEANING 


Is yours the one out of 
every four theaters being ““Tor- 
nado cleaned” today? If not, 
you're missing your big oppor- 
tunity to reduce cleaning hours 
with plenty of savings. Tornado 


ing of seats, floors, stairs, screens 
and other areas. It’s the ma- 


difficult problem of theater 
cleaning. 


Asa 
Blower 
Sweeper 


Tornado moves 
boxes, rubbish and 
debris four times 
faster than any 
other method— 
cleans where noth- 
ing else will. 


As Shoulder-Type Vacuum 


Tornado cleans stairs, seats, drapes, screens, 
carpets—Is always at the operator's side, 
causes less fatigue. 


Learn the whole story about Tornado Theater Cleaning 


Write for Bulletin 597 


OREWER MEG. CO 


5102 NORTH RAVENSWOOD AVENUE \HICAGO 40, ILLINOIS 
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A REAL BOXOFFICE TONIC 


32 MODELS 
Retractable or conventional type. 
GREATER COMFORT 
BETTER LOOKING 
UNSURPASSED VALUES 
in EVERY PRICE BRACKET 


Free planning service. 


GET THE EXTRA MONEY 
Ideal's 
Comfortable, All-Weather 
DRIVE-IN CHAIRS 


attract in pedestrian business 


PANY 
Mich. 


on Ideal chairs 


IDEAL W. 
513 Ann street. 


Please send free literature 


Name 
Theatre 

Street 

City and State 


It’s Costing You Too Much 
To Clean Without a Super 


Save labor, save time, save cost of repairs and re- 
placements by using the specialized heavy duty Super 
Theatre Cleaner for a// your cleaning jobs. The 
Super and its efficient tools keep bare and carpeted 
floors in top condition, screen and sound equipment 
functioning at best; clean 100 air filters in 15 min- 
utes; shampoo carpets in place. 

Because the Super is designed and tool-equipped 
to do your particular tasks, it thoroughly cleans 
everything and every place in the theatre, and you 
save up to 50 % in labor cost as compared with other 
equipment and methods. 

Your help benefits by fatigue reduction. The dirt 
is removed the first time over, no repeated effort nec- 
essary. Let your Supply Distributor show you in your » 
own theatre why hundreds of theatre managers all . ‘ " 
over the country clean the Super way. 

Write for specification data. 
&) @ All Models approved by 

Underwriters’ Laboratories 


and Canadian 
Standards, 


Super Model BP-1~ 
A auiet, double 
duty cleaner for 
both wet and 
dry pick-up. 


Sales and service in principal cities. 


NATIONAL SUPER SERVICE COMPANY, INC. 
1941 N. 13th Street Toledo 2, Ohio 
In Canoda: Piant Maintenance Equipment Co. Toronto & Vancouver 


“Once Over Does it” 


SUPER SUCTION 


SINCE 191) ® 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


Super Model M 
For all general 
cleaning and 
blowing. Power- 
ful, readily port- 
able 


THERE’S NEWS IN THE ADS 
in answering them, use the Theatre Supply Mart postcard. 


—and for convenience 


| works 


MANAGER of 
the MONTH 


for August 


ROBERT T. ENOCH 


Owner-Manager: President of 
Elizabethtown (Ky.)] Amusement Company 


regular 
and the 
drive-in, operated 


THE 
theatres, 


rwo 


by the recipient of 
the August Award, 
have been cited as 
outstanding exam- 
ples of motion pic- 
ture exhibition in 
terms of community 
service and high 


physical standards. 
Here are highlights of the exhibit upon 
which the Award was based: 

The 


used by churches for special services, and 


regular theatres are occasionally 


for Sunday School meetings. 

Sunrise Easter services have been held 
at the drive-in where the organizations can 
take advantage of the convenience of at- 
tendance in cars, and of the in-car speaker 
coverage. 

Every time the local high school football 
team wins a game, they are welcome guests 
at any of the theatres. 

Special shows are arranged for orphans 
and other unfortunates of the community. 

Congratulation cards are sent to mem- 
bers of the high school graduating class, 
with the cards being accepted as_ passes. 
Occasionally older members of the com- 
munity are similarly congratulated on their 
birthdays. 

The Elizabethtown Kiddie Club is an 
annual affair in which the 
Enoch theatres participate in contests spon- 


community 


sored by some local merchant, with meet- 
ings at one of the theatres. 

His is a and since he 
theatres—sometimes 


serving as relief doorman, cashier or usher 


television area, 


close to his 
—he may note the continued absence of a 
former regular patron. He seeks the per- 
son out, asks the reason, then presents a 
pass. Occasionally he selects certain pay- 
rolls in the community and gives the per- 
sons who make them up some passes to put 
into pay envelopes—another effort to main- 
tain the movie habit in Elizabethtown. 
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ADVERTISERS 


NOTE: See smali type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 
1—Adler Silhouette Letter Co. 37 


Changeable letter signs: Front-ligh' hted pasele ‘for 
drive-ins (1A), back-lighted panels (1B), and 
hangeable letters (1C). All 


2—American Seatin 
Auditorium chairs. 


direct. 


3—Ashcraft Mfg. Co 
lamps. U ers. 


Projection are 


4—Automatic Devices Co. 
Drapery tracks. Unaffiliated dealers. 


5—Ballantyne Co., The... 
drive-in theatre equipment. Unaffiliated 
jealer: 


6—Breuer Electric Mfg. Co.. 


Vacuum cleaners. Direct. 


7—Carbons, Inc. .. 
Projection carbons. 


8—Coca-Cola Co., 
Soft drinks. Direct. 


Franchise dealers. 
The.. 


9—F & Y Building Service, The 


Architectural design and building service. 


10—GoldE Manufacturing Co. 
Enclosed film rewinders. All dealers. 


|1—Griffing-Lasky Construction Co. 
Drive-in theatre construction. Direct. 


12—Griggs Equipment Co... 
Auditorium chairs. Direct. 


13—Heywood-Wakefield Co. 
Auditorium chairs. Unaffiliated dealers and direct. 


(14A), drive-in stadium seat- 
Unaihtisted dealers. 


14—Ideal Seating 
Auditorium chairs 
ing (14B). 


15—International Projector Corp. 
Complete projection and sound systems. 


16—Kollmorgen Optical Corp. 
Projection lenses. NTS and all dealers. 


17—Kroehler Manufacturing 
Auditorium chairs. Unaffiliated dealers. 


18—LaVezzi Machine Works. 
Film gate. All deal 


— machines and supplies. Offices In ‘principal 


19—Manley, Inc. 


20—Marsh Wall Products, Inc. 
Architectural materials. Direct. 


21—Mason, Au & Magenheimer 
Conf. Mfg. Co. 
Candy. Direet. 


22—National Carbon Co., 
Projection carbons. 


Inc. 
All dealers. 


23—National Super Service Co., Inc. 


Vacuum Cleaners. All dealers. 


25—Neva-Burn Products Corp. 
Flameproofing compound. Direct. 


3rd Cover 


32 


17 


31 


2nd Cover 


29 


34 


30 


30 


37 


4th Cover 
NTS. 


32 


34 


25 


Firms are numbered for easy identification in using postcard. Vealer indications refer to listing on following page. 


Index to products Advertised 
& described in this issue, with 
Dealer directory 

¢ Convenient inquiry postcard 


Reference Adv. EDITORIALLY eee 
P 
CURTAIN TRACK, page 39. 
New curtain track for light-to-medium duty. Util- 

24—National Theatre Supply 16, 32 izes the principle of two balanced rubber wheels 

Distributors. Excelite projection are lamps. rolling on two parallel treads. Marketed by Auto- 

ber 4. 

26—Poblocki 29 matic Devices Company. Postcard number 


rojection screens (264), portable snack 
bars (268), debris cart (26C), drive-in traffic 

trol signs marquees ‘(26E), signs (26), 

box-offices (26G). NTS. 


27—Projection Optics Co., | 
lenses. Distributor: Sereen 


26—Re one Screen Corp. 
rojection screens 
(288), All dealer: 


29—RCA Service Co. 


Projection and sound maintenance service. 


30—RCS Studios .. 
Photomurals for theatre interiors. 
31—Robin, Inc., J. E......... 
Motor-generators. Direct. 


drive-in. screen paint 


32—S. O. S. Cinema Supply Corp.. 
tributors. 


33—Sportservice, Inc. 
Concession service. 


34—Strong Electric Corp., The 
Rectifiers. All dealers. 


35—Theatre Seat Service C 


oO. 
Theatre chair rehabilitation service. Direct. 


36—Vallen, Inc. . 
Curtain tracks and controls. Direet. 


37—Wagner Sign Service, Inc. 
mes and changeable letters for attraction adver- 
Unaffiliated dealers. 


38—Westrex Corp. 
Foreign distributors. 


39—Williams Screen 
Projection screens. 


40—Wrigley, Jr. Co., 
Chewing gum. Direct. 


NEW 9MM SUPREX CARBON, page 39 
A new 9mmxl4-inch suprex positive carbon. 
Rated at 65-75 amperes instead of the 75-85 for- 


30 mer rating. Announced by the National Carbon 
Company. Postcard reference number 22A. 
NEW MODEL VACUUM, page 39 

30 A new model lightweight industrial vacuum 

5-gallon ca- 


cleaner with a redesigned tank og 
pacity. Developed by Multi-Clean 
Postcard reference number E41. 


roducts, Inc. 


35 
MOUNTED PHOTO-MURALS, page 39 
15 Photo-murals in either sepia or black-and-white. 
Ranging in size from 16x20 inches up to 5x8 feet. 
Produced on portrait paper and mounted on 5/16- 
34 inch superboard by the RCS studios, Postcard 
reference number 30. 
34 FIBERGLAS FABRIC, page 40 
Fabrics woven of Fiberglas and coated with 
plastic material. Available in both light and 
15 heavy weight in nine colors. Announced by Dura- 
cote Corporation. Postcard reference number E42. 
34 OIL BASE PAINT, page 40 
New masonry paint compounded for both deco- 
ration and protection against moisture infiltration 
37 with one coat. Applicable to both interior and 
exterior surfaces. Marketed by United Labora- 
1s tors, Inc. Postcard reference number E43. 


AIR DIFFUSING PANEL, page 41 
New type of ceiling air diffusing panel designed 
5 to deliver conditioned air at low velocities and ac- 
complish over-all air distribution entirely by pres- 
sure displacement. Announced by the Multi-Vent 
Division of the Pyle-National Company. Postcard 


6 reference number E44. 
VACUUM CLEANER, page 41 
37 Commercial tank type vacuum cleaner with 10- 
gallon capacity. Has both wet and dry pick-up. 
27 Added to its line by the Ace Company. Postcard 


reference number E45, 


For further information concerning products referred to 


on this page, write 


corresponding numbers and your name 


and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


Please have literature, 
reference numbers in the Ai 


NAME 


TO BETTER THEATRES Service Department: 


prices, etc., sent to me according to the following 
ugust 1952 issue— 


THEATRE or CIRCUIT 
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city. 


STATE 


Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 

i—Queens Feature Service, (912% Morris Ave., Birmingham. 
ARIZONA 

2—Girard Theatre Supply, 632 W. Van Buren, Phoenix. 
ARKANSAS 


3—Theatre Supply Co., 
4—Perrin Theatre Supply, 1008 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
6—John P. Filbert, 2007 8. Vermont 
National Theatre Supply, 196! S. Vermont Ave. 
7—Pembrex vuentre Supply, 1969 S. Vermont Ave. 
-B. F 1964 8. Vermont Ave. 
San 
National Theatre Supply, 255 Golden Gate Ave 
10—Preddey Theatre Supplies, = Gate Ave 
F. Shearer, 243 Golden 
12—Western Theatrical $37. nm Gate Ave.* 


COLORADO 

Denver: 
13—Gr Brothers, 548 Lineol 
National Theatre Supply, 
i4—Service Theatre Supply, 
15—Western Service & Supply, 2120 Broedway.° 
CONNECTICUT 


New Haven: 
National Theatre Supply, 122 Meadow St. 


DISTRICT OF COLUMBIA (Weshington) 
i7—Brient & Sons, 925 New Jersey Ave., N. 
18—Bon Lust, 100i New Jersey Ave., N. W. 


102! Grand Ave., Fort Smith. 
Main St., Little Roek. 


FLORIDA 
19—Joe Hornstein, 714 N. E. St.. Miaml. 
20—Southeastern Equipment, 625 N. Bay St. Jacksonville.* 


2i—United Theatre Supply, 110 Franklin St.. Tam 
22—United Theatre Supply, 239 W. Fiagier St., Miami.* 
GEORGIA 
Albany: 
23—Dixie Theatre Service & Supply, 1149 Dawson Rd. 
Atlanta: 
24—Capitel City Supply, 161 — St. N. W. 
National Theatre Supply, 187 alton St., 
25—Southern Theatre 201-3 Luckie St., WN. 
26—Wil-Kin Theatre Supply, 150-4 Walton St., N. E. 


ILLINOIS 

Chicago: 
27—Abbott Theatre Supply, 1311 S. Wabash Ave.* 
28—Drolt Theatre Supply, 925 W. Jackson Bivd. 


29—Gardner Theatre Service, 1235 S. Wabash Ave. 
31—Movie Supply, 1318 S&S Wabash Ave. 
National Theatre Supply, 1325 S. Wabash Ave. 
INDIANA 

Evansville: 
32—Evansville Theatre Supply. 2900 E. Chandler Ave. 


Indianapolis: 
33—Ger-Bar, Ine., 432 N. Ilinols St. 
34—Mid-West Theatre Supply Company, 448 N. Illinois 
National Theatre Supply, 436 N. Illinois St. 


Des Moines: 


35—Des Moines Theatre Supply, 1121 High St. 
National Theatre Supply, 1102 High St. 


KANSAS 
36—Southwest Theatre Equipment, P. 0. Box 2138. 


KENTUCKY 

Louisville 
37—Falls City Theatre Equipment, 427 S ae St. 
38—Hadden Theatre Supply, 423 8. Liberty St. 
LOUISIANA 

New Orleans: 
39—Hodges Theatre Supply, 1309 Cleveland Ave. 
40—Johnson Theatre Service, 223 S. Liberty St. 
National Theatre ly, 220 S. Liberty St. . 
4i—Southeastern Theatre Equipment, 2/4 S. Liberty St. 

Shreveport: 
42—Alon Boyd Theatre Equipment, P. 0. Box 362. 
MARYLAND 

Baltimore: 
43—Dusman Motion Picture Supplies, 12 East 25th St. 
National Theatre Supply, 417 St. Paul Place. 
MASSACHUSETTS 

Boston: 
44—Capitoi Theatre Supply, 28 Piedmont St.* 
45—Joe Cifre, 44 Winchester St 
136—Independent Theatre Supply, 28 Winchester St. 
46—Massachussetts Theatre Equipment, 20 Piedmont St. 
National Theatre Supply, 37 Winchester St. 
47—Standard Theatre Supply, 78 Broadway 
48—Theatre Service & Supply, 30 Piedmont St 
MICHIGAN 


Detroit: 
49—Amusement Supply, 208 W. Montcalm St. 
50—Ernie Forbes Theatre Supply, 214 W. Montealm St.° 
5i—McArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 base Ave 
52—United Theatre Equipment, 106 Michigan St., N. W. 
Grand Rapids: 
53—Ringold Theatre Equipment, 106 Michigan St., N. W. 


MINNESOTA 


Minneapolis: 
54—Elliott Theatre Equipment, {110 Nicollet Ave. 
55—Frosch Theatre Supply, itt! Currie Ave.* 


56—Minneapolis Theatre Supply, 75 Glenwood Ave 
National Theatre Supply, 56 Glenwood Ave. 
57—Western Theatre Equipment, 45 Glenwood Ave. 


MISSOURI 


Kansas City: 
58—Missouri Theatre Supply, 115 
National Theatre Supply, 223 W. 
59—Shreve Theatre Suply. 217 
60—Stebbins Theatre Equipment, 1804 Wiandette St. 
St. Louis: 
61—MecCarty Theatre Supply, 3146 Olive St. 
National Theatre Supply, 3212 Olive 
62—St. Louis Supply Co., 3310 Olive St.* 
MONTANA 
63—Montana Theatre Supply, Missoula. 
NEBRASKA 
Omaha: 
64—Baliantyne Co., 222 N. {6th St. 


National Theatre Supply, 1610 Davenport St. 
65—Quality T e Supply, 1511 Davenport St. 


66—Western Theatre Supply, 214 N. (5th St.* 
NEW MEXICO 
67-—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 
NEW YORK 

Alban 


68—Albany Supply. 443 N. Pearl 


69—Empire Supply, 1003 Broadway. 
National 962 Broadway. 
Auburn: 
“ae Theatre Equipment, 5 Court St 
alo: 


187—Beeker Theatre Equipment, 492 Pearl St. 
72—Eastern Theatre Supply, 496 8t.° 
National Theatre Supply, 498 Pear 

73—Perkins Theatre Supply, 505 
74—United Projector & Film, 228 Fransiin St. 
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New York City: 
75—Amusement Supply, 341 W. 4th St. 
76—Capitol Motion Picture Supply, 630 Ninth Ave.* 
77—Crown Motion Picture a 354 W. 44th St. 
78—Joe Hornstein, 630 Nin 
National Theatre Supply, 356 St. 
79—8.0.8. Cinema Supply, 602 W. 52nd St. 
80—Star Cinema Supply, 441 W. 50th St 
Syracuse: 
81—Central N. Y. Theatre Supply, 210 N. Sallea St. 
NORTH CAROLINA 
Charlotte: 
82—Bryant Theatre Supply, 227 S. Chureh St. 
83—Charlotte Theatre Supply, (16 S. Poplar. 
84—Dixie Theatre Supply, 324% S. St. 
National Theatre Supply, 304 S. Chure' 
85—Southeastern Theatre Equipment, s. 
86—Standard Theatre Supply, 222 Chureh — 
87—Theatre Equipment Co., 220 S. Poplar St. 
88—Wil-Kin Theatre Supply, 229 S. Chureh St. 
Greensboro: 
89—Standard Theatre Supply, 124 E. Washington St. 
90—Theatre Suppliers, 304 S. Davie St. 
OHIO 
Akron: 
91—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
92—Mid-West Theatre Supply, 1638 Central es 
National Theatre Supply, 1657 Central Parkway 
Cleveland: 
National Theatre Supply, Ave. 
93—Ohio Theatre Equipment, 2108 Payne Ave. 
94—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
95—American Theatre Equipment, 165 N. High St. 
96—Mid-West Theatre Supply, 862 W. Third Ave. 


Dayton: 
97—Dayton Theatre Supply, Volkenand St. 
98—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 


99—American Theatre Supply, 439 Dorr St. 
100—Theatre Equipment Co., 109 Michigan St. 
OKLAHOMA 
Oklahoma City: 
101—Century Theatre Supply Co., 20 N. Lee St. 
102—Howell Theatre Supplies, 12 S. Ave. 
National Theatre Supply, 700 W. Grand Ave. 
103—Okiahoma Theatre Supply, 708 W. ‘crue Ave. 
OREGON 
Portland: 
104—Modern Theatre Supply, 1935 N. W. Kearney St.° 
105—Portland Motion Picture Supply. 916 N. W. {9th St. 
106—B. F. Shearer, 1947 N. 
107—Theatre Utilities Supply, 1987 N 
108—Inter-State Theatre Equipment, 1923 
PENNSYLVANIA 
Philadelphia: 
108—Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St 
Pittsburgh: 
110—Alexander Theatre Supply, 84 Van Braam St.* 
ii!—Atias Theatre Supply, 425 Van Braam St. 
National Theatre Supply. 1721 Blvd. ef Allies. 
112—Superior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barre: 
113—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 
RHODE ISLAND 
114—Rhode Island Supply, 357 Westminster St., 
SOUTH DAKOTA 
115—American Theatre Supply, 316 S. Main St., Sioux Fails. 


TENNESSEE 


N. W. Kearney St 


Providence. 


Memphis: 
'16—Monarch Theatre 492 S. Second 
National Theatre Supply. 412 S. Second St 
117—Tri-State Theatre Supply, 318 S. Second St. 
TEXAS 

Dallas: 


(18—Hardin 714 Hampton Rd. 
119—Herber Bros.. Harw St. 
120—-Modern Theatre St. 
National Theatre Supply, 300 S. Harwoo 
121—Southwestern Theatre Equipment, 2010 
Houston: 
122—Southwestern Theatre Equipment, 1416 Main Sst.* 
San Antonio: 
123—Alamo Theatre Supply, 1303 Alamote St. 
UTAH 
Salt Lake City: 
124—Intermountain Theatre Supply, 264 E. First South St. 
125—Service Theatre Supply, 256 E. First South St. 
126—Western Sound & Equipment, 264 E. First Seuth 8t.° 
VIRGINIA 
127—Norfolk Theatre Supply, 2706 Colley Ave., Norfolk. 
WASHINGTON 
Seattle: 
128—American Theatre Supply, 2300 First Ave. at Boll nn 
129—Inter-State Theatre Equipment Co., 24 Seeond 
National Theatre Supply, 2319 See 
13i—B. F. Shearer, 2318 Second Ave. 
WEST VIRGINIA 
132—Charteston Theatre Supply, 508 Lee St., Charleston. 
WISCONSIN 
Milwaukee: 
133—Manhardt Ceo.. 1705 W. Clybourn St.* 
National Sovoly 1027 N. Eighth St. 
Sm W. State St. 
135—Theatre & ‘Supply, 641 N. Seventh st. 
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| A department 
devoted te 


Winning Combinations Found 
By Trial, Error and Research 


ow CAN theatre refreshment stand 
sales be stimulated to the highest 
degree? 

The Westland Theatres circuit of San 
Francisco undertook an extensive survey 
recently to find the answer. As a result 
of their investigations, they are making a 
number of changes in their refreshment 
operations to increase those snack bar sales. 

In answer to the same question, Lee 
Koken, head of RKO Theatres’ Concession 
Department, has summed it up thus: 

“Everyone in the industry knows sales 
in theatres are impulse-sales. However, 
neatness, attractiveness and brightness of a 
candy stand, plus a good head-on location, 
courteous service, a wide variety of good 
merchandise and a fully stocked stand can 
create additional sales.” 

Mr. Koken offered this formula recently 
in outlining the operational 
RKO snack bars. These stands are oper- 
ated and serviced by the ABC Vending 
Corporation, Supervision and policy, how- 
ever, are the immediate concern of the cir- 
cuit’s Concession Department. 


policies at 


Typical in most respects of operational 
practices of RKO is the refreshment stand 
at the 2835-seat Golden Gate theatre in 
San Francisco. This stand is 24 feet long 
and 7 feet wide and has a marble base 
to tie in with the marble scheme of the 
main lobby. The back and side walls are 


BETTER THEATRES SECTION 


Describing the merchandising policies and physical schemes 


developed by RKO Theatres from a variety of experience 


and by San Francisco’s Westland Circuit from investigation 


plastic coated fabric, dark green in color, 
and tufted with bronze buttons. Like other 
RKO snack bars, it has well lighted shadow 
boxes, which are used to advertise or pro- 
mote the sale of various products. 

A unique feature 
of the San Francisco 
stand, however, is 
the use of neon light- 
ing to attract atten- 
tion to its location. 
This 


because the stand is 


was required 


recessed into the 
right side wall of 
the lobby, back of a 
stairway to the up- 
per floors, which is 
reached first through 
the entrance doors. 
The addition of the neon lighting helped 
increase concession gross notably, accord- 


Lee Koken, RKO 


Concession Manager 


ing to the management. 
The majority of the space at this stand 
(see photograph) is given over to the candy 


wide variety of best-selling 
candy is stocked—usually in excess of 45 


different items, not including mints and 


counter. A 


gum. The counter has three shelves, in- 
cluding the base, which are slanted and 
stepped back. Advantages of this, accord- 
ing to Mr. Koken, are that it allows for 
a more attractive mass arrangement, makes 
an easy-to-see display for the patron, pro- 
vides more room for merchandise and is 
more accessible for the attendant. Fluores- 
cent tube lighting is incorporated in the 
molding of the and the 


case, canopy is 


equipped with recessed “hi-hats” lighting 


fixtures. 


GROUPING CANDY BY PRICE 

Marking the price on every piece of 
merchandise is another policy of the RKO 
Concession Department. Candy is grouped 
according to its price, prominence being 
given to the higher-priced items, while the 
five-and-six-cent stock is placed less con- 
spicuously. Mr. Koken believes this is good 
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The snack bar at the Golden Gate theatre in San Francisco has a layout that is typical of the RKO 
circuit's installations. Standard equipment includes the four-unit ABC drink dispenser at the left, the 
Ritchies’ nut warmer and the Frigidbar. Pre-popped corn is sold, with buttered corn offered in the wax 
Buttercups. The largest space is devoted to the candy case, which contains a wide variety of product. 


merchandising, in the interests of increased 
dollar volume. 

lo achieve this grouping the attendant 
is instructed to start at one end of the 
case with a five-cent item, which is placed 
nia vertical position on all three shelves. 
Keeping this vertical arrangement, the 
higher-priced merchandise is carried toward 
the center ot the case where rotation down 
the scale is again started until the five-cent 
bar reaches the other end. This is a pat- 
ticularly good arrangement with a long 
ind straizht candy case, commented Mr. 
Koken 

his type of display is varied with regard 
to trafic approach, depending on the design 
or location of the case. In situations where 
the end of the case is arrived at first by 
the customer, the higher-priced merchan- 


dise ts placed there. 


ROTATING CANDY STOCK 


The importance of selling only fresh 
product cannot be too highly stressed, Mr. 
Koken believes. To insure this, the candy 
in the display case at the Golden Gate is 
moved every week for inventory. This ro- 
tates the stock, as the front candy is then 
placed to the rear. This practice applies 
also to the stock-room arrangement ot 
candy, which is delivered from the ABC 
warehouse bi-weekly. 

Doors at the lett of the Golden Gate 
bar lead to this stock room, which is im 
mediately adjacent to the stand, In this 
room are numerous shelves, as well as a 
freezer for the perishable product. All in 
coming pre-popped corn is dated and then 
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stacked here and used accordingly. 

Along with candy, drinks are a good 
seller at the Golden Gate. In most RKO 
theatres automatic machines are used, and 
this bar has a four-unit machine built into 
one end. Its advantages, according to Mr. 
Koken, are its stability and double-service 
feature. It serves two lines of patrons at 
one time since it has two dispensers and 
changemakers. Drinks sold include Coca 
Cola, Root Beer, Orange and Lemon-Lime. 


All RKO installations have a_ nut 
warmer for the sale of pre-packaged salted 
nuts. This also acts as a display piece ol 
the top of the counter. A frigidbar is stand 
ard equipment, too. This is so placed thac 
the patron can help himself while the 
attendant also has easy access to it. Self- 
service, says Mr. Koken, depends upon the 
theatre’s neighborhood and type of clien- 
tele. The percentage of pilferage at the 
Golden Gate has been found to be very 
small, he added. 

In general, popcorn has also been found 
profitable at the Golden Gate. Pre-popped 
corn is used exclusively and sold in 10c¢ 
bags and 15¢ scoop-up boxes. In RKO 
houses in the Midwest, however, popping 
machines are used. People in that area like 
to see their corn in the process of being 
popped, it was discovered, through experi- 
mentation. 


SELLING BUTTERED POPCORN 


The introduction of buttered popcorn 
has also proved advantageous. ‘“From our 
experience,” remarked Mr. Koken, “it is 
my opinion that corn sales can definitely 
be increased with the addition of buttered 
popcorn. Theatres will also have more 
satisfied patrons if they use wax cups for 
serving it.” 

‘The Buttercup wax cups are preferred, 
he explains, because it was found the card- 
board boxes absorb at least half of the 
butter and leave too many of the corn 
kernels dry. An electric Supur display 
“Buttermat” dispenser is used at the 
Golden Gate. It melts and dispenses but- 

(Continued on page 28) 
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Sia 


The refreshment stand at the Sequoia theatre in Fresno, Calif, was the first to be remodeled by 
Westland Theatres after their survey to determine ways to build snack sales. The mural on the back 
wall, a color view of Sequoia National Park in winter, has replaced a mirror of the same size. A Mission 
Dry drink dispenser is on the left, and a Cretors' popcorn machine on the right. A Cinesnax ice cream 


unit sits on the back counter. 
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Prize Contest! 


Full Contest Instructions Printed on Inside 
Wrapper of Each “Contest” Mason Mint 


This powerful half-page advertisement | 
in Collier's Magazine for August 23rd (out ute 
August 14th) opens consumer campaign! 


Other advertisements reach Millions of Readers -, 
of True Story—True Romances — Photoplay — 


Radio and TV Mirror—True Love Stories—True 
Experience. 


FREE: Window Streamers sa 
—Large Posters—CounterCards *., 
—Envelope Stuffers and Every- = 
thing you and your retailers 
need to make this contest! a 
tremendous sales success. 


Maen s°50000 


PRize 


, Use This Coupon For Quick Delivery! 
{ Mason, Au & Magenheimer 
Order “Contest” Mason Mints—in individually P.O. Box 549 
packed Retail Units $-22 1 Mineola, Long Island 
Each Unit contains: I Rush at once §-22 Retail Units of “Contest” Mason Mints at $2.25 net per unit. 
3 Mason Mint 24's I 
6 Mason Mint Patties FREE 1 
Total per unit 2.40 I Wholesaler 
less 5 th e for p 
Net price to you 2.25 Street _ State 


BETTER THEATRES SECTION 


a 
3 
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:. rder Special Retail Units of “Contes ason Mints — Now! 
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New Candies Planned 
To Woo Youngsters 


SPECIAL merchandising 
campaigns to build up a larger market tor 
candy among youngsters nine years of age 


ind under are being planned for the tall 


by many leading candy manufacturers, 


weording to a report in the publication, 
Candy Indusiry. Behind the plan, says the 
publication, is the industry's alarm over 
the tacts that the American consumer ts 
now spending 13% less of his disposable 
income tor candy than three years ayo, 
ind that fewer families are buying candy 
today as compared with 1950. 

Po combat this trend the manufacturers 
will seek, savs the report, to find new candy 
consumers among youngsters under five, 
ind trom five to nine vears old. The last 
United States census figures revealed these 
groups to have increased 5547 and 24°, 
respectively. 

On a smaller scale these groups were 
sought after before by a few companies. 
For example, two years ago one firm intro 
duced a practically unknown chewy type 
of nickel candy and promoted it with a 


Results 


“amazingly productive. 


kidd program television. 
were said to be 
rhis is the type of marketing planned by 
many other firms next tall. 

Beneficial results looked for by the in 
dustry include the building of permanent 


through the forming of 


candy consumers 
youthful habits. Among the candies pre 
viously discovered to have great appeal 
for the vounysters are suckers, chocolates, 
chewy items, marshmallow and hard can 
dies 

The need tor new candy ideas was em- 
phasized recently in a report of an agency 


market 


“Something is lacking in the candy busi 


investigating the 
ness,” the report said, “and that something 
mav well be a spirit of adventure in con 
fectionery manutacture. New ideas are 
needed, novel packages and tresh new prod 


ucts to capture the young public. 
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News and Comment about 
Merchandise Sold in the Theatre 


“Recently there was a delighttul story 
about Danish children seeing and eating 
bananas for the first time and not knowing 
how to eat them. Many consumed skin 
and all. Just think of a child picking up 
something new and exciting in the candy 
line that he has never seen before. The 
reaction could be one of discovery and ex 


ploration.” 


Test Kit To Analyze 
Quality of Popcorn 


\ POPCORN test kit de- 
signed to provide an accurate analysis of a 
representative sample of raw popcorn ship- 
ments has been announced by the National 
Association of Popcorn Manufacturers. It 
was developed as part of an industry pro- 
yram to set up sanitary standards of ac- 
ceptance. 
The kit contains chemicals and equip- 
ment with complete instructions for use. 
Included are acid tuchsin dye for detecting 


Demonstrating use of the new official NAPM 
popcorn analysis test kit is Richard D. Harfst, 
vice-president of the Seedburo Equipment Com- 
pany, Chicago. Seated is Thomas J. Sullivan, execu- 
tive vice-president of NAPM, while looking on is 
Ray Millard, sanitation staff engineer of J. Carl 
Dawson & Associates, consultants for the NAPM 
industrywide program. 


insect infestation ; sample cans; a seven- 


power, battery operated magnifier; a 


sealper sieve and solid bottom pan for either 
vellow or white popcorn; an analysis 


tweezer; a special popcorn bag trier; and 


Manager of 
Concessions 
of the Wometco 
Circuit, Florida 


A' Wometco theatres, popcorn is the | 
No. | item—candy and popcorn 
make up bulk of gross sales—so we em- 
phasize popcorn in stand operation. 

| Our attendants are instructed to greet 
| @ customer with a friendly hello fol- 
| lowed by, “Would you like some fresh, 
hot buttered popcorn?” That (instead of 
merely, ‘May | help you?") increases 
popcorn sales among patrons undecided 
about what they want. 

Attendants are also told: 

Try to plan popping so that as often 
as possible there is corn spilling from 
kettle when patrons approach. Pop large 
batches in advance only in anticipation 
of peak business. It's better to have a 
quarter of a bin of popped corn and 
a lively kettle than a full bin and a dead 
kettle. Aroma and action help sell, also 
express freshness. 

Frequently wipe kettle lips and glass 
surfaces with clean cloth. Popcorn is a 
food—the equipment should sparkle with 
cleanliness. 

In dispensing buttered corn, spray one 
pumpful of butter when box or bag is 
half full; then fill and spray again. That's 
good service and qood “showmanship.” =| 

In filling box, hold it firmly on its | 
broad sides, not ends. By squeezing ends 
you have to put in more corn than nec- 
essary to fill the box. 

Toward end of sales day, two to three 
kettles full of corn are enough to have 
on hand to effect appeal to a stray 
customer or two. Unsold corn can be 
mixed with fresh corn next day. Keep it | 


in covered can for the purpose. 

As occasion permits, let your patrons 
know that popcorn is highly nutritious. 
In energy value popcorn exceeds milk 
by 60 to |, eggs by 2!/2 to |, round 
steak by 2 to |. The U. S. Department 
of Agriculture is authority for that, but 
few people know it. Talk it up, in a } 
nice way, as a “healthful food that also | 
supplies necessary roughage to the diet.” | 


200 sets of reporting forms that have been 
standardized. 

Buyers are invited to participate in an 
industry-wide program, co-sponsored by 
NAPM and the Popcorn Processors Asso- 
ciation, to develop a standard sanitary in- 
spection method leading to the adoption of 
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Here’s what George 
Hodge, Manager of The Gothic 

Theater (above) of Denver says 
about Manley Popcorn Machines : 


3 ! “The thing that seems to amaze our patrons 
most is the speed with which the machine ¢ 

] pops. The girls | have working the concessions ga 

| 


all agree that their work is a pleasure.” 


Manley for 
) “The Manley Aristocrat: produces much more 
' evenly popped corn per kettle and per sack of a 3 
corn than any other machine used in a theater a2 
j q I have managed. Our profits have soared.” : Me 
Manley for 
3 “Time after time patrons have stoy 
to watch the machine in operation 
their comments have always beer 
| amazement and praise.” 


: Manley 
c., 
1920 W MPH 8.2.5 


T would li ameas City 8, Mo. 
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SALES AND SERVICE REPRESENTATIVES IN.20 CITIES 
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if . Write Today for information that 
Will lead yOu to greater Profits in [ 
the theater business and make you is if 
George Hodge, Fill out the coupon, 
a \ 


an industry sanitary standard of acceptance. 


As soon as sufficient kits are distributed ” 2 
: “Art” Theatre Yields 

throughout the United States and Canada, 
the Sanitary Advisory Committee of To Popcorn Appeal 

NAPM will announce a one-year test OPULAR popcorn hes triumphed 
period and solicit the co-operation of pop- again. Its latest invasion of “select” 
corn buvers in submitting test data on their circles was recently carried out at the 
hipments tor a collated analysis by J. Carl University Theatre in Cambridge, Mass., 


site of Harvard. And— 
"Is my face red?" confesses Stanley 


[Jawson, sanitation engineer. 


he test kit was developed under the Sumner, managing director of the house. 
direction ot Mr. Dawson and Welcome "| had always been against putting in 
ee Weaver of the Weaver Popcorn Company, @ popcorn machine for our particular 


type of operation, as we cater largely to 
the so-called ‘art theatre’ type of audi- 
ence. But we have had few complaints 
and much business—particularly from 
the college students. Looks like popcorn 


Popcorn Acreage Up 
10% Over Last Year 


POPCORN acreage Is up ap 
proximately 10° over last year, according NEW LITERATURE 
to statisticians of the United States Depart 
ment of Agriculture. At the same time a Soda Units: A new eight-page illustrat- 
corn crop exceeded only by the banner year — ed catalog covering its soda units has been 
ot 1948 was predicted for 1952 by the — issued by the Bastian-Blessing Company of 


Huntington, Ind., chairman of the sani 
tation committee of the PPA, 


department. Chicago. The units, called ‘“‘bobtails,” 

Phe official corn report, based on condi- range in length from 2 feet, 6 inches, to 6 
tions as of July Ist, omitted popcorn acre-feet, 64% inches. The latter has its top, 
ave “as an economy measure.”’ In reveal- including the corrugated section, stamped 


ing the increase, however, the USDA said — out of a single sheet of stainless steel. The 
that a good popcorn harvest is anticipated, units are available both with and without 


depending upon weather conditions. The — self-compressors. A free copy of the cata- 
industry was also assured that the regular log is available from the company and can 
popeorn harvest report will be issued in be secured by writing them at 4203 Peter- 


December. son Avenue. 


: SNOW WHITE PLUGS HER REVIVAL AT REFRESHMENT BAR 


Here's how Manager Fred Bartholdi of the Paramount theatre in Long Branch, N. J., decorated his 
refreshment stand during a recent run of Snow White and the Seven Dwarfs." The back bar display served 
a double function: It plugged the picture as a coming attraction and paved the way for handling special 
Disney merchandise during the engagement. Among the items offered were balloons, books, record 
albums, scarfs, jewelry and aprons. Since coming to the theatre a short time ago, Mr. Bartholdi added 
the mirror and the awning to the back bar and had the entire stand corner repainted in green and 
white—the local high school’s colors. 
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Dad's Root Beer Nears 
Sales Goal for 1952 


DAD'S ROOT BEER is rap- 
idly approaching its goal of a 52% sales 
increase in 1952, according to an announce- 
ment by Mark ‘I. Maxwell, national sales 
manager. During the first quarter of this 
year an increase of 37.3% has been regis- 


An inaugural ceremony upon his joining the Dad's 
Root Beer family as bottler for the Stillwater, 
Okla., territory is observed by Harold Craft, who 
is shown (center) with the first case that came 
off the line. With him are Bob Barnholtz (left), 
divisional manager of Dad's southwestern terri- 
tory; and Paul Craft, son of the plant's proprietor. 


tered, he said, with an even greater jump 
indicated for the second and third quar- 
ters. 

New bottlers were added to the Dad's 
National Family at a rate of more than 
one per week over the three months period, 
Mr. Maxwell reported. 


Singer Heads Popcorn 
Exhibition Committee 


\N ELABORATE display of 
supplies, machinery and equipment is being 
planned for this year’s popcorn industry 
convention under the supervision of Irving 
Singer of the Rex Specialty Bag Corpora- 
tion, Brooklyn, N. Y. The convention will 
be held on November 12-13-14, at the 
Hotel LaSalle, Chicago. Mr. Singer's 
appointment as exhibit chairman, it is ex- 
plained, follows the policy of the Board ct 
Directors of the National Association of 
Popcorn Manufacturers to rotate the chair- 
manship among representative segments ot 
the supply industry. All the latest develop- 
ments of the industry will be shown 
General chairman of the convention ts 
Harry McNamara, vice-president and 
sales manager of Blue Star Foods, Inc., 
Rockford; Ill. Other appointments are: 
Social ghairman, Martin B. Cooper- 
smith of the Marjack Company, Inc., 
Washington, D. C.; chairman and toast- 
master of the opening luncheon, John J. 
Fitzgibbons, Jr., Theatre Confections Ltd., 
Toronto; ladies program planning chair- 
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Arthur D. Baehr, Purchasing Agent, Eastland 
and Aladdin Drive-In Theaters, Los Angeles, California. 


says: «We think it’s good public relations 
to have what patrons want-—including 
the favorite brands of gum. It’s also 


—_— good business from the volume 
and profit standpoint.”’ 


Yes...Chewing Gum Improves 


Your Profit Picture! 


It Pays to Display and Sell 
Your Patrons’ Favorite Brands 


@ People just naturally like to chew gum at 
the movies. Chewing gum freshens the taste 
after they’ve had a snack or treat from the 
refreshment counter—helps them relax and adds 
to their enjoyment of the theater. And they buy 
their chewing gum where they notice a display 
of it that’s easy to see—easy to buy from. 


BETTER THEATRES SECTION 


Take advantage of this fact to build extra 
profits and good will for your theater. Show 
Wrigley’s Spearmint, Doublemint, ‘‘Juicy 
Fruit” and other popular, best-selling brands 
of chewing gum in an open, “‘easy-to-buy-from”’ 
display. Your customers will appreciate it, and 
you'll find it profitable. 
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man, Mrs. Harry ‘TV. McNamara, wife 
of the general chairman. 

Plans for the convention include three 
days of business sessions devoted to indus- 
try problems; a 56-booth exhibit; and a 
social program including luncheons, cock- 
ul parties, and a banquet. Activities will 
« confined to a single floor of the hotel. 


NEW NESTLES’ OFFICE 


The Nestle Company, Inc., successor to 
Nestle’s Chocolate Company, Inc., has an- 
nounced removal from 60 Hudson Street, 
New York, to No. 2 William Street, White 
Plains, N. Y. The recent merger of the 
two Nestle corporations brought all food 
ind confection products sold under the 
Nestle trademark together into one corpo 
rate operation, 


Fi our patrons, come from all over the 


Exploiting Variation 
In Candy Popularity 


to the widely accepted 
practice at theatre refreshment stands 
of giving conspicuous display consist- 
ently to certain “best-sellers” in candy, 
the Beach theatre at Jacksonville Beach, 
Fla., has found it advantageous to 
change the candy stock around from 
week to week. John A. Futch, manager 
of the theatre, explains it this way: 
‘Jacksonville Beach is primarily a 
tourist town—especially in the summer. 
These tourists, who form a major part of 


country. Their tastes differ, and we have 
found that there isn't any particular fa- 
vorite among candies. True, different 
brands outsell others, but for the number 
of people that are partial to one type, 
there are just as many others in favor 
of another. 

“The second main group among our 
patrons consists of children. Their limited 
little budgets find a real haven among 
the penny candies. Like their parents, 
they prefer certain brands, but they tire 
easily of one type and may prefer a 
chocolate kind one day and peanut- 
caramel the next. For that reason over a 
period of years, we have found the most 
satisfactory method of pleasing the most 
people with our limited amount of dis- 
play space, is to switch our candy around 
from day to day and from week to week. 
That way, the tastes of the ‘offety-onety’ 
people are taken care of, yet the top 
favorites may always be found in our 
case for the more settled taste. All the 
children are happy, and our candy coun- 
ter becomes a more valuable asset to 
the theatre. 

"Sales are also bolstered by putting 
passes in some of the popcorn boxes. 
We also give a bicycle to the child un- 
der sixteen buying the most candy and 
popcorn during the year. One of the 
local newspapers supervises the judg- 
ing. 


NEW CANDY PACKAGE 


A new package of Reese's Peanut Butter Cups, 
containing four individual pieces, has been an- 
nounced by the H. B. Reese Candy Company, 
Hershey, Pa. Retailing at |0c, the candy comes 
in an orange-colored wrapper and is available in 
24- and 120-count. The company is selling it under 
the slogan: "Made in Chocolate Town since 1923— 
so they must be good." 


Winning Snack 
Sales Combinations 


(Continued from page 22) 

ter in the desired amount and consistency. 
Three servings are sprayed over a cup of 
popcorn. 

A metal tube holding over 50 cups is 
attached to the popcorn warmer, The tube 
is filled through the top and cups are dis- 
pensed from the bottom. Attendants wear 
brown and white plastic aprons stenciled 
in the “Buttercup” popcorn theme which 
aids promotion, 


POPPING MACHINES PREFERRED 


In contrast to the practice of using 
Westland 
Theatres of San Francisco, recently de- 
cided to replace them with popping ma- 
chines in all its houses (23 regular theatres 


warming pans for popcorn, 


and one drive-in). This decision was one 
result of a recent investigation made by the 
circuit to determine means of increasing 
snack bar sales. Stand design for Westland 
is done by the Harvey Theatre Construc- 
tion Company under direct supervision of 
Rodda Harvey, president. 

One test in the survey consisted of put- 
ting pre-popped corn into popping ma- 
chines. Sales began to fall off. However, 
in situations where warming pans were re- 
placed with popping machines, sales  in- 
creased as much as 35‘, within a very 
short time! 

This proves, according to Mr. Harvey, 
that the aroma and the sight of popping 
corn help create sales. He likens this device 
to the “old carnival stunt of throwing a 
handful of onions on the grill when the 
crowd starts coming.” 

Cretors popcorn machines are used ex- 
clusively by the circuit. A course of in- 
struction is given each attendant, and they 


are cautioned not to pop more than an 
hour’s supply ahead at any time. 

The first Westland snack bar to un- 
dergo remodeling as a result of the survey 
is that in the Sequoia theatre, Fresno, Calif. 
(See photograph.) This bar is 16 feet long 
and 6 feet deep and faced with birch ply- 
wood and stainless steel. Placed facing the 
entrance doors of the theatre, the stand is 
lighted from the ceiling by fluorescent 
lamps. Each service unit in the stand has 
its own indirect lighting. 


MURALS REPLACE MIRRORS 


Another change in this and other West- 
land stands is the removal of mirrors and 
embossed aluminum from the back bars. 
Mirrors, it was found, create a desire on 
the part of patrons to linger instead of 
making their purchases and stepping away 
to make room for others. Vhis is particu- 
larly true, says Mr. Harvey, of youngsters 
who like to pose and ‘‘make faces” before 
the mirror. 

Photo-murals in natural color are being 
placed where the mirrors formerly were. 
‘They are illuminated by indirect lighting 
and will carry out a theme related to the 
natural surroundings in which the theatre 
is located. At the Sequoia the mural shows 
a winter scene at Sequoia National Park. 

A further change will be the replacement 
of carpets in front of the snack bars with 
Goodyear vinyl plastic floor tile. This is 
to eliminate the problem of constant clean- 
ing required because of drink spillage, gum, 
etc., on carpeting. The width of the tile 
will be a minimum of 2 feet, with a 5g-inch 
plywood base installed beneath to place the 
tile on the same level as the adjoining car- 
peting. 


CANDY SPACE REDUCED 


When the survey revealed sales of candy 
less profitable than other merchandise, it 
was decided to reduce space for candy dis- 
play to a maximum 4 or 5 feet long, and 
to decrease the number of brands also. 
Candy is displayed in a case between the 
popcorn machine at one end, and a 3-foot 
“Cinesnax” ice-cream unit at the other. 
‘This gives the counter balance, Mr. Hardy 
believes. Mission Orange is sold in the 
drink machine, which has a glass top in 
which the beverage continually bubbles. 

A final change generated by the survey 
is the installation of new cup dispensers to 
eliminate unsightly refuse cans that are 
often bumped into and knocked over be- 
cause they protrude into the lobby. 

The Sequoia snack bar has storage area 
of 200 square feet. Because of the theatre's 
floor plan, the storage space is divided into 
two rooms, one for candy and one for 
other supplies. Both rooms are conveniently 
located to the immediate rear of the stand. 
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Landscaping at 
Drive-In Theatres 


(Continued from page 9) 


used on which the blooms remain open at 
night as that is when they are to be shown 
off. 

Landscaping is also employed around the 
attraction board. In a number of Ezell 
operations rock, concrete block or concrete 
flower boxes, usually 18 inches high, sur- 
round this area. Some shrubbery with 
bedding plants mentioned above is added. 
Along the outside of the drives—as a back- 
ground for the approximately four-foot tall 
island lights—shrubs are set out, as thi 
background adds to the bed with flowering 
plants under the lights. 

In a number of instances weeping wil- 


lows or some other type of fast-growing | 


trees have been set out along the entrance 
and exit drives, approximately 25 feet from 
the driveway. 

The playground directly in front of the 
screen is usually sodded with St. Augustine 
or Bermuda grass, with some shrubbery di- 
rectly under the screen, as is a small fenced- 
area in front of the projection room. Grass 
planted in the esplanade is St. Augustine. 


MEETING UPKEEP PROBLEMS 


The time, effort and money that must be 
expended in landscaping do not end, of 
course, once the grass and shrubbery are 
planted. Grounds have to be maintained, 
and this problem is handled variously at 
drive-in operations. 

Many operators handle grounds main- 
tenance by contracting the work out to 
persons or companies in that business, who 
supply all of the equipment, fertilizer and 
chemicals as well as the labor. These oper- 
ators, some of whom have turned to the 
contract method after trying to handle the 
work themselves, appear to be in the min- 
ority, however. They also seem to be 
located mostly near large cities or in met- 
ropolitan suburban areas where extensive 
landscaping of homes, parks and even in- 
dustrial plants has made such service readily 
available. 


Some theatres have found it necessary to 


employ one or two full-time gardeners who | 


do nothing but attend to the grounds. At 
the Tropicaire drive-in in Miami, for in- 
stance, a professional gardener is employed, | 


and extra help is hired during the rainy | 


season when growth is very lush. Peri- 
odically a general renovation of all land- 
scaping is undergone at this theatre. It 
takes about five men to complete this work 
At other theatres the duties of the gen- 
eral caretaker include maintaining the 
grounds. This is true of Westland | 
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PATENTS APPLIED FOR 


« LAST A LIFETIME 
«NO MAINTENANCE 
« 40% MORE REFLECTED LIGHT 
« UNIFORM REFLECTION AT ALL TIMES 
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ITSELF IN APPROXIMATELY ONE YEAR. EXISTING 
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WITHOUT SCREEN FACING AND INSTALL PERMASCREEN 


Screen with 


FOR THE FOR THE 
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\ 
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The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
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takes DEPENDABILITY 
to build REPUTATION 


PANTEX SCREENS 


OF THE 
AND ON 


NOW IN USE AT 80% 
THEATRES ON TIMES SQ. 
42nd 


DRIVE-IN 
SCREEN PAINT 


PROJECTION EXCELLENCE! 
WEATHERING ABILITY! 
A NATURAL QUALITY! 


RAYTON 


SCREEN CORPORATION 


165 CLERMONT AVENUE * BROOKLYN 5 NEW YORK 


FOR 
GREATER 
LIGHT 


TRANSMISSION 


Lenses of Superlative 
Quality at 
Cost! 


| 
COMPANY, G 


ROCHESTER NEW 


GRIFFING-LASKY ) 


CONSTRUCTION CO. 

\ | DRIVE-IN THEATRES | 

W | IN COMPLIANCE WITH REGULATIONS OF 
THE NATIONAL PRODUCTION AUTHORITY 

j EXPERT CREWS READY 

\. } TO COMPLETE YOUR DRIVE-IN IN 43 WORKING 

\) DAYS ANYWHERE IN THE COUNTRY 

YOU PAY ACTUAL COSTS PLUS SET FEE 


avENUE 


GRIFFING - LASKY CONSTRUCTION co. 


25 HUNTINGTON AVE. BOSTON, MASS. 


Comfort —the minute 


they're occupied! 


Their Beauty sparkles! 


Superior construction 


gives years of service. 


WRITE FOR CATALOG 


GRIGES EQUIPMENT 


Belton, Texas 


! Theatres’ 


Auto Theatre which 


Calit. 


Sequola 
located in Visalia, 

At the Sequoia the yearly maintenance 
cost is approximately $150. Areas to be 
cared for include a half-acre of lawn at the 
entrance and Japanese cypress trees inter- 


spersed with crepe myrtle as a_ border 


around the ten-acre grounds. The conces- 


sion area has four circular planting areas 


Operators of Westland Theatres believe that at- 
tractive landscaping helps to remove most of the 
objections that residents of a community might 
make against having a drive-in in the neighbor- 


hood. At the entrance to their Sequoia auto thea- 
tre in Visalia, Calif. (above), dwarf cypress and 
oleander form the border around a rail fence of 
redwood. Below is a close-up of the attraction 
board, in front of which is a flower bed. 


all round, 
Bulbs are used in early spring and nursery 
Also, the 


has a 


with flowers that bloom year 
main entrance 
ot 


ot 


plants in summer. 


attraction board base redwood 


grape-stakes and a. setting evergreens 


combined with crepe myrtle and dwart 
cypress. 
lo give a turther idea of original costs, 


the nursery plants amounted to $1000, in- 
cluding 300 dwart cypress, 50 Japanese cy- 
press, crype myrtle, bougainvillaea, palms 
Cost of the area 
originally $250 including planting, 
seed (blue grass and clover) and soil prep- 


and oleanders. lawn 


Was 


aration. 


Aside from labor, there are other main- 


tenance 
proper 


costs at drive-ins, particularly 
equipment for the work. At the 
Sequoia a high-pressure power sprayer with 
fuel oil was purchased. It cost about $300 
and has a triple purpose in that it can also 
and to spray 
Weeds are sprayed twice a month, 
which represents about four hours of labor. 
When this was done by hand, it took a full 
day to complete. 


be used to extinguish fires 
paint. 


The lawn is mowed once a week with a 
This three 
hours. Other equipment purchased includes 


power motor. work requires 


a lawn edger, wheelbarrow, shovels and 
rakes. 

‘To save watering labor and the expense 
the 


to 


of plumbing for a sprinkling system, 


Sequoia employs an irrigation pump 
All sides of this area are 
and it is Hooded twice a week, the 
Such 


of watering is necessitated dur- 


water the lawn. 
diked, 
pump being turned on for one hour. 
frequency 
ing the summer by the average temperature 
of over 100 degrees. 

At all drive-ins fertilizer 


and insecticides 
large part of landscaping ex- 


constitute a 


pense. E. Y. Stafford, manager of the 
Miami drive-in, in Florida, estimates that 


these items alone cost him about $250 an- 
nually. With labor budgeted at $25 per 
week, this brings his maintenance costs to 
around $1500 per vear. Every third year 
this is increased by the need for additional 
top soil and seeding. 


Mr. Stat- 
ford has found it necessary to purchase a 
three hedge clip- 
pers and one vacuum insect sprayer. 


Aside from various hand tools, 


power motor, a tree saw, 


Both equipment and supplies are usually 
locally — by 
as one of them put it, 


purchased drive-in operators, 


since, “this builds 


good-will in the community.” 


Bel-Air Drive-In 


(Continued from page 11) 


the supervision of the Confection Cabinet 
Company. 


The projection booth is air-conditioned 
and has a floor of asphalt tile. Facilities in- 
clude a washroom and a shower for the 
projectionists. Projectors are Simplex with 
Kollmorgen f/1.9 leases; and the sound 
system, including the in-car speakers, is also 
Simplex. 

A feature of the Bel-Air is its adjacent 
“Kiddieland Park.” 
Provided for the youngsters are miniature 
boat and train rides, a_ roller 
merry-go-round, slides and other 
Additionally, a smaller play area is lo- 
cated in tront of the screen tower. It has a 
merry-go-round, and swings. Both 
play areas carefully supervised by 
trained attendants. 


five-acre Amusement 


coaster 


rides. 


slides 
are 
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Che Eye 


A Department on PROJECTION & SOUND 


* "No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 


through which the motion picture has to pass—an optical aperture—in the continuous mirac le of the 
hy a man and his machine, the projectionist and his projector.” 


screen 


TERRY RAMSAYE. 


Maintaining the Delicate 
Balance of the Soundhead 


Third of a series of articles point- 
ing out methods of maintenance 
that mean constructive economy 
in these times, by keeping equip- 
ment fit to keep. 


By GAGLIARDI 


SOUND equipment instal- 
lations nowadays are becoming simpler 
and simpler. Essentially theatre sound re- 
producing equipment has been reduced to 

three main items: the 
soundhead, the ampli- 
fier, and the stage 
loudspeakers. Energy 
for the exciter lamps, 
photocells and ampli- 
fiers are supplied from 
the amplifier 
racks, and stage speak- 


main 


ers are equipped with 
permanent magnets. It 
well as_ better 
modern sound 
give trouble, 
especially when some sensible form of main- 
tenance is provided. 

The function of the soundhead 
translate the photographic record printed 
on the sound track into electrical signal 
energy which is to be fed to the main 
amplifiers. This means that a small amount 
of light energy from the illuminated optical 
slit is to be modulated by the printed sound 
track and then converted into electrical 
energy by the photocell. Since this trans- 
formation is performed at very low levels, 
the energy handled is extremely small and 


is these simplifications as 
have made 


prone to 


design which 


equipment _ less 


is to 


BETTER THEATRES SECTION 


distortion can be introduced very easily. | 


For best results it is essential that the 
film sound track be translated faithfully 
and exactly as it was recorded. ‘Vhe film 
record must be moved past the pickup light 
slit at an absolutely constant speed so that 
the generated signal will not waver or 
“flutter” and thus lose its proper quality. 

In practically all instances the sound- 
head is equipped with a motor drive which 
also operates the projector and the take-up 
mechanism. The soundhead receives its film 


from the projector and must drive it at a_ 


perfectly constant speed, especially at the 
point where the optical system reads off 
the signal photographed on the side of the 
film. 


DAMPING DRIVE DEVELOPED 


Now this constant film speed has been 
produced in various ways. The older sound- 
heads were provided with different types 
of balanced flywheels connected to the 
sound film sprocket, and various types of 
film guides and pressure pads. None of 
those methods were very effective in elimi- 
nating film flutter (change from constant 
speed), so a new damping drive was de- 
veloped and made available to all manu- 


tacturers. 
This new system has been in use for the 


past fifteen years and has worked very satis- | 


factorily. It consists of a free oil-damped 
flywheel connected to a large roller or 


drum which is driven by the film in the | 
soundhead. As soon as the flywheel comes | 


up to speed, it will control the film and 
try to eliminate any change in film velocity 


by adding or substracting energy from the | 


moving film. 
The light from the slit which is focussed 


THE TREND 1S 


For quality and quantity — the light 
produced with Lorraine Carbons is 


unsurpassed. 


The Star-Core feature of the positive 
Lorraine Carbons is your guarantee 
for a brighter, whiter and steadier 
light— more evenly distributed over 
the entire surface of the screen... 


more economically! 


CARBONS, INC. 


BOONTON, N. J. 
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MOVIES 
ARE 
BETTER 
THAN 
EVER 


SUPER-SNAPLITE 
projection 


C7} @ GREATER LIGHT @ GREATER CONTRAST @ GREATER SHARPNESS 


: ae BOXOFFICE Watch your “’B. A.” climb when you install Super Snaplite 
a ; 3 oe role” Lenses. Give your patrons the benefit of pictures at their best. 
You can’t beat the Super Snaplite £/1.9 when it comes to 
putting a clear, sharp picture on your screen. 
iA 

: ws | \ = \ rj \ Super Snaplites give you a true speed of f/1.9 in every focal 
: length up to 7 inches. Ask for Bulletins 207 and 209. 
4 T AVM “You Get More Light with Super Snaplite” 


KOLLMAORGEN 4 


2 Franklin Avenue ° ‘ 
Brooklyn 11, New York CORPORATION 


READ THE AVS — 


NOW !—ait last!... 


A truly exceptional light-to-medium Drapery Track 
—the new ADC "Spanorama’. Not an ordinary 
traverse rod, but a really sturdy, durable, well inte- 
grated and expertly engineered curtain track for 
diversified application. 


Write for details and price information 


Automatic Devices Co. 
116 N. 8th STREET, ALLENTOWN, PA. 


“We Support the Most Celebrated Curtains in the World” 


Track and Carrier Assembly. 


1 on the film when it is directly in contact 


with the sound drum, will be modulated 
by the sound track at the point where the 
film motion is perfectly steady and constant. 
Thus the recorded signal is picked up with- 
out introducing any extraneous distortion, 
or flutter, and the signal is reproduced 
exactly as recorded. 


FLUTTER FROM DISREPAIR 


The oil-damped flywheel and its asso- 
ciated drum and pressure pad rollers can 
only correct speed changes within definite 
limits on well operating mechanisms. It is 
perfectly obvious that any extreme changes 
produced by damaged and poorly main- 
tained equipment will not be absorbed by 
the damping devices, thus introducing 
effective flutter and distortion in the sound 
reproduction. 

Before we review the various causes of 
flutter produced by a soundhead, let us 
define the term “flutter” and discuss the 
methods which are used to detect this type 
of trouble. In the reproduction of sound 
recordings where a sprocket is used to move 
tilm, two types of flutter are produced, 

The first is due to the irregular motion 
given to the film as it is engaged and dis- 
engaged by the sprocket teeth. This will 
produce a sort of warble, a broken up and 
harsh character in the sound. This is espe- 
cially noticed in sustained violin tones or 
in female singing voices. 

‘The second is due to the irregular speed 
otf the sprocket drive shaft itself, produced 
by variable motor speeds, eccentric gears 
and bearings, or more often by sound drum 
and pad roller irregularities. These will 
cause “wow-wows,” slow speed variations 
which are detected with any sustained or- 
chestration, 

Instruments have been made available 
to the servicing companies with which it 
is possible to measure quantitatively the 
flutter of any soundhead to a fraction of 
1‘. The procedure, however, is a little 
clumsy and it is not ever being tried very 
often. 

Another method is to listen to the various 
tones of a frequency test reel. The steadt- 
ness of the low-frequency notes from 50 
cycles to 500 cycles will easily demonstrate 
the presence of “wows.” The ‘cleanness’ or 
lack of “fuzziness” of the high-frequency 
notes especially around 3000 cycles will de- 
termine the presence of sprocket or gear 
tooth modulation. 


TEST WITH PIANO MUSIC 


By far the best listening test for sound- 
head flutter, however, is the reproduction 
of good piano music. It is conceded that 
the piano is the most difficult instrument 
to reproduce because the slightest amount 

(Continued on page 34) 
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PROJECTION ARC LAMP 
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Air-cooled rotating positive carbon feeding mechanism. 
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Rectifier 
for Less! 


Strong Rectifiers are 
the only rectifiers on the 
market which are espe- 
cially designed, manufac- 

tured and tested in one plant together 

with and for use with motion picture pro- 

jection arc lamps. This is highly important, as 

efficient operation of each type and rating of arc 

necessitates a rectifier specifically engineered to its 
particular requirements. 

There is a dependable Strong Rectifier for every type 
projection lamp: 2-Tube « 4-Tube « 6-Tube « Single 
and Three Phase Models for 
© Rotating Feed Angular Trim High Intensity 
» Copper Coated Coaxial High Intensity 
1 K.W. High Intensity 

+ Low Intensity 
Ail assure smooth output current, long life, low operating 
temperature, and flexibility in control. 


THE STRONG ELECTRIC CORP. 


CITY PARK AVE. 
PROJECTION LAMPS 
SPOTLIGHTS © RECTIFIERS © REFLECTORS 


TOLEDO 2, OHIO 


THE 
OPERATORS’ 
FAVORITE! 


Rewind Always Works! 
Silent, safe, U.L. approved! 
Eliminates fire hazard. Posi- 
tive friction . 
film. Tilt- back « case. 
can't fly off. ‘Microswitch 
safety cut-off . 

door opens or film breaks, 
motor stops! 

AT BETTER THEATRE SUPPLY DEALERS 


GOLDE MANUFACTURING COMPANY 


1222-P. WEST MADISON STREET ¢ CHICAGO 7, ILLINOIS 


ROBIN-ESCO 
“Super-Power set 


MODERN . . . DEPENDABLE AND 
UNFALTERING POWER SOURCE 


Write for Information 


and Literature 
J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 


EAST ORANGE, N. J. 


| carefully 


GoldE's Automatic Enclosed 


| or extremely tight intermittent movements. | 


| fail very 


either high or low, will cause 


of flutter, 
piano music to sound 
what like a harpsichord or a guitar. If the | 
| soundhead is free from flutter, the repro- 
just as 


“twangy’ and some- 


duction should sound very natural, 


if a piano were being played on the stage. | 


The soundhead not only must be a per- 
fect device; it 
also generate electrical signals without add- 


mechanical driving 


ing or subtracting any undesirable exter- 
nal disturbance. As we said above, the 


amount of light energy converted to elec- 
trical energy by the photocell in the sound- 
head is so extremely small that it must be 
amplified thousands of times before it can 
be made audible to the audience. 

the slightest disturbance 
the electrical circuits, 


of 
contacts and wiring 


Therefore, 


from the photocell to the main amplifiers | 


and will | 


will also be greatly multiplied 


cause extreme noise, distortion and annoy- 
ance. 
In 


which 


to this, the optical system 
the light slit 
on the sound track must be kept in perfect 
adjustment and alighment if the 
of the sound track is to be 
completely exploited. 


addition 


tocuses exploratory 


quency range 


must | 


full fre- | 


It is through these three forms of work | 


that a soundhead produces results: Me- 
chanical driving of film; optical focusing 
of light; and electrical amplification of sig- 
The equipment which 


with each one of these 


nals. is associated 


functions must be 


maintained in order to assure 


| good and proper operation. 


CHECKING DRIVE MOTOR 


The 
soundheads a 
type 
horsepower. 


modern 
re generally of the split-phase 
ranging in 1 /6- 
The mounted on 
rubber cushioned bases to elimi- 


motors used for driving 


size from to 
motors are 
resilient, 
nate transmission of vibration to the sound- 
head. These motors should be checked fre- 


quently to make certain that— 


The internal starting switches are 
not wearing or jammed. 

That bearings, both oil and grease 
type, are properly lubricated. 


That the suspension rubbers are not 
deformed and rotted due to oil saturation. 
That the 
of line with the 


motor has not shifted out 
gear bon shaft. 


That it is not being overloaded due | 


to poor soundhead and projector bearings, 


Remember that excessive lubrication is 
oil-saturated motor windings ar 
easily. Tight bearings, or 
may a motor to vary 
in speed sufficiently to produce “ 


intermittents, cause 
wows.” 
The motor, which runs at approximately 


1750 


r.p.m., drives a soundhead through 
a speed-reducing gear box so that the sound- 
head sprocket shafts turn at 360 r.p.m. 


| just as harmful as poor lubrication because | 
€ prone to | 
tight | 


No. E-78-L 
Removable Film Gate 


If your intermittent is in good con- 
dition and you are experiencing 
trouble in picture steadiness—look 
to your film gate. The New LaVezzi 
Film Gate with its longer pads 
and centrally located conical 
compression springs exert just 
the right tension to eliminate 
unsteadiness—is gentler on the 
film—and the intermittent. See 
this gate at your dealer or write 


for further information. 


LAVEZZi MACHINE WORKS 


4635 W. LAKE ST., CHICAGO 44, ILL. 


For a Healthier Box Office 


Dress up your stage! 


ATTRACTIVE STAGE SETTINGS 


AT EQUALLY ATTRACTIVE PRICES 
Send measurements of your stage. 


AMAZING VALUES IN BLOWERS, 
AIR WASHERS, EXHAUST FANS. 


Write for details NOW and BEAT THE HEAT! 
SPECIAL! TEMPERED 

Masonite Marquee Letters 
4” 35¢: 8” 50¢; 10” 60¢ 
S.0.S. CINEMA 
SUPPLY CORP. 


A, 602 W. 52 St.,.N.Y.19 Cable SOSOUND 


1926 


FREE AND EASY 


Some advertisements offer litera- 
ture on the product advertised, 
and often a coupon is included as 
a convenient means of procuring 
it. You'll save time—be able to 
detail your requirements — by 
writing advertisers direct. How- 
ever, The Theatre Supply Mart 
provides a postcard for your con- 
This department ap- 
pears at page 19. 


venience. 
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This gear box is important, since it usually 
serves to transmit driving power to the 
projector. It shuold be checked frequently 
to make certain— 

1. That the coupling between motor 
and gear box has not deteriorated and is 
in proper alignment. 

2. That the bearings are running cool 
and free. If the projector drive is tempo- 
rarily disconnected, the soundhead should 
run very freely and come to a slow coast- 
ing stop when the motor switch is opened. 

3. That the lubricant in the gear box 
while running is maintained at correct 
level. It takes only a short time for a steel 
worm running at high speed to cut the 
teeth on a bronze gear badly when they are 
permitted to run dry. 

It may be possible to determine excessive 
wear by checking the amount of back-lash 
between a sprocket shaft and the main gear 
box shaft. To do this, hold the motor 
coupling stationary and observe the amount 
of motion that can be obtained from the 
sound sprocket and hold-back sprocket 
shafts. If this motion is more than half a 
tooth, open the gear boxes and check for 
wear. 

These boxes are not overloaded and the 
lubricating oil should remain clean over 
long periods. If the oil darkens rapidly it 
is best to investigate possible wear of the 
gears. 

Check for wear and alignment of ex- 
ternal take-up drives and projector drive 
gears. 

Check for leaking gaskets and housings. 


CHECKING OPERATING SIDE 


On the operating side of the soundhead 
frequent examinations should be made of 
sprockets, strippers and pad-roller assem- 
blies. This should be done in conjunction 
with the lower magazine take-up and fire 
roller units. It is imperative that all these 
devices should be operating freely and be 
in perfect alignment in order to prevent 
serious film damage which might occur 
when film is forced against the sides of 
rollers and guides. 

Misalignment of the lower magazine 
may even cause film to run off the hold-back 
sprocket with consequent film embossing 
and damage. I need not speak of the need 
tor checking film take-up tension. Here 
again frequent inspection and surveillance 
is necessary to prevent sprocket hole de- 
formation and possible film. bills. 

Another location where mechanical 
trouble may directly affect sound quality is 
at the sound drum and its associated guide 
and pressure rollers. The function of the 
impedance drum and its oil-damped_ fly- 
wheel is to absorb all unwanted film move- 
ment, therefore its bearings must operate 
perfectly. They must be kept thoroughly 

(Continued on page 43) 
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As the originator of ‘packaged equipment for drive-in- 
theatres, Ballantyne still offers the only complete pack- 
age unit for any size theatre. Ballantyne also offers a 
layout of the size drive-in you desire on your own piece 
of property, including entrances, exits, ramp detail, pro- 
jection and concession room plans, etc., free of charge 
to purchasers of Ballantyne equipment. The job of build- 
ing your drive-in resolves itself to your securing a dirt 
man and a local contractor to erect the projection and 
concession room building. Your problem is reduced to 


the simplest terms. Write for complete free details 


The Royal Soundmaster 
Model 9 Soundheads. 
More new features, sim- 
plified design, and 
advanced engineering Lightmaster Madel 4570 
makes them the most Arc Lamp, 45 to 80 am- 
outstanding sound re- res. Provides brilliant 
producer available — re- Rent for even the larg- 
gardless of cost. est theatre or drive-in. 


BOVER Pee 
SCREEN TOWER 


The Boyer “E-Z" Erect 
Prefab Screen Tower for 
those who prefer a com- 
plete ‘‘packaged” screen 
tower. 


TWE BALLANTYNE CO. 


For those desiring to 
build their own screen 
tower and concession 
stand, plans, blue prints 
and layouts are avail- 
able without cost to 
purchasers of’ Ballantyne 
equipment. 


E BALLANTYNE CO., 1707-17 DAVENPORT 


The Ballantyne DUB'L-CONE in-a- 
car speaker is accepted as the new 
standard in speakers today. It is 
designed to outlast any other 
speaker 3 to 1 yet it costs no more 
than ordinary speakers 


MX Series Deluxe Amplifier System 
for Drive-in Theatres. Complete 
packaged amplification for from 
400 to 1200 cars. RX Series System 
also available for from 400 to 800 
cars. Single or dual channel 


with RCA SERVICE 


and there’s a reason why: 
RCA SERVICE is 


Prompt - Efficient - Courteous 
RCA Service Company, Inc. 


A RADIO CORPORATION OF AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 


| 
Complete Drive-in Theatre Equipment 
Ballautyue 
} 
4 TH . ST., OMAHA, NEBRASKA, U.S.A. 
Protect the hea f the theatre 


THE OPERATION AND MAINTENANCE OF 


Theatre Television Equipment 


with an appraisal of 


AR MORE than theatre 
sound equipment, theatre TV equipment 
needs expert servicing. [It is bevond all com 
parison more complex than a sound system. 
Projectionists cannot be expected either to 
prevent or to cure the troubles to which 
it is liable. For one reason, the projectionist 
spends his working time operating, there 
fore cannot accumulate experience at re- 
pairing; consequently he cannot hope to 
acquire the skill at repairing which comes 
in time to the man who does nothing else. 

\ second and equally important factor 
is the cost of the tools necessary for servic- 
ing “PV apparatus. The theatre does not 
want to keep a junior electronics labora- 
tory in the projection room. It is cheaper 
to send tor the repair equipment, and for 
an expert skilled in handling it, when nec- 
Cssa4ry. 

But the projectionist must render “first 
aid.” He must keep the show on the screen 
somehow, if humanly possible. This is vers 
much more important with television than 
with motion pictures because the television 
entertainment that is lost through equip- 
ment tailure is lost forever. Unlike the 
motion picture, it cannot be delivered to 
the patrons later on, after repairs have 


been made 


““CHECKER"’ MUST HELP 


The projectionist needs the help ot a 
“checker” on the floor. The projectiontst 
cannot see what happens on the screen as 
clearly as patrons can, because he ts farther 
away. He cannot hear as well as patrons 
because his monitor speaker cannot produce 
as wide a range of sound (or of noises). 
The “checker” on the floor of the theatre 
is essentially part of the audience and 
shares their sensations. He reports to the 
projection room. 

s needed by 


One set ot qualifications 


Concluding a series of twelve articles by AARON NADELL 


The Projectionist's Role 


the checker: he must be able to recognize 
the various indications of trouble, or of 
coming trouble; and to mame or describe 
them so accurately that the projectionist 
can identify the symptoms. 

If the symptom continues, or quickly re- 
turns, the projectionist can see what it is 
like for himself, with opera glasses or 
binoculars if necessary; or if it is a sound 
trouble that continues or returns, he can 
hear it for himself, even if he has to go 
down into the house to do so. But tempo- 
rary warnings, however important, how- 
ever threatening, can’t be heeded if the 
projectionist. does not see or hear them, 
and if the checker who did is unable to de- 
scribe or identify them in understandable 
terms. 


FIRST AID NEEDS 


The television service engineer can in- 
struct the checker in what to look and listen 
for in the way of troubles and trouble 
warnings, and how to describe or otherwise 
identity each condition observed in’ terms 
that will be meaningful to the projectionist. 

Projectionists in theatres that show 
television need four sets of qualifications to 
meet elementary first aid requirements, 

1. ‘They must, like the checkers, be able 


to recognize symptoms of trouble « 


r com- 
ing trouble that appear on the screen or in 
the sound. 

2. They must be able to recognize symp- 
toms of trouble or threatening trouble that 
do not show up on the screen or in the 
speakers but on the meters and other indi 
cators built into the projection room ap- 
paratus. 

3. They must be able to describe all such 


symptoms to the television service man over 


the telephone in language that will be 


meaningful to him; and be able to under- 


stand thoroughly and apply accurately 


FIGURE 2: Horizontal sweep out of sync. This 
picture will vary with different control settings. 


FIGURE 3: Waviness in edges caused by power 
supply ripple, and alternate liaht and dark areas 
from top to bottom caused by hum in kinescope. 


FIGURE 4: Horizontal and vertical syne and blank- 


ing signal on a normal receive>. This shows hori- 
zontal and vertical sync and blanking. 
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any emergency instructions he may give 
them in return. 

4+. (These last qualifications are more 
fluid.) So far as practicable the projection- 
ists should be able to recognize from the 


trouble symptom the part or section of the ‘ 


apparatus that is most likely to be respon- 
sible and take emergency measures to repair 
it, even if only on a “haywire” basis, in 
order to keep the show going until such 


time as the TV service man can be reached | 


by telephone. 


SOURCES OF INFORMATION 


The detailed information needed by 
both checkers and projectionists does not at 
present exist in any complete form because 
of the newness of the art. Part of it exists. 
The rest must be developed and organized. 


This is the responsibility of the manufac- | 


turers. 

The manufacturers must pass on the in- 
formation to the servicing technicians— 
their own technicians, those of the servic- 
ing companies, and those employed by sup- 
ply dealers. A portion of the data is passed 
on, in turn, by the servicing technician to 


the projectionists and checkers, or perhaps | 
only to the projectionists, who in turn will | 


instruct the checkers. 


The direct-projection picture-tube type 


is essentially a home-style receiver with a 
brighter tube operating at higher voltage, 
and optical elements added. With some 
important exceptions that are noted below, 
standard home-TV_ servicing procedures 
apply to this type of theatre system. 


Since home receivers have now been in | 


use for some years, information needed for 
dealing with this type of equipment. is 
reasonably complete and is also accessible. 
There are text-books on servicing and re- 
pairing home TV sets that can be read 
with profit by theatre projectionists who 


have or expect to have a system of this | 
type in their care. Also, service technicians 


can pass on to theatre personnel reasonably 
complete information concerning — these 
direct-projection units. 


FILM-INTERMEDIATE 


The film-intermediate system involves | 


photographic and developing machinery 
which is not described in any general book 
devoted to servicing procedures. It is fairly 
new and has not been widely used. In addi- 


tion, it includes a complete TV receiver, | 


picture tube and all. Servicing the receiver 
will not be different in principle from 
servicing any TV receiver. Servicing the 
shutter synchronizing device and the photo- 
graphic devices requires information which 
the manufacturer must develop and_ pass 
on to the servicing technicians. 

The light-valve direct projection sys- 
tems is the Eidophor. (‘The Scophony sys- 
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us put NEW LIFE 
into your OLD CHAIRS 


We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained re- 
pairmen will put new life and new beauty into 
your old theatre chairs without any interrup- 
tion to your daily show. 


We rehabilitate or supply new cushions, re 
place parts and reupholster any style or make 
of theatre chairs. Make your seating problem 
our problem. Write today; outline your needs. 


“Better Your Theatre 
MANUFACTURERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats and You Better 


DISTRIBUTORS: Upholstery Fabrics and General Seating Supplies Your Boxoffice.” 
SERVICES OF: Periodic jon and Servi 


THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE e NASHVILLE, TENNESSEE 


The ONLY Solid, 
Seamless Plastic 


Permanently flexible. Super-reflective. Assure sharp, brilliant pictures with vivid contrast. 
ean-eut perforations. No projecting fibres to impede sound or collect dirt. Stay white longer. Unaffected by moisture. 
Fungus-proof. Delivered with protective coating. 


ONLY $1.50 PER SQUARE FOOT. Write for free samples, silver or white. 


WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard Akron 7, Ohio 


CHANGEABLE LETTER DISPLAYS 


YS 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS A 


ADLER “‘SECTIONAD’ LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG THEATRE CHAIRS 


ADLER LETTER Co. _ Theatre Seating Division 
3021b W. 36th ST., CHICAGO 32, ILL. Menominee - Michigan _ 


: 
1 
: 
| 4 
| 
| Tear-Proe 
ie 
| 
| 3 
\ 
37 


tem is of related principle, but has not yet 
become available tor demonstration.) The 
light-valve method embodies many of the 
circuit arrangements of a direct-projection 
picture-tube addi- 
tional equipment that constitutes the light- 


installation, plus the 


valve and its essential accessories. In Eido- 
phor this valve comprises all the circuits 
and units of a picture-tube installation, ex- 
cept for the glowing tube face that presents 
the picture. Substituted for this is a tacky 
liquid film on a revolving curved mirror. 
Accessories are a vacuum pump, refrigera- 
tion, an are lamp and an optical system. 
(The Scophony system does not have an 
electron gun. It has a vibrating crystal 
instead. The scanning pulses control a pair 
of rotating mirror wheels. But there is an 
irc lamp.) 

This brief review of existing variations 
in equipment design and components suff 
ciently indicates why keeping the T'V show 
on the screen for uninterrupted perform- 
ance involves problems of servicing which 
the industry has as yet not fully explored, 
but urgently needs to explore; and _ first 
of all, problems of accumulating data that 
does not at present exist. Manufacturers 
themselves do not always have these data 
because their equipments have not been 
in use long enough, nor extensively enough, 
to develop all possible troubles. Therefore 
the processes whereby theatre personnel, 
projectionists, train them- 
selves to render first aid to their T'V equip- 


and especially 


ment and keep the show running, are proc- 
esses that will involve time. They cannot 
get the information until it is created. 


DIRECT-PROJECTION SYSTEMS 


First aid for direct projection systems 
involves essentially standard TV servicing 
plus only a few special factors. Projection- 
ists can readily find information on such 
systems, and service technicians already 
have it. Figures 1, 2 and 3 represent dif- 
ferent trouble symptoms as pictured in 
RCA’s “Pict-O-Guide” for servicing RCA 
home receivers model 6301S. Figure 1 
shows “fold-over” at the left of the image 
which is the result of a defective (open) 
capacitor. Figure 2 is one of several symp- 
toms (the exact one to appear on the tube 
face depending on the setting of the con- 
trols) 
the horizontal sweep circuit. Figure 3 rep- 


which indicates misadjustment in 


resents the wavy appearance (note right 
image edge and alternate darker and lighter 
bands from top to bottom of image area) 
produced by ripple in the power supply, 
which in turn results from open-circuited 
filter condensers in the power supply rec- 
tifier filter. 

Such are some of the troubles that may 
appear, momentarily or continuously, in a 
direct-projection TV image. Checkers must 
acquire enough familiarity with all possible 
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troubles to be able to name or describe each 
effectively if it has appeared for a moment 
only. Projectionists will need to learn as 
much as they possibly can about the approxi- 
mate if not exact cause of each, and what 
first aid is needed in every case to restore 
the entertainment and keep it going until 
such time as help arrives. 

Figure 4, from the same source as the 
other three, shows an appearance inten- 
tionally created in a TV image for first 
aid and servicing purposes. The horizontal 
and vertical syne and blanking signals have 
been made visible, instead of the picture, by 
manipulation of the controls, In this illus- 
tration their appearance is normal. Various 
abnormal appearances indicate an assort- 
ment of troubles. The projectionist will 
learn to produce such test appearances in 
his own equipment and to interpret them 
in terms of troubles and first aid remedies. 

Special troubles in direct projection sys- 
tems, aside from those which it shares with 
any home receiver, relate to its exception- 
ally high working voltage and its optical 
system. 


HIGH VOLTAGE PROBLEM 


The optical system should present no 
particular problem to any projectionist, but 
the high voltage poses two problems. One 
is the possibility of breakdown of insulation. 
An occasional sharp, crackling sound, heard 
in the equipment and not in the loudspeak- 
ers, is a serious warning—the voltage is too 
high and something is likely to give way. 
If the projector is in the auditorium, the 
checker should be trained to listen for this 
and to warn the projection room instantly. 

The second high voltage problem is the 
personal danger of servicing the equipment. 
The danger is two-fold. Potentials of 
20,000 to 80,000 volts, which actually are 
used in the theatre, can be lethal. The 
second danger is that of X-ray burns. The 
higher-voltage theatre T'V_ projectors are 
lead-shielded against X-rays. The danger 
exists even in home TV receivers; and 
standard picture tube instruction data com- 
monly warns against use of more than 
16,000 volts on the tube because of the 
X-ray hazard. 

A TV picture tube is an X-ray tube; 
it has a stream of electrons, and the screen 
on which the image is formed corresponds 
to the X-ray tube’s “anti-cathode.” The 
intensity of the rays produced depends on 
the voltage used ; they are supposedly non- 
existent, or at least not harmful, below 
16 KV. But theatre systems using 20-80 
KV will presumably produce “hard” and 
dangerous rays. Yet here again, data does 
not exist. The present writer has heard 
of no case of any serviceman or projection- 


ist suffering X-ray burns from a_ theatre 
TV system. The precautions that need 
to be taken will be indicated by the casual- 


ties that occur (if any do). As noted, some 
manufacturers have incorporated the pre- 
caution of lead shielding. 


FILM-INTERMEDIATE SYSTEMS 


Every trouble (except high-voltage 
troubles) that can afflict a direct-projec- 
tion picture-tube system can also appear in 
a film-intermediate installation. In addition, 
the shutter-synchronizing apparatus, the 
developing and printing machine motors, 
mechanical film guides and temperature 
controls can presumably develop faults. 

Fortunately, these symptoms are rather 
easily separated from those presented by 
the TV circuits proper. If the image on 
the monitor tube is good, but that on the 
theatre screen is not, the TV circuits (or 
at least, most of them) are cleared and 
the shutter-synchronizing or film equip- 
ment is suspect; if screen and monitor 
images display the same defects, the shutter 
and film equipment is cleared and_ the 
trouble is sought in the TV circuits, exactly 
as in direct projection installations. 

The least first-aid data exist in the case 
of these equipments—there has not yet been 
time or opportunity for data to accumulate. 
To the extent that they use standard TV 
circuits they would be subject to the same 
troubles, identified and cured in the same 
way, as any other TV installation. The 
special difficulties (if any) associated with 
their special features will be exposed and 
their remedies indicated by experience. A 
cracked crystal would interrupt a Scophony 
performance. Mal-functioning of a vacuum 
pump would (at least) degrade the image 
quality of Eidophor, if it did not stop the 
show entirely. 


URGENCY OF THE PROBLEM 


Theatre TV is expected to give this 
industry an added instrument. Its function 
could backfire if the first-aid problem were 
underestimated. Think of the reaction of a 
paying audience if the screen goes blank in 
the ninth inning of a tied world series 
game—and stays blank until after the game 
is over! Think of the audience who will 
never see the knockout blow because at 
just that moment the equipment went 
wrong! If such patrons demanded refunds 
there would be some justice in their de- 
mand. 

The practical solution to the first aid 
problem is two-fold. First, development of 
needed information that so far does not 
vet exist. This is the responsibility of each 
manufacturer with respect to his own 
equipment. Second, acquisition of this in- 
formation by the theatre personnel who 
will need it—the projectionists and (to a 
lesser extent) the checkers. There is a lot 
to learn, and the time to begin to learn it 
is now. 
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% news and views of the market and its sources of supply 


Curtain Track for 
Light-Medium Duty 


A NEW curtain track for 
light-to-medium duty has been added to 
its line of curtain tracks and controls by 
the Automatic Devices Company, Allen- 
town, Pa. Called “Spanorama,” the new 
track is described by the manufacturer as 
utilizing the principle of two balanced 
rubber wheels rolling on two parallel 
treads. 

A feature of the new track is the use 
of ball-bearing wheels on the end as well 
as the floor pulleys, construction designed 


to facilitate drawing of the curtain. ‘Vhe 
ball-bearing live end and dead end pulleys 
serve a two-fold purpose, it is pointed out: 
by merely loosening two screws, they are 
adjustable to any point along the track and 
are designed to eliminate the need for end 
stops. 

The new track is available in 20-foot 
sections in either aluminum or magnesium. 
A specially designed splicing clamp can be 
obtained for any necessary extending or 
joining of the track section, The master 
carriers are so constructed as to provide an 
11-inch overlap. Three types of floor pul- 
leys are available: standard type, tension 
type with spring, and adjustable. Balanced 
carriers are furnished along every 6 inches 
of track. 

The new track is designed for use with 


BETTER THEATRES SECTION 


the company’s recently developed “Tom 
Thumb” curtain control. For machine 
operation “Spanorama”’ is rated to support 
curtains up to 16 feet in length, and to 20 
feet for hand operation. 


New 9 mm Suprex Carbon 
Of 65-75-Amp. Rating 


NEW 
carbon of 9mm diameter has been an- 
nounced by the National Carbon Company, 
New York. Superseding a previous carbon 
available in the United States, it is a 
9mmx14-inch copper-coated carbon rated 
at 65-75 amperes instead of the 75-85 
former rating. The arc voltage is approxi 
mately 41 volts at 65 amperes, and 45 volts 
at 75 amperes. 

It is pointed out in the company’s an 
nouncement that the new 9mm carbon can 
be used in place of an 8mm suprex posi- 
tive by using proper holder and guides, 
where it is desired to produce equal light 
at the same current but with lower carbon 
consumption; or to get increased light at 
higher amperage than that being used with 
8mm. 

The new 9mmx14-inch suprex positive 
was designed for use with the “National” 
8mmx9-inch “Orotip” C negative. 


suprex positive 


New Model Vacuum 
With 5-Gallon Truck 


A NEW model lightweight 
industrial vacuum cleaner with a redesigned 
tank having 5-gallon capacity has been 
announced by Multi-Clean Products, Inc., 
St. Paul, Minn. Cataloged as the MCV- 
205B, the machine is for small and inter- 
mediate cleaning operations. The motor is 
rated at 54-h.p. 

Like previous models, the new unit has 
both wet and dry pickup and is moved 
about on a rubber ball-bearing swivel 
caster and two fixed rubber wheels by 
pulling on the hose. It weighs 36 pounds 
and can be carried by a handle on top. 
The water lift rating is 52 inches. 

Standard equipment includes: 8 feet of 
11-inch flexible hose, a two-piece curved 
wand, fabric type filter, a 12-inch floating 


brush floor tool for rugs and carpets, a 
9-inch brush tool for bare floors, a 5-inch 
upholstery tool, and a flat fibre nozzle. 


Included in the wet pickup kit as extra 
equipment are a glass wool filter, two filter 


refill discs, and a 9-inch squeegee tool. 


Mounted Photo-Murals 
In Variety of Scenes 


SERVICE 
photo-murals in either sepia or black-and- 
white, and ranging in size from 16x20 
inches up to 5x8 feet, is offered by the 
RCS Studios of Chicago, Hl. The murals 
are produced on portrait paper, mounted 
on 5/16-inch finished 
with two coats of lacquer. 

A large number of scenic views depict- 


supplying 


superboard, and 


ing a wide variety of subjects is carried in 
stock by the company, and a catalog is 
available showing these. If desired, how- 
ever, the company will blow-up and repro- 
duce any photographs supplied. Montage 
effects with several photographs blended 
will also be prepared as specified. 

Suggested locations in theatres for the 
photo-murals include the walls of foyers 
or lounges. In these areas a large mural 
celebrating a local scene, expressing the 
character of the theatre, or supplying hu- 
man interest appeal can be used to achieve 
an inviting, home-like effect. 

For the cry room the company can sup- 
ply shots of children with pets, animals at 
play, ete. 

Another location which the murals can 
enliven is the wail behind the refreshment 
stand (see photo on page 42). Here, for 
instance, in the summer, one of the winter 
scenes showing skiers, snow-laden trees or 
frozen rivers can be effective behind the 
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drink dispenser, or ice cream cabinet; or, 
if preferred, a summer scene of shady 
country roads, lakes or a waterfall could 


% used to produce an equally cooling effect. 

In existing theatres the prints can be 
mounted without the necessity for any 
structural changes. A folder issued by the 
company shows how picture-window effects 


can be created on existing walls through 


Example of one of the RCS stock scenic photo 
murals in an installation exemplifying the foyer. 
the use of frames, a mural lattice and fluo- 
rescent tubing. A method for building par- 
titions in new theatres to achieve similar 
special effects is also explained in the com- 
pany’s folder. 

A turther service of the company is the 
making of enlarged reproductions from any 
copy written, drawn, printed or photo- 
yraphed for displays, point-of-sale pieces, 
exhibits, etc. All mounted prints in sizes 
over 40x60 inches are shipped in_ special 
crating. Prints smaller than this are sent 
in protected corrugated cartons to insure 


sate delivery. 


New Fiberglas Fabric 
With Plastic Coating 


FABRICS woven of Fiber- 
glas and coated with plastic material have 
been announced by Duracote Corporation, 
Ravena, Ohio. The Fiberglas cloth ts 
coated by a special process with a synthetic 
plastic resin, according to the manufacturer, 
to make it fire-resistant and highly durable. 

Known as “Dura-Decor,” the fabrics are 
available in two weights. The light weight 
is suggested for valances and decorative 
drapes and partitioning curtains. The 
heavier weight is recommended for stage 


curtains, 
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The colors of the fabrics are opaque 
enough for room darkening purposes with- 
out requiring any lining cloth. Colors avail- 
able include “wet sand,” soft rust, maroon, 
grayed aqua, turquoise, navy blue, spray 
green, forest green, and gray. Special colors 
are made to order. 

Cleaning this fabric generally requires 
only dusting, according to the manufac- 
turer. In extreme cases, however, soap and 
water can be applied to the soiled spot. 

A catalog and samples are available on 
request (350 N. Diamond Avenue). 


Oil Base Paint 
For Masonry Surfaces 


A NEW masonry paint 
compounded for both decoration and pro- 
tection against moisture infiltration with 
one coat has been announced by United 
Laboratories, Inc., Cleveland. Called 
“Mason-Coat No, 310,” the product is an 
oil base paint applicable to both interior and 
exterior surfaces of concrete block, cement, 
brick, stucco, asbestos cement siding and 
other similar materials. It may be applied 
by brush or spray over either new masonry 
or surfaces previously painted. It is avail- 
able in white and several tints. 


NEW LITERATURE 


Amplifiers and Sound Systems: A new 
catalog describing its line of amplifiers and 
sound systems has been issued by Don 
MeGohan, Inc., 3700 West Roosevelt 
Road, Chicago 24. The bulletin (No, 200) 
discusses and illustrates the company’s eight 
amplifiers ranging in power from seven to 
60 watts, a 60-watt amplifier booster, a 
mobile unit with regular or phono top, 
seven portable sound systems, a complete 
line of air-luggage type carrying cases, 
speaker bafHes, sound projectors, micro- 
phones and 3-speed record player and 
changer. 

Sound and Visual Products: Three new 
booklets describing features and applica- 
tions of the RCA sound tilm pro- 
jectors, the RCA lomm magnetic recorder- 
projector, and a wide variety of RCA 
sound products have been announced by the 
Engineering Products Department of the 
RCA Victor Division, Camden, N. J. The 
brochure on the magnetic recorder-projec- 
tor (Form 2R-8330) tells the story of 
magnetic striping of films and discusses 
commercial possibilities of this new sound 
recording medium. The 20-page catalog on 
the company’s sound products (Form 2R- 
8348) describes more than 50 items of 
equipment. The third booklet is an illus- 
trated, 12-page pamphlet describing RCA 
“400" Senior and Junior 16mm sound film 
projectors and accessories. Requests for the 


brochures on the magnetic recorder-projec- 
tor and the 16mm sound film projectors 
should be addressed to the Visual Products 
Section, while the sound products booklet 
is available from the Sound Products Sec- 
tion of the company. 


NEW WATER TREATMENT 


A new water treatment process has been 
developed, applicable to both boilers and 
air-conditioning units, where chemical con- 
ditions of the water have created scale 
problems by Heller Laboratories, Jersey 
City, N. J. Called “Hydroton,” the equip- 
ment is designed to change water electro- 
physically so that minerals in the water 
crystallize out in the form of a sludge or 
slurry and do not form a dense hard coating 
over heat exchange surfaces. Equipment 
consists of a bronze pipe unit, installed in 
the water supply line, and an: electrical 
control unit, which is mounted nearby. 


MINT ODOR DISINFECTANT 


concentrated  disinfectant-deodorant 
which leaves a fragrance of mint has been 
introduced by Institutional Supply Com- 
pany, New York, N. Y. Trade-named 
“Mintair,” the product is added to mopping 
water for disinfecting and deodorizing 
washrooms and sanitary receptacles. 


EMERGENCY TRUCK 


This floor truck was designed to handle emerg- 
ency conditions demanding the immediate re- 
moval of water and debris caused by such acci- 
dents as clogged toilets, spilled liquids, broken 
leaky pacakges, etc. The unit is built on four 
swivel wheels and two fixed wheels and can be 
pushed by one man. It carries the following equip- 
ment: one model SH 12-000 National Super Ser- 
vice wet and dry vacuum pick-up machine; one 
No. One Witt galvanized can with rollers; four 24- 
inch squeegees; two tarpaulins 12x14 feet; four 
32-ounce cotton mops; four 24-quart White 
wringers; four pairs of rubbers for working men; 
four dust pans; and one corn broom. The truck 
was designed by John B. Casazza of Macy's 
Maintenance Department, New York. 
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Air Diffusing Panel 
Of Low Velocity Type 


A NEW TYPE of ceiling air 
diffusing panel designed to deliver condi- 
tioned air at low velocities and accomplish 
over-all air distribution entirely by pressure 
displacement instead of by high velocity 
injection, has been announced by the Multi- 


Vent Division of the Pyle-National Com- 
pany, Chicago. The purpose of the prin- 
ciple is said by the manufacturer to be 
maintenance of a uniform, low rate of air 
motion throughout an area, and elimination 
of cold or hot drafts, stale air 
pockets, etc. 

Trade-named “Modular Multi-Vent,” 
the diffuser is for heating, cooling and ven- 
tilating systems using either duct or 
plenum air supply. It can be located any- 
where in the ceiling since no air movement 
in excess of comfort zone requirements ex- 
ists more than 6 inches away from the 
panel. The proximity of seating locations, 


spots, 


or the relative positions of walls, columns, 
lighting fixtures, etc., need not be con- 
sidered. 

The diffuser is an assembly of a sturdy 
lightweight panel, 12x24 inches; an orifice 
valve which is adjustable with a wing rut; 
flexible and compressible Fiberglas tubing 
for connecting the panel to the air supply 
duct. 

The panel fits into any standard make 
of acoustical metal ceiling pan. This stand- 
ard perforated ceiling pan, with acoustical 
pad removed, functions as the distribution 
plate for the panel. Components of the 
panel can be assembled, attached and 
aligned in the ceiling by hand without the 
use of tools. It can thus be incorporated into 
existing acoustical ceiling metal pan ceilings 
when it is desired to convert an air-condi- 
tioning system from another method of air 
distribution. 


RCA CONTRACT SIGNED 
The Blumenfeld Theatres of California 
have signed a complete service contract 


with the RCA Service Company. 
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1-h.p. Vacuum Cleaner 
With 10-Gallon Tank 


A COMMERCIAL tank type 
vacuum cleaner 10-gallon 
and both wet and dry pickup has been 
added to the line of 
the Ace Company, 

Ocala, Fla., produc- 
ers of portable elec- 
tric blowers. Trade- 
named “Alaco,” the 
new machine is pow- 
ered by a I-h.p. uni- 
type motor 
for lines of 110 to 
120 volts at 60 
cycles. 220-volt 


motor is available 


with capacity 


versal 


on special order. 

Water lift rating of 

the unit is 55 inches, it is reported. 
Standing 30 inches high and 1534 inches 

the cleaner is mounted on 
casters, The tank 

crackle outside finish and weighs 39 pounds. 

Cord-length is 35 feet. Attachments for 

common cleaning needs are available. 


in diameter, 


rubber swivel has a 


“BEFORE AND AFTER” STORY 


The tower of the BlueMound drive-in at Milwaukee 
is shown before (above) and after (below) in- 
stallation of one of the new “Permascreens.” 
Some of the areas where paint had created a 
mottled effect are perceptible above. (All of 
them are not clearly photographable.) ‘‘Perma- 
screen’ consists of steel plates with a surface of 
vitreous enamel fused on for mounting on exist- 
ing or new drive-in towers. It was developed to 
eliminate paint as the light reflecting material. 


THREE-SPEED TURNTABLE 


A NON-SYNC turntable de- 
signed to provide for all three record 
speeds without attachments has been an- 
nounced by the Fairchild Recording Equip- 
ment Corporation, Whitestone, N.Y. 
Designated Model 530, the turntable has 
a clutch for shifting to speeds of 3314, +5 


and 78.26 during operation. 


THE NEW INTERIOR 


CONTINUED FROM PAGE 13 


areas of wall space, enlivening this “recep- 
hall” with perhaps 
changed for each season (the cost is rea 
sonable) ; or introducing local and human 
interest. ‘Che possibilities of photo-murals 
to make foyer decor dynamic have never 


tion scenic beauty, 


been explored enough. They are akin to 
pictures on the wall at home, yet they are 
not ordinary things in most people’s lives. 

There are ways of bringing the beauty 
of a carpeted floor to the very entrance 
doors without inviting unwarranted re- 
placement costs. The terrazzo of the vesti- 
bule, for example, can be carried a few 
feet inside, thus serving a dual purpose— 


unifying exterior and interior, and elim- 


inating carpet at a point of exceptional 
wear without losing the invitation of its 
luxury. 

Terrazzo, in fact, may well be continued 
around the foyer walls, at least near traf- 
fic lanes and in front of the refreshment 
stand, with carpeting recessed flush with it, 
and the terrazzo also forming a cowled 
wall base. Or, particularly in the case of 
some modernization, plastic or rubber tile 
wall 


with cowled 


bases of the same material. 


borders can be used, 

Carpeting figures mightily in the crea 
tion of the “atmosphere.” Being conspicu- 
ous in a relatively spacious area, it gives an 
initial visual impact. It is a critical factor 
in the achievement of the emotional eftect 
desired. 

When it was traditional to make a thea- 
tre a sort of “palace’—a hangover from 
the stage theatre—carpeting usually was 
chosen in patterns of formal elegance. It 
was expected to be “different” from what 
people were used to; it had medallions and 
classic figures boldly engrossed mainly in 
reds and gold. 

Today carpeting best suited to the neigh- 
borhood small picture 
theatre is not essentially different in pattern 
and coloration that marketed for 
homes. These designs are in the informal, 


city motion 


from 


friendly community spirit. They help to 
make patrons of the theatre feel at home. 

And the closer to home the theatre can 
be in public feeling, the more consistent its 
appeal. The function of the auditorium is 
to provide for the how. The other public 
areas of the interior supply the invitation. 
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% A Department Conducted by WILFRED P. SMITH 


. .. for many years manager of regular theatres, then of drive-ins, later drive-in circuit executive 


in charge of construction and operation; now operator of his own drive-in at Ledgewood, N. J. 


Sixth article of series 
GETTING INTO THE 
DRIVE-IN BUSINESS 


SURFACING OF ramps and 
drives of a drive-in call for precise infor- 
mation concerning soil structure of the site, 
and expert adaptation of materials to the 
conditions that 
The referred to this 
comprise all of the entrance and exit drives, 


described in information. 


areas discussion 
the approach drive adjoining the ramps, 
and the ramps themselves. 

The drive leading immediately on to the 
ramps should be not less than 30 feet wide. 
It is best entered from the entrance along 
the rear half of the ramp area, when other 
factors permit, rather than along the front 
ramps. When the entrance is at the screen 
end of the plot, this approach drive will 
thus parallel continuation of the entrance 
drive and should be divided from it by a 
6-foot fence to shield the ramps from head- 
lights. The tence should be a complete 
barrier to light, such as one of tongue-and- 
yroove slate or corrugated metal ; a stock- 
ade type tence can also be used, with extra 
strips nailed over the cracks. 

Down the middle of the 
walk should be provided leading to the 
restroom building. 


ramp area a 


refreshment stand and 
It is well to make this walk not less than 
4 feet wide, and to surface it with washed 
gravel or fine crushed rock, or otherwise 
providing a smooth, firm rustic path. Pav- 
ing with field stone or slate Is of course 
excellent for this walk, but its greater cost 
is seldom warranted. Positions of speakers 
relative to the walk are measured at 12 
feet from the center of the path. 

Soil structure varies so much from local 
ity to locality that it can be dealt with in 


a discussion of this kind only in a general 
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The Surfacing of 
Ramps and Drives 


way. ‘To begin with there are eight differ- 
ent paving aggregates that are available 
They are 
sand, shell, 
mineral, dust, clay and silt. Each requires 
Following are some 


throughout the United States. 


gravel, crushed stone, slag, 
a special treatment. 


facts about each pertinent to our interest: 


PRINCIPAL AGGREGATES 


Sand: By sand is meant the fine granular 


than ! diameter, 


j-inch in 
from the natural disintegration 


material, less 
resulting 
of rock, or from crushing of easily 
crumbled sandstone. 

There are many sand products, such as 
river sand, gravel pit varieties, lake sands, 
bank sands, blow sands; and there is also 
artificial sand. Any one of these six types 
is likely to be found almost anywhere, and 
they make for an excellent roadbed by com- 
bining two or more to make for a solid 
foundation to receive a proper top dressing. 

Gravel: Back gravel is found in natural 
deposits consisting of granular, pebbly ma- 
terial intermixed with fine sands and clay. 
Gravel deposits differ widely as to the pro- 
portion of fine material to coarse, and are 
generally classified as gravelly clay, gravel- 
ly sand, clayey and sandy gravel. 

River found in almost any 
stream or and consists of partly 
rounded and smooth rock intermixed with 


gravel is 
river 


river sand, and it is usually free of clay 
and silt. This material, too, is excellent for 
spreading and taking a top dressing of oils 
and asphalt. 
Crushed 
usable 


This 


stone, 


stone: material is any 


crushed such as limestone, 


granite, trap-rock and quartzite. It can be 
produced in any desired gradation by crush- 
ing and grading with a screen. 

For drive-in theatre purposes in general, 
an excellent surface can be produced with 
the three-eighths size spread about half an 
inch in thickness over the ramps and drives. 
(Such is the material that is laid on top 
of a clayey gravel base at the writer’s 
Garden Auto-Torium at Ledgewood, N. J. 
It has proved durable and low in cost of 
maintenance. ) 

Slag: This is a by-product of blast fur- 
nace operation. Slag of good quality makes 
an excellent paving material. Most slags 
are quite porous and can be combined with 
fine sand to fill the voids. Treating it with 
a medium cure oil, and then covering with 
15 pounds of fine sand per square yard, 
one gets splendid drive and ramp surfacing. 
If this material is available in your vicinity 
is highly recom- 


at reasonable cost, it 


mended. 


MINOR MATERIALS 


Slag lays flat when rolled; its particles 
are not oval in shape. When this material 
“heaves” (rises and falls) with frost in 
winter and early spring, it can be rolled 
back into a smooth surface after the frost 
season is over much more easily than most 
other materials. By reason of its porous 
composition, the sun rapidly evaporates the 
moisture out of it, which permits an oil 
application to bond the voids rapidly. 

Shell: This applies to oyster and clam 
shells. These shells are crushed in an or- 
dinary stone crusher, It is very difficult to 


’ 
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crush them to a given specification, such 
as coarse or granular; and the material 
does not produce a strong pavement with- 
out the introduction of other aggregates, 
such as sand and stone. 

Mineral Dust: This is not good as a 
road bed, as it is a finely powdered rock 
dust. However, it is very good is apply 
after the oil has been put on, to fill the 
small voids should materials such as slag, 
crushed stone and gravel be used as the 
base. 

Clay: This earth material is of extremely 
fine texture and swells when wet; nor is 
it a good stabilizing material. It is recom- 
mended that, should a site be predomi- 
nantly of clay, an application of a more 
coarse material be applied on top to a 
thickness not less than one inch. 


SURFACE TREATMENT 


There are several methods that can be 
used for top dressing the drives and ramps. 
Here we discuss some of more reasonable 
Most important at the outset is to 
bear in mind that, no matter what treat- 
ment you select, the main drives will 
require a heavier application than each 
ramp. The reason being that every car 
entering the theatre will travel on the main 
drives. 

Emulsified Asphalt: Ot this material! 
there One is Standard 
Emulsion, in which tiny particles of asphalt 
are dispersed in water with the aid of an 
emulsifying agent. This is generally some 
form of naptha. 

The second is Inverted Emulsions, in 
which very fine globules of asphalt are sus- 
pended in water, aided by a suitable emul- 
sifving agent. Throughout the East, the 
Standard type is the one most generally 
used and it should be practical most any- 
where. This comes in a rapid and a 
medium setting. 

Rapid Setting No. 1 is a Standard Emul- 
sion recommended where the site is of a 
coarse sandy material, to be used upon 
completion of the grading. One half-gallon 
per square yard on the main drives, such 


cost. 


are types. 


as entrance and exit; and a third of a gal- 
lon per square yard on the ramps, will give 
an excellent smooth surface when covered 
with mineral dust, or fine granular sand. 

Medium Setting No.1 is recommended 
where the road beds of both main drive- 
ways and ramps are covered with a coarse 
material, such as gravel, slag or crushed 
stone. One gallon per square yard on the 
main drives, and three-quarters of a gal- 
lon on ramps, applied with a cover of 
mineral dust or fine granular sand to fill 
the voids, produces a quality job. 


“SEAL COATING” 


In the foregoing paragraphs we have 
been primarily concerned with the original 
application of a proper road bed material, 
and the application of asphalt emulsion on 
the material prepare for the 
future, we cite here what is called a “seal 
coat.” To seal coat the drive-ways and 
ramps is not recommended, however, until 
a full year has passed. The reason is that 
some grades may drop owing to frost or 
erosion, in which case sightlines may need 
rechecking. 

A “seal coat” is practical at the proper 
time; it simply means to supply an armor 


used. To 


coat for bases that are being damaged or 
eroded by traffic or frost. 

Emulsions are particularly useful for this 
purpose. They will waterproof, strengthen 
and provide a new wearing surface. This 
sealing application should not necessitate 
over one-third of a gallon per square yard, 
with ten pounds of fine granular sand per 
square yard as a cover. It is not necessary 
to roll with a six-ton roller for this appli- 
cation, as is done with the original applica- 
tion. 

Seal coats should be laid when the tem- 
perature of the air is above 70°. The 
pavement surfaced should be allowed to 
reach this temperature before the applica- 
tion is made. 

When ramp and drive surfaces break up 
badly because of frost, it is a good idea to 
wait until hot weather for thorough repair, 
with a seal coat. 


MAINTAINING THE SOUNDHEAD 


(Continued from page 35) 


clean and properly lubricated, and the 
drum should be kept free from wax, dirt 
and oil. 

The felt or rubber pressure roller which 
holds the film in contact with the drum 
must be absolutely clean at all times and 
should not have any flat spots or ridges 
on its surface. This roller should always be 
lifted from the drum when the machine is 
not operating. Any flats an the roller sur- 
face, any ridges or grooves in the lateral 
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guide flanges, or any grit and dirt in the 
tiny roller bearings will nullify the fly- 
wheel’s damping effect and produce notice- 
able flutter and distortion. 

it should easily be seen from the fore- 
going discussion that in order to safeguard 
the delicate mechanical balance of the mod- 
ern soundhead, frequent inspections, thor- 
ough cleanliness, and common-sense main- 
tenance are extremely necessary for con- 
sistent high quality of sound. 


About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


EpWaArRD STANKO, RCA en- 
gineer and pioneer in radio and television 
in the 1920's, has been appointed to the 
newly created post of manager of engineer- 
ing, technical products division, RCA Ser- 
vice Company, Inc., Camden, N. J., it was 
announced by W. L. Jones, vice-president 
in charge of technical products for the 
company. In his new position Mr, Stanko 
will direct specialized training of field per- 


veteran 


sonnel, preparation of technical information 
and development of new and improved 
methods for installation and servicing of 
RCA technical products. 


Ben ScHLANGER and WILLIAM A, 
Horrperc, New York theatre architects, 
left on July 26th for Europe to observe 
architectural and related technical develop- 
ments in the field of motion picture ex- 
hibition. 


Mires A, Gotprick, Westrex Corpora- 
tions regional manager for the Far East, 
has been transferred to Tokyo, Japan, to 
supervise the activities of Westrex branch 
offices located in Tokyo, Hong Kong, Ma- 
nila, Singapore, Djakarta, Bombay, Kara- 
chi, and Colombo. 


A kiddie hook-and-ladder fire truck has 
been added to the childrens playground at 
the Plainville Recreational drive-in of 
Plainville, Mass., by HrNry Neveux. 
Purchased from the Overland Amusements 
of Lexington it is painted red and can 
carry as many as 36 children at one time. 


The new Transit drive-in, on the Tran- 
sit road near Lockport, N. Y., is due for 
opening shortly. It will accommodate 350 
cars and is owned by a company including 
Tony RacGusa, Georce ‘Tater 
Louis BATTAGLia. 


and 


Plans to construct a drive-in near Fair- 
field, Iowa, have been announced by 
NATHAN SANDLER of Des Moines, owner 
of Theatre Enterprises, Inc. The theatre 
will be located on a 13-acre tract south 


of the city on Highway One. 


In celebration of the fifth anniversary 
of the Skyway drive-in at Buychel, Ky., 
owner Lou Arrvu offered free’orchids to 
ladies and free cartoon books to children. 
A similar arrangement was worked out by 
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Mr. Arru for the celebration of the second 
anniversary of his Twin drive-in, one of 


the largest twin installations in the south. 


Maleo “Theatres, Inc., of Memphis, 
‘Tenn., has announced changes in its staff. 
CLAYTON ‘TUNSTILL, district manager, 
has been named manager of the Malco 


theatre in Memphis, his former job hav- 
ing been eliminated. Eviiorr JOHNSON, 
former manager of the Malco, was trans- 
ferred to the Crosstown in the same ca- 


pacity. 


Butrer and C. O. KLEINSMITH 
have been appointed executive vice-presi- 
National Company, 
announcement by A, S. 
JouNson, president. Both appointees have 


dents of Carbon 


according to an 
been with the company for many 
Mr. 


1923 as a development engineer in the 


years. 
Buhrer entered the organization in 


Research Laboratories in Fremont, Ohio, 
where he later served as head of product 
and process engineering. In 1925, he was 
transferred to Cleveland and 
held the same post there. In 1943 he came 


eventually 


C. O. Kleinsmith 


to the New York office as product man- 
aver. After that he was appointed assistant 
general manager of National Carbon Com- 
pany and vice-president and director of 
National Carbon Limited. Mr. Kleinsmith 
entered the National Carbon organization 
in 1914. His 


career was interrupted by 


The first RKO theatre to have an RCA “'Synchro-Screen" is the 8!st Street 
on upper Broadway in New York. The second will be the circuit's Keith-Albee 
in Brooklyn, which seats over 3,000. The screen there will be around 25 feet 
wide. At the Bist Street, which has a capacity of about 2,000, the width is a 
little over 23 feet. Opening with the new screen in mid-July, the Broadway 
house projects animated color effects on the surrounding wall as well as pic- 
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service in the United States Army during 
World War I. He resumed with the com- 
pany as salesman and in 1924 was ap- 
pointed assistant manager in the Dallas 
district, later becoming district manager in 
the Atlanta district. From there he moved 
to the company’s main office in New York 
in 1938 where he man- 
ager of the companys eastern division, then 


became assistant 


division manager and after that general 
sales manager in charge of consumer goods 
In 1944 he was appointed vice-president of 
National Carbon Company. 


Another recent appointment by National 
Carbon was that of ArrHur C. Bryan 
as vice-president in charge of sales. 
Mr. Bryan has been 
with the company in 
various sales activi- 


1935. He 


an indus 


ties since 
started as 
trial salesman in the 
Chicago office and 
five years later was 
appointed a district 
manager in the New 
York office. From 
that position he 
moved to Cleveland, 
Ohio, as assistant Carbon sales manager 
there. Later, he held the post of division 
manager of the Kansas City sales office. 
After that Mr. Bryan came back to New 
York 
general sales manager for the company, 
and in 1949 was promoted to general sales 


Arthur C. Bryan 


where he was appointed assistant 


manager. 


Frank W. B. THOMAS, projectionist 
for 25 years at the Circle theatre, Cleve 
land, has retired and is moving to Florida. 


Tom THIBAUT has been appointed man- 
ager of the new North Hi drive-in of 
H & S Theatres, owned by Al Sugarman 


and Lee Hotheimer. Located near Worth- 


ington, Ohio, this is the tenth drive-in in 
the Franklin County area. 

HerMAN COHEN has been appointed 
vice president of the Broder Theatre cir- 
cuit in Detroit. 


Douc HEeEtceson, for many years Loew 
theatre manager in New York, and _ re- 
cently with Pacific Drive-in Theatres, has 
appointed manager of Warner 
Brothers’ Downtown theatre in Los 
Angeles. 


been 


Several new drive-ins are currently under 
construction in Louisiana. They include 
the Pines, in Leesville, a W. W. Pace 


project; and Parkway, 
Winfield. 
Anse Baat, owner of the Byron 


theatre, Byron, Ill, has purchased the Pec 
theatre in Pecatonica, Ill. 


Construction has been started on a drive- 
in. theatre Marietta, Ohio, by the 
Washington Theatre Company. 


near 


The Family theatre, in Hazard, Ky., re- 
cently damaged by fire, is undergoing re- 
pairs. 


Refurbishings at Loew's Aldine theatre, 
Wilmington, Del., 
decorations and painting as well as_ re- 


included interior re- 
varnishing of the entire front section of the 
theatre. 


‘Two new Twin drive-ins are being con- 
structed by Joy Theatres, 
Monroe, La., and the other near Mansura, 
La. Both will install Motiograph projec- 
tion and sound equipment. Plans for the 
theatres were drawn up by B. W. STEVENS 
of Theatre Display Service, and he will 


Inc., one at 


superintend construction of both the new 


houses. 


ture area during the title and credits. In the first view above, examining the 
lobby exploitation, which included a model of the screen, are pictured (left 
to right) Sigurd Wexo, RKO division manager; Ben Perse, of Capitol Theatre 
Supply, RCA dealers in New York; W. L. Rothenberger, eastern regional 
manager of RCA Victor Division; and Bernard Sholtz, RCA eastern sales rep- 
resentative. The other photo shows the screen itself during installation. 
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— it’s 


for the drive-in 


Time after time we have demonstrated the 
Super-High “100” against all makes of 
lamps and at all currents up to 185 am- 
peres. In every instance the Super-High 
“100” attained greater brilliancy. 

Its large diameter, high speed reflector 
and water-cooled 10mm. positive carbon, 
good for currents up to 100 amperes, pro- 
duce more light than ever has been seen 
on a Drive-In Screen before. 
Low-priced, efficient Water-Recirculator 
can be supplied to eliminate plumbing 
and to insure constantly perfect operation. 


ASHCRAFT SELENIUM 
RECTIFIERS 


The ideal power source 
for all Drive-in opera 

tions — either 90 of 140. 
ompere capacity — 


DISTRIBUTED BY: INDEPENDENT THEATRE SUPPLY DEALERS * CANADA: DOMINION SOUND EQUIPMENTS, LTD. * FOREIGN: WESTREX CORP. 


C. $. ASHCRAFT MANUFACTURING COMPANY, INC. 


36-32 THIRTY-EIGHTH STREET LONG ISLAND CITY 1, N. Y. 
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tterly Different 
Concept In 
Projector Shutters! 


A revolutionary CONICAL SHUTTER, posi- 
tioned at the narrowest point of the light beam only 
1¥e inches from the aperture, has been designed for 
today’s SIMPLEX X.L. Projector! 


®@ Performance has proved that this rad- 
ically new one piece shutter produces the most sharp- 
ly defined cutoff of light ever achieved — providing 
you with consistently brighter, crystal-clear pictures! 
— And does it with fewer parts, less gearing and 
quieter operation! Not only is your screen image 
greatly improved, but it reduces the entire mechani- 
cal load of your projector! 


® = This unique CONICAL SHUTTER is just one 
of the many exclusive features found in the new, 
improved SIMPLEX X.L.!...Features that make it more 
than ever the projector you'll want for your theatre! 


1 Off. 
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Getter Projection Tags 
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